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Business Outlook 


HE 1939 appliance year has 

made a very promising begin- 

ning. The Chicago Markets had 
a large attendance and the results were 
generally encouraging. This was the 
first year for a large group exhibit by 
leading manufacturers; and the Mar- 
kets, especially the one held at the 
Hotel Stevens, were crowded the en- 
tire week. 

At these Chicago Markets home 
laundry equipment—washers and iron- 
ers—were prominently feaured. New 
refrigerator and range showings are 
under way at the end of January, and 
will continue with showings and meet- 
to distributors and _ dealers 
throughout the country to the end of 
February. 

Many interesting developments and 
improvements are being shown which 
will give the trade plenty of talking 
points and sales material to work on. 
There is only a small carry over of 
1938 merchandise, so new models will 
move rapidly into circulation, stim- 
ulating those buyers who are prone to 
wait until they know what current 
new models have to offer. 

Much attention has been given to 
price, and the values offered have no 
parallel in appliance history. With the 
favorable launching of these new lines, 
plus their super values, it is likely that 
forecasts for 1939 business will have 
to be revised upward. 

Basic conditions are favorable. One 
of the most conservative of the busi- 
ness analysts has this to say about the 
underlying conditions: “A heavy vol- 
ume of residential building and of 
public works is assured for spring and 
summer. Moreover, national 
and mass purchasing power are being 
expanded and, although the source is 
an unsound Federal deficit, neverthe- 
less it is difficult to see how this put- 
ting of new money in circulation can 
fail to produce a reasonably good mar- 


ings 


income 


ket for retail merchandise and for 
automobiles. Hence there ought to 
resurgence of business in the 
spring and early summer. One does 
not yet find cause to give up the ex- 
pectation of a bulge of business ac- 
tivity in the second quarter of the 
year.” 


be a 


Building Opportunity 


MOST important influence on the 
A chectricat business in 1939 is res- 
idential building. 1938 was a fairly 
good year in this field. The total ac- 
tivity for 1938 was only slightly under 
that for 1937, and the forecast for 1939 
made by Architectural Forum indi- 
cates that non-farm residential build- 
ing will increase by 30 per cent over 
1938 to the high figure of $1,671,- 
000,000. 

The Forum quotes an imposing list 
of authorities in support of its fore- 
cast. W. C. Bober, economist of Johns- 
Manville Corporation, states that it is 
not over-optimism to predict over 
400,000 new homes in 1939, built by 
private industry, and on top of that, 
around 100,000 new home units of 
public housing erected by the USHA. 

These increases in residential build- 
ing will not be confined to any one 
section of the country. Sectional opin- 
ion as reported to Architectural Forum 
shows the following increases in resi- 
dential construction over 1938: Bos- 
ton up; Chicago 45% ; Cleveland 35% ; 
Detroit 40%; Kansas City 20%; Los 
Angeles 20%; Louisville 15%; Miami 
10%;:New Orleans 85%; New York 
15%; Philadelphia 35%; San Fran- 
cisco 15%; Seattle 35%; Washing- 
ton 20%. 

We are, it is evident, at the begin- 
ning of a period of residential building 
expansion which offers the electrical 
industry one of its greatest opportuni- 
Furthermore, the electrical in- 
dustry as a whole is more alive today 


ties. 


to the opportunity and the necessity 
of taking advantage of it than in the 
great residential building period of 
the 1920’s. This applies with especial 
force to the organization that exists 
today for the promotion of better wir- 
ing in the new homes that are being 
built. During the 1920’s when homes 
were being built by the millions, there 
was some realization of the impor- 
tance to the industry of getting these 
homes well wired, but only limited 
and localized effort to achieve such an 
end. As a consequence, homes were 
built with little or no provision for 
the use of appliances. Money was 
skimped on electrical wiring, and the 
few dollars per home saved by this 
means have cost home owners endless 
inconvenience and have cost the elec- 
trical industry the sale of countless 
appliances. 

Today we have the Adequate Wiring 
Bureau educating the trade and the 
public on the importance of numerous 
outlets and sufficiently heavy circuits. 
The time to install a complete job of 
wiring is at the time the house is 
built. Today this lesson is being car- 
ried to builders and buyers of homes 
through hundreds of electrical agen- 
cies. And now is the time, more- 
over, to increase and broaden this 
effort. Every appliance distributor and 
retailer has a direct interest in better 
wiring. Appliance sales depend on sat- 
isfactory use depending on the adequate 
provision of corivenience outlets and 
sufficient copper in the circuits. The 
opportunity in this expanding of build- 
ing should inspire both individual 
and group action by all electrical men. 
The opportunity offered is not for one 
electrical group, but for the industry 
as a whole. 
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AT THE HOUSE FURNISHING 
SHOW IN CHICAGO THEY 
ALL said... 


THE GREATEST MERCHANDISING 
SUCCESS IN YEARS! 


At the House Furnishing Show in Chicago in January, it was 
the unanimous opinion of appliance merchandisers from all 
over the country .. . dealers, distributors, merchandise man- 
agers, and buyers ... that the ABC Line for '39 is the greatest 
line in Washer-Ironer history! 


On every hand you could hear them saying ... “ABC Scooped 
the Show”... “ABC Has DONE IT Again”... “A Whale 
of A Line for 39!” ... “Let’s See ABC First!” In short, they 
all agreed that “ABC Leads Again!’ The whole washer and 
ironer industry had been watching ABC for startling develop- 
ments, and they were not disappointed. 


We put into the ABC Line for '39 the accumulation of 30 
years of specialized experience in building and selling washers 
and ironers of the finest quality ... yet the enthusiastic 
acceptance it enjoyed surprised even us. 


Now ... at Distributor-Dealer meetings all over the country 
... they are saying it with orders! There is no doubt about 
it . . . the Sensational, completely re-styled ABC Line is 
“the HOT line for ’39.” 


“ABC 400" THE —— OF 

Illustrated at the right is the featured model of the new ABC Line... 
the ABC "400" deluxe cabinet washer with Automatic Time Control 
and Motor Switch, and a host of other Tested and Proved Exclusive 
ABC features. With its handsome new streamlined cabinet finished in 
lustrous white, it attracted particular attention at the Chicago Show, 


among veteran appliance merchandisers who agreed that it is “the 
World’s Greatest Washer Value!” 
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SWING AMEND WITH 
NOTPOINT ~ THE 
WEADLINE FOR 39 


Hotpoint’s 1939 line of 
ranges mark the 35th 
Anniversary of Hotpoint 
value-leadership. The 
kind of value that makes 
your buyers say, “I want 


Everything to help you sell. Put this 
that!”” 


sales energy to work getting busi- 
ness and making money for you: 
New Models - New Features 
National Advertising 
Cooperative local newspaper advertising 
Window Displays + Store Displays 
Cooperative Outdoor Postings 
Direct Mail + Outdoor Signs 
Store Signs 
Retail Sales Training 


lit, Retail Salesmen’s Equipment 7 ta 
THE MARK Redmen’s Club including hew, h 7 
OF A Slide Sound Fiims zistOnal adversian hitting 
DEPENDABLE ‘ : it 22d newsp.. & Maga. 
DEALER Home Service Assistance y - New sales _ Public. 
a Mot; 
id Mater; tion 
Ww. tal 
EDISON GENERAL ELECTRIC APPLIANCE CO., Inc. MK : 


5620 West Taylor Street, Chicago, Illinois 


Sparkling style and streamlined Hotpoint’s 5-Speed Select -A- 
beauty provides eye-appeal that Heat Calrod gives a fast cooking 
wins the enthusiasm of prospects speed that you can demonstrate 


which you can turn into sales. to convince skeptics. operating cost of the range. 
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nih, 2 fer a a 


Select-A-Heat Calrod, Direc- Besides Calrod’s remarkable 
tional Heat Oven and Thrift durability the entire Hotpoint 
Cooker all contribute to low range is built for trouble-free ser- 
vice and owner reports prove it. 
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DUO-SPEED BROILER—Choice of full Hi-Speed for charcoal type broil- 
ing or lower temperature broiling heat for barbecuing, toasting, and 
broiling well-done meats. [deal for steaks, chops and fowl. 








i - —_e 
DIRECTIONAL HEAT OVEN — Large, oversize oven, with top and bottom 


heat controlled by one switch. Gives choice of methods. Improves bak- 
ing and roasting results. A great sales feature. 


WHOLE-MEAL THRIFT COOKER—Six quart capacity. Cooks complete 
dinner at one time. Operates on minimum of electricity. 


BS Bm / G ttotnoint 


More than 99.99/100% of the 
millions of Inconel Calrod glass- 
sealed coils now at work in homes 
have given unfailing service. 





30 years of national advertis- 
ing and a generation of satis- 
factory customer service on 
which to build your business. 
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Three years ago the 
Kitcher 


started out t 


National 
Modernizing Bureau 
» sell the idea of the mod 
ern, planned, completely efficient, all- 
electric kitchen. Three years of ex 
perience have proved that big profits 
follow this approach to merchandise 
selling 

We started out to sell an idea. We 
quickly discovered that once this idea 
had been firmly planted in the home- 


makers mind, a new market was de 

lone 
veloped-—a new approach opened up— 
for a wide lise 


merchan 
to ensemble 
kitchen 
At other times it 


variety 

Often this idea led 
I ne c mmplete 
na single package 
ed to step by-ste the sale of 
until the 


achieved. 


p selling 
; 
appliance at a time 
been 


: 
kitchen had 
1 ide 


fundamenta the 
The 


“a, then, is 
the Bureau’s program 
irganized in 
sponsored by 
companies represented 
Electric Institute, and the 
and refrigerator 
turers represented by the Na 
‘trical Manufacturers Asso- 
office 


water 


heater 





was established in 
rk City, and field men engaged 
the program to dealers, utili- 
] in every state from 
ast 
tional pr 


gram can succeed 


local support. Dealers and 
quick t 


here was a program whic 


everywhere were 


Oo 
it h 
1 use advantageously. Their 
prompt and 
the lead 


ius 


ion was enthusi- 


They took locally 
objective—the 


kitchen bureaus 


toward the Bure 


organization of local 


which would promote the sale of elec 


. | * 1 
iCal appl 


The 


ances. 
ready 
al 


acceptance by dealers of 
kitchen approach, in fact, 
most important feature of 


throughout its history. 


taken hold of it aggres 


“d it vigorously wher 
pportunity to 


ever the use it has been 
That it provided 
a splendid means of stimulating and 


developing 


ypened to them has 


loser cooperative relation- 
ships between dealers and utilities can- 
not be questioned 


When the 


there 


movement launched 
organiza- 


anywhere which could handle a 


was 
were almost no local 


tions 


kitchen 
ning, equipping and decorating. 
day, as a result of the Bureau’s activi- 
a number of dealers, department 
stores, kitchen planning bureaus and 
utility companies maintain departments 
not only to plan but to complete the 
entire kitchen for their 
What these mean in stimulating appli- 
ance sales is self-evident. 

Che formation of these local bureaus 
at once gave the planned, all-electric 
kitchen a tremendous boost. The na- 
tional Bureau supplied a_ splendid 
assortment of attractive and effective 
advertising, promotional and publicity 
for local use. Dealers, utilities 
and department stores made active use 
of this material to tie in their activi- 
with the national program. Al- 
most a million pieces of promotional 
materials were distributed by the Bu- 
reau in the first two years of its ex- 
istence, that is, during 1936 and 1937. 

As these results developed it 
apparent that the Bureau’s pro- 
could well be broadened. An 
thought by many to be far too 
when first proposed, had 
within two years become the accepted 
method for stimulating consumer in- 
in the major kitchen appliances. 
1938 name 

3ureau” was 
implied that the Bureau 
was restricted to remodelling opera- 
tions. A new program was presented 
under the name “The Modern Kitchen 
Bureau,” indicating the broader scope 
of its activities 

The new Bureau added to its gen- 
eral over-all program three distinct 
appliance promotions—one for the 
electric range, one for the electric re- 
frigerator, and the third for the elec- 
tric water heater. The [ 
these three programs is now history, 
but history that will bear repeating. 

Che first intensive selling period 
came in April, 1938, with the Spring 
Showing of electric ranges. More than 
200 carried special sec- 
tions in connection with this program 
Hundreds of window displays, stimu- 
lated by the program, attracted thou- 
sands of new prospects to sales floors 
everywhere. National advertising in 
six of the leading women’s and home 
magazines gave substantial backing to 
local promotions. Thousands of women 
throughout the country discovered for 


installation — plan- 
To- 


complete 


ties, 


customers. 


aids 


ties 


be- 
came 
gram 
idea, 

visionary 


terest 
At the beginning of the 
‘Kitchen Modernizing 
dropped, as it 


success OI 


newspapers 


By 


George E. Whitwell 


Th, 


the first time the efficiency and eco- 
nomy of electric cooking as a result of 
the campaign. 

The electric water heater shared in 
the Spring Showing, and continued 
throughout the year with a series of 
contests designed to stimulate sales 
activity. These attracted much interest 
and many entries. 

The Bureau’s refrigerator program 
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was in action almost continuously 


one city or another, timed to meet loca 


conditions. From east to west an 
from north to south, intensive prom 
tions gave electric refrigeration 4 
extra profitable boost. 


paigns in which use of its promotior 
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The Bureat 
has on record reports of local cam 


materials increased refrigerator sale 


as much as 40 per cent. 
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rhitchen Bureau... 


AN IDEA THAT HAS BECOME A REAL SELLING FORCE 
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DISING 


Discovery Month in October pro- 
ided the second big push for electric 
unges and water heaters. For the 
rst time the Bureau suggested sales 
uotas for all retailers in the terri- 
ries of individual utility companies, 
nd these quotas were accepted un- 
esitatingly. Results gave the Bureau 
pardonable sense of pride, particu- 


prly during a year when retail sales, 


nationally, were not good. Evidence 
has accumulated week by week that 
the program greatly accelerated range 
and water heater sales to a point where 
quotas will have been exceeded when 
final reports are in. Retailers’ stocks 
have been reduced, and a “bare floor” 
created for 1939 lines. It is interest- 
ing to note that at least one manu- 
facturer has already found it neces- 





SOME MKB FACTS 


14,000,000 out of 22,800,000 wired homes are em- 
braced by the activities of the Modern Kitchen Bureau— 
roughly 6 out of every 10 homes. 


At the last report, 38 utilities, serving 4,800,000 
customers accounted for the sale of 9,618 modern kitchens. 
In terms of range, refrigerator and water heater sales this 
meant 18,800 units, worth $2,800,000—due to activities of 
the Modern Kitchen Bureau. The same companies modernized 
4,661 old kitchens resulting in the sales of 9,000 range and 
refrigerator units worth $1,350,000. 


Six travelling representatives of the Modern Kitchen 
Bureau travelled an estimated distance of 156,000 miles to 
aid in the formation and development of ‘ocal Modern 
Kitchen Bureaus. They established contacts with 81,000 
people. 


Fifty to 75 general mailings, covering 4,100 names 
have been made from MKB headquarters in a year. And 
MKB News goes to another 10,000 persons. 


Electric Range Spring Showings in ‘38 were con- 
ducted by 84 utility companies and 74 entries were received 
in the window display contest. 


The Water Heater Window Display Contest drew 38 
entries while the retail salesmen contest on "How | Sell Elec- 
tric Water Heaters" brought more than 135 letters in the 
monthly contests. 


The Electric Cold Campaign for refrige-ators has 
been run in 64 important communities by local power 
Companies. 


Newspaper clippings of publicity stories released by 
the Modern Kitchen Bureau resulted in reaching total news- 
paper circulations of between 30,000,000 and 35,000,000. 
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sary, because of demands created by 
this “bare floor,’ to step up 1939 
production far in excess of earlier 
plans. 

Reports to the Bureau from those 
who participated in Discovery Month 
show total retail range sales for Oc- 
tober, 1938, as 22,218. While this is 
slightly below the total for October, 
1937, of 22,319, the difference is far 
less than the average difference per 
month throughout the year. Water 
heater sales in the same period were 
6,622, compared to 5,906 for October, 
1937. These results are extremely 
gratifying, and can be definitely at- 
tributed to the vigorous support given 
the Bureau’s program by local groups. 

The Bureau’s program during these 
past three years has many accomplish- 
ments to its credit. It has developed 
a higher type of salesmanship in the 
appliance field than ever before. It 
has demonstrated convincingly the 
effectiveness of the planned kitchen 
theme as a background for individual 
appliance promotions. It has shown 
the practicability of emphasis on pack- 
age sales and ensemble selling, to the 
mutual profit of manufacturers, deal- 
ers and utilities. It has encouraged 
thousands of dealers throughout the 
country to set up model kitchen dis- 
plays on their sales floors to demon- 
strate to their customers the advan- 
tages the planned electric kitchen of- 
fers them. It has given every indica- 
tion that total expenditures in support 
of the program by local interests are 
about ten times as great as the amount 
spent nationally by the Bureau and 
made available to it by certain appli- 
ance manufacturers. 

The spring promotion of electric 
ranges last year came in the face of 
a variety of adverse conditions. Noth- 
ing, however, could have proved more 
timely. It was most fortunate for the 
industry that the range campaign 
opened when it did. Without question 
it prevented those adverse conditions 
from producing more serious effects. 
It produced an offsetting trend which 
was extremely helpful at a time when 
such help was most needed. 

The Bureau’s 1939 program offers 
broader opportunities than ever before 
to those who share in it. The general, 
overall program is based on three 
years of successful experience, and 
offers many new and attractive fea- 


tures. Range, refrigerator and water 
heater activities have all been further 
stepped up in effectiveness. A new 
activity has been established for the 
promotion of the electric roaster. 

1. The 1939 planned, all-electric 
kitchen activity presents a wide variety 
of effective promotional and advertis- 
ing materials for the use of utilities 
and dealers interested in. ensemble 
selling. 

2. The theme of the specific electric 
range selling campaign is “Guess 
Again—Electric Cooking Costs Only 
Half That Much!” Full-page, two- 
color advertisements in the Saturday 
Evening Post during April, May and 
June will present the story nationally. 
The campaign emphasizes the low cost 
of electric cooking and features its 
many advantages. 

3. The Bureau’s 1939 electric water 
heater campaign offers $2,800 in cash 
prizes to stimulate and encourage 
sales activity. Salesmen will have an 
opportunity to enter a special contest 
of their own, similar to that conducted 
in 1938. Among the many promotional 
materials available is a large visual 
manual for use in telling the general 
story of the advantages of electric wa- 
ter heating, arranged so that the story 
for any particular make of water 
heater can be easily added. 

4. The electric refrigerator promo- 
tion will follow along the lines of the 
1938 program with attractive advertis- 
ing and promotional material available 
for adaptation to any particular local 
needs. Without doubt, it will stimulate 
1939 refrigerator sales. 

5. The electric roaster activity will 
have the national backing of a series 
of advertisements throughout the year 
in McCall’s Magazine and Woman’s 
Home Companion, and during June, 
July, October, November and Decem- 
ber in the Saturday Evening Post. An 
extensive variety of promotional ma- 
terials has been provided. 

In presenting these five programs 
The Modern Kitchen Bureau has laid 
the foundation for a successful sales 
year in the range, water heater, re- 
frigerator and roaster fields and in the 
development of ensemble kitchen sel- 
ling. Wherever utility operations tie 
in with any of the Bureau’s programs, 
it only remains for dealers to build 
their local activities on this fownda- 
tion to gain their share of the profits. 
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When the appliance industry begins los- 
ing its retail salesmen through under- 


compensation it is headed for trouble 


By Gerald E. Stedman 

























T was my privilege to make scores 
of reportorial contacts at the va- 
rious furniture and appliance ex- 

hibits at the recent annual markets in 
Chicago; the House Furnishing Manu- 
facturers Association of America at 
the Palmer House, the American 
Washer and Ironer Manufacturers 
\ssociation at the Stevens, the Home 
Furnishing Market at the Furniture 
Mart, chinning among exhibitors at 
he Merchandise Mart and a speech 
vefore the National Wholesale Furni- 
ture Salesmen’s Association. Boys, I 
learned things! 


t 
} 
i 


It would take the entire issue to de- 
tail these contacts. Got to boil it down 
to the salient impressions! The one 
outstanding thing is that salesmen 
need to be attracted by a dependable 
‘ompensation, and to the furtherance 
of that essential, Electrical Merchan- 
dising will dedicate itself this year. 
But before firing the initial blast from 
periphery, a few other comments 
about market trends for the year. 

In all, I made 187 contacts and 
carefully noted reactions to buying. 
[he general feeling was that this mar- 
ket was the best ever. Al Fisch, genial 
sales manager of Lindemann & Hover- 
son, epitomizes the general tone all 
through these mart exhibits when he 
ed: “Best buying show we have 
seen in years. Orders are in hand, not 
in promises.” 


lhe 14,000 buyers that trekked to 


1 


Chicago were cautious, some thought, 
but actual check indicated they left 
the marts having committed themselves 
to 50 per cent more orders than last 
year. This is based upon a careful 
analysis among 31 appliance manu- 
facturers. Inventories are low. The 
general feeling is that the delayed buy- 
ing in many of the appliance fields 
has now run its course. (For example, 
he refrigeration debacle of holding 
over 1937 merchandise for distress 
dumping so long into 1938 which actu- 
ally slowed up the market—along with 
the impact upon the public of nega- 
tives in the daily press that produced 
lack of confidence and fright.) 

A large percentage of replacement 
buying among high incomed groups 
in such markets as refrigeration will 
New developments in washer 
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lines will also accelerate that mark 
Paul Berner, sales promotion manag 
of Lovell Manufacturing Compa 
echoes that tone under these qu 
“A lot more new ideas are present 
this market’s washer lines. Ther 
better merchandise at better pric 
Lower inventories make it look g 
from the sales standpojnt for 1939.” 
The new importance of the wh 
sale salesman as a retailing couns¢ 
who should spend far more time \ 
his accounts than at present, is a & 
nite echo from distributors int 
viewed at these markets. Surv 
which I have conducted indicate 
in 1938, distributor salesmen had su 
large territories that it was imposs 
for them to perform counselor fu 
tions. Data: 45 per cent contac: 
their retailers each 15 days, 15 
-h month. In all, they sp 
only six hours per month with « 
dealer. With all the sociability, 
newal of “hellos” with retailing st 
and requirement of explaining 
merchandise, and asking for orders 
what time could be left for counsé 
functions such as hiring new sak 
men, window and interior display sy 
gestions, sales training procedure, 


cent 





rect mail essentials ? Obviously, wh 





itories have been carve 
too gener usly for effective counse 
work, and in appliance markets 


salesmen’s terr 





have congealed into a resistant satu 
tion phase, retailers need such he 
So the distributive tone is to intensii 
cutting wholesalesmen’s areas down: 
where more frequent contacts 
produce greater retailing efficiency 

at lower travelling cost to themselve 
This involves training to make thx 
counselors. It involves a new minde 
ness on the part of the wholesalesn 
himself, so that he can have faith 
the fact that intensification in a sh 
orbit will really make him = mor 
money. The trend is reflected in t 


Salesmen Mus 


remarks of a leading appliance dis 


tributor, in the remark: “We are goi! 
to intensify, and no distributor sale 


man will have more than 16 towns : 


cover.” Of course that is plenty, 
they have a lot of geography whe 
he is located. Again the trend is 
flected in the quotes of a representati 
of a leading manufacturer: “We 
tend to concentrate on more 
smaller distributors, more enérget 
retailing, intensified distribution.” 
Another distinct trend is to m 
energetic merchandising of the s1 
town market, a thing which Ele 


trical Merchandising has been drum 
ming upon for years. Cal Zamoisk 


Baltimore distributor, substantiates 1) 


current opinion with the statemen' 
“We are going to focus on small tow: 


distribution.” And A. E, Bottenfi 
St. Louis distributor, “Small tow 
will create the bigger volume in 193 
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that mar ‘ 
tion m Nag 


ther definite trend is to a sta- 
price set-up with the design of 


g Compa jlequately rewarding merchant and 
these ¢ 7 


an. There are some companies, 
re present 
s. Ther 
etter pr 
it look 

or 1939 


t the wl 


irse, whose managements tend to 
i hog an undue share of their 
sarkets with further concessional baits 


the consumer, but alert sales man- 


ement recognizes that this trend has 
Example: H. U. Mann, 
ules manager of that famed vacuum 
Cleveland, 


ne too far. 
1g couns 


said, 


t 


re time oe 
- jeane 


company at 


-, Sure we could capture the entire field 
ators nt we preferred to sell under our own 
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_ —_— anufacturing costs, but then we 
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uld be racing with the sheriff, and 
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en had ren’t intending to do it.” And 
S — F. Burroughs of the Marberger 
aselor upply Company, who as an aside 
it conta noke of the essential of more strean 
_ 15 g¢ and the elimination of unneces 
they gadgets, said “The consumer has 
| with ¢ ) oe gy te good a break. Now 
ability f salesmen should be adequately 
tiling 
Lining \ significant statement that sums up 
ora st of the foregoing is enclosed in 
r cour statement of A. Glenn Chaffer 
bse ‘ sales Manager of the home laundry 
ee vision of General Electric: “We will 
cedure cus on the development of full line 


sly, w ie 1 
“79 W ealers, and in small town areas: on 


een Ca policy that will eliminate peak 
© COUNSEGReasons and level off profit oppor 
irkets tunity for the entire year. We will 
man om pend more money on intensification; 
sucn ve will actually show dealers how to 
O intens ell to the customer. We will en- 
is dow urage distributors and dealers to at- 
tacts r salesmen wil are able to do a 
rend b. We believe that the price on a 
themselvefinit of sale should be high enough to 
make reward the salesman and the mer 
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ind we believe that the best 
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—— of salesman compensation is a guaran- 
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mn — teed drawing account against a com 
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ission W e believe his 

should take 
usehold and running expenses, with 

the impetus provided to make a decent 

© are SO@Aliving above that minimum.” 

utor sale Most important factor in the appli- 


arrangement 
him n 
‘ted in 
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nimum salary care of 


D towns ance fields today is the retail salesman. 
He 
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really into the that 
resentat@ produced many of the minus marks of 
We the year that has faded out. No mer- 
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71e if 1 
plenty, He labors long to contact buyers. 
than 
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, a 3 : s more evel educator. 
em 18 I . cate - 
resistance 


more int, distributor or manufacturer can 
energ pe to win unless he is on the line, 

tion. fring with an inspirational zeal. And 

fixx n for whatever reasons, there was a 
he si s] 


; inkage in retail salesmen in 1938. 
ich Elect That 
en drumit 
Zamoi 


Ntiates thei it 


t is a serious loss of sales inven- 
ry. Along with new gadgets, stream- 
| designs, product improvements, 
the to find out 
) they left, where they have gone, 
they can be won back. 
h retail are trained 
Che answer, according to my sur- 
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a certain amount of money to keep 


any family alive, and 87 per cent of 


retail salesmen are married. Their 
minimum needs are $1800 per year. 
The average salesman has two chil- 


years of age. 


: He works 


There isn’t much promise after 


dren and is 32 
hard. 
twelve hours of work per day, when 
he finds it hard not to be guaranteed 
$3 for his effort, plus due expense 
that permits him to get around fast. 
He loses ambition and drifts away to 
other lack of them. Where 


pursuits, 01 
1 : 1 


he goes is decipherable, but unim- 
portant. I sent a questionnaire to 423 
fine salesmen, and found 62 per cent 


out of the appliance field, much as they 


liked it. Some of those who left were 


Si mie 


had gone 


living on relatives 
back to cabbing Some were again 
grocery clerks, dairy drivers, street 


car conductors. W.P.A. 


hel pe d SO 


of the boys out ... all because of a 
lack of proper compensation. All be 
. t r a 
cause we have run a course of narrow- 
ing margins to the point where their 
worthy efforts cannot be properly 
compensate It me the industries 
that comprise the electrical group 
. ois ‘ ; 

awakened to the brutal fact that they 
are not selling products so much as 
thev are nspit ng retailing personali 
ties who have ve 

"Tl » - +} ‘ 7 . } rant he 

i nere Was Tt 1 aqay when great ap 
pliance manufacturing organizations 


1 
Sales- 


labor of 
and build 


could aggrandize the 


men on a commission bs 
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jig fortunes of individual 
without indemnifying a 
retailing organization, with more than 
But 
days when we boys 
demand market 
know that 
under the compensation arrangement 
could find enough sales 
to make 


Now 


benefit, 
WwW ide-swept 


the promise of a commission. 
these were the ol 
could out, 


in every community, and 


face a 


o 
go 


we per pros- 
the living our families 
ratio of prospects 
to calls is tougher. We expect to have 
to work harder. We recognize 
that our sales labors are as important 
as any within We want the 
warrant of minimum wages that will 
I us to subsist while we are 
pounding pavements to produce buy- 
ers that make factory and distributive 
] We have been kidded 


Wi 
gods, 


pects 


needed. the 
also 
the plant. 
yermit 


reels revolve. 


but by the we are going 


1939 





to get adequate compensation for our 


labors, or someone will pav the 


| taxes 


to support us. 

The old day has gone. Human life 
and worthy sales educational time can- 
not be scrapped, because of 
eyed thinking of those above 
want to give the public s 


the cock- 

us who 
impelling 
a price break to force a market, as to 


drain those mark-ups that are required 
to permit the merchant to safely read 
the future and retain us on a guar- 
anteed compensation basis. If I catch 
the tone of throughout 
country correctly, and I should be able 
to judge from the 
upbuilt, won't 
monkeywork any longer. 
in the arket, 
but now they know they’ve got to go 
out a 


salesmen the 
countrywide con- 
tacts stand for 
They could 
days of an expanding m 
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CHI AG 0 .«» «ss Record turnout at markets§ 


Dechant 


Colonel Baker of Gale Products in- Henry Altorfer of ABC was pleased Oscar Lenna of Blackstone spells his Here's M. Gilde of Easy (second from right) buttoning u for the 


troduced the new Gale refrigerator with the reception accorded his new name “Lenna” and not “Lenne” as business from A. |. Denburg, Kresge Department Store, 
(formerly Briggs) at the Stevens. ironing machine. Joe Bohnen of the Washing Machine H. Elbroff, Kresge, New York and F. R. Brachhold merch 
Association argued. manager of the Newark store. 


~~ 


x ‘ 
- Ne “ Al 


&- 
we 


Somewhere a voice is calling” R. W. Porson, manager, Kelvinator Art Labisky of Barton declared he Ted Swartzbaugh at the Furniture Mart displayed the 1 

Joe Getz of the Getz Washer laundry division, was pleased with didn't have a thing to show two weeks range which every well established young married couple wil 

Company seems to be saying. the way things were going. before the exhibition. Overnight he to own when they first set up housekeeping. 
bust out with a brand new idea. 


Julia Kiene, new Westinghouse Milton Shabot, appliance buyer for H. U. Mann, sales manager of With appliances that spoke for themselves, via loudsp 

home economist not only talked Goldblatts, Chicago, shot page ad- Premier Vacuum Cleaner, bounced General Electric didn't need a single salesman present to 

cooking but brought along sam vertisements of washing machine around like a rubber ball during the their magic kitchen interesting to the crowd. 
ples of her fruit cake. promotions while the show was on. appliance show at the Stevens. 
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vens.. Furniture Mart, and Merchandise Mart 
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ae 
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ee | 


Dechant of American Rolling Mill points to the Armco trade- On hand to beat the tom tom R. C. Cameron, Kelvinator sale;- Spell that name "'I-n-d-e-r-r-i-d-e-n" 
for the benefit of Leo (Pat) Shea of Morraine Products and was Z. R. Lindemann, sales manager, manager, flashed his genial smile cautions J. D. Inderriden, sales 
"Money" Toussaint of Barlow & Seelig. of the Lonergan Manufacturing Co., around the Stevens show. manager of Prima Mfg. Co. 
Albion, Michigan. 


aving a front row location, Tom Kelly of Hoover Vacuum Here's A. K. Hoppe, bustling vice- E. T. Locke, sales manager of Victor Paul N. Berner of Lovell Wringer, 

ner-—(right) enjoyed the privilege of visiting with all the president and general manager of the Electric Products, snapped at the displayed to the public an anci- 

Here he is having a chat with W. Neal Gallagher, Filtex Corp. He tells a vacuum exhibit at the Stevens Hotel. ent washing machine that was ex- 

hibited at the 1893 Chicago 
World's Fair. 


brities first. 
ident of American Washing Machine & lroner Association, cleaner story most coavincingly. 
and incidentally of Automatic Washer. 


rold S. Rice, Goodhousekeeping Stores, Dayton, Ohio is being Bunn the buyer for Marshall Field Fred Wardell, Hotel man and presi- Eureka has stood for vacuum 
gratulated by John R. Hurley. Hurley Machine Co., for being & Co.—James H. Bunn, to be exact. dent of Eureka has played golf for cleaners, but George H. Wilkens 


cted to the presidency of the Gas & Electric League in Dayton. forty years, he told Electrical assures us that it is also going to 
Merchandising. mean electric ranges in the future. 
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CHICAGO MARKETS.... 


LiIWk FLAT od 
FAIRFIELD iA 


Steinmet: 
ertained 
ps new g 


John Ward of Dexter has a long talk with H. W. D. H. Abernathy, Magic City Appliance Company, Always be nice to customers says A. H. Zirke 
Mateer of Electrical Merchandising, a man who makes Birmingham, Ala., new distributor for Apex, with P. A. Geier as he lights a cigarette for Buyer J 
a hobby of playing with washers and ironers. J. F. Stephen, Apex sales promotion manager. Dunne of Marshall Field & Co. 


At the 


An old time electrical man, W. Weinberg had a long Donald A. Stophlet, dealer relation expert for A. L. McCarthy, vice president and general manage preside 
talk with Walter Marvel (right) of Haag Bros. Westinghouse, gets some dope from Harry Wray of Eureka, demonstrates to Frances Weedman and a 
Pierre Miles, electric range experts. 





Ed Voss of Voss Washer fame about to sell E. J. Otte-- H. Grosscup, Lovell Chicago representative, talks Here are the three Blackstone boys who thought « 
bein of Peoples Light Company, Davenport, lowa, a things over with E. C. Doll, Lovell vice president. pretty girl would attract crowds—P. S. Moynihar 
trainload of washing machines. L. C. Henninger and R. A. Lenna. 


John A. Hurley of the 1900 Corp. took F. S. Upton, Taking his bow as the new general manager for Ed Oehler and Art Walker of Briggs & Stratton of 
who is not often seen in our midst, around to see Horton was A. E. Askerberg. With him, (right) is gas engine fame. 
the show. L. S. Dolk of Lamport—Fox Agency. 
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thought « 
Moynihar 


tratton of 


DISING 


Steinmetz and Kelly, Nesco Roaster Distributors, en- 

ertained guests at their furniture mart display with 

» new gadget—an electric cocktail shaker. Laurette 
Higgins pours for John McGuire. 


» 


anche @ ‘2 


At the American Furniture Mart R. |. Petrie, new 
president of Barlow & Seelig greets George Nathan- 
son of Kohackers, Elmira, New York (right). 


\ 


Waggling a pencil at R. O. Bradley, factory repre- 
sentative for Barlow & Seelig is Alf Reed, president, 
American |roning Machine Co. 


You couldn't toss a horseshoe in this crowd without 
hitting a Lindemann & Hoverson celebrity—left to 
right is Al Fish, Eugene Lindemann and Alex Shadky. 
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Gene Coyne, General Furniture Stores, Chicago, likes 
the streamlining of what Blackstone Manufacturing 
Company has to show. 


One of the pleasures of coming to Chicago, C. G. 

Franz, president of Apex-Rotarex, tells C. W. Smith 

vice-president and sales manager, is the privilege of 
taking his daughter out to dinner. 


The gentleman making the sweeping gesture to the 
left is Donald E. Cain of the Progress Vacuum 
Cleaner Corporation. 


1939 


To illustrate how solidly the new Youngstown kitchen 

cabinets are built, Charles P. Morrow, vice-president 

Mullins Mfg. division of Youngstown Pressed Steel 
Co. perches in a drawer. 


Actual deal being swung. Walter D. Hunt of Dexter 
telling his story to Dick Parker of the Lloyd L. Parker 
Furniture Company of Harrisburg, Ill. 


Art Peters, who knows washing machine history way 
back when is shown talking to Lowell Noyes of 
Parker-Carlson—Pittsner, Chicago. 


S. D. Getz of the Getz Washer Company going to 
town with a prospective customer. 





CHICAGO. 


Matthew 
zell introduced, 
Stewart-Warnet 
distributors and 


Beac] 


. Stewart-Warner 
Shows new lines 


\ hermetically-sealed unit which may 
replaced by one man was presented 

1939 feature. With the new engi- 
ring, humidities as high as 85 per cent 


permitted in the food compartment. 


is, Mr. Ditzell pointed out, meets the 
same conditions as in packer’s meat aging 


ms. Herewith some camera highlights 


Right after the grand finale, after the crowd had left, the camera 
caught John F. Ditzell and Cliff DeWees looking over their !939 line. 


Here gentlemen 

ager Jerry Golten, is something new 

n food preservation—light coming 
to the assistance of cold. 


said service man- In introducing the electric range, 


Home Economist Frances Weedman 
took the boys from candles to lamps 
to electric cooking. 


Radio and Refrigeration advertising Dr. 
manager C. C. DeWees broke the 
news about Stewart-Warner's greatest 


bal 
7 


Harry A. Alexander of Hartford, Conn., and Sid Rogovin, Stew 
Warner, find out how Oliver Shaw, Charlotte, N. C. (center) 
so many prizes. 


Breathing spell—Gus Treffeisen takes notes while John F. 
and vice-president F. A. Hiter discuss. 


ag? 
A 


Matthew Luckiesh, G. E. lamp 


research head, explains just how ultre- 
violet light preserves food. 


DINTI 
500,000 
elect 
00 ““c 
he repla 
sehold 
& Ma 
bnce me 
ected. 
resent 
tors at 
the ne 
iperatu 


7 
eese . 


H + 
bauer, 
Public 
Unite 


In the front seats were C. A. Lindevall, Hughes-Bozarth-Anderson, Oklahoma City; 
J. D. Pottenger and H. H. Plunkett, Wichita, Kansas; and W. N. Brandon, Little 
Rock, Arkansas. 


appliance campaign. 


M. O. Beckham, Stewart-Warner, C. H. Vanghan, Houston, F. O. Brown, Birming 
ham, and W. R. Cantrell, Des Moines, congratulate W. L. Cohen of Dallas, one ¢ 
the hot shot distributors of the year. 
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HICAGO. 


OINTING out that authorities expect 
500,000 new homes to be built in 1939, 
al electrification of 300,000 farms, and 
2 000 “old vintage” 


be replaced, R. C. Cosgrove, manager of 


refrigerators ready 


sehold refrigeration, Westinghouse Elec 
& Mamufacturing Co. told Chicago ap- 
jovin, Stewammnce men that a 1,500,000 market may be 


(center) w ected 


resenting ten new Westinghouse refrig- 
tors at the January 11 meeting, he pointed 

the new True-Temp control which holds 

- perature within one plus or minus degree. 
7 feese Mills, Manager, Range and Water 


. sWestinghouse 


forecasts for 1939 


Heater Department, showed eight ranges, 
and predicted a 360,000 unit year. He 
called attention to the new Columbium alloy 
as the solid steel top of Westinghouse Corox 
He described the increase of 
the wattage of the oven from 3,000 to 4,000 


making it possible to bake biscuits from a 


heating units. 


cold start. 

L. L. Shawber had a new ironer which 
adds the “tailored touch” of hand ironing, 
with foot pedal control that leaves both 
hands free. H. B. Donley, manager appli- 
ance department, had a display of what was 
new in table items. 


Present were George R. Jones, President, Illinois Northern Utilities, 

Co., Dixon; Purcell L. Smith, Western United Gas & Electric, 

Aurora, Ill., and Charles A. Dostal, mgr. N. W. Dist. merchandise 
division of Westinghouse. 


Here is Reese Mills, mgr. 

range, water heaters and dish- 

washer div., Westinghouse, 

thinking over his speech after 
lunch. 


Having no speech to make, 

H. B. Donley, mgr. appliance 

dept. was able to enjoy his 
lunch thoroughly. 


A 


eft to right at the executives’ table were Chas. A. Dostal, mgr. N. W. dist. mdse.; J. C. Schmidt- 

bauer, mgr. N. W. dist. Wesco.; Roscoe Imhoff, GSM., merchandise div. Wemco.; C. W. Bradley, VP, 
7. E. lampiiiPublic Service of N. Ill; Frank B. Williams, Jr. VP in charge of Mdse.; Guy T. Shoemaker, GM. 
| how ultre-MeUnited Light and Power; Julius L. Hecht, VP Public Service of N. Ill.; and Fred Whiting, NM. W. 
food. Dist. Mgr. Wemco. 


Left to right here are Lee Johns, Central States Electric, Vern H. 
Moon, Central Service Corp., and L. L. Shawber, mgr. Westing- 
house laundry div. 


R. C. Cosgrove, right, mgr. 
household refrigeration dept., Edison Company, Chicago, 
saw 1,500,000 sales ahead for Electric Shop big guns—W. G. 

1939. Cannon, and W. T. Reace. 


A couple of Commonwealth 
n, Birming- 


las, one oe 


Left to right we have 
Charles G. Lammers, 
Wesco, Chicago, 
George Perrine, SM.., 
lowa Southern Utilities, 
Centerville, lowa, Joe 
Schilling, Des Moines 
Electric Co., Jack J. 
Moffatt of Wesco, 
Chicago, and Frank 
Miller, lowa Southern 
Utilities, Washington, 
lowa. 
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HE greatest need — and the greatest desire — for power washing machines 
is in farm homes. This is proven by the immediate and large volume pur- 
chases of power washers, by farmers, just as soon as they get electricity. 
That same need — that same desire — exists also on all other farms, the 5 out 
of 6 without electricity — but surveys show that they do not own power wash- 
ing machines . . . There can be only one reason. These farmer prospects have 





not been told that every advaniage, convenience, and economy of using elec- » looks @ 


tric washers is available today in the new farm washer models, equipped with 
Briggs & Stratton 4-cycle gasoline motors. 


























RIGGS & STRATTO 


MULWAUKEE WIS US A 


—r 


B N) 





AS motor and electric washers are identical except for the power — do the same work — 

have the same features. Each starts easily and quickly — each is simple to operate. Farmers 
don't seem to know that they need not wait for electricity — that there is nothing to gain by 
waiting . . . Gasoline powered washers, purchased now, can be quickly and easily converted 
to electric drive, at very little cost, at any time in the future if hi-line service comes to the farm. 
. .- Just a small electric motor, ordinary farm tools, and less than an hour's time — and the change 
is made . . . Now’s the time to start your farm sales work. Tell all the farmers in your area this 
story about power washers for farmers — and your washer sales can’t help but increase consider- 
ably . . . If the farm models you sell are powered by Briggs & Stratton 4-cycle gasoline motors, 
sales will come more quickly, and be easier to close. 
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C. E. Si 


Charles 


Jack, 





EL 













A Little Journey 
to the Home of the 


SWARTZBAUGHS 








it looks as if Bill is trying to tune in the Gang Busters on the family Philco, and 
add machine gun shots to the noise three boys can make. 


= 























C. E. Swartzbaugh's favorite view of his sons— When Charles, 17, gets home Here's where all the fun takes place. The 
Charles playing “Marie from Sunny Italy" for from football practice at Scott Swartzbaugh home, which swarms with 
Jack, who listens blissfully with closed eyes. High in Toledo, he raids the boys tearing around the back yard—or 






family Frigidaire. did until they started growing up. 
























OW the C. E. Swartzbaugh C. E. Swartzbaugh has had about = sure cookers and gradually swung into 

family isn’t Swiss, but if you every possible life’s ambition fulfilled. the appliance field. 

have ever read that juvenile If you are old enough to remember But this is a story of the home life 
issic, “Swiss Family Robinson,” the the sport pages in 1913, you will re- of C. E. Swartzbaugh—not a picture 
ilarity will strike you. call he was a star on the Ohio State of his career. He loves ice cream 


For the Swartzbaughs, of electric football team. His marriage to “the” buys it by the half gallon, with all 


+ 


roaster fame, are as self-sufficient and Lamson girl was a social event in those kids around. Ham and eggs hit 


complete in their family life as any Toledo. His four children are all bell the nail on the head with him, and 

group ever cast up on a south sea_ ringers in their respective lines. Even he drinks both coffee and tea. Though 

sland. There is Charles, 17, Bill, 15, his business takes him to Philadel- coming from a pioneer Ohio German 

Jack, 13, and Katharine Ann, 18, who phia every time that Army plays family, he doesn’t care for beer. He 

was away when Electrical Merchan- Navy. What more can one ask? enjoys dainty things, often shops in 

lising visited the home. In their big The Swartzbaugh interest in elec- person for such delicacies as cumquats 

house in Toledo, Ohio, life goes on trical appliances grew out of the old and caviar. At a buffet supper, he Destralt of o contented moa-wke had 
as satisfyingly as anywhere in Amer- _ fireless cooker business. Stones from will toy with the radishes and other the satisfaction of being a football star 
ica. Even the aged family pet, a Col- them are still used as markers about hors d’ouvres, prettying them up in college, and marrying the belle of 
lie, is thoroughly contented. the home. It was followed by pres- (Continued on page 69) Toledo—C. E. Swartzbaugh. 




















What? An electric roaster in the Swartzbaugh home? Yes, A dishwasher is all it is cracked up to be, Mrs. Swartzbaugh This kitchen shelf for appliances is a tribute to 
indeed, and Mrs. Swartzbaugh makes it full of soup for her says. Just stack your entire day's dishes in it, and wash C. E.'s diplomacy. Shown is nearly every brand. 


hungry boys. them all at once. 
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Super -Freezer 


and makes 
cold here... 
as usual. 




























ice 













@ Years in the making... 
... Frigidaire and General Motors have scored 
another triumph of engineering . . 


Both 7 days old — 
but look at the 
- amazing difference! 


now years ahead! 


. another 


triumph in service to the public. In presenting 
for the first time this amazing new “Cold-Wall” 
refrigerator, Frigidaire again, as in the past, 
moves refrigeration ahead by years! For this new 





HOW AMAZING “COLD-WALL” PRINCIPLE WORKS 


NOW, FOR THE FIRST TIME 
1. THE NEW “DEW-FRESH SEAL” 
-—A SOLID GLASS PARTITION~- 
DIVIDES THE CABINET INTO 2 


” COMPARTMENTS 


and 
2. THE LOWER COMPARTMENT 
IS REFRIGERATED DIRECTLY 
THROUGH THE WALLS BY CON- 
CEALED REFRIGERATING COILS. 


@ This provides all 3 essentials for 
keeping foods vitally fresh /onger than 
ever before—1. Uniform Low Tempera- 
tures. 2. High Humidity. 3. No 
Moisture-Robbing Air Circulation. 
All without adding a single moving 
part! AND ONLY FRIGIDAIRE HAS IT! 
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1939 Frigidaire with the 
Meter-Miser not only is an 
improvement on the mechan- 
ical refrigerator of yesterday, 
but it actually improves re- 
frigeration itself. 

It's now being shown to 
the public for the first time 
...and they're enthusiastically 
praising its startling advance- 
ments. Truly, it’s a modern 
food-keeping miracle. For 
now it is possible to store 


Reproduced from certified, unretouched photographs of identical foods, refrigerated, uncovered, at comparable temperatura, 


Sensational New-Type Refrigerator opens up new era in be 
food-keeping ...saves food’s vital juices from drying out... prese 
food vitality for days longer . . . now being shown to the publ 


even highly perishable foods . . . prolong tt 
original freshness...retain their rich nutriti 
values . . . save their peak fresh flavor. . . 
longer than ever before. And the proof of 
great food-keeping improvement is so dram 
that millions will marvel at it! 

New in simple beauty, new in basic design, 
in appointments of greater usefulness. ..new fi 
top to bottom, this 1939 Frigidaire offers d 
new sales and profit opportunities. Coordi 
with this sensational new product are new h 
speed selling helps—plus an advertising and 
promotion program as powerful as the apped 
the products themselves. No wonder Frigid 
Dealers up and down the country are confid 
of a big year! Sweepingly advanced produ 
streamlined sales promotion and advertisi 
swift, direct sales strategy ... everything in 
i ... points to greater sales rewards 

rigidaire Dealers in 1939! 


Only Frigidaire Has the Meter-Miser! 
CUTS CURRENT COSTS TO THE BONE—Simplest Refrigerating Mechanism 


Ever Built ...and when parts aren’t there, they just can’t use current 
or wear. Unseen, trouble-free, completely sealed in a permanent bath 
of oil. 5-Year Protection Plan backed by General Motors. 





FEBRUARY, 


Only Frigidaire Has Quickube Trays! 

Imitated but never equalled... Easier to remove—Easier to use—lift 
lever and cubes are free, two or a trayful. Built Sturdier. Fa 
Freezing. Better Looking. Compare—and you'll want to sell o 
GENUINE FRIGIDAIRE QUICKUBE TRAYS. 
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* 
A NEW Low PRICE 
For Miia Nor, ECTric nan q e 
——- 





--. Full 6 TT tts Foot 
GENUINE 


FRIGIDAIRE 


WITH THE METER-MISER 


Siper-Velue 6 










The Frigidaire Electric Range 
combines all these “Custom- 
Built” Features...For Low Cost 
..-High Speed...Sure Results 


Every Unit a “Speed-Heat” Unit 
with 5 Cooking Speeds 

Full-Size, Economical“Even-Heat” 
Oven 

Double-Duty “Thermizer” 

1-Piece All-Porcelain Cabinet 

1-Piece Stainless Porcelain Top 

High-Speed Broiler 

Exclusive “Evenizer” Heat 
Distributor 

1-Piece All-Porcelain Oven 
Interior 

Non-Tilt Sliding Shelves 

Counter-Balanced, Shelf-Type 
Oven Door 

Front Opening Oven Vent 

Hydraulic Oven Heat Control 

Silver Contact Switches 

Armored Wiring 

Utensil Storage Drawers 
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SAME World-Famous Meter-Miser 
SAME One-Piece All-Ste 


@ In a single year, this marvelous electric range has attained a high 
place among the nation’s leading ranges. Designed by 7,550 women 





























P Above Features in every Household f 

: el Cabinet - Model— Following Features either .--ptactical homemakers who had seen and used all kinds of ranges 
rolong t Struction on standard or optional equipment — P : ° 
; aa ...the Frigidaire Electric Range combines all the advantages of 

1 nutrity SA depending on model selected. g g ' 
hee : ME finest features of qualit “Thrifto-Matic” Switch modern electric cooking to give Low Cost... High Speed . .. Sure 
anal of formance . -- 4S other Frio; J one per “Cook-Master” Control Results. Its twelve-month record of low operating cost is truly as- 
so dram costing up to $100 nenteive models “Time Signal” tonishing. Its record of customer-satisfaction is one difficult to equal. 

m > f i = ‘ . . . . . ~ 
Here is , — bs are ms sd No wonder there is so much enthusiasm over the Frigidaire Elec- 
desi ref a traffic-builder! AG cu. ft. low-price ali sts tise aaa tric Range. It has proved itself in the field... with the dealer, with 
esign,n “irigerator that will brin i quality Condiment Set 


t , the salesman, with the consumer. And for 1939, there are new 
mew fg "© dealers’ stores. It ro 




























ffers de of refri unds out the Frigidaire ]j These Beautiful Porcelain refinements, additional advancements, a bold and aggressive sales 
ITers re rgerators to ive dealers , e line R ° id h e ; ; ue Pe co my 
Soord Models , & calers a complete range of "alton give a wide cnoice program. A comprehensive advertising program in national maga 
sagen and prices in every competitive field 7 of prices and models. zines and newspapers will supplement sales activity. Plans are laid 
: : é ig y is nc ate yet y hare of the fastest 
ng and si Look at this Line-U of N for a big year. It is not too late wth ae your share of the fastes 
a Frividai Pp ew growing profit line in the industry! 
ec appes rigidaire Models! 
t Frigid 6 Cu. Fr, “Super-Value 6” : 
€ config 3 Cu. Fe. Model DA + + Dulux Finish 
d produ 4 Cu. Ft. Model DA ‘ cles . 7 
advertisi ; Cu. Ft. “Special”, . ; ae. ‘a a Vi 1939 ; 
hing in Cu. Ft. “Special” . . “ 
- 4 Cu Fr “« a “ 
rewards - Ft. “Master” . 


5 Cu. Fe. “Master” . 


¢ Gas Fe “Mascon” oe Frigidaire “Table-Top” Electric Water Heater 
- £C. aster” . os ea 


B Cu. Fe. “Cold-well” 
Cu. Fe. “Cold-Wall” 
Cu, Gy a 
u. Fe. “Cold-Wall” — 
Cu. Ft.“Cold-Wall” “°° 


2.5 Cu. F : cot ag 
old wll (2-Door 


@ Newly designed for the vast market that is rebuilding, remodeling and planning 
new kitchens. It’s usable as another working top in the kitchen, in addition to its 
superb performance as a maker of plenty of steaming hot water. Handsome, gleaming 
Dulux finish, compactly built to standard height so that it will fit well into any 
kitchen design. Economical, efficient, durable. Typical Frigidaire and General Motors 
dependability and long life. 


“ 


“ 





Frigidaire Electric Water Heaters are also available in beautiful upright cabinet 


Every on : ee 
¢ with the exclusive M . 
‘ eter~. : ; , 
Miser models for kitchen or basement installations. Capacities from 30 gals. to 80 gals. 


A Size for Every Need and Purpose 
A Price for Every Budget ie 
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At left: one of the electrical housekeepin 
classes listens to a lecture. Insert: gradus. 
tion certificates are awarded girls fin shin 
the course. 1 


These GALS Jearn 
KLECTRICAL 


keeping class. 












terms, will complete this yea 
courses. That means the electric st 
will pretty surely have been put act 
to two hundred more families. A: 
that doesn’t include the ring ot 


Staten Island Edison’s home 
service department has anew 


fluence these courses have upon o 
outside friends of the students. O\ 
a period of nine years the scope, t 


approach to home economics 


as one can easily see, has been rea 
important. 

In each of the five districts ser\ 
by the Edison Corporation parall 
classes are held. The course mater 
is repeated three terms, each of wh 



















E ved covers the same subjects in 10 week 
afternoon classes. Each class, 
Hou _ > course, has its individual instruct 
Ds 1] | - v . Supervision is maintained by Mis 
“4 a poi g2 A ’ A , Ruth Ida Bean, the Edison Corpora 
as poratic ; tion's Home Service Director. 0: 
twofold > \ y A if i : of her main duties is a constant checi 
trend . ’ - upon the classes to insure identica 
Every stage of a cooking operation is gone over and actually practiced by the progress in each. At the end of 
girls in the electrical housekeeping course. term diplomas are awarded at a s 
cial dinner prepared by the girls 
te good esult ver the job of doing housework by future sales and load of all electrical themselves and guests. These diploma 
nstt n and ne method or another. It is obvious equipment. have been acceptable to the variou 
t t that the greater number of girls’ organizations such as ( 
iy thou I w electricity we can mak School Organizetion Outlined Scouts and Campfire Girls, who h 
mad t young girl ire becoming before ousekeeping habits become Almost two hundred local girls, given full support to the plan a 
ung wive thousand re taking settled, the greater will we build for sixty Or more each term for three (Continued on page 66) 
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EASY WASHING MACHINE CORPORATION 
201 Spencer St., Syracuse, New York 


I don’t want to miss anything! Rush me the details of your 
PLAN for stocking a sample line of the new 1939 EASYS 
at a special saving. 
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Selling REA Prospects by Traile 


Results from one 


trip through Illinois 





farm lands ..... 


: VERY month a few thousand 
The first rural call, with Mr. Tudor (right) of the Sheldon more farm women become H. Wrightman, (left) electric manager, Livingston Service 
Appliance Shop, Sheldon, Ill. Mr. and Mrs. were both prospects for electrical labor- Co., Pontiac, Illinois, and G. W. Orr, General Electric 
interested listeners at this farm. saving devices, as the power to operate Supply, pause for a smoke on their trip. 
iousehold appliances starts flowing 
through new rural lines. 
Anyone who doesn’t believe that 











these women are eager for the release 
from drudgery that electrical appli- 
ances will bring, should have travelled 
with Bill Orr of General Electric Sup- 
ply Corporation, when he drove a 40 
foot trailer full of major appliances 
through the newly electrified Illinois 
farm lands during the 1938 harvest 
season. 

Accompanied by the local appliance 
retailer in each territory, Orr called 
personally on these brand-new pros- 
pects. Many of the lines were not yet 





a : . energized, but the advance educational 
Se ato fe amale, Win Rectal Appiene ork of RELA. had been well done, Salis trom the Livngton Service Company, Pt 
cae of tis Une Suemeneia and the women were ready and wait- inspect the appliances in the trailer, to increase their selling 
ing to step in, as soon as the trailer knowledge. 
pulled into their farm yards. How 
lid they know it was coming ’?—Via 
the rural “party” telephone line! 
On the day of the trailer’s sched- 
uled visit, local retailers, through the 
cooperation of the rural telephone op- 


erators, called all prospects, via the 








Water 
States 
conte: 
annou 
aware 


“party line.” In some places, they 
sounded the fire alarm. The women 
were told that the trailer with its load 
of interesting devices household equip 
nent, would soon stop at their farms. 
these farm wives went so 

to call their men in from the 

hat they, too, might “see the 





show ow 
The “Redmen" brought visiting farmers into the trailer at 


Kankakee. These little red devils were sure-fire attention- 
getters. 


Hundreds of prospects were con Another farmer—this time a prospect of Frank Johnston's 
cted personally on these trips. . Strawn, Illinois, dealership, pauses in his Harvest work, to look 
12 refrigerators. 6 ranges. 1! over the trailer's appliances. 


‘rs, and 4 cleaners were sold in 








territory where the neighbors—though 
sometimes miles apart—always “fol 
low the leader,” who is satisfied with 
his equipment purchases 

In describing some incidents of the 
trip, Orr related, “The first day I 
picked up Mr. Tudor of the Sheldon 
Appliance Shop, in Sheldon, Illinois. 
We made about twenty individual 
calls, and late in the afternoon we 
pulled the trailer out to a country 
hurch, where 50 women who were 
attending a church social, came in and 
nspected our full line. In the evening 
we parked out in front of the store, 





Outside Turk Furniture Company, Kankakee. These store- 


; , and opened shop for those people we high school cooking class learns about labor-saving 
trailer tie-ups attracted attention 


(Continued on page 68) appliances. 
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How | Sell electric 





@ The retail salesman's letter on “How | Sell Electric 
Water Heaters," which won a prize of $10 for W. K. Powers, Northern 
States Power Company, Minneapolis, Minnesota, in the May, 1938 monthly 
contest was recently selected as the best letter of the year by the judges, 
announces The Modern Kitchen Bureau. A Grand Prize of $100 was 
awarded Mr. Powers for his winning letter. 


@ Judges unanimously awarded an Honorable Mention 
to two other electric water heater retail salesmen: E. H. Dowson, The 
United Illuminating Co., New Haven, Conn., and Albert Gruber, The 
Washington Water Power Co., Kamiah, Idaho, for their constructive 
letters entered in monthly contests. 


@ The judges in the Electric Water Heater Retail Sales- 
men's contest—were Fred Shepperd, Electricity on the Farm, Frank B. 
Watts, vice president of Electrical Publications, Inc., and L. E. Moffatt, 
Editor, ELECTRICAL MERCHANDISING. 


@ One of the most extraordinary things about the letter 
winning the Grand Prize for 1938 series of monthly contests is that it was 
written by a salesman 69 years young. W. K. Powers, writer of the letter, 
has led his company for three years in electric water heater sales. 


@ H. C. Loomis, merchandising manager under whom 
Mr. Powers works, has this to say of him: "Mr. Powers completely refutes 
the shopworn theory that ‘Industry has no place for the man over 40.' 
The remarkable record that he has made has encouraged our company 
to put on other men who are beyond the age most firms think are fit for 
salesmen. 


@ After Mr. Powers had been with us a year we started 
@ water heater campaign in November, a month when we usually sell 
very few. Mr. Powers sold and delivered 43 water heaters in that month. 
In December he sold 25 more water heaters, although ill part of the 
time. Mr. Powers is never distracted from his work, as too often happens 
to younger men.” 
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Water Heaters 


HE APPROACH: With the 

touch of the door bell we build 

resistance—the housewife ob- 
jects to being bothered, curiosity over- 
comes it. 

I have never solicited business over 
the telephone—depend on personal con- 
tact. I never carry a briefcase or 
anything which in any way would 
indicate me to be a salesman. Such 
pamphlets as are necessary are in an 
inside coat pocket. I have my story 
at the tip of my tongue, a song in my 
heart, and use my head. 

When I step out of my car I try 
and find something of interest to 
mention when the door is opened, note 
the lawn, the trees, make friends with 
the child or dog on the way to the 
steps. Those coming to the door have 
no idea as to whether I am a doctor, 
a minister or a process server—they 
are, therefore, curious to discover. 

I first tender an apology for a pos- 
sible intrusion and mention the fact 
that I am an emissary of good will 
from the Electric Company, checking 
service, appliances, and prepared to 
offer helpful suggestions if any are 
in order. I ask if I may visit a few 
moments. Through this procedure I 
seldom have trouble with my start. 

On entering, my first question is 
“have you an electric range?”’, sug- 
gesting that they show it to me. This 
gets me in the kitchen and I can dis- 
cover for myself as to whether or’ not 
they have refrigeration. I make a 
business of complimenting them on 
whatever they have. 

My next question pertains to the 
electric light bill, the number of rooms 
and the number of people in the house 
to serve—then I notice and comment 
on the heating plant and ask if they 
have a coil in the furnace for heating 
the water with the usual range boiler 
and what method they have when the 
furnace is out. I get all this infor- 
mation in the course of ordinary con- 
versation and make a note of it on 
one of my appliance cards. Then I 
remark that I have something to sug- 
gest which might prove of interest, 
a story to tell, a story which interested 
me mightily and induced me to take 
up the work of making contacts, 
friends, and introducing electrical ap- 
pliances. 

THE STORY: Hot water is one 
of the four things necessary in the 
home—heat for warmth, light that we 
may see, food that we may eat, hot 
water that we may keep clean. And 
it has to be hot, for hot water is the 
only thing that cuts grease and re- 
moves filth. 

Give the cost of hot water “thought.” 


Ordinary furnace coils have been used 
over a long period of years. People 
pay their coal bill with one idea in 
mind—it was a cold winter, an? they 
had to keep warm. They never siop 
to figure what portion of the coal bill 
furnished the hot water. The is 
to bring to their attention the fact that 
k of the coal bill went for heating 
water. 

Statistics show that in the average 
home the hot water faucet is drawn 
one hundred or more times a day. 
Every time a faucet is opened and 
water is taken from the pipes in the 
walls in the building, an equal amount 
of cold water is brought in from the 
street. What route does it travel? 
First, to the furnace coil, then to the 
range boiler, then into the water lines, 
then to the faucet. If they give the 
furnace coil 35-degree water from the 
street a hundred times a day, what 
happens? The coil is placed in the 
fire pot to absorb the heat and it does 
it with a vengeance. It has been de- 
termined that the average loss of heat 
in the average fire pot is 20%, for 
heat units do not travel in two direc- 
tions at the same time—the heat dis- 
covered in the water is not in the 
rooms, neither is the heat in the rooms 
in the water. 

A water coil does not belong in a 
fire pot, it interferes with the proper 
combustion of the fuel, creates clink- 
ers, and makes an uneven fire. 

There are five arguments against 
the coil: First, it costs three to four 
times as much to heat the water with 
a coil as it can be heated for at the 
rate of a l¢ kwhr, for electric cur- 
rent at this rate figures the same 
as coal at $4.00 a ton and most people 
in our vicinity pay $13.00 to $14.00 a 
ton for their coal. Second, there is 
20% less in the fire pot. Third, the 
formation of scale in the coil itself 
making necessary its early change or 
removal. Fourth, the rust formation 
throughout the tank and water lines 
produced by the coil. Fifth, the wear 
and tear on the range boiler because 
of excessive expansion and contraction 
in connection with rust formation. 

We figure the average cost of op- 
erating the average furnace coil in 
the average home is about $2.50 per 
month, figuring about 14 tons of 
extra coal, at say $13.00 a ton, for the 
eight months period in use. 

THE EXPLANATION: Picture 
an electric hot water heater as a huge 
thermos bottle—there is no waste heat. 
We have no heat going up the chim- 
ney, no heat radiating into the base- 
ment—there is no such thing as cool- 

(Continued on page 67) 


PAGE 29 





The MASTER MODE 
MODEL F56M 
two large storage 
Electric Plate 


Large bak e oven; 
drawers and an 
Warmer drawer; one piece top 
with two 6-inch and two 8-inch 
units. Combination Electric clock, 
Timer and Notifier, Lamp and 


Condiment Set regular equipment, 
Full White Porcelain Enamel finish. 


MONARCH S4& Master Line 


All models of the Master Line 
come in White porcelain only, 
with one piece top; with Patented 
6-quart or 344-quart “Side Heat” 
Cooker, or 24-quart “Deep Heet” 
Electric Sauce Pan optional on 
all models. 


Upper left 
Master Major, LNI7M 


[ pper center 


COMPLETELY AUTOMATIC ypc viu 
with TWO SIMPLE CONTROLS co en” 16 


Lower left 
Left: The new combination Electric Timer-Clock with Master Modernique, LNI6M 
Notifier 


ower center 
The MONARCH Patented Illuminated Dial Master Major DeLuxe 
Oven Temperature Control, Lower right 


Master DeLuxe Roaster, FC57M 


LN460M 


Right , FC1I7M 
a marvel of ac- 
curacy and simplicity. 
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Never before have we presented new models with more prit 
than we feel for this 1939 Master Line. We believe it possess 
every element needed to meet all competition and to make 19 
the most profitable electric range year ever known. 


In these models we have retained all tried and true MONARG 
features though many are refined and improved. Equipped wi 
MONARCH'S patented “Hi-Efficiency” surface units, with glowi 
coils set in permanently stain-proof black, Vitrifused porcelai 
—or MONARCH’S Closed units. An improved “Speed Oven” 
easily preheated to baking temperature in 7 minutes. All storag 
space is fitted with drawers built with E-Z Slide guides. All ova 
racks are sliding shelf type — rigid and secure when extendet 


Besides the Master Line, we offer the standard line of models 
all price brackets. There are powerful campaign leaders at norm 
profit margins and “step-up” models at small price intervals. Thi 
is why MONARCH is a line of such excep- 

tional flexibility—a quality that keen mer- 

chandisers use to great advantage. 


Tie iNwitH Electric Cooking’s 
NATIONAL PROMOTIONAL CAMPAIGN . . 


The 1939 “Guess Again’’ Campaign being staged by the Modern 
Kitchen Bureau will prove a powerful help to all electric range 
retailers who tie in with it. MONARCH Accounts will be given 
every assistance. The MONARCH “Double Dollar”’ theme clearly 
dramatizes the fact that “Electric cooking costs only half as much 
as you think’’. Ask us for details of our promotional plans. 
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Kitchen 
Modernizing 


OCK an eager ear, as you go to 
unch today, and note the 
waiters’ cries echoing out in 

kitchen—“ham and eggs,” “ice 

an) and cake,” “liver and onions.” 
These food partnerships, my friend, 
what is known as association of 
as 

No chef ever married them. They 
elled up out of the great unconscious. 
wrthermore, the public, in “welling 
ip’ ~=«stliese 
ith food. They carry over into home 
baking. There is no 
hy a woman buying a refrigerator 
hould think of linoleum. But she 
es. Nor any convincing argument 
hy a new sink should be purchased 
‘ith a new range. Nevertheless it 
appens. 

This is the philosophy upon which 
epartment stores establishing 
itchen modernizing departments 

For the first time the major appli- 
mce department has become a creator 
Mf business for other departments— 
or shades, for curtains, for chromium 
plated stools. It has all taken place 
becalise Major appliance departments 


combinations doesn't stop 


reason 


ror rd 


are 


ecognize the mood of a shopper com- 
ng in for a look at an 
efrigerator, and proceed to talk to her 
mething like this: 

“Will 
th it?” 
“Yes, I 


electrical 


you want linoleum to go 
asked the salesman. 
think we will.” 
“While you making 
changes, Mrs. Housewife, why 
vou let one of 
plan for the remodeling of your 
kitchen ?” the “Tt 
will not cost you anything, you 
an get a floor plan that will give you 
the benefit of the latest thinking in 
every detail. We can send a man out 


any 


these 
don’t 
up a 
entire 


are 


our men draw 


+ 1 
suggests Salesman 


and 


Tuesday or Thursday as you wish.” 
No obligations, no nuisance, deal- 
ng with a firm one knows. Further- 
re, the can be 


financed 


installation 
store time 
In every way the 
with 
knows, and along lines she is familiar 
with. No wonder she assents. 
turn the kitchen survey 
Wer to a contractor who works with 
Then occurs the only expense 
the store makes. Measurements of 
the kitchen are taken and blue prints 
drawn offering every possible modern- 
ization. If the deal 
through, naturally the house is out the 
‘ost of this blue print and plan. 

The housewife is shown how her 
kitchen may be apportioned into units ; 
me for the cooking and preparation 
of food: another for 
with cabinets for storing; 
center for dish washing 


whole 

the 
if desired. 
woman is dealing 


on payment 
system 


pec yple she 


Salesmen 


does not go 


refrigeration 
and a third 
and storage 
of pots and pans, glassware and so 
On more elaborate jobs there 
is a planning desk; also a slide table 
on which servants can eat. There are 
four basic types which will fit most 
kitchens and Mrs. Housewife is shown 
everything necessary. If she wishes, 
she can buy the kitchen job bit by bit. 
Or, she can shoot the works and get it 


a 


fort} 
forth. 


Sales run anywhere from a sink at 


Ideas from the 


Kirin g 3 


$119.50 to complete 
high as $2,000. The average bill will 
average $750, and the ratio of old 
homes to new is 75 to 1. 

Promotion is done by radio, by cook- 
ing programs before clubs, and at 
demonstrations. With thousands of 
charge accounts, direct mail is effec- 
tive. Salesmen call upon the 
take the measurements, 


kitchens up as 


leads 
originated, 


sd 
centive to favor other equipment or 
to make misleading statements. In 
fact, the capable way in which the 
service representatives have handled 
first calls, explaining equipment and 
answering questions with expert 
knowledge has done much to lessen 
the number of service calls required. 
Mr. Johnson feels that the cost of this 


service is less than he could handle it 


eR: A 


COME T. 7, 
LAUNDRY So “ 
ie. 7, (a= 


al 4 4 7 
. 


4 
s 


f 


—_ 


-~ $$ _" 


AX 
uae 
P 


“Isn't it thrilling? They both want my business!" 


and ascertain the requirements of the 
housewife for a new kitchen. 

Two things prospects want to know 
about remodeling: 1. What will the 
job cost? 2. How much time will it 
take to make the installation? 

Element of danger for a major ap- 
pliance department in this work is the 
responsibility that accompanies _ it. 
Cabinets that fall down, all trouble 
will bounce back into the lap of the 
department store. So it 
well 


had better be 


done. ‘Then too, improvements 
attached to tlie house become part of 
the property and can not be treated as 
Credit 
standing of the customer is especially 
important in this regard. 


partial payment merchandise. 


Departmert Store 
Servicing 


HE importance of having an ex- 

pert handle servicing is the con- 
sideration which has decided Vic 
Johnson, head of the electrical depart- 
ment of Roberts Bros., Portland, Ore- 
gon, departinent store to farm out his 
service work. The firm which handles 
it does no selling and so has no in- 
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in his own department. Service on 
large radio sets, for instance, costs the 
firm $2, or $1.50 for small sets, with 
other appliances in proportion. 

Meier & Frank, Portland depart- 
ment store handles servicing on major 
electric appliances in two ways, Three 
of the lines are serviced by the manu- 
facturer—the remainder of the equip- 
ment is handled by the firm’s own serv- 
ice department. 
of the department, is thoroughly sold 
on the idea of his own 
equipment. He believes it is cheaper 
and more productive of new business. 
Service by one of the manufacturers 
about 3.4 cent. Mr. 
Davis states that costs of servicing 
other equipment handled through the 
store is considerably under that. Rec- 
ords show that about ten refrigerators 
a month are sold on leads which come 
through service calls. 

Operating its 
with a 24-hr. service is the Bon 
Marche of Seattle, Wash. H. L. Ben- 
ton, manager of the department, thor- 
oughly believes in handling this de- 
partment within the store, feeling that 
it-leads to better feeling on the part 
of customers and also a definite num- 


Mr. Davis, manager 


servicing 


averages per 


service department 


ber of leads which could not other- 
wise have been unearthed. The de- 
partment is taught that it can prosper 
only as sales are kept at a high level 
and so keeps the interests of selling in 
mind at all times. The cost has aver- 
aged about 4.9 per cent, but returns 
are worth it, says Mr. Benton. 

Both delivery and _ servicing is 
handled by the distributor in the case 
of the electrical department of the 
Paris Company, Salt Lake City, to the 
complete satisfaction of Robert Nev- 
ins, manager of the department. The 
cost comes to about 6 per cent for the 
but as the store cus- 
tomers through two counties, he fig- 
ures that he really saves money on the 
deal. Cost of deliveries if handled by 
the store would amount to from $2.50 
to $6.00, plus other possible 
As it is, the department need only 
handle a sample the floor, 
which appliances are sold at the end 
of the season as floor models without 
necessity of discount on a large stock 
of outmoded models. From such a 
sample line of 10 refrigerators last 
year the store sold 250. Furthermore 
there is no the staff 
necessary for deliveries, no danger of 
injury to equipment through careless 
handling (and if such injury arises it 
falls on the distributor), trucks and 
fittings and their upkeep need not be 
counted as part of the expense of the 
department. Servicing is done by ex- 
perts and is available 24 hours a day. 


service, serves 


losses. 


line on 


need of extra 


Visible Credit Cards 


ITH a which 

one hundred miles of territory 
from three stores in Ogden, Salt Lake 
City and Idaho, the Boyle Furniture 
Company faces a special problem ot 
credit and collections. Sixty per cent 
of the business of the electrical depart- 
ment, for instance, is done in the field 
much of it being sales made direct from 
the truck, with delivery on the spot 
This means that it is necessary to have 
a strict check up on new accounts. 


business covers 


A very comprehensive card is used 
for this purpose. This is filled 
by the salesman at the time of making 
the sale and forwarded to headquarters 
for approval. It calls for 1 
both husband and wife, information as 
to former they have 
moved, data as to employment, salary 
and length of employment, record ot 
former employment, parents’ name of 
both, pay day, ownership of home, o1 
otherwise, bank and 
sonal references. Under remarks are 
entered such data as the salesman may 
obtain as to other articles being pur 
chased the installment plan, and 
other pertinent impressions. 
time this card is filled out, the sales- 
man is in possession of information 
which will enable him to judge 
whether or not the account is 
ceptable. The office, on receipt of the 
card, is with which 
follow 


out 


name ol 


addresses, if 


business or per- 


on 
3y the 


ac- 
provided data 


enables prompt case 0! 
any later difficulty of payment. 

So satisfactorily has this system 
operated that some 7,000 ac- 


counts, at the worst periods there have 


up in 


with 


been not more than 11 or 12 per cent 
delinquencies and at better times the 
figure has dropped to cent 


six per 


PAGE 31 





This year our dealers will share the benefits of the most 
complete advertising and sales promotion plan the stoker 
industry has so far seen. There will be nationwide outdoor 
advertising, local newspaper and spot radio advertising, visual 
sales helps with the slide film, direct mail in abundance. Nu- 
merous other dealer helps will make this a banner year for 
Stokol dealers. 


We firmly believe that our dealers will lead in stoker sales this 
year . . . that STOKOL is the most profitable line for the 
dealer to handle . . . that no other stoker so completely com- 
bines the outstanding engineering features, precision production 


and low prices which have brought about Stokol acceptance. 
Additional new STOKOL models, a wider range of sizes, new 
improvements, additional sizes of Stokol-Heat Conditioners, 
make the STOKOL line more complete than ever. Our dealers 
will have a size that fits the requirements of the very small or 
very large home, detached garages, hot water heaters, commer- 


cial and industrial installations and countless other applications. 


Stokol-Heat Winter Air Conditioners combining a STOKOL 
stoker, a modern welded steel furnace, blower, filters and 


humidifier in a handsome cabinet with a revolutionary idea of 


SCHWITZER - 


“THE STOKOL LINE COVERS MORE THAN 98% 





STOKOL 


taviled you 


This is an invitation to stoker dealers in 
open territory to see the complete Stokol 
line and to investigate the opportunity 
for larger profits in the stoker business.. 


control panels open up an entirely new avenue of sales oppor- 
tunity for our dealers. 


Retort Agitator models are available in larger sizes for all 
varieties of high coking coals, and new commercial bin feed 
models give STOKOL dealers further advantage over all com- 
petition in the field of automatic heat. More than 60,000 own- 
ers give STOKOL nationwide acceptance. 


We invite dealers in open territory to share these opportunities 
with us... NOW . 


for the season’s business. Let us know what experience you 


. . while there is ample time to lay plans 


have had, what you are doing now, what success you have had. 
Please write us promptly or come to the factory. There is no 


time to lose. This will be another STOKOL year. 


LOUIS SCHWITZER, President 


CUMMINS COMPANY..INDIANAPOLIS, U.S.A. 


OF ALL AUTOMATIC HEAT REQUIREMENTS” 
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AN JOSE IRONER TEST 


Benton W. Dodge of Meldrum & Fewsmith advertising agency tried to 
buy the suit worn by Chas. Pearce of Canadian Westinghouse while tour- 
ing the appliance shows at the Stevens Hotel. 


Ben Dodge Sees Some Real Goods 


TO BE EXTENDED ON WIDER FRONT 


SAN FRANCISCO—As a result of 
ironer sales test plan conducted in 
Jose, Calif., during the last three 

nths of 1938, distributors of ironers 
northern California have decided to 

nduct the plan on a_ wider front. 
th similar provisions for home les- 
in the use of the ironer to-all pur- 
users, the cost for this instruction is 

borne by a $5 raise in price on 
‘rs of all models. 
nd plan the 





ler the dealer pays a 

ironer teacher the extra amount 
the lessons, certified by the cus- 
mer, and turns in to the distributor 
¢ signed card for a refund of the cost 
the ironing lessons. In this way the 
ly way a dealer may obtain the refund 
nh the advanced wholesale price of the 


















Dner is to give the customer the les- 
§ prescribed. 
urpose of the lessons is to relieve 





ail salesmen of the expense and time 
SS in giving customers lessons them- 
Ives, and to make sure that every 
rchaser of an ironer learns how to use 
and become a booster for it. 

Initiated by the Electric Appliance 
ciety of Northern California, the pro- 
am begins Feb. 15. In 60 or 90 
Rys a check up on the activity will be 
de to improve its operation or de- 
rmine its future course. The San Jose 
St plan revealed the necessity to carry 
he program on a wider front because 
























ivertising and sales policy for stores 
roughout northern California were 
andied in centers like San Francisco. 





Ithout the plan operating in all: other 











sections or adjacent cities, dealers did 
not feel inclined to advertise higher 
prices. 





Mrs. Borsodi Answers Laundry Challeng 


WASHER-IRONER ASSOCIATION 
DEBATES COMMERCIAL LAUNDRY TEST 


CHICAGO—While it is as plain as 
the nose on a man’s face that home 
laundry offers the cheapest way of get- 
ting clothes clean, nevertheless no one has 
ever split hairs chemically, and matched 
tweedledum against tweedledee to dis- 
cover with laboratory accuracy just how 
great the saving was. 

This will be the important business of 
the American Washer & Ironer Manu- 
facturers Association during the next 
six months, as a result of its January 
meeting in Chicago. Flaming defies by 
various laundries over the country fur- 
nished the goad for this step. All that 


remains to be done is to select an impar- | 


tial laboratory to run the tests. 

Speaker of the meeting was Mrs. Ralph 
Borsodi who told of her experiences in 
running tests on cost of home vs. laun- 
dry service. Katherine Fisher of Good 
Housekeeping Magazine spoke advocating 
the promotion of complete laundries just 
as complete kitchens have been publi- 


cized, “to take the laundry out of the | 


shadows.” 

More rural solicitation of business was 
urged by William Shaw, publicity di- 
rector of the Association, who gave a 
short talk which revealed that dealers 
who call on farmers within a five mile 
radius will visit an average of 440 farms 
while another five mile increase in radius 
will bring 1,068 more farm prospects. 

New officers elected were as follows: 
president, W. Neal Gallagher, president 
and general manager of the Automatic 
Washer Co., Newton, Iowa; first vice- 


Ps 


Mrs. Ralph Borsodi of the School of Living, Suffern, N. Y., startled dele- 
gates to the American Washing Machine Association meeting with reports 
on home laundry costs and the challenges of the commercial laundry 


industry. 
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In the background: Joe Bohnen, secretary of the Association and 
W. Neal Gallagher, re-elected president. 





A. W. Altorfer of the Altorfer Bros. 

Company (ABC) received kudos for 

his new washer designs which were 

one of the central attractions at the 

appliance exhibit at the Stevens in 
Chicago. 


president, R. D. Hunt, executive vice- 


president, Dexter Co., Fairfield, Lowa; 
second vice-president, A. H. Labisky, 
president, Barton Corp., West Bend, 
Wis.; third vice-president, L. C. Upton, 


president, 1900 Corp., St. Joseph, Mich. ; 
executive secretary and treasurer, Joseph 
Rk. Bohnen, Chicago. 


13 Dealers Win 
G-E Display Awards 


Dealer ingenuity in making use of 
identical window display material was 
rewarded recently when 13 cash awards, 
ranging from $20 to $200, were presented 
to dealers in all sections of the country 
by the General Electric home laundry 
equipment section, Bridgeport, Conn. The 

| contest was a by-product of a new series 

| of displays evolved by General Electric 
last fall. 

} The first prize award of $200 went 
to the Palace Department Store, of 
Spokane, Washington; a second prize of 
$150 was won by the W. W. Mertz C 
Torrington, Conn.; and third prize ot 
$100 went to Prottas and Levitt, Seattle, 
Wash. Four awards of $50 were given to 
Peabody Electric Appliance, of Peabody, 
Mass.; Bartlesville Electric, Bartlesville, 
Oklahoma; McCoys Inc., Waterbury 
Conn.; and Central New York Power, of 
Syracuse, respectively. The Joslin Dry 

Goods Co., Denver, was awarded $25, and 

amounts of $20 went to R. S. Mont 


gomery Inc., Richmond, Va.; Hartmann 
Hardware and Supply, Somerville, N. J 
Santa Barbara, Calif 


Muncie, Ind 


Ott Hardware Co., 
and Triangle Electric Co., 
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LOW COST OF ELECTRIC COOKING 
THEME OF 1939 RANGE CAMPAIG 


NEW YORK—“Guess Again:—Elec- | letterhead stickers that are baby edi 





tric Cooking Costs Only 4 That Much!” 9f the cards give the low cost idea 
Putting this message across to mil- ther chance to lodge in receptive mi 
lions of American homemakers through \ special sheet of 6 suggested Dill 


the medium of heavy national advertising | designs have also been furnished to ¢ 
s just one part of the campaign created | ers and utilities by The Modern Kit 
for the benefit of electric range dealers | Bureau. A whole series of newspy 
ind utilities in 1939 by The Modern advertisements, designed to carr 

Kitchen Bureau. It has been chosen as or dealer signature, tie right in wit 
the theme of 1939 advertising activity be- | national advertising, too. A_ ful 

cause although millions know the low | radio spot announcements—from 2 
cost of electric cooking, a national survey 100 words—give dealers and utilities 





shows that guesses of those who don’t | plete material with which to g& Pt oe 

know average twice the actual average | air. hr ‘ R. M 

cost. Manufacturers are enthusiastical] eric. & 

Starting with the national advertising yperating in the campaign by suppiygggetT’ “ 

five full-page color advertisements | newspaper mats that also bear the “Gy pore’ 

which will appear in March, April, May Again” idea. The Modern Kitchen } ioe 

and June issues of The Saturday Evening | reau’s meal-planning book—‘ Meals = E 

Post, the Bureau has gone on to build | Modern Electrically,” is another = i 

Robert Evans and A. W. Shields, president and general sales manager a completely set up sales machine for tool to be used. rchandis 
espectively, of Evans Products, Inc. (Evanoil space heaters), talks things dealers and utilities. This year, again, the Bureau gi ern K 
over at the Furniture Mart during the January shows. Part II will be national publicity in | sales training the special considera ctrical 


er Orge 





newspapers. This will be achieved through | that it merits by making available 
a special, four-page electric range news | dealers and utilities a point-by-point § 
supplement, similar to the one received | ing Guide that gives retail salesme 


ions. 





so enthusiastically last year, which will | sure-fire way of putting across the sg™jRoaster — 
appear just prior to or simultaneously | of low-cost electric cooking. ; 
with local Electric Range Spring Show- ihe ro 
ngs a. ——e the hol 
Then, using the same key theme of _ 
“Guess Again,” The Modern Kitchen ais . . reaset 
Bureau provides a full set of tie-in sales | New Exhibitors at Chicago Furnituig 225,000 
tools that dealers and utilities can use to Mart es of el 
advantage. First, there is a colorful : a an pract 
window poster which repeats the na- New tenants on the fifth floor magi the ye 
tional advertising slogan, identifies the | home appliance division at the Ct 1938, 
dealer or utility with the national adver Furniture Mart are the Hoover Compagipliances 
tising, and prompts prospects to visit | and the Coleman Lamp and Stove ( le roast 
showrooms and get proof of the low cost | pany. More than 50 other new tenagmpthes wv 
of electric cooking. Colorful counter | have been added to the roster since iqeaner ai 













cards, keyed with the same message, and last major market. es that 
ilable 
iods th 
Food . 
Paul Frantz, chief engineer and Ralph Kortepeter, assistant sales manager 
of Apex both have a smile for the camera-man at the Stevens show. "Uncle Billy" Voss Passes | Herbert I. Sackett of B*" “ 
en app 
DAVENPORT, IA—Not many in Buffalo, Killed . 7 
the electrical industry realized that until | “ de 
recently we have been face to face with | cal 
| lectric: 


the Pilgrim Fathers of the business. 
Death, which took William H. Voss, 
January 5 removed one of these figures | 
from our midst. 

His 82 years of life was a story of a 
man who overcame the handicaps of the 
loss of an arm, shot off while hunting. 
With his parents, Mr. and Mrs. Fritz 
Voss, he had come from Germany at the 
age of sixteen from Wohlow, Mecklen- 
berg-Swerien, Germany. 

With his arm gone he had to give up 
farming, and started a wood carving 
shop. Watching his mother bending over 
a steaming wash tub one day and won- 
dering how to relieve her of such drud- 
gery he turned to his wood shop and 
produced a washing machine. This was 
in 1876 and this hand washer was one 
of the earliest ever made. 

Astonished neighbors marveled at the 
way Mother Voss speeded through her r 
washing, and asked duplicates. So in 
the little wood shop was born the Voss | 
— - on : Bros. Manufacturing Company to be later | L 
: J oh . organized in 1890. The price for these 
hand machines was $10. The first Voss unk 
factory was a little frame shack, was ~~ ee 
built in 1877. In 1882 William H. Voss 
formed a partnership with his brothers 
John and Fred P. Voss and the “Rocker” BUFFALO, N. Y.—Herbert |. Sackett, ' 
was turned out in quantities. As time | wife and three year old daughter were | 
passed the factory grew until as many as stantly killed January 2nd in a head-on 
60,000 a year were produced. | lision with a fast moving passenger train j# 

William H. Voss was a cheerful, al- | outside of Buffalo. A blinding snowsto 
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Dave Edelmuth of A. M. C. casts an admiring glance over the display of 
Lovell wringers at the appliance show at the Stevens. 

















ways busy man and to the end of his life | and icy roads were responsible. The car 
he got down to the office bright and | which the victims were riding skidded i 


early each morning although in later | the path of the train at an unlighted 
years his two sons, Walter K. Voss and 






















~9 ge Fae ; - road crossing. Thi 
a ont gM | gaa mach te Mr. Sackett was in the electrical busin Kit 
Wood carving remained his hobby to for 44 years, the latter 41 as of wholeses pe 
his death. He carved the chair and fit- | “e was president of the Electrical Leag hes 
tings for the Mayor of Davenport. He of the Niagara Frontier during 1937 # ad 
: produced a plaque of President Roose- 1938, an officer of the Mohawk Valley C! the 
Will Dietz, president of the Boss Washing Machine Company snapped in | velt. Many an lowa home possesses a and a director of the National Electric 
the Boss booth at the Stevens with a friend. | treasured piece of his work. Wholesalers’ Association. 
ELEC 
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ING OASTERS SLATED FOR 
3-YEAR NATIONAL PROMOTION 


PAIG 
dy made by "McCall's Magazine" for NEMA Shows Excellent 
baby « Market Opportunity 





cost lea 
ceptive my 
— : t EW YORK, N. Y.—The market | waffles electrically, over 7,500,000 women 
ushed — ortunity available to electric roasters make coffee electrically and over 12,- 
- om Kid ne the best facing any household | 000,000 women preserve food in_ their 
alnieen : at according to a study made by | homes in electric refrigerators Hence 
ie in ol Cal Magazine,” under the super- it should be easy to sell women the 
A full” bon Arthur Hirose, director of re- | roaster, another electrical food appliance. 
Sea rch, for the National Electrical Man- 
utilities cturers’ Association s Electric Roaster Dealers and Distributors Need Roaster Sales 
i up which W. M. Schwartz, Jr. of 
2s e Proctor Electric Company is chair The distributor, feels Mr. Hirose, is 
siastical] n, R. M. Oliver ol the Westinghouse primarily interested in satisfying the 
by supy ctric & Mfg. Co. is head of the Plans | needs of the retailers he serves. These 
ar the “ nmittec and A. H. Caesar is execu retailers face a condition where, if the 
Kitchen } secretary. The study was made with territory they serve is representative, 
"Meals help ot tacts and figures from the | nine out of ten wired homes already own 
another ison Electric Institute, “Electrical an electric iron, eight out of ten wired 
rchandising,” “Electrical World,” the homes already own one or more radio 
Bureau dern Kitchen Bureau, the National sets, every other wired home already 
considera trical Manufacturers’ Association and | fas a refrigerator, vacuum cleaner, 
available mpc’ Organizations and business publi washer or toaster and every third wired 
by-point S4 ns home has an electric percolator or 
| salesmer coffee maker. On the other hand, only 
oss the s@fRoaster Sales Have Increased Rapidly one out of every 25 wired homes has 
already been sold an electric roaster. So 
e electric roaster has been available the initial market for electric roasters 
the housewives of America for only today is larger than that of almost any 
years. Yet in that time sales have | other household electrical appliance. Not 
, reased from 50,000 roasters in 1934 | only is the electric roaster easy for the 
jo Furnit 225,000 units in the year 1938. The | retailer to sell, but each roaster sold 
s of electric roasters stood up better | creates such interest on the part of the | 


practically any household appliance | woman who buys it that her neighbors 


floor ma the year just closed. Furthermore, | and friends usually become pre-sold pros- | 
the Ci 1938, the only household electrical | pects and buyers. Furthermore, the elec- | 
ver Com pliances higher in price which outsold | ¢ric roaster is priced right and during the | 





Stove ( e roaster were the refrigerator, the | year past its average retail price was 
new tenagmpthes washer, the floor-type vacuum | not lowered but instead rose slightly 
er since meaner and the electric range, all appli above that of 1937. due to added features 
that have been on the market and on the 1938 models. 
lable to Mrs. Consumer for longer 
xls than the roaster. 
Roasters Appeal to Utilities 
Food Appliances in the Ascendancy ' , 
To the electric light and power com 






















only is the electric roaster a kit pany, according to the “McCall’s” report, 


ott of 


appliance but it is also a food appli the electric roaster makes a special ap 

d Tabulations of the total amount of peal Ithough utilities have greatly 
| ney spent on home electrical appli- increased their sales of electricity to 
ces during the vear 1938. made by homes, in kilowatt hours, the price re- 

lectrical Merchandising” and “McCall's | ceived for each kilowatt hour has de- 

agazine,” show that over 52% of the | clined so much that utilities welcome 

mney was spent on kitchen and food | additional load-building appliances in the 
pliances. The fact that so many women | home. With the exception of the refrig- 
w own other electrical food appli- | erator, range and water heater, the elec- | 

ces, paves the way for electric roaster tric roaster is a bigger load-builder for 

les, points out the “McCall’s Maga- | the central stations than all other elec- 

ne” study which recalls the fact that | trical appliances. In fact, Mr. Hirose has 


January Ist of this year only 925,000 figured out that hte annual kilowatt hour 


omen owned electric roasters. On the | consumption of one electric roaster is 

her hand, Mr. Hirose points out, over equal to 3 radio sets, 4 flat irons, 9 

000,000 women now own electric food percolators, 11 toasters or washing ma 

hixers, over 5,000,000 women make chines, 14 vacuum cleaners or 22 electric 
cloc ks. 

The “McCall's Magazine” study further 

- « for-Yourse, wow TO ENJOY points out that the electric roaster can 

be the advance agent for the electric 


ASIER COOKING - EASIER LIVING 


range and makes it possible for the utility 


to make an additional sale to the mini- 
mum-bill customer and turn her into a 
profitable account. Mr. Hirose quotes 


from a letter he received from Harris E. 
Dexter, chairman of the Edison Electric 
Institute, recounting Mr. Dexter’s experi- 
ence in the territory served by his com- 
pany, the Central Hudson Gas & Electric 
Corporation of Poughkeepsie, N. Y. 


Last year Mr. Dexter’s company had 
some 1,000 electric roasters or ovens on 
its lines. A study of 500 of these roast- 


Sackett, ers which had been in operation for a 
fer were year showed a kilowatt hour usage of 
ead-on ¢ about 35 a month or an annual kilowatt 


- : r o r@* 7 > 
er train eee hour consumption of 420 a year. The 
cTeenne WONSTER Central Hudson Gas & Electric Corpora- 


ELECTRIC 









yagi. = lage tion in 1938 put its entire efforts behind 

The = as ROASTER electric cooking with roasters, rather 
kidded i Cooks Leary Way bees Enepwbere ann than ranges, in order to build up low 
ighted re usage customers, particularly customers 
This is a sample of the Modern with smaller incomes. Despite this con- 


cal busine 
wholesale 
cal Leag 


Kitchen Bureau's national advertising 
on Electric roasters which will break 
soon. Complete selling machinery 


dition, the electric range business of the 
Central Hudson organization in 1938, 
which was carried on by dealer organiza- 


4937 2 has been built around the national tions without any help from the utility, 
Valley Clu advertising for the period of the except as far as the purchase of time 
1 Electric three-year campaign. payment paper is concerned, ran on a 
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Headliners at Frigidaire's Convention 


Frigidaire and General Motors Present 
the Worlds 


é 


— ee me oe ome 





first Cold-Wall’ Refrige 


Rot on an Enreekiy Mim PriwcyPr 


> 


Lee Clarke, advertising manager of Frigidaire shows assembled distributors 
the double spread in color which will announce to the nation the new 
“Cold-Wall" Frigidaire which is described in detail in the Product Parade 


section of this issue. 


Johnny Walker, in charge Charles 
of Frigidaire's utility divi- 
sion, in a thoughtful pose. 


Lawscn, 
of domestic sales for Frigid- 
aire, snapped at the show. 





Carl Coppes, right, Frigid- 
aire vice president in 
charge of sales. 


manager 





C. F. "Boss" Kettering, presiding genuis of General Motors research, holds 
@ group spell-bound at the press conference of the Frigidaire convention. 


1937 electric range business 
Central Hudson 


was actively promoting ranges 


par with 


when the organizatio1 


Dealers and Utilities Have Basis of 
Co-operation 


That independent retailers can co-oper 
ate with utility companies in the promo 
tion and sale of electric roasters is pointed 
out by the “McCall's Magazine” report 
which states that since electric roasters 
sell for about $22, they in most 
must be sold on time. The central station 
organization in most communities is usu 
ally the only organization interested in 
handling time payments on $22 items 
Local dealers can tie-in not only with 
utility time-payment plans but also with 
selling plans, indicates Mr. Hirose 


cases 


Roaster Campaign Starts Th’s Month 


Because distributors, dealers, utility 
companies and homemakers will all bene 
fit from large-scale promotion and sales 
electri oasters, the manufacturers 
who are affiliated with the Electric 
Roaster Group of NEMA are this month 


ot 


starting a three-year program of promo- 
tion. These manufacturers who include 
the General Electrix Co., National 
Enameling & Stamping Co. (Nesco), 


Proctor Electric Co., Swartzbaugh Mfg. 
Co. (Everhot) and Westinghouse Elec- 
tric & Mfg. Co. have arranged with the 
Modern Kitchen Bureau for a joint sales 


promotion and advertising effort in which 


manufacturers, utilities, distributors and 
dealers will co-operate National con 
sumer advertising will be carried in three 
magazines, “McCall's Magazine,” “Satur- 
day Evening Post” and “Woman's Home 
Companion.” commencing with an ad- 
vertisement in the March issue of “M« 
Call's." The Ralph H. Jones Co., Cin 
cinnati and New York, is preparing the 
advertising Promotional material, such 
as newspaper mats, window displays, plan 
books and _ other sales helps are now 
available to dealers, utilities and distribu- 
tors 

It is the aim of the electri roaster 
industry, with this heavy promotional 


pressure, supplemented by drives on the 
part of individual manufacturers and their 
distributive organizations, to sell between 
250.000 and 400,000 this 


roasters vear 


PAGE 35 




























400,000 Visitors "We Are 40 and 
We Did Get Joh 


NEW YORK—The electrical ind 


shares the spotlight in the wi 


cussed book, “We Are Forty «1x 
Did Get Jobs,” recently publisi 
J. B. Lippincott. The authors ‘ ‘ 





Selle Thompson and Margaret 
Wise, who covered seven state 
unique trek for jobs, fourd severa ’ 


their posts in the utility and « a or 
| merchandising fields. ea 

The technique applied to going q n 

home economist and demonstrating “MM ler 

proved particularly illuminating. Intergil’ 1 Jae 

ing too was the discovery that ster He 


fields offered unsuspected opportunity, addit 







































Home lighting extended another 1 
FE T | F H W | to the woman who was anxious 2 us: 
. her general experience to work for The firs 
| emp! yer. = vill 
The whole book with its act il He of the 
record on going out after jobs maddie vear. 
exciting and valuable reading. More ¢ portionil 
fifty jobs in various fields were la 
in ten weeks time by concentrating 
| this simple method: finding out what ¢ 
individual had to offer which an emp! 
g really wanted, and then selling that 
Clara Belle Thompson was former 
member of the editorial staff 
Saturday Evening Post and later be 
the only woman copy writer for ¢ — 
® The 400,000th visitor to the Com- \itkin-Kynett Advertising Agency. Ma 
monwealth Edison Company Golden garet Lukes Wise served as report ‘4 
Anniversary Electric Home was pre- woman's page editor and Sunday mag 
escted with on dlediele toaties ro zine feature writer on the Philadel; 
contly by ©. R. Hogue. This all- Public Ledger and afterwards becan 
d : copy writer in the advertising departme 
electric demonstration house has of the Philadelphia Electric Compa 
been open to the public daily includ- Both resigned their positions three yezx 
ing Sunday, more than year. ago to do free lance writing. 
14,000 PACK CLEVELAND 
AUDITORIUM FOR "HOUR OF CHARM 
CLEVELAN D—Radio broadcasting his- son evinced keen interest in the Institut 
t was made on the evening of January exhibits and factories’ operations, 
9 when an audience estimated at above | plied her escorts with pertinent quest 
14,000—by far the largest ever to attend | on the processes involved in lamp mai 
a commercial broadcast—filled every seat facture, as well as on the economics N 
and all available standing room to hear | lamps and lighting. ost 
Dorothy Thompson, columnist, and Phil Following the evening radio broad 
Spitalny and his famous all-girl orchestra | which featured “Beautiful Ohio,” 
broadcast the weekly “Hour of Charm” ther selections designed to appeal par 
adlio gram from the stage of Cleve- ticularly to Ohioans, a special prograt 
and’s hus Public Auditorium. was presented for the Hall's large au 
R OYA Arriving early in the morning, the ence. Opening with an address of wm 
PR 0 D U C | musicians were welcomed at Cleveland’s | Come by, Cleveland’s Mayor Harold | 
Union Terminal by a delegation of city curt m, it presented talks by J. E. Ke One 
fficials and Nela Park executives, while | ¢y, Vice-president in charge of Gener it eg 
Dorothy Thompson, detraining at East ened 1 en ecanena oe aepe 1000 a 
sear acme Bed mers ment; H. Freeman Barnes, Sales Pron ea 
Cleveland, proceeded direct to Nela Park, | tion Manager of the Lamp Department 0” 
where she visited the General Electri Mrs. E. F. Carran, President, Federati “ani 
THE ROYAL DISTRIBUTOR Institute, the lamp development labora »f Women’s Clubs, and a special talk \ward 
tories, as well as several of the company’s “Freedom and Democracy” by Dorot p99, 
can give you complete information on this fast selling amp manutacturing plants. Mites Shomp- ' Thompeon. 





new cleaner that is making new sales records—bring- 


ing profits to retail dealers. 
F | 


CREATES ADDITIONAL SALES 
OPPORTUNITY FOR EVERY DEALER 


« « Get The Loyal 


Profit Story «+ *« « TODAY! 












pi 












Left to right—Maxine, soloist of the “Hour of Charm"; Evelyn, featured 
violinist; Phil Spitalny, program maestro; and Robert P. Burrows, ass't 
| sales promotion manager of G-E's Lamp Department, who welcomed the 
aggregation to Cleveland. 


THE P. A. GEIER COMPANY 
540 E. 105th ST., CLEVELAND OHIO 
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— YORK—Cash prizes totaling 
800 being offered to utilities, deal 
und retail salesmen of electric water 

B vee jters in a new prom ition sponsored by 

— bs Modern Kitchen Bureau, announces 

ing. Inter H. Jaeger, chairman of The Electric 

y th ater Heater Division of the Bureau. 

oppor In addition, the Bureau has created a 

other if promotional program for 1939 

x10US r the use of utilities and dealers. 

work first part of this promotional pro- 
um will be the contests themselves— 

5 act them, similar to those which ran 

jobs 5 but somewhat different in the 

More t gortioning of prize money. 

were 

entrating 

out w 

an emp! 

ng that 

5 forn er 

staff 

later he 


ter tor 


departme 
> Comy 
three 


4ARM 


ce ye 
a ioe .. ON WHAT A MILLION USERS | 
Pha HAVE DISCOVERED ABOUT » | 


low Cost =» 
Automatic 


SHAG ERIG 


HOP VALS 


539 WATER HEATER PROGRAM | 
OF MODERN KITCHEN BUREAU 


$2800 in cash prizes offered to utilities, dealers 
and retail salesmen as part of 1939 promotion. 


and utility salesmen being eligible. Three 
prizes of $25, $15 and $10 respectively, 
and five prizes of $5 will be awarded at 
the end of each quarter of the year for 
the best letters on the subject: “How I 


Sell Electric Water Heaters.” A Grand 
Prize of $100 will be awarded for the 
best letter of the year. Letters may be 


of any length, and will be judged on idea 
content alone. Quarterly endings are: 
March 31, June 30, September 30 and 
December 31, 1939. 

The second part of the promotional 
work of The Modern Kitchen Bureau 


for the present year has | the creation 


peen 


Water Heater Window Banner 





mi 





e Institut 

ations, 

it quest 

amp ma 

onomics NOW SHOWING NEW ELECTRIC WATER HEATERS 

. broad 

Dhio,” This window banner is one of the many sales helps provided by The 

ippeal Modern Kitchen Bureau to boost electric water heater sales in 1939. 

1 program A new series of electric water heater contests, paying generous cash 

‘arge au prizes, form another part of this year's complete program. 

Ss of 

Harold | 

i, oe : , . 

of Gem One contest, open to all utilities in the | of a full list of sales helps for dealers 
> Depar-M ted States, offers a cash prize of | and utilities. : 

les Pron 1000 and a silver trophy for the best all- Chief of these are a colorful window 
epartment pround water heater job performed in | banner, newspaper advertisements with 
Federat 39. This is the NEMA National | space for dealer or utility signature, radio 
ial talk \ward. The contest opens January 1, | spot announcements—from twenty to one 
» Doro 39, closes December 31, 1939. Major | hundred words—a Selling Guide for re- 


to be considered in the judging 
be: increase in volume over previous 
ar, saturation increase, unit volume and 
excellence of promotion plan. 
Size and cost of plan will not be im- 
rtant factors in the judging 

The second contest is open to utility 
utives and engineers. A first prize 
ot $500 and a second prize of $300 will 
be paid by The Modern Kitchen Bureau 
the two best papers on the subject: 
VAdvisability of the Competitive Water 


reneral 


Heater Rate and Advantages of the 
Water Heater Load.” All entries must 
’ postmarked not later than July 31, 
1939 

Dealers and utilities are both eligible 


for the Window Display and Advertising 
Contests. A $100 first prize, a $50 sec- 
ond prize and 10 prizes of $10 each will 
be paid for the best photographs of win- 
displays set up by dealers between 
January Ist and June Ist. A first prize 
t $250, a second prize of $100 and a 
third prize of $50 will be awarded for 
the best newspaper advertising campaigns 
sisting of no less than four advertise- 
s) run by utilities or dealers be- 
1 January 1, 1939 and July 31, 1939. 
each prize a Certificate of Award 
mW!!! also be given. Tear-sheets of ads are 
all that it is necessary to enter. 
e fifth contest is open to retail sales- 
if electric water heaters—both dealer 
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tail salesmen, and a Visual Manual for 
the use of salesmen in the field. This 
latter presents the complete electric wa- 
ter heating story to prospects clearly, 
quickly, and dramatically and fills a long- 
felt need in the selling of electric water 
heaters. It is a full-sized (84”x11”) book, 
in two colors, and is exceptionally at- 
tractive. Utilities and dealers are ex- 
pected to find it one of their most power- 
ful selling tools. 

Complete Plan Books for 1939 electric 
water heating promotion, giving detailed 
information on ways and means for capi- 
talizing on this Modern Kitchen Bureau 
sales material, have been mailed to utili- 
ties and dealers 


June 5-17 Next Furniture Mart Date 


Because of an anonymous move toward 
fewer markets, the American Furniture 
Mart in Chicago has announced June 5 
to 17 as the new date for the summer 
market in Chicago 

“An overwhelming maiority of the 
furniture and home furnishings industries, 
both manufacturers and retailers, have 
expressed the desire that only two mar- 
kets be held each year,” Joseph H. Lane, 
vice-president of the Cavalier Corporation 
stated. 


1939 


Time Out for Lunch at Crosley 



















A busy two days was the Crosley distributors’ convention held at the 


Netherland-Plaza Hotel, Cincinnati, 


Jan. 


6 and 7. Lewis M. Crosley, 


executive vice president, Crosley Corporation, is taking time out with a 


group of convention attenders. 
cite Radio Co., Scranton, Pa. 


In foreground is W. J. Calsam, Anthra- 
Seated, left to right, are John J. Hope, Jr., 


credit manager, Crosley Corporation; Ernest Kronson, Ontario Electric 
Co., Buffalo, N. Y.; Lewis M. Crosley, and C. E. Lytle, Southern Minnesota 


Supply Co., Mankato, Minn. 


Venable Celebrates 
25th Anniversary 


TOLEDO, O.—Harry H. Venable, 
yne of the nation’s outstanding authori- 
ties on dietetics, has just completed his 
25th year with the Standard Electric 
Manutacturing Corporation of Toledo, 
Ohio of which he has been vice-presi- 
dent in carge of sales for the past ten 
years. 

For some years Mr. Venable has been 
in demand as a speaker before dietetic 
associations, cooking schools, conventions, 
and dealer and salesmen groups. He has 
traveled many thousand miles and con- 
ducted electric cooking demonstrations 
and food clinics in practically every State. 

3orn in Galena, Illinois, Mr. Venable 
came to Standard in 1912, working in 
the factory at $7.50 a week. In 1917 he 
was made superintendent and in 1924 he 
headed Standard’s sales work. In 1929 
he was made vice-president in charge of 
sales. 

Mr. Venable is married and has three 
children, two girls and a boy. His hobby 
is the same as his work—the study of 
foods and food conservation in cooking. 
His recreations are bowling and golfing 
The next time you meet Harry he will 
probably take pride in showing you the 
pin recently presented to him at a com- 
pany gathering by Charles A. Pierson, 
Standard’s president, as a memento of 
his quarter-century of association with 
Standard Electric Range. 


LEVINSON TO HAVE 22 
CHICAGO STORES 


CHICAGO—The Good Housekeeping 
Shops in Chicago plan to operate ap- 
proximately 22 appliance and radio stores 
in 1939, Julius Levinson, vice president 
of the new firm and former head of the 
Levinson chain, declares. The Good 
Housekeeping Corporation took over the 
six Levinson radio stores last year. The 
firm plans to work on a cooperative basis 
with a number of suburban and small 
town appliance stores in the Chicago dis- 
trict, supplying financing, cooperative ad- 
vertising, and cooperative buying. 


Wiswell Takes Bendix in Chicago 


L. C. Wiswell Company has been ap- 
pointed Chicago distributor for Bendix 
Home Laundry machines. The firm suc- 
ceeds the Harry Alter Company which 
is discontinuing its appliance distributing 
division. 





Hazie Wins the 
President's Cup 


E. B. Hazie, San Diego Auto Electric 
Co., Crosley distributor, San Diego, 
Cal., is awarded the President's cup 
by Powel Crosley, Jr., president, 
Crosley Corporation, at the distribu- 
tors' convention held in the Nether- 
land-Plaza Hotel, Cincinnati, Jan. 6 
and 7. Mr. Hazie received this 
award for getting the largest per- 
centage of his quota of Shelvador 
electric refrigerator sales in 1938. 


New C.I.T. Office 
NEW YORK—In order better to 


Lakeland, (Fla.) and surrounding terri 
tory, the C.I.T. Corporation, national 
sales finance company, has opened an 
office there, located in the Marble Arcade 
Building, 133 South Kentucky Avenue 
T. E. Barham, who has been connected 
with the C.LT. Corporation for three 
years, comes from the Birmingham office 
to take up the managership of the Lake- 
land office 


erve 
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LEONARD “LITTLE CONVENTIONS” 
PRESENT 1939 REFRIGERATOR LINE 


poration, Indianapolis, Ind.; H. §S 
lander and W. I. Hansen, Electric 
& Supply Company, St. Louis, 

G. C. Towle and G. S. Dulin, Fed 
Distributing Company, Kansas City, 
Schneiderhahn and G. W. 

ank Schneiderhahn Company, 

s Moines, Ia. ; J. N. Crossway, Hendrie 
Bolthoff Manufacturir 
my Denver, Colo 


i and Supply 
Scott, Graybar Electric Com- 
os Angeles, Calif “> 
var Electric Company, Inc., 
Calif.; W. G. Miller, 
wer Corporation, New Haven, 
W. Powers and G. W. Henzel, 
Company, In Albany, N 
nerr and W. J. Knerr, Knerr, 
burg, Pa.; H. R. Tracy and 
nwall, Ballou, Johnson & 
ympany, Providence, R. L; 
Ackley and M. Horowitz, Mor 


Distributing Company 


} 


( 
( irence 
I »yracuse, 
N. ¥ 
in 2 
W.C 


Williams, M. E. Golomb and 

i McClelland, J. A. Williams Com 
Ma l attention the fact that pany, Pittsburgh, Pa.; J. R. Good, Elec- 
ler : egin to ta we re trical Appliance Distributors, Altoona, 
) mie ? r et W ‘ atin te } : hi ind W C Schuster, 
4,000,006 tric retrigerator hust lectri mpany, Cincin 
Ma I | tors ind itty I im y. loud and | 
thers, South Bend, 
\. H. Marshall Com 
N. Y¥.: D. H 

ric Ce mpany, [mn ’ 
Rosenblum and H. 


porting Goods ( 


nat 


lal, 
. Cc 


J. Cristadora, 
w Orleans, La 


G-E APPLIANCE SHOW 
TO PLAY 50 CITIES 


ral Electric’s 1939 

“Get Over Into 
Clover,” complete with motion pictures, 
rotessional actors crew, and sets 


EW YORK—Gen 


road 


Stage 
given its premiere performance in 
1 Wednesday, February 8 
of distributors 
and interested guests The 
} 


New Orleans o1 


before a capacity audience 


ealers show 
vill play one-night stands in 50 key cities 
oughor tl 


it the 
ludes in April 


Cw ) complete units one 


country before it con 


making east 
1 been 
eastern which 
ypened in New Orleans, will conclude its 
run in Buffalo on April 4, while the 


vestern show, opening in St. Louis on 


and one western 
ssembled Phe 
] 


points, | ave 
troupe, 


February 10, will close in 
March 29, 

It ha been several vears 
eral Electri 
how of iny pretentious § size 
Carl M. Snyder, G-I 
manager, “and never have we at 
tempted one of this type. It 
ngly broad in its conception, and in a 
job for the electrical appli 
ince industry as a whole—not just ou 
selves Never before talked to 
Perhaps they 
think they will The 
time 1s ripe for a large promotional effort 
Ve have a brand new story and intend 
to tell it in such dramatic fashion that it 

ill stay told for some time to come. We 
not propose to leave the slightest 
anybody's mind that G-E means 

iness in 1939 

Get Over Into Clover” 
months of intensive work 
General Electric's promotional 

and was produced under the joint 
of A. I 


ivertising and 


Cle veland on 


since Gen 
has conducted a spring road 
~ dec lare S 
1 
appliance sales 
be lore 
1S € xceed 


1 
sense does a 


have WW ¢ 
dealers in this fashion 


von't like it We 


vubt in 


represents 
on the part of 
appliance 
Scaife John 
promotion 
and household 

respectively The 
show has been built 
by Carl Robbins, of the G-F 
veland. Its portraits have 


and Roy 
sales 
: ' 

Managers of the specialty 
ipphiance divisions 
theme or the road 
nto a play 


ivision in Cle 


been drawn from real life and actual ex- 
perience, and the principal characters are 
a typical dealer and his son, surrounded 
by the various personalities who enter 
their private and business lives. Dealer 
problems and sales opportunities are dealt 
with as the play unfolds, yet not a single 
speech or chart mars the course from 
beginning to end. 

Professional actors are used in both 
companies, on contracts approved by the 
\ctors Equity Association—in itself a 
notable departure from conventional prac 
tice. Professional stagehands and manage 
ment help to assure a competent perform 
ance. Each unit is preceded by its own 
advance man, who is responsible for all 
local arrangements. W. I. Wilt serves in 
this capacity for the eastern troupe, and 
G. R. LaWall for the western group. 
here is a business manager with each 
troupe, who deals with each distributor 
ship, and a personnel of Stage manager, 
union electrician, carpenter, property man, 
motion picture operator, and seven actors 
G-E officials will take turns accompany 
ing the players. 


Denver Salesman Wins 


Stokol Sales Award 





Schedule of Cities 


rhe complete schedule for “Get Over 
Into Clover,” as released by the General 
Electric appliance and merchandise de 
partment, follows 

Eastern unit: New Orleans, Feb. 8: 
Memphis, Feb. 10; Little Rock, Feb. 
Birmingham, Feb. 16; Nashville, Feb. 
Atlanta, Feb. 20; Columbia, Feb. 23: 
Raleigh, Feb. 24; Richmond, Feb. 2 
Charleston, March 1; Cincinnati, March 
3; Louisville, March 6; Indianapolis, 
March 7; Columbus, March 8; Pitts : 
burgh, March 10; Washington, March _Mr. Hollenbeck, who has ~ aa 
13; Baltimore, March 14; Philadelphia, | his third year as a salesman for “— ibe 
March 15; Williamsport, March 17; | Sweeney Company. Denver, Stokol distri 
Lancaster, March 20; Allentown, March tors, sold 167 stokers in the first eleven 
22: Newark, March 23: New York. months of 1938, to win the first prize and 
March 24; Hartford, March 27; Provi- | the grand award of a free all-expense-paid 

Sangh 28: Boston, March 29: trip to Bermuda for himself and wife. 

Schenectady, March 31; Syracuse, April Recent official figures on stoker installe 
3; and Buffalo, April 4. — | tions released by the Denver City gover 

Western unit: St. Louis, Feb. 10; Kan- | ment indicate that Hollenbeck sold as 
sas City, Feb. 13: Dallas, Feb. 15: | than half of all the stokers installed in Des 
Houston, Feb. 16; San Antonio, Feb, 17: | ver in the first eleven months of 1938. 
Los Angeles, Feb. 20; Fresno, Feb. 23: 
San Francisco, Feb. 27; Portland, March 
2; Seattle, March 3; Salt Lake City, 
March 8; Denver, March 10; Omaha, 
March 13; Rock Island, March 17; St. 
Paul, March 20; Milwaukee, March 22; 
Chicago, March 23; South Bend, March 
24; Detroit, March 27; Toledo, March 
28; and Cleveland, March 29. 


+ ‘ First prize in the Schwitzer-Cummins sal 
> | contest which closed on November 30, 1934) 
was won by Russell B. Hollenbeck of Denver 
Colorado, according to an announcem 
made by Louis Schwitzer, president df 
Schwitzer-Cummins, Indianapolis. 


dence, 


Power Furniture 


Joe H. Anderson, for many years mar 
ager of the range and appliance (elec 
tric and gas) department of Powers Fur 
niture Co., Portland, Ore., retired @ 

| January after 27 years of service 


Georgia Group Maps Spring Activity 


Manufacturers’ representatives and distributors meet with utility men and 
bureau field representative to tie in with M. K. B. program. Left to 
Right: Seated, Harry Giles, Graybar Electric Company; C. W. Lehner, 
Westinghouse Electric Supply Company; O. M. Jackson, Georgia Power 
Company; Collier Helms, Peaslee-Gaulbert Company; W. J. Morley, 
Crane Company, R. F. Dotson, Crane Company; J. F. Gordey, Beck and 
Gregg Hardware Company; W. D. V. Hopkins, Hopkins Equipment Com- 
pany; Herman Crout, H. C. Biglin Company; J. J. Perry, Economy Electric 
Supply Company. Standing, E. E. Bocock, Frigidaire; S$. M. Davison, West- 
inghouse Electric and Manufacturing Company; H. A. Smeaton, Georgia 
Power Company; F. B. Williams, Edison General Electric Appliance Cor- 
poration; Howard Peacock, General Electric Supply Company; E. W. 
Welsh, Monarch Distributors; J. M. Walker, General Electric Company; 
W. D. Alexander, W D. Alexander Company; B. F. Weadock, Jr., The 
Modern Kitchen Bureau; Bob Lowe, Georgia Power Company. 
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AN IMPROVEMENT 


THAT SELLS 
WASHING 


MACHINES 





mmins sa 

rr 30, 1938, 
of Denve, 
louncement 
esident of 





completed 

- the BL ‘ 

ol distriby a i: 

irst elever “= : (PATENT APPLIED FOR) 

prize and eS 

pense-paid rat J 

wife. fe , : 7 , ‘ 

or install : ‘e, SLOW Sheer silks, laces, lingerie, 

ty gover ’ 3 . a FOR delicate fabrics, tender 
p i: SPEED woolens, etc. 


sold mort 
ed in Den : ; . | 
1938. t : , ; 
; ‘ * MEDIUM Stronger silks and rayons, 


very fine linens, men’s silk 


SPEED FOR hose, etc. 


Cars Malik , 
Ice ( elec: US 4 ‘ 
vers Fur : ‘ * ; We T : 
; ay FAST Cottons, linens,—regular 


etired wm \ | = 7 ; V4 SPEED FOR washing. 


Ice 


What every woman has needed—a controlled 
speed washing machine. A "slow" speed for the 
light dainties that she never could wash in the one- 
speed washer—a ‘'medium" speed for fine linens, 
rayons, silks—a “high” speed for the regular wash. 


And with this, speed control is provided also for 
the wringer—and control of wringer pressures. .. . 
Demonstrable improvements that will make more 
sales for you—if you handle Bartons . . . THE 
BARTON CORPORATION, West Bend, Wis. 








Copyright—The Barton Corporation, West Bend, Wis., 1939 





« 


“RG SA IE Ot roe He 


























































Kelvinator Salesman's Institute Warren Telechron 








| 
W Rad M has developed epe Henry E. Warren, president the 
lirect s training programs for Kew Pasitignus the Warren Telechron Company, As jlay 
, lar panies, has assumed t Mass., announces the appointme 
( unager of the National Sales- John Birge as advertising manager \; 
i e Kely Birge was formerly advertising manag 
D ish-Kelvinator Cory : r | of the General Electric Home Burvay 
ra g of its salesmen Carrier Corporation William H. King, Jr., who has be 
! ent H. W | connected with the department for thy 
’ rle revision of the management setup ot | past nine years, will be assistant adv ertig 
irrier Corporation, Syracuse, N. ¥ ing manager. Formerly, he was assog 

with the appointment Carl A. Ostlin 


ated with Lever Brothers Company, Cam 


in charge of industrial engineering of bridge, Mass. 


Pontiac Division, General Motors, as vice 
president in charge of production, and 
the assignment of new duties to two vice 
presidents now with the Corporation, was 
announced today by J. I. Lyle, president 
f the air conditioning firm 

The management change followed the 
resignation of L. R. Boulware, vice presi- 
dent and general manager since 1936, 
Mr. Lyle explained. In announcing his 
resignation, Mr. Boulwate made no state 


ment of his future plans. He continues 


Proctor Electric 







Char'es P. Culbert, with 16 years @ 
sales executive experience representi 
specialty manufacturers, including May 
Oil Burner Corp., Gilbert & Barker 
Manufacturing Co. and National Radiator 
Corporation, comes to Proctor Electr 








is a member of the Board of Directors } na apsecncrt pcs af 
ances. as general sales m: mr 28 
Mr. I yle said Mr, Boulware's position E. K. POOR, JR. een 1st, -1939. — _ 
Vill not De nhillied [he three vice pres! 
lents will report directly to the president 
Edward T. Murphy, vice president in Edward K. Poor, Jr., will be Central 
iarge of the Central District of Carrier, sales manager with headquarters at the 
C. WILLIAM RADOS becomes vice president in charge of mar factory. Mr. Poor will be responsible for 
keting and James A. Bentley, vice presi- sales in the Central States, Canada to 
dent and head of the International Di the Gulf 
vision, becomes vice president in charge 
vriter and editor % finance. Because of Mr. Bentley’s ex- 
. areer as a teacher perience in the export and marine busi- Apex 
ale 9 when | ined the ess, these departments will continue to 
aft lucers of report hit Two changes in the sales personnel of 
r films, booklets and course the Apex Rotarex Corp., Cleveland, 
1932 t ver the directi f Ohio, were announced today by C. W. 
es tra the organization of the Horton : h, sales manager. R. E. Kortepeter 
1035 , i w © beng r. e N. J © Biies Welch. fener Meirict mien has been advanced to the post of assistant 


e sales ae ihe M "mer ( sales manager, and A. C. Scott has been 
ger for the Horton Manufacturing m 
a Br al rag foros” yal f Fort Wayne, Indiana has beer 


il 


transferred from San Francisco to | 


come Central Division sales manager. 


re 

~~ ppointe Eastern sales manage : 1 

itor ; Ss dard Sanitary ( orpora i l a er ale ma site ag accord 

Far 1938. he joined the staf g to a recent announcement by \ FE 

A nthracit dustries. Inc. New York \skerberg, general manager Mr Welch 

%: my ald oak aad vas formerly located in Baltimore but 

. 1as moved his headquarters to Harris 

directors wea mowed ee burg, Pennsylvania out of which he will 

Salesmen’s Inst seste ; travel to cover the Seaboard states from 
A npoint » of Mile Ly a New England to the South 





CHARLES P. CULBERT 





Mr. Culbert will make his headquarter 
in the main office and plant in Philade!- 
phia. John Falkner Arndt is the agen 
handling the account. 


General Electric 


R. M. Alvord, J. E. N. Hume a 
\. S. Moody have been appointed con 
mercial vice-presidents of the Genera 
Electric Company, at a meeting of t! 
board of directors, it was announc 
today by Gerard Swope. 

A. C. SCOTT Mr. Alvord is manager of Genera 
Electric’s Pacific District, consisting 
; California, Arizona and Western Nevad 

Scott, former Apex district manager Mr. Hume has been manager of t 
in charge of the San Francisco-Oakland, | ‘ndustrial Department of the Gener 
California territory, will have charge of | Electric Company since December, 193 
the company’s Central Division area, Mr. Moody has been manager of t! 
“Seerecmectlteone overing the North Central part of the Northwest District of the company si! 
oa mee ; S. B. WELCH United States. | 1936, prior to which he was manager 
the Northwestern territory. 





Westinghouse Lamp Division 


app 













ypointment of Wallace C. Guild 

is Western sales manager, has also . — 
con eamouneed Mr Galidlest ako bee Electrical and Gas Association 
been promoted from his former position of New York 
as district manager, will make his head . ’ 
quarters at Kansas City, Missouri from A. Lincoln Bush, president of Belmont 
vhich he will serve the Mississippi Val- Electric Company, Inc. was re-elect 

and territory west to the Pacifi president of the Electrical and Gas Ass 


ciation of New York, Inc. at its annua 
meeting held at its Institute Headquarter: 
in Grand Central Palace, January 18t! 
Other officers elected by the Associa 
tion were: E. F. Jeffe, vice president 
Consolidated Edison Company of New 
York, Inc., first vice-president; J. H. M 
Kenna, Eastern sales manager, A. | 
Lindemann & Hoverson Company, s 
ond vice-president; Hugh Cuthrell, v 
R. E. KORTEPETER | president, The Brooklyn Union _ Gas 
Company, third vice-president; David S$ 
Youngholm, vice president, Westinghous 
R. E. Kortepeter, has been advanced | Electric and Manufacturing Compa 
to the position of ass’t. sales manager of | fourth vice-president; P. Schuyler Vai 







the 









ADOLPH FRANKEL 














t Apex Rotarex Corporation, from his | Bloem, president, Viking Lights, | 
t ubes, X- former position of manager, Apex Re- | treasurer; S. J. O’Brien, president, S 
pr s of the | frigeration Division. Prior to that he | O’Brien Sales Corporation, secretai 
) t lamp He w was sales manager of Apex’s West Coast | H. C. Calahan, district manager, Genera 
ike rters at the Bloomfield subsidiary, The Apex Rotarex Mfg. Co., | Electric Supply Corporation, assist 
t tarted work in 1917 W. L. GUILDFORD Oakland, California. secretary. 
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Carrier Corporation 


\ revision of the management setup ot 
Carrier Corporation oyracus N y 
vith the appointment of Carl A. Ostling, 

harge of industrial engineering of 


Division, General Motors, as vice 
president in charge of production, and 
€ assignment f new duties to two vice 
presidents now with the Corporation, was 
by J. Ll. Lyle, president 

ynditioning firm 
management followed the 
resignation of L. R. Boulware, 


announced today 


I the air ¢ 





lange 


vice presi- 





dent and general manager since 1936, 
Mr. Lyle explained. In announcing his 
resignation, Mr. Boulware made no state 
ment of his future plans. He continues | 
is a member of the Board of Directors 
Mr. Lyle said Mr. Boulware’s position E. K. POOR, JR. 
vill not be filled. The three vice presi 
nts will report directly to the president 
Edward T. Murphy, vice president in Edward K. Poor, Jr., will be Central 
varge of the Central District of Carrier, sales manager with headquarters at the 
vecomes vice president in charge of mar- factory. Mr. Poor will be responsible for 
<eting and James A. Bentley, vice presi- sales in the Central States, Canada to 
dent and head of the International Di the Gulf 
vision, becomes vice president in charge 
i finan Because Mr. Bentley’s ex- 
perience in the export and marine busi- Apex 
ness, these departments will continue to 
report Two changes in the sales personnel of 
the Apex Rotarex Corp., Cleveland, 
Ohio, were announced today by C. W. 
Horton Smith, sales manager. R. E. Kortepeter 
saith has been advanced to the post of assistant 
S. Bliss Welch, former district mana sales manager, and A. C. Scott has been 
ger tor the Horton Manufacturing Com transferred from San Francisco to be 
” { Fort Wayne, Indiana has beer come Central Division sales manager. 
appointed Eastern sales manager, accord- 
g to a recent announcement by A. | 


\skerberg, general Mr. Welch 


manager 
I 


vas formerly located in Baltimore but 
has moved his headquarters to Harris- 
burg, Pennsylvania out of which he will 

ivel to cover the Seaboard states from 
‘ew England to the South 





A. C. SCOTT 


Scott, former Apex district manager 
in charge of the San Francisco-Oakland, 
California territory, will have charge of 
the company’s Central Division area, 

ering the North Central part of the 





lInited State 
S. B. WELCH rited States. 
rhe appointment Wallace C. Guild 
rd as Western sales manager, has also 
een announced. Mr. Guildford, who has 
been promoted from his former position 


manager, will make his head 

Kansas City, Missouri from 

vhich he will serve the Mississippi Val- 
and territory Pacific 


as district 


quarters at 


west to the 





R. E. KORTEPETER 


R. E. Kortepeter, has been advanced 
to the position of ass’t. sales manager oi 
Apex Rotarex Corporation, from his 
former position of manager, Apex Re- 
frigeration Division. Prior to that he 
was sales manager of Apex’s West Coast 
subsidiary, The Apex Rotarex Mfg. Co., 
Oakland, California. 





W. L. GUILDFORD 
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Warren Telechron 
Henry E. Warren, president « 
Warren Telechron Company, As}! 
Mass., announces the appointmer: 
John Birge as advertising manager 
Birge was formerly advertising ma 
of the General Electric Home Bur< 
William H. King, Jr., who has 
connected with the department fo: 
past nine years, will be assistant advertis. 
ing manager. Formerly, he was assoc. 
ated with Lever Brothers Company, Cam. 
bridge, Mass. 


Proctor Electric 


Culbert, with 16 years @ 
experience represeriting 
including May 
Barker 


Charles P. 
sales executive 
specialty manufacturers, 
Oil Burner Corp., Gilbert & 
Manufacturing Co. and National Radiator 
Corporation, comes to Proctor Electr 
Company, manufacturers of electrical a 
pliances, as general sales manager as 
January Ist, 1939. 





CHARLES P. CULBERT 


Mr. Culbert will make his headquarters 
in the main office and plant in Philadel- 
phia. John Falkner Arndt is the agen 
handling the account. 


General Electric 


R. M. Alvord, J. E. N. Hume an 
\. S. Moody have been appointed cor 
mercial vice-presidents of the Genera 
Electric Company, at a meeting of tl 
board of directors, it was announce 
today by Gerard Swope. 

Mr. Alvord is manager of Genera 
Electric’s Pacific District, consisting 
California, Arizona and Western Nevad 

Mr. Hume has been manager of t! 
‘ndustrial Department of the Genera 
Electric Company since December, 193 

Mr. Moody has been manager of th 
Northwest District of the company sinc 
1936, prior to which he was manager 
the Northwestern territory. 


Electrical and Gas Association 


of New York 


A. Lincoln Bush, president of Belmont 


Electric Company, Inc. was re-electe 
president of the Electrical and Gas Asso- 
ciation of New York, Inc. at its annual 
meeting held at its Institute Headquarter: 
in Grand Central Palace, January 18t! 


Other officers elected by the Associa- 


tion were: E. F. Jeffe, vice president 
Consolidated Edison Company of New 
York, Inc., first vice-president; J. H. M 
Kenna, Eastern sales manager, A. | 
Lindemann & Hoverson Company, s 
ond vice-president; Hugh Cuthrell, v 
president, The Brooklyn 
Company, third vice-president; David S 
Youngholm, vice president, Westinghous 
Electric and Manufacturing Compa 
fourth vice-president; P. Schuyler \ 
Bloem, president, Viking Lights, | 
treasurer; S. J. O’Brien, president, S 
O’Brien Sales Corporation, secretar 
H. C. Calahan, district manager, Genera 
Electric Supply Corporation, assist 
secretary. 
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Maytag Dealer’s store! 
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In 6 magazines with circulation of approximately 13,000,000 
In 5 farm journals with circulation of almost 6,500,000 








Broadcast by 89 radio stations reaching approximately 
26,000,000 radio homes 
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S resigned 





al 





sively 


a> 
issistant to the president of the Norge 
Division of Borg-Warner Corporation, 
effective February 1, and entered the ad 
ertising agency business as a partner in 
the fir t Grace & Bement Inc na 
tional i ert x agency with 1 
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Westinghouse Radio 


C. J. Burnside, formerly manager ot 
radio engineering for the Westinghouse 
“lectric & Manufacturing Company, Bal- 
timore, Md., has been appointed manager 


~ radio sales, Walter Evans, Radio Di- 
vision manager, announced recently. Su 
ceeding Mr. Burnside is Donald G. Little, 
former chief engineer of the radio engi 


neering department 
John W. McNair, formerly assistant 
works manager of the Westinghous 
Merchandising Division at Mansfield, 
(Ohio, has been named assistant manager 
t ad divisiot 


R. Cooper, Jr. 


R. Cooper Ir Inc., General Electric 
distributors for the State of Illinois and 
part of Indiana, have just announced 
two promotions in their personnel 

( | Hobbs has been elected vice- 
president of the company and will con- 
tinue in complete charge of the City 
Dealer Department 

J. F. Brooks has also been elected a 
vice-president in charge of all service in 
this distrihatoral 

Universal Cooler 

H. Curtis Abbott, former vice presi 
dent in charge of sales merchandising and 

lvertising of the Columbia Phonograph 


H. CURTIS ABBOTT 


Compa has yned the Universal 
Cooler Corporation as sales manager, 
according to a recent announcement. Mr 
\bbott is a veteran of both the radio and 
electrical appliance fields having exten 

e experience in a number of executive 

sitions in the industry 

Meadows 
Announcement has been made by the 


Meadows Corporation of the appointment 


f Herman Stutz as factory representa 
tive in Chicago and Cook County. M1: 
Stutz has bee connected with whole 
ile appliances selling for four years, and 
been in the retail appliance busi 
tor tet 
Hotpoint Plan Book Out 
Hotpoint’s first sales campaign plan 
1939 has just gone into the mail. 
It's the Spring Swing Campaign on Hot 
nt ranges and water heaters, wherei: 
xecutives and salesmen all join the band 
make every “Tin Ear savy jive”. A 
Tin Ear as you know, is one wh 
loesn’t like swing. To “savy jive” is t 
inderstand swing terms 
e plan can be adpated to utility or 
dealer operations by making use of the 
suggestions outlined in the plan book 
With the book are being sent samples of 
t irrage range and water heater 
romotional material which Hotpoint has 
luced for use by those selling Hotpoint 
| iances 
Copies of the plan books can be seen 
at Local Hotpoint offices, or Hotpoint 
Distributor Headquarters. 





Western 


NEWS F 





R. |. Petrie, new president of Barlow 
& Seelig (Speed Queen) writes his 
first order of the Merchandis2 Mart. 
His customer Siegel Furniture Co. of 


Des Moines, la. Sam Romanoff of 
Siegel's seated and Nate Cohan, 
standing. 


Construction workers on the Shasta 
Dam now being erected near Redding, 
California will excellent prospects 
for electric ranges and water heaters 
in the opinion of Roy Brown, dealer 
from that district. Mr. Brown has al- 
ready sold 131 ranges and heaters for 
the 131 homes being constructed for 
the executives at the camp and has re 
ceived shipment of $10,000 worth of 
equipment which he expects to sell to 


be 


employees of the contractor. Miss 
\lice Robertson was recently sent to 
Redding by the Edison General Elec 


tric Appliance Cimpany to hold a cook 
school for the benefit of the new 
users 


ing 
range 
* - * 


An attendance of 
Christmas 


102,000 at the pre 
Electrical Show in a city of 
about 150,000 population is the record 
made by San Diego’s Bureau of Radio 
& Electric Appliances. This sixth an- 


nual event of its kind set a record 
above the previous high of 1937, top- 
ping those figures by a good 12,000. 


Action was introduced into most of the 
exhibits, producing a series of atten- 
tion-getting displays. Christmas busi 
reported have responded 
to the stimulus. 


ness 1s to 
gratifyingly 


* - * 


The Portland General Electric Com- 
pany, having discontinued all mer- 
chandising, now leaves the delivery, in- 
stallation and connection of ranges to 
the dealers, who may employ con- 
tractors of their own selection for this 
purpose. The power company, as pre- 
viously, finances the cost of range and 
water heater circuits for dealers, billing 
the customer in monthly installments 
with electric service bills. Range own- 
ers who move may apply to the power 
company for assistance, being charged 
50¢ for disconnecting and $2.50 for re 
connecting, in which charge is included 


the 50¢ wiring permit. Ranges and 
water heaters are serviced by the 
power company during the guarantee 


period without charge. After that time, 
replacement parts are charged to the 
customer as in the past. 


- - *- 


The Ellis Paint Company of Butte, 
Montana offered $50 trade-in value “for 
your old radio, any make, any size” on 
purchase of a mystery control Philco, 
bringing the price to $124.50. 
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; 
LASHES 


Water heating will occupy the 
of the stage with the Bureau of Powe, 
& Light of Los Angeles, Caij 


throughout February. 





enter 











* ~ * 


In March the Montana Power Con. 
pany will stage a campaign for dealex 


on laundry equipment. The powe 
company does not sell laundry apy 
ances and its advertising will be 


rected solely toward an encourag: 
of dealer sales. 


* * * 


Washers and ironers will be featur 
by the Nevada-California Electric Cor. 
poration in February, ranges in Mar 


- * * 


The Portland General Electric Con. 
pany plans to center February a 
March advertising around electric y 
ter heating. 

- = * 

Small appliances will be featured 

the Bureau of Radio and Electrica 


Appliances of San Diego, California 
during January and February. 















x * 





* 





Success of the Los Angeles Goll 
Star range campaign which closed wit 
the end of the year is indicated by 
records which shpw that though 
national average was down as much 
36.7 per cent for this period, the el 
tric range and water heater 
Angeles were only 5.2 per ce 

the corresponding figures 
1937. Feature of the campaign wv 
the presentation of a five-tube rar 
set to the purchaser of each Gold St 
range 


sale $s 
Los 


under 


* * * 
The Washington Water Power’ 

company movie “A Story of Electr 

Service” is much in demand as a 


clubs, 

The film is sch 
booking progra 
requests mad 


program for women’s 
groups and schools 
uled on a regular 
which is filled by 
advance. 





Two Easy salesmen make good: B. Y. 
Hoover, left, shakes hands with Ches 
ter Williams, right, after selling 7! 
Easy washers and ironers in 31 days 
They hail from Murfreesboro, Tenn. 
work for Charles L. Briley Heating & 
Plumbing Co., dealer of the Mc 
Whorter-Weaver Co., Nashville Easy 
distributor. 
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‘ae The PACEMAKER LINE for ’39 


ae fh 8 BEAUTIFUL NEW MODELS...STAR SELLING ADVANTAGES ON AIL! 


ubs, 


THE DICTATOR .. . volume sales leader for 1939 


n is sche Take in greater profits — sell the Pace- increases life expectancy 25°;. 4000 watts 
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d: B. Y 
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31 days 
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maker Line for ’39! More beautiful than 
ever, the new Westinghouse Kitchen- 
proved Ranges are studded with 
every star feature ever dreamed of — 
the right features on the right ranges so 
that selling up is easy. Basic Kitchen- 
proved cooking features women like so 
well have been retained— but now 
Westinghouse Ranges cook even 
better, cook still faster, and save more 
money! And, prices on popular models 
are lower than ever! 

The improved solid-top of the Corox 
unit is Columbium Alloy which tests show 


step up the speed of the SuperOven. Bis- 
cuits now bake in 8 minutes from a cold- 
oven start! Brand new automatic time 
control for the Deep Well Economy Cook- 
er on Regent and Dictator ranges elimi- 
nates watching. 

Platform lights and Cooker on all ex- 
cept the apartment house range. . . Sur- 
face Unit Signalite on Emperor and Regent 
. .. Built-in Minute Minder on the Dic- 
tator .. . revolutionary new Menu Master 
Broiler Pan for Emperor, Regent, and 
Dictator ...these are but a few of the 
star features. So — 


See the PACEMAKER Line Before you Sign for '39 


See also the big advertising and promotional program that simplifies selling. Phone or 
wire your Distributor or get in touch with Dept. 9022, Westinghouse Electric & 


Manufacturing Company, Mansfield, Ohio. 
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Tht PRODUCT PARADE 


@ In which new 





products and merchandise pass in review for your benefit. 
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ABC Washe 
Bros. ( Peoria, Ill 


ABC 400 square cabinet tyj« 


res ke ul] ed with auto 
clock-tyy 


und time control indicator to a 
tomatically control all ishing action 
dial is graduated from | to 15 mi 


ent & ipacity; ¢ Ving tangent 
Vari Clea tlator et mm depresses 
t ell ito-t ‘ Cleansilato 
ve reverses ringer rol 
flipper drain board; fully enclose 
ringer has new triple pressure s« 
lector ith visible mdicator, combina 
tion drainboard and roll cover, tou 
release, ABC fingertip control; auto 
itic §=dra pump; Westinghous« 
moto / trical Mes / 
t Fel lit 1939 
v 





Cold-Wall" Frigidaire 


FRIGIDAIRE Refrigerators 


rdaire LAivision Genera s 


Corp., Dayton, Ohio 


1939 line of three basic series 


Special, Master and “Cold-Wall 
exclusive of “Super-value” six 
tures Outstanding news of the 


new 1939 Frigidaire line is the intro 
duction of a “new method of applying 


electro-mechanical apparatus to the 


science of food preservation”—the 
Cold-Wall Frigidaire In this new 
refrigerator, the cabinet itself is di- 
vided nto two sections DY a solid 
glass divider, serving as a regular 


shelf There is no connection be 
tween top and bottom compartments 
In top section is standard freezing 


] 


it and the usual functions of cold 


age ot non pershables requiring 
erel cold for preservation In the 
lower compartment a combination of 


low temperature and high moisture 
ntent are achieved without air cit 


ti 
lation 


oncealed behind the walls 
e lower compartment are re 


| 


coils which surround the 


The Bellevue Mig. Co., Bellevue 


Selling Features 


irea Refrigerant temperatures are 
theretore high, condensation corre 


spondingly low resulting in the main 
tenance of relative humidities of 85 
per cent or higher Moisture and 
vlor ot food in the lower compart- 
ment are thereby maintained to an 
musual degree. Together with the 
Hydrators, relative humidities may 
be maintained as high as 97 per cent 

In the Special and Master series 
Delux is standard exterior finish 
\ 5-ft. and six cu.ft. models com 
prise the Special; a 4-ft., 5-ft.. 6-ft 
ind 8-it. make up the Master; com 
pressor treezing unit and cabinet con 
struction (one-prece welded steel) are 


standard 
















































































Glass Meat Tender 


Cold-Wall series are available in 
5, 6, 8 and 12 cu.ft. with porcelain 
as standard exterior and Dulux op 
tional on 6 and 8 ft. jobs 

New accessories include the Meat- 
lender for storing fresh meat—a 
container and cover located beneath 
the freezing unit. This standard 
equipment in Master and Cold-Wall 
series. Controls of all models have 
been simplified to a single knob 
the Unimatic Control. In Master and 
Cold-Wall models, the two lowest 
ice trays have been combined to make 
the new quickube ice tray of double 
capacity, faster freezing and greater 
storage capacity tor frozen foods 
Further improvements have been 
made in interior lights, sliding shelves, 
door-openers, safety-indicators. 


rices Prices quoted herewith are 


Zone 2 and include regular $5 pro 
tection charge DA-3, $119.50; 
DA-4, $139.50; Special 5-39, $159.75; 
Special 6-39, $179.75; Super-Value 
6-39, $149.75; Master 4-39, $159.50; 
Master 5-39, $179.50; Master 6-39, 
$204.50; Master 8-39, $249.50; Cold 
Wall 6-39 (dulux) $229.50; Cold 
Wall 8-39 (dulux) $274.50; Cold 
Wall 5-39 (porcelain) $214.50; Cold 
Wall 6-39 (porcelain) $244.50: Cold 
Wall 8-39 (porcelain) $289.50: Im 
perial $449.50 


v 
BELLECTRIC Rangettes 


Ohio 


Device: Wall outlet ranges for small 


apartments in Standard, Deluxe and 
Table Top models. 

Requires no special 
wiring—plugs into 110 volt outlet, any 
2 units can be used at same time; full 
size oven with heating element at top 
and bottom ; 2 surface burners ; 3-heat 
switches. Thermostatic heat control 
turns off current when oven reaches 
desired temperature; utensil storage 


compartment under oven in Deluxe 








models. Deluxe 40, illustrated, ar- 
ranged for 220 volt wiring, and all 
elements can be operated at full ca- 
pacity; white or cream baked enamel 
finish with acid-resisting chrome plated 
top. 

Prices Table Top model, $19.95; 
Standard, $29.95; Deluxe No. 30, 
$44.95, and Deluxe 40, $49.50.—Elec- 
trical Merchandising, February, 1939 
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SPEED QUEEN Ironer 


The Barlow & Seelig Mfg. Co., 
Ripon, Wis. 

Device: Speed Queen Ironette R9. 
Selling Features: New low-priced port- 
able ironer for use on any convenient 
table of regular height; can be tucked 
away in corner or on linen closet 
shelf; “free” roll is 18 in. long and 5 
in. diam.; both ends open; 100) watt 
shoe equipped with dual thermostat 
control; also has “iron” and “press” 
control; overall dimensions 24 in. 
long, 9 in. wide, 10 in. high.—Elec- 
trical Merchandising, February, 1939. 








WESTINGHOUSE Ranges 


Westinghouse Electric & Mfg. Co., 
Mansfield, Ohio 


Models: Emperor, Regent, Dictator, 
Diplomat, Coronet, Conqueror, Chal- 
lenger and Ambassador. 

Selling Features: Corox “Economizer” 
4-heat surface unit ranges from 2000 
watts high, 1000 medium, 500 low to 
200 watts simmer; ovens equipped 
with a 3000 watt bottom unit, a 1000 

watt top unit and a 3000 broiling 









unit; new “Menu Master” aluminuy 
broiling pan has 12 chop capacity— 
with grill removed can be used as 4 
utensil for roasting or cooking ; port. 
able deep-well aluminum “Econom, 
Cooker” available on most models 
its own 660 watt unit, deep fat fr 
basket and automatic temperatur, 
control. 

Emperor, top-ranking model, je 
tures 2 super-ovens, 4 Corox suriac 
units, portable “Econo-Cooker,” ove 
untensil set and filing rack: trimme: 
with chrome strip along base an 
available with Monel metal platform 
and backsplasher. 

Regent has super-oven; surface 
signalite, adjustable platform light 
appliance receptacles, and special tiny 
controlled “Economy Cooker,” sam: 
as cooker installed in other ranges 
except that its wattage has bee 
adjusted to a high of 660, mediun 
375 and low 160 watts. Dictator uses 
3  Corox units, new “Economy 
Cooker,” automatic interior oven light 
and “Menu Master” broiler pan 
Diplomat, Coronet, Conqueror an 
Challenger have 2 storage drawers: 
Challenger is equipped with platforn 


4 











































Portable "Econo-Cooker" 


light, 1 Corox 4-heat unit, and ar 
Economy Cooker. Conqueror equipped 
with “Economy cooker” automatic 
time control, automatic appliance re 
ceptacle and a storage drawer whic! 
can be converted into warming con 
partment by adding element. Coronet 
has 3 Corox units, super-oven, single 
dial control. 

Ambassador console model availabl« 
with left or right hand side oven: 
equipped with 3 Corox units and an 
Economy Cooker.—Electrical | Mer- 
handising, February, 1939. 





G-E Disposall 


General Electric Co., Specialty Appli 
ance Div., Nela Park, Cleveland, Ohi 
Device: Redesigned garbage Disposal 


unit Type FA-2. 


Selling Features: “Twistop” control (a 


metal sink stopper) acts as ordinary 
stopper when turned to seal positior 
and when in “on” position locks auto 
matically over shredding compartment 
and starts motor—making it impos 
sible for shredding of waste materia! 
to proceed while container is ope: 
from above; self-cleaning, shredding 
compartment; 3 qt. Capacity; moto: 
speed has been increased from 1140 t: 
1725 r.p.m.; attractive enclosing cabi 
net available as accessory; can be in 
stalled in any G-E sink or any sinl 
with a drain outlet of proper sizé 

Electrical Merchandising, February 
1939, 
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ica *DELIVERED AND INSTALLED ... 5-YEAR PROTECTION PLAN $5.00 ADDITIONAL ... PRICES SLIGHTLY HIGHER IN SOUTH AND WEST 
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“ithe line for ’39 


.22»L2 ways to make it 





“DELUXE” LINE 


EQUIPPED WITH 
LUXURY FEATURES THROUGHOUT 
INCLUDING OVEN-PROOF POTTERY AT 


WORLD'S 
LOWEST 
PRICES 














@ In which new products and merchandise pass in 





THE PRODUCT PaRAdt 


review for your benefit. 









and not so deep, 
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[wo fast-freezing shelves 
lave refrigerant tubing running 
ough freezing sleeve of shelf on 


cabinets are wider 
making 


easy reac! 
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which top ice trays rest; “Speedy 
cube trays” have new 2-way cube 
and tray release; twin dome lights— 
one on cach side of freezing unit are 


connected to mutual switch which op 
erates when door 1s opened and closed 


on all but KS3 and KT models; glass 
covered cold chest and meat keeper ; 








| 
larger cold storage space for frozen 
toods and packaged ice cream by re 
moving one or more ice trays; sliding 
STEWART-WARNER Ranges glass tops on new twin crispers; new 


thermometer mounted between twin 



























Corp., ¢ crispers on standard models; 1939 
< . ere} - vegetable bin holds more than a bushel 
§ vegetables f : all S¢- 
the S-W ‘ I vegetable a feature on all Stand 
M1 ; ard models but K-4; Kelvin control 
ict ut — vith automatic reset “Vacation,” “Fast 
t t T 1 1¢ cid T SISTING ” 
‘ Cc, Acre reseaeg Freeze, 12 intermediate freezing 
celal Sst tops porcelain fins Be 
} i speeds and a separate control for 
ug t. including ov $3 sto ‘ ’ “ , pe =) 
. “ ‘ . ee oo aoe on” and “off” and “Defrost Isles 
irtments giass-Wwool insula Ver randisi February 1939 
é 6-quart “Econ-O-Way 
t » 6-inch and 1 8-ine v 


cookin 


px cating elk 


ict t i urtace 





HOTPOINT Refrigerators 


lect? [pplrance ( 

J iayior St C /tlica Ill 

dels: 5 Standard from 3 to 6 cu. ft.; 

4 De Luxe, 5 to 8 cu. ft.; 4 Imperial 

Porcelains 6 to 16 cu. ft. and a 6 
it. Special comprise 1939 line 





res: New cabinet design 
for De uxe and Imperial models; 
Hotpoint 5-zones of cold have added 















tor D Nash-} tor ( 
ith Rd., Detroit, M 
Twelve “25th Anniversary 
‘ 4 series—3 Standard PK 
celal 4 Standard K (Perm 
4 Special KS and one KT low 





pecial 6% cu.ft. for low-income 
amalie 
) All dels equippe 
t I arsphere sealed u 
exter practically to edges 
and top of refrigerator produc 
open t at retrigerator I 
het , Colt Storage Compartment 
1CK OM ee loor opening a 
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features—Speed Freezer is finished in 
Calgloss with 2 qt. dessert tray in 
most models; Single knob controls 16 
temperature points; red button indi 
ates when defrosting is needed; Pop 
Ice trays are included in all but Spe 
cial model; 3-way release lever acts 
as tray release, Pop-Ice release and 
bottle opener. New 6-way Cold Stor 
age compartment, accommodates larg« 
quantities of meat, fowl, etc; large 
heavy glass defrosting tray forms 
Cold Chest and Meat Keeper upper portion. Gliding shelves | 





lave 
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new Textolite supports, safety catches 
and rubber bumpers. Conditioned 
Fruit and Vegetable Zone has 2 con- 
tainers—wire basket labelled “Fruits” 
and porcelain enamel container la 
belled “Vegetables”—both have porce 
lain fronts. 7-piece oven-proof crock 
ery set (butter dish, 5 different sized 
covered storage dishes and a decan- 
ter); Thriftmaster with forced draft 
cooling, food safety gauge; automatic 
interior light, tip-up shelf, adjustable 
shelves are other features. All cab 
inets Bonderized steel finished in 
baked Calgloss with acid resistant 
porcelain interiors except Imperial 
models which have porcelain interior 
and exteriors.—Electrical Merchan 
lising, February, 1939. 




















CAVALIER Ranges 
Cavalier Corp., Chattanooga, Tenn. 


Vodels: Gainsborough K-32, Marl- 
borough K-30, Kent L-27 and Clyde 
L-26 

Sizes: Cooking top overall 404x24 in. ; 

ovens 19x16x16 in. 

‘ling Features: All models equipped 

with fast, flat-top, enclosed surface 

units that can be raised above cooking 
top and cleaned without disconnecting 
or exposing wiring; Wilcolator ther 
mostat oven control; 5 qt. Budget 

Cooker on all models except L-26 
Models K-32 and K-30 equipped 

with double oven units—upper for 

broiling and lower for baking. Model: 

L-27 and L-26 equipped with single 

oven unit, 3200 watts, placed high 

enough to permit broiling underneath. 

Model K-32 equipped with utility 
compartment and 2 storage drawers. 
Model K-30 equipped with large 
utility compartment only. - Models 
L-27 and L-26 with legs, equipped 
with utility compartment. 

All models have 1-piece porcelain 
cooking top and back splasher. Ac- 
cessories available as extra equip- 
ment include 2 lamp models, an auto- 
matic timer clock or Minute Minder 
set, a high speed griddle with 1000 
watt fully enclosed, rod type heating 
element, and a set of triplicate alumi- 
num pans.—Electrical Merchandising 
February, 1939. 


Models 


Selling leatures 
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LEONARD Refrigerators 


Leonard Refrigerator Div., Nash 
Kelvinator Corp., Detroit, Mich, 


Nine models in 4 series—2 J 
Luxe Porcelain, 3 De Luxe Pern 
lain, 3 Special Permalain and 
Leonard Challenger Six comprise 
1939 Leonard line. 

Center of interest j 
the new low-priced 6 cu.ft. Leor 

Challenger Six. 

All models equipped with last year 
single-cylinder, reciprocating — ty 
Glacier Sealed Unit with minor 
finements; improved Zero-Freegg 
evaporator gives more efficient fr 
ing at all points and permits belo 
freezing storage of packaged i 
cream, fowl or game. Most modd 
have improved aluminum Ice- Poppe 
trays—Special models have half Is 
Poppers and half rubber grid trays 
new 2-way lever-action tray releas 

Master Dial cold control permi 
“finger-tip” regulation of freezing 
speeds and enables user to get exad 
amount of refrigeration desired 
lowest possible operating cost; plat 
































Leonard Meat File 







glass-covered Meat File stores up 
14 lbs. meat; Showcase Food Fil 
occupies entire bottom of most cabi 
nets—Porcelain models have 2 roomy 
crispers, Permalain models 1 crispet 
and 1 fruit and dairy drawer; top d 
Food File is 1-piece plate glass. 
Other features included in tl 
year’s line are a folding type rea 
ranging shelf on door; large vegeta 
bin on steel “tracts ;” Len-A-Lat 
door handle with 3-way trip—rig 

























Leonard Food File 


























Removable Surface Unit 





FEBRUARY, 


Price: 
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left and forward; automatic interior 
lights with metal guards; 2-tone¢ 
aluminum door on Zero-Freeze! 
cabinet exteriors with fluted base 
slightly extended; all models excefi 
De Luxe Porcelain series have Pet 
malain exteriors. 















“Leonard Challenger Six will 
sell at lowest price ever placed on @ 
Leonard refrigerator of this size.”"— 
Electrical Merchandising, Februar 
1939. 
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T “HIGH PRESSURE? 


3 ae = Leonard Travels in 
























srators ” “ep MATTE 

a £ : hl Good Company 

acailies ; : od : : | | | | 1} | 

uxe Perm WA 

ain and ; 

comprise Albany, N.Y. .... E. S. & E. Co., Inc. 

is i Altoona, Pa... . Electric Appliance Distributors 

a: , a — = Amarillo, Tex. Nunn Electric Co. 
j ‘ ’ ae Atlanta, Ga. Lamar-Rankin Co. 

th last yeari : Ba Binghamton, N. Y. Morris Distributing Co. 


rating ty 


p 4 — ee Birmingham, Ala. Magic City Appliance Co. 


4 a roy ; ; Boise, Idaho Bertram Motor Supply Co. 
tO cezg 
ficient frees : Boston, Mass. J. H. Burke Co. 








rmits below ; : : Buffalo, N. Y. Joseph Strauss Co. 
ackaged x ; : : Charleston, W. Va. Eskew, Smith & Cannon 
— Pa Bs Charlotte, N. C. Page-Williamson, Inc. 
ve half fa : Chicago, Hil. L. C. Wiswell Co. 
grid trays! : Se ee i Cincinnati, Ohio Schuster Electric Co. 
tray relea - — 2% > — : Cleveland, Ohio Arnold Wholesale Corp. 
trol permit ’ 4 _ v ‘ Columbus, Ohio Appliance Distributing Co. 
sa a 7 f _ , Dallas, Texas Peaslee-Gaulbert Corp. 
desired @ , ™ * Dayton, Ohio York Supply Co. 
cost; plate : . =e Decatur, Il. Linn & Scruggs 
“ S : Denver, Colo. Hendrie & Bolthoff Co. 

ae Des Moines, lowa A. A. Schneiderhahn Co. 
Detroit, Mich. Buhl Sons Co. 

Dodge City, Kans. Mullin Furniture Co. 

Escanaba, Mich. Delta Hardware Co. 

Grand Rapids, Mich. J. A. White Distributing Co. 

Harrisburg, Pa. Knerr, Inc. 

Indianapolis, Ind. United Distributing Co. 

Kansas City, Mo. Federal Distributing Co. 

Knoxville, Tenn. Maytag Appliance Co. 

Los Angeles, Cal. Graybar Electric Co. 

Louisville, Ky. Stratton-Terstegge Co. 

Memphis, Tenn. Harry T. Wilson Co. 

Miami, Florida Major Appliances, Inc. 

Milwaukee, Wisc. Taylor Electric Co. 

rood iid p Minneapolis, Minn. Enger Supply Co, 







f most cab a — Montgomery, Ala. Mathews Furniture Co. 

ave 2 room — 7 ws ee Nashville, Tenn. McWhorter, Weaver Co. 

are a — pao Newark, N. J. E. B. Latham Co. 

. glass pti a Newburgh, N. Y. Shapiro Sporting Goods Co. 

ed in this New Haven, Conn. H. M. Tower Corp. 

type re New Orleans, La. Radio Specialty Corp. 

aioe! t ’ New York, N. Y. E. B. Latham Co. 

‘trip : SEE IF You DON T AGREE ABOUT LEONARD VALUES Omaha, Nebr. Paramount Radio Shop, Inc. 

Sum up all the points. The Glacier sealed perature ... assures perfect service in hot Paducah, Ky. Gleaves & Son 

unit, with a record for low-cost trouble-proof weather ... cuts down electricity costs. Peoria, lll. Cohen Furniture Co. 

service that is, we believe, without parallel in Philadelphia, Pa. Motor Parts Co. 

> the industry. Extra-capacity dry storage vegetable bin Phoenix, Ariz. Graybar Electric Co. 

“=> ‘ : 4 ; which holds nearly two bushels. Pittsburgh, Pa. J. A. Williams Co. 
New Zero-Freezer —of stainless steel— which 

helps freeze cubes faster and also provides The glass-covered “Meat File”, and “Show- Plattsburgh, N. Y. A. H. Marshall Co. 

Ze storage space for “fast-frozen” foods. case Food File”, for perfect food condition- Portland, Maine Cressey & Allen 

All trays in standard models furnished with _ Portiand, Ore. Electrical Distributing, Inc. 

time-saving “Ice-Popper” Cube Release. New 3-way Len-A-Latch. Providence, R. I. Ballou, _oe & i 

ees The Master Dial — built in ee, ee _ 7 aeguetiog cast” of many other voip one og Electric scent ee on 

gives customer absolute control over tem- novel and salable features. Salt Lake City, Utah United Electric Supply Co. 

San Francisco, Cal. Graybar Electric Co. 

atic inter Scranton, Pa. Household Appliance Distributors 

ms a Seattle, Wash. Seattle Hardware Co. 

“a ar ae South Bend, Ind. Cloud Bros. 

dels exc Syracuse, N. Y. : Morris Distributing Co. 

s have Per Toledo, Ohio Electric Range & Equip. Co. 

* Trenton, N. J. Adams Distributing Co. 

Mee oa Tulsa, Okla. Otasco Supply Co. 

this size.”— Washington, D. C. Southern Wholesalers, Inc. 

February Wichita, Kans. McKelvey’s 


Williamson, W. Va. Persinger Supply Co. 


NDISING 
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HELPS YOU MARE —————— oe 


MORE SALES. A. 



















12 in. 2-speed lead the Diehl “Junior 
line for 1939; equipped with shaded 
pole motor free from radio inter. 
ierence, streamlined motor housing 
and base: 4 wide wing fan blades 
modern guards ; oscillation adjustable 
to 90 degs.; green finish; a.c. only, 

20, 24 and 30 in. non-oscillating 
circulators are available in floor 
counter, wall and ceiling mountings 































ROYALAIRE Cleaner 


The P. A. Geier Co., 540 E. 105th St., 
Cleveland, O 
Vodel: No. 156 cylinder type cleaner 
Selling Features: Complete with flex 
ible hose, convenient 2-piece wand, a 
new type nozzle with sweep action 
floating brush specially designed for 
use on floors and rugs; oil treated 
filter acts as air cleanser and purifier ; 
a set of 3 brushes and a spraying dis 
infecting tool set available at slight 
additional cost; Universal type, hori 
zontal 2 h.p. motor; weighs 123 lbs: 
blue finish with nickel trim. 
Price: $39.95.—Electrical Merchandis 
ing, February, 1939 floor models equipped with rubber 
+ motor support; 2-piece pedestal rod 


















height adjustable from 54 to 83 ft 
Counter models equipped with 1-piece 
pedestal tube. Wall models equipped 
with sturdy wall bracket complete 
with lag screws for mounting ; ceiling 
models have insulated hanger and 
canopy; 1l-in. pipe used for suspen- 
sion; all models adjustable to direct 
air currents upward or downward; 
heavy duty, quiet motors ; 3 aluminum, 
scientifically designed propellers 
chromium plated pedestal rod _ with 
black fittings and base; a.c. and d.c.; 
24 in. model also available in oscillat 
ing type. 9 in. Ventilette for small 


ii 4 @ Retailers of porcelain enameled 
| : : . 
L- appliances have a definite selling 
advantage when they can show 
customers that their merchandise 
carries the well-known Armco 
trademark. 






































FLORENCE Ranges 


llorence Stove Co., Gardner, Mass 


New 1939 line of Florence ele« 
tric ranges includes wide variety ot 
styles and sizes from fully equipped 
de luxe model illustrated to cooke 

















@ For twenty-five years, Armco 
national advertising has been tell- 
ing the public that they can be sure 

































style 
of lifetime beauty when porcelain Selling Features All models availabk kitchens, apartment kitchenettes and 
enameled appliances have a base with Chromalox 5-heat units or witl all rooms where movement of ap- 
of ARMCO Ingot Iron. Dover-type units; 1-piece cooking top proximately 500 cu. ft. a.p.m. 1S suln- 
and back splasher; wrap-around cient ; metal panel 104 in. high adjust- 
frame; 1-piece oven lining; set-back able to fit windows from 26 to 36 in. 
pedestal base; porcelain finish. Model wide ; wall cabinet type with louvers 
illustrated equipped with automat also available, requires opening 12} 
oven time control; electric clock an] in. square, 9 in. deep; a.c. only. 
minute-minder; adjustable cooking Four adjustable pedestals accom- 
top lamp; combined thermostat oven modate all Diehl 10, 12 and 16 in 
switch and pilot light; 1 giant an! tans ; adjustable to a maximum height 
2 standard 5-heat units; deep well of about 7 ft. and a minimum of 43 ft 
cooker; top unit pilot light—Electri Nos. 1 and 2 black crackle finish 
Verchandisina, February, 1939 Nos. 3 and 4 Modern green.—Elec- 


trical Merchandising, February, 1939 


v 












@ If the base metal of your porce- 
lain enameled appliances is ARMCO 
Ingot Iron, the manufacturers can 
attach the Armco label to them. 
Ask your manufacturers for this 
valuable sales assistance. .. . The 
American Rolling Mill Company, 
341 Curtis St., Middletown, Ohio. 
















PREVORE Broiler 


United Merchandising Syndicate, 


Market Ave., Brooklyn, N. } 







Models B-1 spun aluminum; B-2 
I N G oO T q R oO N DIEHL Fans chromium plated 
Dichl Mfg. Co., Elizabethport, N. J Selling Features sroils, bakes, toasts 
A name known to millions fries, boils; complete with wire grill, 
Vodels: 10 and 12 inch Junior fans; 2-heat cord set; Glas-bake heat-proo 
LISTEN to the ARMCO BAND over N. B. C. every Sunday afternoon, coast to coast. 20, 24 and 30 in. air circulators ; 9 in. drip plate; element 1000 watt hig! 
This program ushers in the 25th ANNIVERSARY YEAR of Armco national advertising. Ventilette kitchen ventilator and 4 300 watt low.—Electrical Merch 


new adjustable pedestals dising, February, 1939. 
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average temperature of 22 degrees be. 
low treezing. This compartment jg 
ideal for the storage of frozen foods, 
the manufacturer claims, and may be 
utilized to store as much as 40 lh. of 
ice cubes at a time. The upper stor- 


age compartment of the “Dual. 

Temp” is designed to permit the 

automatic maintenance of 85-devree 

@ In which new products and merchandise pass in review for your benefit nee. Sy nee fh oe 

partment has been installed a steril- 

izer-ray lamp by which food is kept 
bacteria free by ultra-violet rays 

Three new, low-priced refrigera- 

tors, known as the Challenger line, of 

simplified design with a factory. 

sealed unit complete the line —E/e, 





% 
; 


FRIGIDAIRE Ranges 


=| - ’ rt laire L/S Genera Votors 


rp ; ) 
—_ ( i (Ji 


= trical Merchandising, February, 1939, 
Vodels Five full-base models; one , 
EASY with legs One apartment hou 7 ' Vv 
model 
Gen ~ ture Broiler units have been in 
creased from 2,000 to 2,700 watts; 


eat-reflector over broiling unit; five 


f y cooking speeds on surface cooking 































: units; time switch “Thriftomatic” to 
3 ~~? Te ee ee ee ee oe WESTINGHOUSE Ironer 
i Oo e shifting from high to low au 
’ t itically at the end of one to 30 Westinghouse Electric & Mfg. ( 
EASY Washer Mencpels, Okie 
Pees od Selling Features: Roll oscillates back 
and forth about an inch drying and 
; polishing as the hand iron does—es 
’ on pecially desirable for shirt collars 
feature - upped with Easy and cuffs; foot pedals control speed 
Spiralator with = J-zone washing of roll leaving hands free to arrange 
er tu ite porcelain enamel it clothes ; 2 fully-open ends; roll 7 in 
Sn) eee ee diam., 26 in. long, pilot light tells MERRYWAY Food Preparer 
ell-reversing = wringt when current is on; divided 1475 watt 
t er-safety roll-stop and er heating element equipped with Ad- The Merryway Co., Poughkeepsie 
sed dra board ; — oo bake just-o-matic temperature control; ad / F 
und Iasy-namel finish justable pressure maintained by spring ' . ‘ 
r Mer lising, February, 1939 set to soply from 150 to 175 Ib Device: Model B 5 qt. mixer. 
oe pressure; emergency release lever Selling Features . Full rotary-plane- 
under lap board; modernistic white tary action mixing method; detach- 
porceloid cabinet; ends drop down able mixer head; fits into modern 
to form extension shelves on both kitchen; 154 in. high, 74 in. wide, 12 
minutes; new master time control sides; 4 h.p. motor.—Electrical Mer- in. deep; Delux porcelain finish with 
clock; one-piece porcelain chassis chandising, February, 1939 Monel Metal, aluminum and stainless 
B-20 is new low-priced unit with ‘ steel accessories. 
all features of higher priced models. v Equipped with 110 volt 60 cycle a.c. 





motor, ft. rubber cord; standard 
equipment consists of aluminum plane- 
tary mixing heat, 5 qt. bowl, flat 
aluminum beater and wire whip. 
Price: $59.50 with standard equipment. 
Electrical Merchandising, February, 
1939. 









Prices $117.50 to $197.50 in Zone 1; 
$119.50 to $199.75 in Zone 2; $121.50 
to $202.50 in Zone 3. B-20 model, 
the price-leader, starts at $137.50 in 
Zone 1.—Electrical Merchandising, 


February, 1939 






























8 cu. ff. De Luxe 






















CROSLEY Refrigerators 
Cr , Corp., Cincinnati, Olu WABASH Superlight Bulb 
New low-priced “Special” line Wabash Appliance Corp., 335 Carrol 
und an 8 cu.ft hve gular and DeLuxe St., Brooklyn, N. Y. 
ve been added to Crosley 1939 line z 































































we Features: Sneciel models com Device: Glare-free light bulb. 
4 : . 4 and 6 cuft.: priced Selling Features: New treatment on in- 
lee Beaular tne tn roast: the tour in side of glass breaks up light rays of 
une twacket: aowrered with, hermeti filament into soft “counter-diffusing”’ 
J é Ele saver: equippe light rays, eliminating the filament- 
ith S sdor: 3 other series of fea fire spot; available in sizes from 15 On 
tures and price brackets comprise the to 300 watts.—Electrical Merchandis- 
Crosley line—the Regular medium ing, February, 1939. om 
ed line, the DeLuxe line and the ’ Pre 
super DeLuxe 7 cu.ft. Frezor cold DAYTON Refrigerators UNIVERSAL COOLER In 
Shelvador which incorporates features Refrigerators 
zen food storage facilities Hew Munschauer, Buffalo, N. Y ¥ : cle 
lity regular storage com ‘ Universal Cooler Corp., Detroit, Mich lif 
' ont Wodels Five models in 4, 5, 6, 8 and : : 7 : eae 
“er ee , ann En 10 cu.ft. sizes . VWodels: 1939 line consists of 2 series am 
. ecial 9 Cu.tt model, $99.5 : is ; two Master models—4 and 6 cuit 
| ft., $112.50; 5 cu.ft $122.50 and Selling Features Hi LO” shelf-sup capacity; and 3 Delux models, 53, 6 re) 
$132.50.—Electrical Mercha ports and lift-out shelf section make r and 7h cate 
uary, 1939 it possible to have any number of EERE : - 
shelf combinations ; larger evaporator Selling Features: Master line is d Pr. 
includes in addition to usual ice cube — signed for promotional selling to b 
trays. a double depth tray and a new | a reach lower price trade; new in ex 2 
handy cube and tray release; evapo- 7 terior and_ interior design, it As do 
rator storage space for frozen foods equipped with a meat conserver wit! m: 
with tray out is 3¢ gal. in 6 ft. model; 2 position shelf arrangement and a 
radio type cold control dial; auto sliding shelf as standard equipment Pr 
matic defrosting non-refrigerated Deluxe models feature handy doo! fe: 
storage compartment is built in lower . a, meat —— oe rs 
section door; newly perfected design a thermometer and temperature selecto 
of ne Po mounted —* unit STEWART-WARNER Refrigerators panel; improved ice cube release tray th 
makes quiet operation; new fruit Stewart-Warner Corp., Chicago, Ill. An accessory—package, priced sepa 
basket and vegetable crisping drawers , rately, consisting of a sliding stora T 
have porcelain enamel face plates Description: Outstanding development drawer and crisper is available fo: 
trimmed with chrome to match face in Stewart-Warner’s 1939 refrigerator the Deluxe line. All cabinets ar 
plate on evaporator; Delux exterior, line is the new “Dual-Temp” refriger- porcelain interiors and ducoluxe ex C 
porcelain interior.—Electrical Mer ator, a two-compartment model in terior. — Electrical Merchandising 
6 cu. ft. Special chandising, February, 1939 which one compartment maintains an February, 1939. 
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= Entirely New Principle 
Assures New Markets, 


One of the toughest problems of housekeeping has been solved—finally 
and completely! In solving it, to the housewife’s full satisfaction, 
Premier swings open a brand-new door to profits for the dealer. 


In the fewest words, Premier has perfected the one complete vacuum 
cleaning ensemble. First: a powerful and efficient floor model that will 
lift out every particle of dirt from rugs and carpets . . . Second: the 
amazing new VAC-KIT, a featherweight, cylinder-type suction cleaner 


One of FOUR fast-selling Combinati 


Premier Floor Model PR30 with 
ball-bearing motor, Poro-Nap bag, 


double-action brush, searchlight, $49 5 
e 


many other features. Regular price 


Premier VAC-KIT, Model PR70, 
featherweight, cylinder-type, with 7 


simple attachments for 101 above- 

holes nie coeds bag xs $29.50 
TOTAL VALUE........ $79.00 
CUSTOMER’S SAVING $19.50 
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in Household Cleaning 


New Sales, New Profits 


for gentle and thorough cleaning of drapes, upholstery, stairs—every 
fabric, every nook and corner above floor level. 


This revolutionary new VAC-KIT, plus the indispensable Premier floor 
model (a combination completely approved by GOOD HOUSEKEEP- 
ING INSTITUTE) is available in four attractive groups—each combi- 
nation costing scarcely more than a conventional floor cleaner. 
Here’s the complete answer to an age-old cleaning problem. And don’t 
forget, there’s a huge new market for the VAC-KIT by itself—even 
among housewives who already own satisfactory floor cleaners. They'll 
want it for all above-the-floor cleaning. Any way you look at it, it’s 
an entirely new field of profit for progressive dealers. 


THIS COUPON BRINGS ALL THE FACTS 


Mail this coupon to PREMIER DIVISION, Electric Vacuum Cleaner Company, Inc., 
1734 Ivanhoe Road, Cleveland, Ohio, for: 


Complete information on Premier VAC-KIT and four combination offers. 
Facts on attractive, low-cost window displays, available right now. 


Name 


Address 
City. 















































There's PROFIT for YOU 
in selling COOL BREEZES 
inHOT, SULTRY WEATHER 

























In just a few short months, 
millions of people will 
again be complaining about 
the insufferable heat. “Make 
hay” in this market by sell- 
Attic Fans 
for home comfort cooling. 


ing Breez-Air 


Every good home is a pros- 
pect. Experience shows that 
one sale in a neighborhood 
quickly 





leads to. several 


more. 





And remember, when you sell Buffalo Breez-Air 
Fans, you sell tops in quality and quiet, low-cost 
operation. 













Some Valuable Territory Open 


We back our dealers and distributors with plenty 
of good advertising and merchandising cooperation. 
If you have.a sales organization, write us for our 
attractive proposition. 


Buffalo Forge Company 


205 Mortimer St., Buffalo, N. Y. 


Branch Engineering Offices in Principal Cities 
In Canada: Canadian Blower & Forge Co., Ltd., Kitchener, Ont. 


D BREEZ-AIR ATTIC FANS 

















FOR HOME COMFORT COOLING 


Tht PRODUCT PARAS: 











Device 


Selling Features 











HOTPOINT Garbage Disposer 


Edison General Electric Co., 5600 W. 


Taylor St., Chicago, Ill. 


Hotpoint Kitchen Waste Exit 
Model J-2 

May be installed in 
any sink with a 5 in. drain opening; 
safety control cup with control handle 
serves as sink stopper in “Seal” posi- 
tion and as a starting switch in “On” 
position; in “Remove” position con- 
trol cup may be used to drain sink 
or lift out. Shredding compartment 
holds 3 qts. and will shred bones, 
fruit pits, plate scrapings, vegetable 
matter and wrappings without metal ; 
shredding element revolves at a speed 
of 1725 r.p.m.—Electrical Merchan- 
dising, February, 1939 
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G-E Refrigerators 


Vodels: 3 series: PB porcelain exterior 
group in 5, 6, 8, 12 and 16 cu. ft 
sizes; Deluxe B line with Glyptal ex 
terior in 5, 6, and 8 cu. ft.; Standard 
JB series in 3, 4, 5 and 6 cu. ft.; and 
an apartment house model of 4 cu. ft. 
to fit beneath drainboard in a crowded 
kitchen, comprise G-E’s 1939 refrig 
erator line 

Selling Features: Super-freezer door 
and vegetable and fruit baskets have 
been redesigned; shelves have bar 
fronts; cabinet light has new center 
location with porcelain liner recessed 
to form reflector; “tel-a-frost” indi 
cator tells proper time to defrost; all 
models have quick trays with triple- 
purpose release; some models have 
large dessert tray with cover and re- 
movable super-freezer shelf; thriftom 
eter indicates cabinet temperature ; new 
cold storage compartment directly un 
der super-freezer has interior tempera- 
ture from 5 to 10 degs. colder than 
cabinet proper; Deluxe models are 
equipped with metal shield to protect 
top edge of units compartment door, 
and a full set of oven-proof pottery 
dishes ; fluted doors and stainless steel 
base grille comprise most noticeable 
exterior improvements; all models 
powered by hermetically sealed units 
with Scotch yoke compressors.—Elec- 

trical Merchandising, February, 1939. 
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SIGNAL Exhaust Fan 


Signal Electric Mfg. Co., Menomiy 
Mich. 


Description Because it is powered 
a heavy duty, ball bearng 
motor, this new Signal 24-inch bue 
blade exhaust fan will exhaust agai 
a stronger wind pressure. The rugp 
frame is of steel construction 


all joints securely welded. Blain Se 


are reinforced, riveted and wei 
Special thrust type ball-bearings » 
mit the motor to be mounted 

vertical position. A totally encls 
housing protects the motor inter 
from dust, dirt, and greas« 

single phase a.c. the motor is a 
pacitor type, rubber mounted 

be furnished single and three-phg 
and direct current. Finish is dura 
black wrinkle.—Electrical Merch 
dising, February, 1939. 


v 
SUPERSTAR Toaster 


Stern-Brown, Inc., 42-24 Orchard 
Long Island City, N. Y. 


Two-slice open-door toaste 















Devi 6: 

Description: Five-hundred-and-sevent 
five-watt, 2-lb. toaster with swing 
door effect for reversing  toas 
chrome-plate, ebony trim; mica 4 
Nichrome ribbon element; 7 in. hig 
7§ in. long, 44 in. wide; a.c. or 
—Electrical Merchandising, Februa 
1939, 
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BIG BEN Alarm 


Westclox Div. General Time Inst 
ments Corp., La Salle, Ill 
Device 
Selling Features: Finished in lust 
black with nickel trim; alarm sound 
a light gong, continues with a set 
of gentle chimes then an extra | 
call to wake the heaviest sleep 
self-starting ; new type current int 
ruption signal shows “red” wh« 
terruption lasts longer than 2 
onds; 54 in. high, weighs 3 Ibs 
Price: $4.95; with luminous dial, $1! 
extra. Electrical Merchandis 
February, 1939. 


Big Ben Chime Alarm. 




















IS Pow ere 





yearng 

24-incl 

xhaust ag, HYDRO Washer 

Me a dro ( orp., Davenport lowa 
sided. Bly leatures: No moving parts 
| and clothes—employs controlled 
|-bearings py. ter action principle, a water action 
mounted t forces water and soap through 
tally en clothes, flushing out dirt; no compli 
motor inte cated gear case—specially designed, 
greas: R less steel centrifugal pump its lo 
notor is a cated directly beneath tub; all work 
nounted ing parts are easily accessible; tub 
id three-p ‘ signed to keep water hot throughout 
ish is dura entire washing while exterior of cabi 


net remains relatively cool; rust- and 
acid-resistant stainless steel used 
throughout 

Specially designed wringer locks in 
8 positions ; balloon rolls ; pressure in 
dicator to select proper pressure tot 
different fabrics; 2 


cal Ver 







pressure release 
bars: twin drainboards of polished 
stainless steel Also available with 
gasoline motor.—Electrical Merch 
dising, February, 1939 


aster 





Orchard 
N. Y 


por toaste 





Salisbury Modei 


l-and-sevent 


with sw 

rsing HOTPOINT Ranges 

m; mica 

t: 7 in g kdison Gencral Electrii Appliance Lo 
ge 5000 W’. Taylor St., Chicago, Ill 

ing, Febru Vodels: 3 Royal, 4 De Luxe and 5 


Standard models 

ing Features: Royal and De Luxe 

line equipped with double-unit—direc 
rm tional-heat oven with 5-heat Direct- 

\-Heat switch with a new broiling 
—. eat which brings “barbecuing” proc 
le, Il ess to electric cookery Select-A 
arm Heat Calrod Units; Venetia-Lite, in 


f in lust lirect type light through 4 louvers 
siege o distributes soft light over entire sur 
with a s a : 
= extra | Hotpoint style and value leader, 
ger Salisbury De Luxe is equipped with 
ileaeead Select-A-Heat Calrods; 2 utility 
dd” wi ze 1 giant size: a 6 at. Thrift 
than ker; warming compartment ‘ 
5 3 the tility drawers; Venetia-Lite; cor 


ent jars; new TM 32 “Moderne 
timer clock, as standard equipment 


us dial, $1 
erchand 

































Metropolitan Model 





N DISING 


Metropolitan and Bellwood have 






















































































been added to Standard line for low- 
priced market—compact 36 in. ranges 
for small kitchens, equipped with a 
3000 watt Hi-Speed unit for baking, 
roasting and broiling; 1 utility size 
Select-A-Heat Calrod; two 3-Heat 
Hi-Speed Calrods and a Thrift cooker. 
Bellwood has legs instead of cabinet 
base. 

Every model except Milford Stand- 
ard has 6 qt. Thrift cooker. 

Other features include porcelain 
enamel l-piece cooking top and back- 
splasher; oven pilot light; one or 
more convenience outlets. 

Lamps are available as accessory 
equipment for all models except Em- 
pire Royal and Milford 

Other accessories include deep fat 
fry basket for Thrift Cooker kettle 
(standard equipment on Royal and 
De Luxe models); broiler-grid com 
bination aluminum griddle and broiler 
pan with smokeless broiler rack, and 
a choice of four timer clocks—Mod- 
erne, Masterpiece, Arcturus and Sen- 
tinel—Electrical Merchandising, Feb 
ruary, 1939. 





ABC Ironer 


Altorfer Bros Co., Peoria, II 


Model: ABC Roto Press Ironer XF 


Selling Features: Oscillating roll move 


ment—in which roll oscillates back 
and fourth approximately 1 inch 

gives hand iron finish to shirts, and 
other clothes requiring polishing fin 
ish; streamlined cabinet; foot treadle 
bar gives equivalent of controlled 
speed; compact ironer head with 2 
open ends; oversize 26 in. roll; 
chromeplated shoe; thermostatic heat 
controls calibrated for ironing linen, 
cotton, wool, silk and rayon; control 
for selecting 3 ironing actions; indi 


vidual heat and motor switch; knee 


control; hand emergency release; 
cabinet drop-end panels ; 
lap shelf; Westinghouse h.p. selt- 
oiling motor.—Electrical Merchandis 
ing, February, 1939 





BREEZ-AIR Attic Fans 
Buffalo Forge Co., Buffalo, N. ¥ 


Selling Features: All Breez-Air fans up 
to 54 in. will be supplied with new 
square panel of heavy gauge steel; 
panel has flanged edges which makes 
it easy to install in a penthouse or 
opening in wall; 24, 30 and 36 in 


sizes will be supplied with newly de 
veloped type of motor mounting at 


tached to panel at 4 points ; 42 and 


48 in. fans rating their 3-point mount 


ing; 54 in. fan, normally installed 


only in large residences will be tur 


nished with heavy angle iron ring 
with 3-point tripod mounting as in 
past.—Electrical Merchandising, Feb 


ruary, 1939 
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“It’s the most marvelous washer! 
Washes everything just grand— 
and so gentle and fast! It’s so easy 
to use, too, and most convenient.”’ 


“You should see how women 
respond to the beauty and style 

of the 1939 AMERICAN BEAUTY 

line. And | like the long profit. |! 
know there has been no sacrifice 
in quality — my customer gets 
extra value.”’ 


New '39 WHITE 
LINE, $39.50 to 
$89.50! 





5-way “Bar-re- 
lease’’ Safety 
Wringers! 


Triplex Agitators 
wash full depth 
of tub! 


Factory coopera- 
tion, policies, and 
prices that mean 
good dealer 
profit! 





The BREAR" you've Needed! 


At last, here’s one line the dealer can make a profit on 
without the necessity of over-selling. You can give your 
prospects extra value and lower cost—and still have 
a good profit. Find out how. Write for facts today. 


GETZ WASHER CO. 


239 Walnut St. Morton, Illinois 
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LIGHT CONDITIONING 


| BULB 


NEW SUPERLITE bulb has 
gentle, glare-free glow to the 
very edge. 































SELLS ON SIGHT 


One look sells your customers on these remarkable new Wabash 
Superlite bulbs! 





For here’s real light conditioning . gentle, glarefree, restful, 
100% usable light—light that’s amazingly kind to your customers’ 
eyes . . . low-cost, conditioned light they’ve long wanted to buy! 








Get all the facts. Ask your jobber, or write Wabash Appliance 
Corp., 219B Carroll Street, Brooklyn, N. Y. 


vew WABASH 


NEW 


UPERLITE 


THE MODERN LIGHT CONDITIONING BULB 
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Selling Features 


Gale Products, Div. of 
Models 


Selling Features 





DELCO Fans 


Delco Appliance Divisien, General 
Motors Sales Corp., Rochester, N. Y. 
Vodels Three new fans—Delux 12 


and 16 in. sizes; Wide-Blade 10, 12 
and 16 in. models and a Delux pedes- 
tal fan in 10, 12 and 16 in. sizes. 
Delco Delux fans 
are streamlined with wide, overlap- 
ping, ultra quiet blades; capacitor- 
type motor; fully enclosed base with 
free-tilting, hinged joint easily adjust- 
able for wall mounting; oscillator 
equipped with safety clutch and rotary 
type switch are totally enclosed; 
statuary bronze lacquer finish with 
polished aluminum blades. 

Delco Wide-Blade super-quiet fans 
are finished in high luster black 
lacquer to contrast with polished 
aluminum blades. 

Delco Delux Pedestal fans may be 
carried from room to room, set at any 
angle, tipped up or down, or adjusted 
to any height from 34 to 54 ft.; 
polished aluminum overlapping, ultra 
quiet blades fully enclosed; modern- 
istic base finished in statuary bronze 
lacquer. — Electrical Merchandising, 
February, 1939. 





v 


GALE Refrigerator 


Outboard, 
Co., Galesburg, Ill. 
Two series of 5, 6 and 7 cu.ft. 
models—Delux and Standard. 


Varine and Mfg. 


Equipped with new 
sealed and internally lighted evapo- 
rator with glass door which makes 
it possible to see when cubes are 
frozen without having to open door; 
improved cabinet design provides 
extra storage space Delux exterior, 
porcelain interior.—Electrical Mer- 
chandising, February, 1939. 





Gale Sealed Evaporator 





FEBRUARY, 


Electromaster Inc., 


Model: 
Selling Features: 


Chicago Wheel & 


Device: 


Selling Features: 


Price 


ELECTROMASTER Ranges 


1803 E. Atwat r 
Detroit, Mich. 

De Luxe model 220. 
Individual pilot ligh; 
for each surface unit; Lumiline tab), 
top light; combined oven contr 
clock and minute interval chime ; cop. 
diment jars (4 different pastel shad« 
illuminated from below by Lumili,. 
table lamp); extra large storage. 
space; warming unit; sliding wir. 
basket; recessed base for toe roon 





‘ 
- Cae 











broiling rack and tray; Mono-wit 
for heating oven; reversible ove 
rack; non-stain vent; Electromast 
6 qt. Vita-Miser; Chromalox suriac 
heating units; modern streamlined 
door handles and other hardware 

Electrical Merchandising, Februar 


1939, 
v 


HANDEE Ironer 


Mfg. Co., 1101 Ii 
P Chicago, lil. 
Portable ironer. 

Weighs 25 lb.; plug: 
in a.c. outlet; touch of elbow on lev 
starts and stops ironer, hands are fre 
to guide clothes ; easily stored—stand 
ing on end—occupies 10 sq.in. space 
$26.95.—Electrical Merchandis- 
ing, February, 1939. 


v 


= \% 





Monroe St 





VACULATOR Coffee Maker 


Hill-Shaw Co., 311 N. Desplaines 
é hicago, Til. 


Vodel: Windsor 8 cup Vaculator. 
Selling Features: 
filters coffee quickly; 
wide mouth; Bakelite handle; double 
filter cloth; heat-resisting glass 
Vaculator Monel Metal filter; ( 

watt stove. 
Price: “$3.49 until February 28.”— 


easy to clea 


trical Merchandising, February, 1939 
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Extra wide funnel 
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K-M Fans 
pp Monarch Co., St. Lous, Mo 
ieis: No. 901 DeLuxe Jack Frost, 


No. 902 Jack Frost Rubber Blade and 

No. 100 Fresh Air Circulator. 
Features: DeLuxe Jack Frost 

g fan; modernistic chrome tubing; 


brown wrinkle finish with polished 
hrome; on-and-off switch. Jack 





Frost rubber blade fan has modern- 
istic tubular base; full 8 in. rubber 
blades; on-and-off switch; polished 

rome and brown wrinkle finish. 
Fresh Air Circulator, 16 in. non-oscil- 





lating fan; moves 1600 c.f.m.; adjust- 
able without thumb screws or nuts; 
fits any window; swings out of way 
when not in use; 2-speeds ; swivels on 
a patented “V” joint. 

s: DeLuxe Jack Frost and Rubber 
lade fan, $4.95 each; Fresh Air 
irculator, $39.50.—Electrical Mer- 

dising, February, 1939. 





— a. 
== 
—— 


AEROLUX Lights 


lux Light Corp., 1123 Broadway, 
New York City 
Aerolux Kyatt Glow lights 
th flowers, animals, comic char- 
acters sealed within the bulbs. 





q Features Designed for deco- 
tive purposes and for use where 
bdued soft light is desired; oper- 
ates on principle of electronic ioniza- 
tion of rare air vapors; a.c. or d.c. 
100 to 120 volts; consume 1 to 5 
itts, depending on type.—Electrical 
‘rchandising, February, 1939. 
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COMPLETE ELECTRIC 
RANGE FOR *3 
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® Special steel table stand to 


match — $4.95 








UTILITY —The Eureka Elec- 
tric Range will cook a 
complete meal at one time 
for an average family. It 
will roast a large fowl or 
meat roast, potatoes and 
two vegetables. The sales 
opportunity for such a 
complete range for $39.95 
is limitless. 


| @ MAIL COUPON NOW &® | 
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UREKA ELECTRIC 





PORTABLE — Plugs in any 
suitable convenience out- 
let. No special wiring in- 
stallation is necessary. Yet 
performs every cooking 


operation ... broils, boils, 
fries, bakes, toasts, roasts, 
stews, steams and grills. 


—_— —, 


l 

! 
l 
l 
! 
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Gentle : 
emen: Please send me 


95 


RETAIL 


® Made by the manufacturer of the 
famous Eureka Vacuum Cleaner 








AUTOMATIC—Exclusive pat- 
ented current- limiting 
switches automatically con- 
trol wattage input. Oven 
heat regulated by positive 
thermostat control. 


— <== aa 


ELECTRIC RA 
| Eureka Vacuum 
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— = aa 
— 
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NGE DIVISION 


Cleaner Co, 


f 


" >tate— 


+ 6060 Hamilton Ave 






MARKET— Millions of wom- 
en want electric cookery 
...have been held back due 
to high first cost and expen- 
sive wiring installation. 
Now you can sell them com- 
pleteelectric cookery within 
everyone’s reach ... the 
Eureka Electric Range for 
$39.95—with oven utensils. 


— 
—_— — 


— 
— 
— —— «a. 


Detroit Mi 
ch } 
ull details On the Eureka Electric Rar p. 
ange. 
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The completely automatic 


Toast-O-Lator 


A CROCKER-WHEELER APPLIANCE 


the hit 
of tl Show 


From Boston to Honolulu—and from Canada to Mexico — jobbers 
and dealers are now stocking Toast-O-Lator. They saw our exhibit 
at The Stevens in Chicago. Here is the first big advance in toaster 
design and efficiency in 17 years! This revolutionary new kind of 
conveyor toaster — completely automatic — made an instantaneous 
hit with everyone who saw it. They read the new handwriting on 
the wall. Everybody talked about Toast-O-Lator— then they said 
it with orders. 


That's the proof that counts. That's the evidence that you should 
get the full facts at once —about the product — about our agency 
details. Write today! 


Toast-O-Lator is only the first of a line of Crocker-Wheeler appli- 
ances — all built to perform old tasks in a new and better way — 
all priced for popular sales. Get in on the ground floor with this 
line. You'll make money. Address: Crocker-Wheeler Electric Mfg. 


Company, Ampere, New Jersey. 
























TEN OUTSTANDING SALES FEATURES 


1 Theonlvhometoasterthat kee psthe slices the bread. Toast-O-Lator does the rest. 
moving while they are being toasted 







7 No dials, no regulating mechanisms 
2 Toasts all kinds and sizes of bread to bother about. Simply start the slice 
farther out or farther in, depending 


3 No grid marks or burnt spots on toast. 
on how you want your toast done 


4 Timing is controlled by a silent. accurate a : 
electric motor. No clocks or timing de- 8% Uses 700 Watts—saves current. (A.C. 
60 cycles—onlv). 





vices to regulate or get out of order 







S Exclusive Wind-O-Spy enables you 9 No burnt toast with Toast-O-Lator, be- 
to watch the toast while it is in the cause slices are ejected when toasting 
\Toast-O-Lator is complete. It requires no watching. 






6 Noknobs,controls orslides—nospringsor 10 All mechanisms and heating elements 
thermostats to get out of order. You insert tested and approved for long service. 





These Gals Learn Electrical Housekeeping 

















For half a century, electrical prod- most baffling problems. Crocker- 
HER Wie , 
ucts of highest quality have been Ro Ce Wheeler serves the leaders in world 
perte ted through Crocker-Wheeler S ? industry... These same ideals and 
standards of engineering and manu- \ | standards are now extended to the 
| : 

facturing. Crocker-Wheeler research \ ] making of outstanding electrical 
has solved many of electricity’s . appliances for the home. 


aot 
“elena wate 
een" 


[ es ky ae oh, : iu iS en | 









award service badges on the basis of 
the work completed. 

Arrangements have been made with 
local merchants to supply free the 
food used in the cooking classes. 
Through the courtesy of the Graybar 
Electric Company a free copy of their 
booklet, “The Key to Better Living,” 
is distributed to each girl. The only 
expenditure a girl is required to make 
is the purchase of an apron. Beyond 
this, a girl must promise to attend 
every class, on time, unless a reason- 
able excuse is made. Only girls be- 
tween 12 and 18 and residents of 
Staten Island are eligible. 


Results of the Plan 


lt is much more than a problem of 
teaching these girls to “cook electric- 
ally” or make “appetizing refrigerator 
salads.” Staten Island Edison’s courses 
begin in the first lesson with explana- 
tion of fundamental electrical terms 
—kilowatts, electrical circuits, voltage, 
direct and alternating current. A sec- 
ond lesson has as its subject, “Know- 
ing Your Servant and Its Uses.” 
Other classes deal with adequate wir- 
ing, cooking, laundry, cleaning and 
home lighting. In effect the courses 
form an elementary education in home 
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mother to disconnect the house 
before changing a blown fuse—and t 
stand upon a board before doing 

In every class the girls keep a not 


Tcurt 








and scrapbook as record of their prog Se 

ress. One of the best, last year. wa; The " 
prepared by a 13-year-old for he gmec'™< ' 
sister, who was soon to be married. Ip pater 1S 
it she planned a complete electri: fmpe™ ¥' 
housekeeping layout for her sisters hich in 
new home, from adequate and correc: HR 2 
lighting to a well organized e tank 
kitchen. poems 


nt be 1 





Here are but three instances jy 





S e wate 
many reported, yet they give a le pe 
; aa = - ° = . : t I 
idea of the effects of the course. Nee¢. ter hi 

. . a 
less to say, these girls, with a thoroug) t the 
. . - tt 

knowledge of the functions of electric. &. _— 
ity, will from now on be st: nent 
supporters for the electric way in their ap 
present and future homes. And the HH. in 
will not be the ones to complair ol 

pr io . : Il exp 
high bills. for thev will be able gf 

x eater 


measure and appreciate all the servic 


‘ : ; with 
they are getting for the rates the 








ent fr 
pay. ad ho 
Such has been the interest in these fh. oth 


courses that a similar series has te. 
cently been inaugurated for olde 
girls, especially those planning 
riage. In addition 32 meetings 
talks before local Parent-Teacher: 
groups were held last year. 


hat th 
{ hot 





jours | 
riven t 
ies th 
hev hi 
ut of 
he gal 
sno di 
eaters 
hree v 
ause { 




















One of the housekeeping classes of Staten Island Edison Company in session. 
Note the model kitchen background. 


economics—with emphasis on the elec- 
trical way—yet with an effort to make 
them all-round, practical instruction. 

Although the average age of the 
students is about 14, it has been sur- 
prising what the youngsters pick up 
and what an interest they show in 
electric service. 

Last year, for instance, in the home 
of one 1l-year old student an electric 
kettle refused to heat. The child’s 
mother called the Edison service de- 
partment. But the child asked her 
mother to cancel the call. She then 
removed the bottom of the kettle, 
found that a fuse had been blown and 
replaced it. After putting the kettle 
back together, unaided, of course it 
worked perfectly. 

Another youngster cautioned her 
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Last vear the schools were over 
enrolled. Although a girl may take 
the course only once, several git! 
made a second application becaus 
they wanted to repeat the valuable 
training they had received. 


can ¢ 
suppl 
all t] 
costs 
f th 
late 
heate 
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Much of the credit for the warm 
friendly atmosphere of the classes 
important in promoting the cordial r 
lations the classes are aimed 
achieve, is due Miss Bean’s pleasant 
personality. 


the h 


Though the idea as such is by 
means new to utilities, it is belie 


that the scope of application of 1! S] 
courses in electrical housekeeping ess 
the Staten Island Edison Corpora vor 
is more or less unique. wife 





ping 








i) 

ouse 

use— 

e doing 

keep a not 

their or g, once hot, it will stay hot. 
Fae feo There is no waste current, for the 
id i a0 water heater only operates as 
narric ater is drawn from the system sufh- 
ie rent to affect the thermostat control, 
ae ca hich immediately snaps on and heats 
ind he water back to the point at which 
nized e tank is set, then shutting off. It 


perates like refrigeration—the cur- 
being on and off, simply heating 





nea water that is used and heating it 
rile t le per kwhr. I have sold electric 
na ater heaters to customers who have 
— wt the current off two to three weeks 
be ” ta stretch and still had hot water 
baw : : nention these facts, giving the 
—— mes of the parties and their experi 
And 


‘ec in detail—makes a good story. 


, 
mpilar F . 
oe explain that when an electric water 


2 7 eater is installed, a time clock goes 
ri <i with the meter which cuts the cur 
roa ent from the tank during two peak 

ad hour periods, one of two hours, 
ws . he other of three I then explain 
ie hat the reason for not running out 
oad hot water during the peak load 
—s urs lies in the fact that we have 
nl iven them the gallonage which car- 
- Ca 


es them through. I explain that if 
rey had small tanks they might run 
it of hot water at times, but with 
eg 
sno danger of it, but if electric water 
heaters retain hot water for two and 
ree weeks at a stretch, they have no 
ause for alarm over one two and one 


rallonage which we provide there 








hree-hour period out of every twenty- 
is depleted 
uring the two or three-hour period 


ur hours. If the heater 
hen the current comes on again it 
mply heats the water which they 
ave used back to the point at which 
tank is set and heats it basis l¢ 
kwhr. 
To what is 1l¢ per kwhr equivalent? 
s coal at $4.00 per ton, it is oil at 
Vé per gallon. 
When one stops to think that distil- 
tes for use in oil burners cost 74¢ 
84¢, kerosene 10¢ to 12¢, gasoline 
18¢ to 23¢, 1¢ per kwhr. looks cheap. 
When we give you 150-degree hot 
water at the faucet night and day, sum- 
mer and winter, the same as we give 
vou electric light at the bulb and all 
vou have to do is to open the faucet 
s you turn on the switch—when we 





md ik in give you hot water in adequate 
ral ; supply always at the same temperature 
“Sos ll the time for about half what it 

valuable costs to have luke warm water part 
f the time with the ordinary out-of- 

late appliances—the electric water 

heater is surely worth considering. In 

— lost cases we find you can pay for 
im the heater and the expense of operating 


rdial re t for what hot water is costing in 
ia 
the average home at the moment and 


imed , , 
pl every cent put in the heater is money 
pie. saved. 

is } 

7 

belie Summary 
or SUMMARY: Survey calls are nec- 
sllies essary. It is my idea that for success 
- must first interest the house- 

wile—if you first succeed in awaken- 

ISING 
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How I Sell Electric Water Heaters 





ing her interest and can create her 
confidence in yourself, you have the 
battle partially won. Then endeavor 
to make an appointment for telling the 
story to her husband, perhaps an eve- 
ning appointment. Then if you suc- 
ceed in selling the idea as well as 
yourself to him, you are on the high 
road—a final interview with the two 
after giving them a chance to think 
things over often results in a sale. 
You must first sell to the housewife 
for approach is dur- 
ing the day—then to the man—the 
time to approach is in the evening. 
You then have the task of selling both 
and it can be accomplished if you 
persevere. If you don’t make it the 
first time, try again and again. 


—and the time 


Value of the 
Call Back 


Within the last few weeks.I have 
sold many an electric water heater to 
people with whom I have been in 
touch for a year and a half. My latest 
call came from a woman with whom 
I had talked in the Spring of 1936. 
She called at the office and asked 
me to see her. When I went in | 
found all of the advertising matter 
which I had given her in my first 
interview spread out on the table 
and she said she was ready for an 
electric water heater and regretted not 
having bought earlier. She had not 
forgotten my story nor had she for- 
gotten me. Such results surely afford 
encouragement. Many calls are ad- 
visable, the more the better, but 
much depends upon results obtained 
on each and every call. I make it my 
business to stress the fact that I am 
calling with the idea of helping. It 
is my one comforting thought when 
[ ring a door bell where I have not 
been introduced. I never talk much 
about the mechanism of the heater 
until the end of the story—by ex- 
hibiting pamphlets I can then demon- 
strate and bring freshly to light the 
method of operating before leaving. 
I find it most important to get ac- 
quainted and make friends with the 
people whom I contact, tell my story 
in such a way that it cannot be for 
gotten, bring in personal experiences 
and anecdotes. When I leave I want 
them to come to the shake 
hands, and invite me to come again 
at any time that suits my convenience. 


door, 


In electric hot water heaters we 
have something which people need, 
something want, 
thing which they should have, and 
something which they can buy. 

They can buy an electric hot water 
heater on easier terms. It will last 
for a life time, it is wanted every 
hour of the day and night and it cuts 
their hot 
half. 

If my glean any 
helpful suggestions from this letter, 
I shall feel amply rewarded. 


which they some- 


water heating expense in 


| 
colleagues can 
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at the First National Washer and 
Ironer show in € hicago, the line they were all talking about 
was HORTON. Not alone for beauty, 


but tor amazingly low prices as well. 


No foolin’ about it 


and buying 


America’s pioneer line, long noted for mechanical excellence, 


now in tront position for style and profit opportunities. 


Get complete information 
Write your distributor 


without obligation. 
or direct to 


HORTON MANUFACTURING CO. FoRrT WAYNE IND. 
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As Modern 


do 
TOMORROW 


This streamlined beauty 
is the new Delux 16-inch 
SIGNAL 3-speed Fan. It 
is modern in styling and 
engineering. Some of the 
outstanding features are 
enclosed oscillating unit 
with push button control, 
slow speed motor, greater 
air delivery, wide sweep- 














































onty $94.00 


LIST 










A high quality kitchen vent fan for 














permanent installation . . . telescopic 
in design made in sizes to fit 
walls from 7” to 24” thickness 





easy to install... 10” quiet type fan 
that moves 500 cubic feet of air per 
minute ... outside shutter frame is 
with aluminum weather- 
tight shutters motor is rubber 
mounted . .. motor operates by open- 
ing and closing door. 


cast iron 


The demand for Signal Fans 
is constantly increasing. Signal 
offers high quality at moderate 
prices. And there’s a nice 
margin of profit for you. Write to 7 & 6 
for 1939 fan catalog, merchan- 
dising program, and prices. 











blades 
3 speeds 
non-radio 











center of fan... 16’ 
type polished aluminum fan 
. rotary type switch, 


SIGNAL ELECTRIC MFG. CO., Menominee, Michigan 


Offices in all 


principal cities 





. $ 50 b tee gemagynnne — 
ing fan blades and un- 29: ished aluminum bledes 
usual quietness. LIST re — 
Here’s the New Signal Automatic 

Wall Box Kitchen Vent Fan ADJUSTABLE 


FLOOR MODEL 
PEDESTAL FAN 


$35.00 


LIST 


A high quality oscillating 
fan adjustable from 4 ft. 6 in. 


in. from floor to 
quiet 


. induction motor 
interfering 
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Selling R.E.A. Prospects by Trailer 
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couldn’t see during the day 


invited via the “party line.” 
Summing up the day’s activities, I 
found that we had contacted about 150 
prospects for electrical appliances— 
and sold two refrigerators, three vac- 
uum cleaners and a washer.” 

Elmer Rietz of the Watseka Elec- 
trical Appliance Shop, Watseka, IIli- 
rode the trailer on the second 
day’s journey, which took the display 
to Woodworth, Illinois, for an evening 
showing. Woodworth is the head- 
quarters town for the Eastern Illinois 
Power Cooperative, whose lines were 
ready to be energized, but not yet op- 
erating. After looking over the trailer, 
and learning its purpose, L. M. Brady, 
manager of the Cooperative, made 
arrangements to run in a_ special 
feeder to light the trailer, and demon- 
strate the appliances. Again, the tele- 
phone went to work, and 
over a hundred people from the town 
and surrounding territory, saw their 
servant—electricity—at work in 
the trailer—before it was used by the 
town. 


They had 
been 


nois, 


operator 


new 


Following a day in the territory of 


Carl Barth, Cissna Park, Illinois, 
dealer, the trailer proceeded to Buck- 
ley, Illinois. William Kaufman, the 
appliance there, ran an an- 
nouncement advertisement in the local 
paper, and made advance calls 
on prospects living along another new 
rural line. As a result, the farm peo- 
Buckley were eager to 
appliances with which to 
utilize the new electric power. The 
trailer’s calls that day resulted in sales 
of three refrigerators, 
and five washers. 


dealer 


some 


around 
acquire 


ple 


1our ranges, 


On Saturdays farm families “go to 
town.” With this in mind, Orr chose 
Kankakee as a week-end stopping 
place. Besides its 25,000 population, 
Kankakee draws people from all the 
surrounding farm communities. 

Permission was obtained by Mr. 
O’Brien of the Turk Furniture Com- 
pany, to park the trailer in front of the 









store. Mr. Orr reports that the » 
sponse was even greater than expecte 
He said, “With no advance publicity 
we dressed up two boys in ‘Hi: 
Red Man Suits’ and had them carp 
signs through the business 
reading, ‘See the Hotpoint Electr; 
Kitchen Trailer at Turk’s Furnituy 
Company.’ These little ‘Red Devi 
really stopped the crowd, and by actu 
count we had over 400 people in th 
trailer. After closing up for the nigh 
we found that two ranges, 
frigerator, and other appliances hy 
been sold.” 

Proof that the trailer has genuix 
appeal was found in the news artick 
published the following Monday 
the Kankakee Republican News abow 
the Hotpoint Red Men and the trailer 


‘pon 


d Striq 


one fe 


The next three days took th 
trailer through the territories 
Louis Schwenker, Wilmington, I!| 


nois, dealer, and the Livingston Se: 
ice Company, Pontiac, Illinois.  T| 
latter is another brand-new R.E.A 
project, whose customers gave ele 
trical household appliances the sai 
fine received the 
week. 

Frank Johnston, appliance retailer 
in Strawn, Illinois, arranged a show 
ing for the trailer at a nearby lo 
high school, to 70 girls in the hon 
department. These girl 
were from farm families who will be 
using R.E.A. power. They themselves 
will be customers in a few years. T! 
girls were sent out in groups of ter 
Each group was told how every app! 


welcome previous 


economics 


ance creates more leisure and lighten: 


household work. 

Summing up the two weeks’ exper 
ment, Orr stated, “The 
appliances to the farmers right 
their doorsteps, and in a novel wa 


That impression will certainly stich 


with them and bring them into th 
retailers’ stores when they are read 
to buy—to say nothing of the actua 


sales made, which more than paid the 


trip’s expenses.” 


“Can't you turn that heater down a bit, Paw?—for the last 
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three days they been layin’ nuthin’ but hard boiled eggs." 
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proved profitable because it showed 
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A Little Journey to the | 
Home of Swartzbaugh’s | 





that t ees CONTINUED FROM PAGE 19 


jan ex] 


ce pul 

in “Hotpoiz 
them car 
less distr 
int Electr 
s Furnityy 
Red Dey; 
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This cute little door, right over the 
G. E. electric range, permits the 


- ag milkman to deliver bottles easily. 
linois. 

a ; " 
ew Rl Don’t expect Mr. Swartzbaugh to 
take any interest in gardening, but 


gave 


s the will help you paint a boat. He 
- goes on boy scout hikes and will drive 
the family Buick 400 miles at a clip. 
—e te He reads Time, Readers Digest and 
ed a re the Saturday Evening Post. 
earby Prize possession in the Swartz- 
ae ~at baugh home is an old chair in which 
5" Grandfather J. G. Lamson rocked his 
yrs babies behind the kitchen stove. Inci- 
wane lentally Mr. Lamson still heads the 
yvears T 


d Lamson Brothers Department Store 
wpe Oso vhich he founded sixty-three years 


igo. A sideboard is another old treas- 


in 


‘very appl 
nd lighter 


“Mex. Swartzbaugh had the kitchen 
ks’ experi- fj remodeled last year. She put in ; be Rut Not 2, "7 
wip SOMMER Gites ela Cont dames e4, a Caude... 


; electric range (which doesn’t 
it show 





compete with the roaster, she says), 


right Fricidaire. 2 G.E. dishwasher 
a Frigidaire, a G.E, washer, . Z - . . 
novel way Swartzbaugh roaster and wafile iron. In music . . . and in the world of acceptance of the electrical public. 
ainly Down in the laundry she has an Easy 
pn washer, a Thor gas ironer. There is business, there are names that shine Chromel is now 33 years old, and 
e Tea J. 


i collection of small appliances, diplo- 
the actu 


: t cally scattered among several " ° . . a ae . . ‘. 
n paid the [ll brands, Probably no family has more above their contemporaries, in a has become better with every year. 
ravenous appetites than the three foot- a i ‘ ‘ , 
- Bball playing Swartzbaugh boys—and field of excellence. They stand as And so, Chromel is a good name 
et with her modernized kitchen, Mrs. 
Swartzbaugh finds it no task at all to symbols of what the public wants. to which the good name of device 


satisfy them. 


a “se * . . . The trade-name of “Chromel,”’ makers and dealers is safely entrusted. 
"a "Se d 


ro : 


ing-element wire that has the =: & ' Company, Detroit, Michigan. 
i VF, 3 ¢ 





for example, stands for heat- . Hoskins Manufacturing 





Fy 
The Wire That Made LEZ Electric Heat Possible 





’ 
i 
My, 
Recently the Swartzbaugh kitchen Oo 
was remodeled. This swinging door 
Soe HEATING ELEMENT CC-Z22 
be popped out of sight. A GOOD NAME IN 
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STEP UP LADEES AND GENTLEMEN AND _ 
} SEE THE MIGHTY MIDGET... HE wieLDs THE 
>) POWER oF a GIANT ow tHe RATIONS oF a 


DWARF -- tHe MIGHTY MIDGET... 









_- be oO} 









‘)) AZ FEATURED BY NORGE For 
g 1939 
S, aie: 
_ NO! rm 
Z\ FR . ¢< 2ee POWER COOKING 
7 \ } TaKIN'A | (THE NEW WAY 


7 pare? . 






MY NEW NORG 













Sy mr; 
Np /? 
“py ng 


Wy .THE MIRACLE HAPPENS HERE, GENTLEMEN -- 
Rp 


en 

AND NO OTHER REFRIGERATOR ae 

Z Te s -- : rgar 
~ . . 













ITS THE NORGE 


SUPER 
~~ SUCCESSOR TO THE 


GAS STOVE | 
“SEE THE NORGE BEFORE YOU SIGN! 


NORGE DIVISION, Borg-Warner Corporation, Detroit, Michigan, 














*TO DATE, ORDERS BOOKED ARE 3 TIMES SAME PERIOD LAST YEAR!F- 
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With Company Names, Addresses 





CLASSIFIED 
DIRECTORY 


OF APPLIANCE MANUFACTURERS 


and Trade Names 
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IR CONDITIONERS (Unit Type) Johnson Fan & Blower Corp., 1315 W teed Unit Fans Inc., New Orleans, La. 
mditioners Sales Corp., 115 Worth Kaiseraire Products Co.. 336 W. Frank- s« cdc Co.. Indianapolis, 
ew York City. “Marr” in Blvd., Chicago, Ill. “Kaiseraire” ai —— 96 > : 
Devices Corp., 70 Britannia St., Kauffman Air Conditioning Corp aectt ee, Inc., 1922 Pine St., 
Meriden, Conn. “Adco” ’, Pine St., St. Louis, Mo. . St. Louis, Mo. S-N ue - 
rgard Mfg. Co., 609 No. La Salle St., Kelvinator Division, Nash-Kelvinator Servel, Inc., Evansville, Ind Servel’ 
Chicago, Ill. “Airgard’ Corp., 14250 Plymouth Rd.. Detroit Standard Air Conditioning Inc., 40 W. 
mp In Div. Chrysler Corp., Mich. : ., 10th St. New York, N. Y. 
Leo St., Dayton, Ohio. Koolair Maker Corp., 4485 Olive St. Stayneu Filter Corp., Rochester, N. Y. 
an Air Conditioning Co., 2831- _ St. Louis, Mo. ~ Strang Air Conditioning Corp., 215 East 
h Ave Minneapolis, Minn. “Amer- Kool-Kleen Air Conditioning Co., 3229 20th St., Kansas City, Mo. “Strang” 
an” Jennings St., Sioux City, Iowa Sturtevant Cooling & Conditioning Co., 
erican Blower Co., 6404 tussell Mayflower-Lewis Corp., Duluth and E Hyde Park, Boston, Mass. 
Ave., Detroit, Mich. “Siroceo’ Seventh Sts., St. Paul, Minn. “May- Swartzbaugh Manufacturing Co., 1336 W. 
itovent Fan and Blower Co., 1805 flower-Lewis” : Bancroft St., Toledo, Ohio. “Klenzair”’ 
Kostner Ave., Chicago, Ill McQuay Inc., Minneapolis, Minn. Thermal Units Manufacturing Co. 64 
son Co., Winston Salem, N. C Modine Manufacturing Co., 1708 Racine E. 25th St., Chicago, Ill. “Thermal 
oe _~ Machine Co. Ine., Omaha srocil _——— Wis. “Modine” Unit” 
ebraska Mueller urnace Co., L. J., 2001 W. Todd Air Conditioning Co ‘ zs rT 
re a ne mindy tepublic Steel Corp., ees, Ave., Milwaukee, Wis : Seine — oan — 
ie Specialty Co., Chicago, Ill National Korectaire Co. 228 N. La rreClimate am” 7 anal 
etz Unit Air Cooler Co., 6 W. Ninth Salle St., Chicago, Ill “National” Univ ap Coole ro : Detr Mie 
S Kansas City, Mo. “Unicool Nelson Corp., Herman, Moline, Il. U . : “ eps sg nrg egy ee — 
ffalo Forge Co. '490 Broadway. Buf Niagara Blower Co., 63 E. 45th St tica Radiator Corp., Air Conditioning 
io NY Eee eaen y. _New York, N. Y. “Niagara” , 2 Div., Utica, N. Y. | . 
im Boiler Corp., Irvington, N.Y Norge Division Borg-Warner Corp. 670 U. S. Air ¢ onditioning _Corp., Minne- 
urrows Corp., Portland, Me. “Health E. Woodbridge Ave., Detroit, Mich apolis, Miss. “Kooler-aire 
Window “Norge” Vigor-Aire Corp., 127 S. Fifth St., Phila- 
er Engineering Corp., Syracuse Parks-Cramer Co., Fitchburg, Mass. delphia, Pa. “Vigor-Aire”’ 
XN. ¥ : “Pettifogger” Westinghouse Electric and Mfg. Co., 
acUry Engineering Corp., Cedar Perfex Corp., Milwaukee, Wis Springfield, Mass. ‘‘Mobilaire’, “‘West- 
Rapids, lowa Phileo Radio & Television Corp., On- inghouse” 
max Machinery Co., 143 Morris St., tario and C Sts., Philadelphia, Pa Woodward Co., Frank E., 4 Merrmas 
Indianapolis, Ind. Pioneer Air Conditioning Corp., Minne- St., Boston, Mass. “Thermoist” 
pp s Engineering Co Worcester , tbolis, Minn. . f : X. L. Refrigerating Co., 1834 W. 59th 
Mass \ Pleasantaire Corp., 1623 Connecticut St., Chicago, Ill. “Hilger” 
zone Air Conditioning Corp., Hanna Ave N W., Washington, D. C. York Ice Machinery Corp., York, Pa 





Bldg., Cleveland, Ohio. “Corozone” “Northwind” “York” 
favies Air Filter Corp., 390-4th Ave., 

New York, N. Y. 

e La Vergne Engine Co., Paschell Post- 
office, Philadelphia, Pa “De La 
Vergne” 


Y- o-Frigidaire Conditioning Divisior 
= “ pele Brigtener Dayton, T H | S D | R E oe T Oo R Y 
ny Baler Co., Ann Arbor, Mich 










-“Health-Air 
adw irds Manufacturing Co.. Fifth and ° ‘ . 
Butler Sts., Cincinnati, Ohio, “Hot- In the following pages is a directory, as complete as possible, 
llectrol Inx $34 Main Ave., Clifton, i i i i i 
* t Tgouiegn of the manufacturers in the electrical appliance business. It is 
rbanks Morse & Co., 160 Varick St 
_New York, N. Y. “Fairbanks Morse” ; H : 
= a ermnneyaile, Mich “Fur- confined almost exclusively to household appliances with the 
Mo ‘Fairweather” 
fale Products, Galesburg, Ill. “John- exception of one or two classifications which while not domestic 
2ar Wood Industries, Inc Detroit, . . . . 
“Mich, “Gar Wood” : are merchandised by electrical retailers. This present directory 
44 reneral Piisctrie £o., 5 Lawrence St., 
_Sioomfield, N. J. “General Electric” " H ° ° ° 
vernal Corp. 605 W moral Blectste” takes the place of the “Appliance Specifications and Direc- 
ma itv, Okla 
Jari ry _— 4 i i : ; " : 
‘Sp Y avnipple | Inc. 55 Emery St., tory, issued in previous years, which will not be published in 
Miand Furnace Co., 491 Columbix 
Ave., Holland, Mich. “Holland” gaa 1939, 


Pig Electric Ventilating Co., 2850 N 
‘Tawford St., Chicago, Ill. “Spot 
Kooler”, “Tig”, “Ilgairator” 

dian Product Corp., (Koolroom Div.) 


TEAR! -'38 Indiana Ave., Chicago, III. 
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BLANKETS AND COMFORTERS 


Battle Creek Equipment 
Creek, Mich 


‘o., Battle 


General Electric Co., Bridgeport, Conn. 


Hewitt Elec. & Mfg. Co., 8 
Somerville, Mass 


BOILERS (Oil Burning) 


Airtemp Ine 
Leo St., Dayton, Ohio 


Div. Chrysler 


Howard St., 


Corp 119 


Anchor Post Fence Co., 6711 Eastern 
Ave., Baltimore, Md. “Fluid Heat” 


Auburn Burner Co., Auburn, 


Ind. 


Automatic Burner Corp., 1823 Carroll 


Ave., Chicago, Ill. “A. B. 


Century Engineering Corp., 


Ave., Cedar Rapids, lowa. 


¢.” 
215 Fourth 


“Century” 


Cleveland Steel Products, 7306 Madison 


Ave., Cleveland, O 


Delco-Frigidaire Conditioning Corp., 


General Motors Sales Corp., 


300 Tay- 


lor St., Dayton, Ohio. “Delco-Heat” 
Duotherm Div Motor Wheel Corp., 


Lansing, Mich 


Electrol Inc., 934 Main Ave., Clifton, 
N. J. “Kewanee”, “American” 
Gar Wood Industries, Gar, Detroit, Mich. 


Mich “Gar Wood” 


General Electric Co., 5 Lawrence St., 
Bloomfield, N. J “General Electric” 
Gilbert & Barker Manufacturing Co., 


Cold Springs Ave., West 
Mass. “Gilbarco” 
Harvey-Whipple Ine., 55 


Springfield, 


Emery S8St., 


Springfield, Mass “Master Kraft” 
Heil Co., 3000 W. Mountain St., Mil- 


waukee, Wis. “Heil 


Johnson Co., S. T., 940 Arlington St., 


Oakland, Cal. “Laddi” 


“Selectair”’ 


Kelvinator Division, Nash-Kelvinator 


Corp., 14250 Plymouth 
Mich. “Kel-O-Flame” 
Malleable Iron Fittings C« 

Conn. 


Rd., Detroit, 


Branford 


May Oil Burner Corp., Maryland Ave 


and Olive St., Baltimore, 


May” 


Norge Division, Borg-Warner 


Md. “Quiet 


Corp., 670 


Weodbridge, Detroit, Mich “Norge 


Whirlator”’ 


Nu-Way Corp., Rock Island, 
Petroleum Heat & Power Co., 


Conn “Arco Petro 


Ill 


Stamford, 


Pierce Burner Corp., 3 Concord Ave., 
Wilmington, Del “Pierce” 


Timken Silent Automatic C« 


100 Clark 


St., Detroit, Mich “Timken” 


United States Burner Corp., 
lin Ave., Hartford, Conn 


Wayne Oil Burner Corp., 
Ave., Ft. Wayne, Ind. 


191 Frank- 


192 Glasgow 
“Wayne 


Williams Oil-O-Matic Heating Corp 
1201 E. Bell St., Bloomington, Til 


“National-Oil-O-Matic” 


“Noveltv-Oil- 


O-Matic”, “O & S-Oil-O-Matic” 
York Oil Burner Co., In York, Pa 
“York” 
BROILERS 
Brannon, Ine., 16595 Inverness Ave., 
Detroit, Mich “Zephyr 
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Gould ei Burner Co., 110 
‘ambridge, Mass. “Gould” 
Gri ‘ant Oil Burner Co., Jersey City, N. J 
Hardinge Oil Burner Co., 1770 Berteau 
Brook- Ave., Chicago, Ill “Hardinge” 
“Haydinge Zephyr” 
Hart Oil Burner Co. 
St., Peoria, Ill. “Part” 
Harvey-Whipple, Inc 55 Emery S&St., 
Springfield, Mass. ‘Master Kraft” 
Hawley Bros Co., 805 Aurora St., 
Seattle, Wash. “Hawley” 
Hayward Manufac turing Co., 505 Court 
9 Allen St St Brooklyn, N. “Hayward” 
l ux St., 


Broadway, 3rookline 
roilmaster” 


mmer<¢ 


Merchandise 


1-Chief 


200 N. Adams 
; dway, New 
Mad 
Co Metro 
Brookly 


me Heating Distributors Co., 411 Sio 
193 Broadway Winona, Minn. “Sunaire”’ 
chen Master Heil Co., 3000 W. Montana St., Mil- 
waukee, Wis. “Heil” 
Holtum Manufacturing Co., Freeport, 
Ill “Freeport” 
Hy-Lo-Matic Oil Burner Co 
Ave., Chicago, Ill 
International Oil Burner Co.,_ Inc., 
Spring and Park Ave., St. Louis, Mo 
Johnson Co., S. T., 940 Arlington St., 
Oakland, Cal “Johnson B", “John- 
H-1 
Division, Nash-Kelvinator 
14250 Plymouth Rd., Detroit, 
“Kelvinator” 
Heet Im 1823 
Ill “Kleen-Heet’ 


, 2066 Elston 


carroll Ave., 
Hawthorne 


Iowa 
and 


aco O Griswold, 
andwehr Corp., 6th 
Cayuga Sts... “"P hi il: idelphia, Pa 
Lassen & Bissell, Inc., Hartford, 
“United States” 
iberty Research Laboratories Ine., 
Farmingdale, L. I N. Y “Liberty” 
llibridge, C. C., Hutchinson, Kans 
+ lle: able Iron Fittings, In Branford, 
Cor “Branford” 
seowtenen Oil Burner Corp., 
fork, N. J. 
Oil Burner Corp Maryland Ave 
l Md 


St., saltimore, “Quiet 


Conn 


West New 


ne 631 Central Ave., 
“Merco’' 
nm fettendorf, Iowa 


ees turing Co., E. L 3641 
Woodland Ave.., Kansas City Mo 
“LE 

Morrissey : o., 325 W. 
Chicago “Morrissey’ 
Knight’ 

Morton Oil Burner Co., 

Motor Wheel Corp., 
“Emancipator”’ 

National Airoil Burner Co., 1327 
Ave Philadelphia, Pa 
“D-R Rotary” 

Norge Division 
4670 E 
Mich 

Nu-Way Corp., Rock 
Way Genii” 

© American turner Corp., 
Park N J “Carter-Korth” 

OU Electric Co 1647 Hennepin Ave., 
Minneapolis, Minn ‘oO Electric 

King Burner Co., New Haven, 


Huror St., 
" “Silent 


Atlantic, 
Lansing, 


Iowa 
Mich 


Girard 
“Nairoil”, 


Borg-Warner 


Corp., 
Woodbridge Ave 


etroit, 


Island, lll. “Nu- 


toselle 


il Burner Corp 75 Bridge- 

Brooklyn, N. Y¥ ‘Paragon” 

‘aran ount E ngineering & Mz an acturing 
o., 27 N. 48th St., Lincoln, Neb 


& Power 
“Petro Né »*kol 
‘orp.. 


Stam- 


jernal Ave 
St., Buf- 
10 Germa 


“Ryan” 
Pine St., St. 


town 


i 
In 717 

l Minn 
“Hoffman” 


F nee 
“She llo 
“Shed. 
ned” 
ngineering Corp., 
Minneapolis, Minn. “Sigwald” 
ww Oil Burner Corp., 
Hartford, Conn 


2947 Fourth 


yuux Ojl Burner Corp 
Iowa “Silent Sioux’ 
nplex Oil Heating Corp., 21 
St., New York, = 
Summerheat Co 406 S. Ce 
South Bend, Ind “Summerheat” 
Sundstrand Sales Co., 2592 Ninth. St., 
Rockford, Ill. “Sundstrand” 
Heater Sales Co., 613 
necticut Blvd East Hartford 
‘Super Oil “Super Oil 
Syncro-Flame Burner Corp 1200 Park 
; tford, Conn. “Syncro-Flame” 
il Aut + Co., 100 Clark 
Detroit, Mic “Timken” 
Mfg. Corp., sas Atlantic Ave., 
soston, Mass. 
ted States surner 
lin Ave., Hartford, 
States 
Wayne Oil Burner Corp., 102 
me , Ft. Wayne, Ind 


Orange 
West 


lumbia St., 


Super Oil Con- 
Conn 
Zephyr” 


Corp., 191 Frank- 
Conn “Unites 


Glasgow 
“Wayne Mist- 
Oak St ) 
5A West nghouse Electri & 
Manufacturing C Mansfield, Ohio 
Springfield, Mas Williams 
201 E 


Mfg Co., 
“Westinghouse” 

Oil-O-Matic Heating Corp., 
Bell St., Bloomington, Il. 


Woolery Machine Co., 
Minneapolis, Minn, 

York Oil Burner Co., 
“Yorkaire” 


“Woolery” 
York, Pa. 


CASSEROLES 


Forman Bros., Inc. 185 
Brooklyn, N. Y. “Utility 
Hankscraft Co., Madison, Wis. 
Landers, Frary & Clark, New 
Conn. “Universal” 
National Enameling & 
270 N. 12th St., 
“Nesco” 
Naxon Utilities Corp., 2101 Walnut St., 
Chicago, Ill. “Boston Beanery” 
Robeson-Rochester Corp., Rochester, 
Y. “Balloon Cooker” 
Swartzbaugh Mfg. Co., 1336 Bancroft 
St., Toledo, O. “Everhot” 
Westinghouse Electric & Mfg. 
Mansfield, O. “Westinghouse” 


Broadway, 
Maid” 


Britain, 


Stamping Co., 
Milwaukee, Wis. 


Co., 


CHIMES (Door) 


Auth Electric & Specialty Co., 422 E 
53rd St., New York City. 

Deagan, Inc., J. C., Berteau & Raven- 
sood Ave., Chicago, Ill. “Deagan” 
Dictagraph Products, Inc., 580 Fifth 
Ave., New York City. “Doormaster” 

(intercommunicating) 
Edwards Co., Norwalk, Conn. 

General Kontrolar Co., 200 E. First St., 
Dayton, O. “Telechime” 
Mello-Chime & Signal Corp., 
42nd St., New York City. 


Chime” 
Melody Co., 5163 Highland View Ave., 
Los Angeles, Cal. “Melody”, Sym- 
Tiffin, O. 


220 W. 
“Mello- 


phony” 

National Signals Systems Co., 
“Mell-O-Tone” 

Nu-Tone Chimes, Inc., 317 
St., Cincinnati, O. 

Pryne & Co., 1245 E. 33rd St., Los 
Angeles, Cal. “Pryanc o” 
Rhamstine Co., J. Thos., 310 
St., Detroit, Mich 
Rittenhouse Co., A. E., 
_— = “Softtone”, 
Schwarze Electric Co., 

“Electro-Chime” 
Setchell Carlson Inc., 

Ave., St. Paul, Minn. 

(Intercommunicating) 


Sycamore 


Beaubien 
“Strombos” 
Honeoye Falls, 
“Rittenhouse” 
Adrian, Mich. 


2233 University 
‘Door Phone” 


CHURNS (Butter) 


Dazey Churn & Mfg. Co., 4315 
Ave., St. Louis, Mo. “Dazey” 
Standard Churn Co., Wapakoneta, O. 


“Standard” 
Churn & Mfg. 


Taylor Bros. 
Finney Ave., St. Louis, Mo. 


Warne 


Co., 4460 


CLEANERS, VACUUM (Floor Type) 


Air-Way Electric Appliance Corp., 
Auburn Ave., Toledo, O. “Air-Way” 

Apex Rotarex Corp., 1070 E. 152nd 8S 
Cleveland, O. “Apex” 

Arco Vacuum Cleaner 
40th St.. New York, 
Eradus” 

jirtman Electric Co., 
Ave., Chicago, IIl. 
netic” 

Blackstone Mfg 
Ave., Jamestown, N. Y. 

Clements Mfg. Co., 6650 S. Narragansett 
Ave., Chicago, Ill. “Cadillac” 

Cleveland Suction Cleaner Co., 
Iv: inhoe id., Cleveland, O. 

ire 

De] leo Appliance Corp., 391 
Rochester, Y 
Brush” 

Electric Broom Corp., 
New York City. 

Electric Vacuum 
Premier Division, 
Cleveland, 0O. 
“Premier” 

Electrolux, Inc., 500 
York City. 

Eureka Vacuum Cleaner Co., 6060 Ham- 
ilton Ave., Detroit, Mich. “Eureka” 
Filtex Corp., 600 N. Mechanic St., 
Jackeon, Mich. “Hygienic Filtex” 
Geier Co., P. A., 540 E. 105th St., 
‘Cleveland, O. “Royal”, “Royal Puri- 

fier”’ 
General Electric Co., 1285 Boston Ave., 
Bridgeport, Conn. “General Electric” 
Hamilton Beach Co., Racine, Wis. 
“Hamilton Beach” 
Health-Mor Sanitation 
203 N. Wabash Ave., 
““Health-Mor” 
Hoover Company, 
“Hoover”, “Norca” 
Hurley Machine Co., Electric Household 
Utilities Corp., 54th Ave. & Cermak 
Rd., Chicago, Ill. “Thor” 
Landers, Frary & Clark, New 
Conn. “Universal” 
McAllister Corp., H. J., 2306 N. 
St., Chicago, Ill. “Silentiare” 
Metal Specialties Mfg. Co., 3200 Carroll 
Ave., Chicago, Ill. “Presto-Vac” 
Morrill & Morrill, 30 Church St., New 
York City. “Morrill” 
Morrow Co., 626 Grand Ave., 
gan, Il. 


Corp., 40 W. 
N. Y. “Arco- 
4140 
3ee-Vac’ 


Fullerton 
’, “Mag- 


Ca. 56 


Blackstone 


N. a “Delco Rotary 


113 W. 42nd St., 
“Electrikbroom” 

Cleaner Co., Inc., 
1734 Ivanhoe Rd., 
“Premier Duplex”, 


Fifth Ave., New 


Systems, Inc., 
Chicago, Il. 


North Canton, O. 
“Hoover Special’ 


Britain, 


Knox 


Wauke- 


FEBRUARY, 


2919 Como Ave., 


“York”, 


Lyell Ave.,, 


National Stamping ectr \ 
3212 W. Lake St., htedan Ill. “y 
Cross” 

National Super Service Co., 946 
13th St., Toledo, O. 

Newcombe Separator Co. of Amer 
1911 First St., patron. | ae 

Ponsell Floor Machine Co 
St.. New York City. 

Progress Vacuum Corp., 

St., Cleveland, O. “Pro 

Rexair, Inc., Fisher Building, Det 

Mich 
N. J. “Cro 


tegina Corp., 
“Crusader” 
Scott & Fetzer Co., 11401 Locus t A 
Cleveland, O. “Vacuette”, “Kirby 
Vacuum Cleaner Mfg. q 
115th St., Cleveland, 


Rahway, 


Standard 
1925 W 
“Keystone” 

Sweeper-Vac Co., 
cester, Mass. 
“Sweeper-Vac” 

United Electric Canton, 
“Unelco” 

Vidrio Products Corp., 3920 S. Caly 
Ave., Chicago, IIl. 

ht wt Electric & Mfg. Co., M 
le 

Wise-McClung Corp., 
Philadelphia, O. 
ica”, “Sunshine” 


160 Fremont §&t., 
“Standard”, Sati 


Corp., 


443 Park St. ¥ 
“Aladdin”, “An 


CLEANERS, VACUUM (Hand Type) 


Air-Way Electric Appliance 
Auburn Ave., Toledo, O 
Apex-Rotarex Corp., 1070 E. 

Cleveland, O. 
Birtman Electric Co., 
Ave., Chicago, Il. 
Blackstone Mfg. Co., 
Clements Mfg. Co., 
Ave., Chicago, IIL 
Delco Appliance Corp., 
“Handy-Vac” 
Electric Vacuum 
Division, 1734 
land, oO 
“Premier” 
Eureka Vacuum Cleaner Co., 
Hamilton Ave., Detroit, Mich. 
Geier Co P. A., 540 E. 105th & 
( ‘leveland, oO - toyal Hostes¢ 
“Royal Baby Grand” 
General Electric Co., Bridgeport, Ce 
“General mtectric Tidy” 
Gilbert Co., ; New 
“Gilbert” 
Hamilton Beach Co., 
Hoover Co., 
Dustette” 
Hurley Division, Electric 
Utilities Co., Chicago, Ill. “Thor 
Landers, Frary & Clark, New Brita 
Conn. “Universal” 
Morrow & Co., 606 N. 
Waukegan, Ill. 
O. K. Machine Co., Ft. 
“Wayne, Jr.”, “O.K.” 
Red Seal Apvliance Division, Sams 
United Corp., Rochester, N. Y. “Re 


Seal” 
Scott & Fetzer Co., 11401 
“Kirby 


Corp., b 
152nd § 


4140 
“Bee-Vac 
Jamestown, N 
6650 Narragans 
“Cadillac” 
tochester, N, 


Fullert 


Cleaner Co., Pren 
Ivanhoe Rd., Cle 
“Premier Spic-Spa 


Haven, Co 


Racine, W's. 
North Canton, O. “Hoovy 


Househo 


Sheridan Ri 


Wayne, f 


Locust Av 
Utility” 
Fremont & 

“Sweeper-Va 


Cleveland, O. 
Sweeper-Vac Co., 160 
Worcester, Mass 
“Zenith”, “Bluebird” 
Westinghouse Electric & Mfg. Co., Mar 
field, O. “Handvac” 

Whisk-Brush Vacuum Machine C 
Eighth Ave., New York City. “Mas 
Little Wonder” 


CLEANER (Automatic Cord Handle! 


Vacuum Cleaner Corp of Amer! 
Wissahicken Ave., at Juanit: 
Philadelphia, Pa. “Cordomat 


CLIPPERS (Hedge) 


Coldwell Lawn Mower Co., 302 W 

St., Newburgh, N. Y. “Coldwel 
Detco Mfg. Co., Oaks, Pa. “Lit 
Wonder” 

Dumore Co., 16th and Junction A‘ 
Racine, Wis. “Dumore” 

Evinrude Motors’ Division, Outbo# 
Marine & Mfg. Co., 4939 N. 27th> 
Milwaukee, Wis. “Evinrude Hedge 
Boy” 

E. Z. Electric Co., 168 Madison Av 
New York City "“B-Z" 

Schartow Iron Products Co., Ra 

s., “Sipceo” 
, Ine., 3310 Elston Ave., C} 
Ill. “Blectrimmer”, “Whizz" 

Syracuse Toolectric Mfg. Corp., 
No. Salina St., Syracuse, N 
“Hedgshear” 

Trewseee Conveyer Co., 382 Bro 
ay, Passaic, ?} J. “Speed” 
Wallington Machine Co. 75 
Ave., Wallington, N. Zz 


Paters 


“Spee 


CLOCKS 


Chelsea Clock Co., 

Clock Products Co., 55 E. Washing" 
St., Chicago, Ill. 

Colonial Mfg. Co., 103 Colonial Av 
Zeeland, Mich. 

Continental Mfg. Co., © 
St., New York, N. 

General Electric Co., 

Gibraltar Mfg. Co., 
Ave., Jersey 


Chelsea, Mass 


64 W. 23 


, ee Cons 
403 Communip@ 
City. M. J. 
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ideal ironer for apartments and small 
used on any convenient height table 
ib table recommended. 


portability permits woman to do her 
9 in any room she prefers. 


tucked away when not in use on any 
cupboard or linen closet. 


fledged ironer on which EVERYTHING 
ironed. 


‘ roll with IRON and PRESS control. 


SPEED QUEEN 


Pressure is equal to full-size model, 
Length of roll, 18 inches. Diameter 5 inches. 
Both ends of roll are open. 


Shoe is 1000 watts, consuming no more elec- 
tricity than hand iron, 


Shoe has thermostat control. 
Powered by G. E. Motor. 


Overall dimensions 24” long; 9 wide; 10” 
high. 


Yvonelle 


ea Beeees 








This new Speed Queen Ironette drives a new sharp wedge into 
the vast, undeveloped ironer market— 


1. as a volume seller in the apartment and small home field. 


=. as a “ground-work” builder for the sales of larger ironers. 
‘ 
. 4 as a washer-ironer promotional combination. 
This Ironette is really a dandy little ironer. It can handle everything in the 


laundry basket. Both ends are open so that large sheets can be ironed with- 
out folding. Pressure is equal to full-size ironer. 


The shoe has a 1000-watt heating element—no more than a good hand iron 
—and is equipped with dual thermostatic control. 


We believe you will find this Speed Queen Ironette the finest item of its kind 
on the market today. If you will sign the coupon below, we will give you 
the retail price (which is plenty low), discounts, dealer proposition, etc. 


BARLOW & SEELIG MFG. CO. 


Mfrs. of Speed Queen Washers, Ironers and Refrigerators 
RIPON WISCONSIN 








A 


Barlow & Seelig Mfg. Co., Ripon, Wis. 
Please send full dealer proposition on new Speed Queen /ronette. 


Name...... 


Address 
City 
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N. W 


" Co., Princeton 


In 


clock movements only) 


( itigh| ‘and. Iii 
Waterbury ar Ru 
y 


ck Co innat 
( 
hy 


cK 


Bristol, C 


k Corp 
Hermar 


New York ’ 
Viking Products Co 632 
New York City “Moonglo 
Waltham Watch C Waltham, M 
Warren Telechron C Ashland 
elechron” 
Division 


General Tim 


City 
417 

ripex 

le & 


COFFEE MILLS 


Hobart Mfg 


COOKERS (Doughnut) 


Bersted Mfg. Co 
DPD ighr tc rp a 


way New York 


COOKERS (Egg) 





COOKERS (Food) 





andard” 


©) 
‘ 


‘ 


ymnr 


Mass 


Swartzbaugh Manufacturing Co., 1336 
W. Bancroft St., Toledo, Ohio. “Ever- 
hot” 

Westinghouse Electric & Manufacturing 
Co., 200 E. Fifth St., Mansfield, Ohio 
“Westinghouse 


COOLERS (Water) 


anaday Cooler Co 461 Sixth Ave., 
— York City (Sole Dist. Frigid- 
aire) “Cooler” 
land Refrigerator Co., Sidney, Ohio. 
ry & Hayes 165 Hudson St., New 
N. Y “Core ey 
Division, General 
Sales Corp., Dayton, Ohio 
aire” 
General Electric Co., Nela Park, 
land, Ohio ‘General Electric” 
Gibson Electric tefrigerator 
Greenville, Mich. 
Iceberg Corp., Gardner, Mass. “Iceberg” 
Kelvinator Division, Nash-Kelvinator 
7 14250 Plymouth Rd., Detroit, 
“Kelvinator” 
M: ay flo ywer-Lewis Corp., 
E. 7th, Duluth, Minn 
Norge Division, Borg-Warner Corp., 670 
E. Woodbridge, Detroit, Mich. “Norge” 
Servel ine. Evansville, Ind 
Taylor C Halsey, Ww North Ave., 
Warren, Ohio. “Halsey Taylor” 
Manufacturing Co., Erie, Pa 


Motors 
“Fridig- 


Cleve- 


Corp., 


Duluth Ave. & 


niflow 


ctric & Ma acturing 
F: fth St., M: snafie sid, Ohio 
inghouse”’ 
Oji1-0-Mat Heating Corp 
Til. ce-O-Matic” 


DISHES (Chafing) 
‘opper Co., Waterbury 
21 N. Dickenson 
47 Center 


Universal’ 
Meriden, Conn 


Bri tain, Conn 
Manning Bowman & Co 
Manning Bowman" 
N. Y¥. Stamping Co., 36 Gem St 
lyn, N. ¥ 
Westinghouse 
Mansfield, Ohio “Westing 
Wright Russell, Inc 40 " 
New York, N. Y 


Brook- 


Electric @& 


DISPOSERS (Garbage) 


Edison General Electric Appliance Co., 
5600 W. Taylor St., Chicago, Il 
Hotpoint Kitchen Waste Unit” 
yeneral Electric Co., Nela Park, Cleve- 
land, Ohio General Electric Dis- 
posall” 
In-Sink-Erator y 1326 Clark S8St., 
Racine, Wis “In-Sink-Erator 


DRIERS (Clothes) 


Canton Clothes Dryer Co., Canton, Ohi 
“Canton’ 

Chicago Dryer C 0., 2210 N. Pulaski Rd., 
Chicago, Il. ‘Chicago” 

General Mfg. Co., 1110 E. Fifth St, 
Dayton, Ohio 

Hurley Machine Division, 
Household Utilities 
“Thor” 

Prometheus Electric Corp., 401 W. 13th 
St.. New York, N. Y “Prometheus” 

Scientific Heater Co., 3030 Euclid Ave., 
Cleveland, Ohio. “Dryolet” 

Wesix Electric Heater Co., 390 First 
St San Francisco, Cal “Wesix” 
Willi amson Heater Co., Cincinnati, O 

‘Snow-White’ 


Electric 
Corp., Chicago 


DRIERS (Hair) 


Bersted Mfg. Co., Fostoria, 
kimo” 

‘entral West Products Co., 332 Irving 
Ave., Dayton, Ohio “Coiffurette” 
Chicago Electri Manufacturing Co 
5333 W. 65th St., Chicago, Ill. “Han- 

dyhot” 

Eastern Laboratories, 216 E. 45th St 
New York, N. Y. “Marvel” 

slectare Co., 636 Church St., 
Til “Electare 

Fitzgerald Manufacturing Co., 
ton, Conr “Star-Rite’ 

Geier Co., P. A., 540 E. 105th St., 
‘land Ohio Royal Thermaire” 

Gilbert Co., A. C., New Haven, 
“Gilbert” 

Hamilton Beach Co 
“Hami Iton a ach” 
Knapp Mo Co., Bent & Potomac 

St. coun, Mo “K-M” 

Kw kw: iy Products 
St. Louis, Mo 
Master 
Wis 


Ohio. “Es- 


Evanston, 
Torring 

Cleve- 
Conn 


tacine, Wis., 


tent & Potomac St., 
“Kwikway 
Appliance Mfg Co., 
“Deluxe 
National Stamping & 
212 W. Lake St 


Cross 


Racine, 


Electric 
, Chicago, Il. 


Works, 
“White 
Sams 


-United Corp., 8 Jones St., Roch- 
N. Y 


anitax Electric Co., 303 Fourth Ave 
New York, N. Y “FOEN” 

Vidrio Products Corp., 3450 S 52nd 
Ave., Chicago, Il. 


General Regulator Corp., 


w a Srleper Corp., Sterling, Il. 
w eldon Mfg. Co., 
a ee 


461 Broome St., 
York, 


ELECTROCUTORS (insect) 


Chicago Electric Scientific Co., 2300 
Warren Blvd., Chicago. ‘“Cesco” 
Chicago Appliance Co., 812 Wells St., 

Chicago, Ill. “Kleen King” 

Electric Screen Door Corp., 546 W. 
Washington Blvd., Chicago, Ill. “Kil- 
Fli’, “Kil-Lite”’ 

Electro-Static Niles, 
Mich 

Folmer Electracide Co., 135 Mill St., 
Roc hester, N. Y. “Folmer”, “Electro- 


Products Corp., 


Electric Screen Co., 

Wash. “Electrocutor” 

Hatheway & Co., 220 Church St., New 
York, N. Y. Sole Dist. Rittenhouse 
Co., Honeoye Falls, N. 

Jac kman & Co., Inc., 
lyn, N. 

Kirkman Engineering Ce. Bae 
Ave., New York, N. Y. “K-E” 

Landon & Warner, 360 N. Michigan 
Ave., Chicago, II. 

Leray Corp., 230 Park Ave., New York, 
N. Y. (infra red lamp) 

Miller Co., Meridan, Conn 
(glass) 

Mortene Laboratories, 1429 E. 67th 
St., Chicago, Ill 

National Electric Screen Co., 

Peoria St., Chicago, Ill. 
Premack Industries, 812 N. 
Chicago, Il. 
Rittenhouse Co., 

N ¥ 


Spokane, 


420- igh St., Brook- 


Sixth 


“Ivanhoe” 


Wells St., 


A. E. Honeoye Falls, 

Tanglefoot Co., Grand Rapids, Mich. 

Ultramar Mfg. Co., 1160 N. Howe St., 
Chicago, Ill “Death Ray” 

Warner Electric Co., Inc., 360 N. Michi- 
gan Ave., Chicago, Ill. “Insectocutor” 


EXERCISERS (Electric) 


tattle Creek Equipment Co 48 
Washington, Battle Creek, Mich. 

Burdick Corp.. Milton, Wis. 

Eastern Laboratories, Inc., 216 E. 45th 
St.. New York, N. Y. “Marvel” 

Geier Co., P. A., 540 E. 105th St., Cleve- 
land, Ohio “Royal Health Builder’ 

Holm Co., 1303 35th St., Kenosha, Wis. 
“Vibratone” 

Jiffy Electric Co., 
Royal Oak, Mich. 
Knott & Garllus Co., 39 

Mich “Vita” 
Master Electric Co., 
“Healthizer”, “Savage 
Savage-Arms Corp., Turner St., Utica, 
N. Y. 


Hazel Park Sta., 
oie en Weigh” 
A St., Detroit, 


Dayton, Ohio. 


Thermo-Roller Corp., 12 E. 32nd St., 
New York, N. Y. “Thermo-Roller” 
Tower Mfg. Corp., 680 Beacon St., 

Boston, Mass. “Tower” 


EXTRACTORS (Fruit Juice) 


Bersted Mfg. Co., 
Blessing Electric & Mfg. Co., 900 N 
Franklin St., Chicago, Il. “Sunkist” 
Chicago Electric Mfg. Co., 6333 W. 65th 
a Chicago, Ill. “Juicit”, “Handy- 
not” 
Gilbert Co., A. C., New Haven, Conn 


Fostoria, O. 


EXTRACTORS (Vegetable Juice) 


Be rsted Mfg. Co., Fostoria, O. “Whiz- 
Mix 


Kitche en-Aid Division, Hobart Mfg. Co., 
Troy, O 

modere Diet Products Co., 
St., Milwaukee, Wis. “Juicex” 

Stevens Electric Co., 2100 Clark St., 
Racine, Wis. 

Veg-O-Mat Machine Co., 100 W. 2ist 
St.. New York City. 

Waring Mixer Corp., 1697 
New York City. 


1428 N. 24th 


Broadway, 
“Waring” 


FANS (Attic Ventilation) 


Aerovent Fan Co., 

Air Controls, Inc., 1933 W. 114th St 
Cleveland. O. ‘“‘Rex-Airate” 

Airmaster Corp., | 4317 Ravenswood Ave., 
Chicago, Ill. “Airmaster’” 

American Blower Corp., 6000 Russell 
St., Detroit, Mich. “Ventura” 

American Coolair Corp., 3604 Mayflower 
t., Jacksonville, Fla. 

Autovent Fan & Blower Co., 1827 N. 
Kostner Ave., Chicago, IIl. 

Buffalo Forge Co., 507 Broadway, Buf- 
falo, N. Y. “Breez-Air” 

Chelsea Fan & Blower Co., 370 W. 15th 
St., New York, N. 

Circulators & Devices —.. _Co., 710 
Broadway, New York, N. 

Dayton Electric Mfg. Co., 611 8. 
St., Chicago, Ill. “North West’ 

Diehl Mfg. Co., Trumbull & First Sts., 
Elizabethport, N. J. “Diehl” 

Economy Electric Mfg. Co., 4634 W. 
2ist Pl., Chicago, Ill. 

Emerson Electric Mfg. Co., 1824 Wash- 
ington Ave., St. Louis, Mo. 

Exhaust Fan & Blower Co., 
Pl., New York, N. Y. 

General Electric Co., 
“General Electric” 


Piqua, Ohio 


yreen 
. 


53 Park 
“Perfectaire” 
Bloomfield, Mass. 


2608 Arthing- 


ton St., Chicago, Il. 
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Hunter Fan and Ventilating 
Warren St., New York, N. 

Ilg Electric Ventilating Co., 
Crawford Ave., Chicago, I) 
Wind” 

International Engineering In 
eager Ave., Dayton, Ohio 

aiv” 

Johnson Fan & Blower Corp., 
Lake St., Chicago, Ill. 
Aire”’ 

Kisco Co., 4414 W. Papin St., § 

Lau Blower Co., Dayton, O. 

Meier Electric & Machine Co., 
apolis, Ind. “Nu-Air” 

National Fan & Blower Corp., 
Washington Blvd., Chicago, I) 

Propellair, Inc., Springfield, Ohi 

Reed Unit-Fans Inc., New Orle 

Russell Electric Co., 340 W. H 
Chicago, Il. “Giant Nite” 

Shreveport Engineering Co., 124 
zell St., Shreveport, La. 

Sturtevant Co., B. F., Hyde Pa: 
ton, Mass. 

Tennison Mfg. Co., 

Universal 
Mich. 

Viking Air Conditioning Corp 
& enter Sts., .W., Cleve! 
“Circoolator” 

Wagner Electric Corp., 6456 P 
Ave., St. Louis, Mo 

Ward Co., Edgar T., 1134 N. K 
Ave., Chicago, Ill. 


Houston, Texas 
slower Co., Birn 


FANS (Desk, Bracket, Pedestal) 


Aircraft Mfg. Co 420 E. First 
Dayton, O. “Fan- O-Plane” 

Air Devices Corp., 70 Britan: 
Meriden, Conn. 

Airmaster Corp., 4317 Ravenswo 
Chicago, Ill. “Airmaster”’ 

Alliance Mfg. Co., Alliance, O. 

Autovent Fan & Blower Co., 
Kostner St., Chicago. Ill 

Barber-Colman Co.. River & L 
Sts., Rockford, Il “Barcol” 

Berns Specialty Co., 1015 W. Lak 
St., Chicago, Il. 

Bersted Mfg. Co., Fostoria, O 

3irtman Electric Co., Chicago, I 

Century Electric Co., 1806 Pine 
St. Louis, Mo. 

Chelsea Fan & Blower Co., 
St., New York, N. Y 

Chicago Electric Mfg. Co., 6333 W 
St., Chicago, Ill. “Handybreeze 

Chicago Flexible Shaft Co., 5600 R 
velt Rd., Chicago, IIl. “Sunbeam 
master” 

Circulators & Devices Mfg. C 
Broadway, New York City 

Connecticut Telephone & Elect 
Div. Air Devices Corp., Merider 
“Adco” 

Cook Electric Co., 2700 Southport A 
Chicago, Ill. “Circulair”’ 

Dallas Engineering Co., Dallas, Tem 
“Airplane” ; 

Delco Appliance Corp., Rochester, N 
“Delco”, “Northwestern” 

Diehl } . Co., Elizabethport, N 

. “Ribbonaire” J 

Dominion Electric Mfg. Co., 22 
St., Mansfield, O. . ; 

Electro Mfg. Co. of America, 2100 W 
ington Ave., Phila., Pa. “Ci: 

Emerson Electric Mfg. Co., St 
Mo. “Silver Swan", “Sea-Breeze 

Fitzgerald Mfg. Co., Torrington 
“Star-Rite” 

Forct-Air Co., 840 Cedar St., Re 
Til 


370 W 


Freshn’d Aire Co., 2626 Washing 
Bivd., Chicago, Ill 

General Electric Co., 
“General Electric” 

General Regulator Co., 2608 Art! 
St., Chicago, Ill. 

Gibb Mfg. Co., 231 La Salle St., Cl 
Til. 


Bridgeport, Ca 


Gilbert, A. Co., New Haven, 
“Polar ub" f 

Harcovent Electric Co., 501 30t 
S. E., Minneapolis, Minn “Heidt 

Hunter Fan & Ventilating Co., 92 Ws 
ren St., New York City. “Zepha 
“Century” J 

Kisco Co., Inc., 4414 W. Papin St 
Louis, Mo. “Cool-Circle-Ator” . 

Ilig Electric Ventilatine Co 28 
Crawford Ave., Chicago, Ill. 

International Engineering Co 
Bolander Ave., Dayton, O. 
Waiv”’ 

Knapp-Monarch Co., Bent & Pot 
Sts., St. Louis, Mo. “Kwi 
“Koldair”, “Zip” 

Knight Mfg. & Sales, 1606 N. 
Ave., Dallas, Tex. 

Landers, Frary & Clark, New 
Conn. “Universal” 

Lydon Bricher Mfg. Co., St. Paul, ™ 
“McKay”, “L.-B Airo” : 
Made-Rite Co., 22 Elm St., Mansfiel 
Marathon Electric Mfg. Co., 32 Is 
St., Wausau, Wis. “Super-Aire” 

Master Electric Co., 190 Davi 
Dayton, O. “Safety-Fan"” 

Meier Electric & Machine Co., 
Washington St.. Indianapolis, 

Motor Service & Mfg. Co., 3300 
Ave., Chicago, III. “Roto- Bea 
“Nu-Air”’ a 

Naxon Utilities Corp., 2101 W. Wa! 
St., Chicago, Ill. . 

Peerless Electric Co., 740 W. Mat 
st.. Warren, O. 

Piaua Electric Mfg. Co., 
iqua 

Propellair, Inc., 
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“Sea-Breeze z . 
— De LUX first made its appearance on refriger- | DULUX pleases manufacturers, because it adds 
- St., Rockf ° ° ° ° . 
ators six years ago. During these six years, more value to their refrigerators. It pleases deal- 
»6 Was f£ ¢ a § © & I 
a Du Pont has worked directly with refrigerator — ers, because it helps them sell refrigerators faster. 
idgeport, » rd I £ 
608 Arthing manufacturers . . . studied specific problems... It pleases customers, because it stays whiter, is 
om. € to give them the finish that will make their re- easy to keep clean and is highly resistant to chip- 
Haver ° ° ° ° ° . 
: frigerators worth more to their customers. Right ying and cracking. Small wonder that today 
yeti g g ping g 
~~ a now, Du Pont leads the synthetic field by six DULUX is the finish specified by more than 85% 
ty “Zey - - ° . ° 
7 : full years of experience and development. of all refrigerator manufacturers! 
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For 60 years it has been Gen- Fans. You pay nothing for if, 


eral Electric's policy to manu- because General Electric Fans 
with 


Why 


facture quality products, to are competitive in price 


price them fairly, and to deal other high-quality fans 


fairly with its customers not enjoy it? 


As a result, today, General 


Electric is one of the best 


known names in the electrical 
industry, and the General Elec- 


tric monogram is one of the 


best-known and most-respected 
trademarks in the entire world 

In a word, General Electric 
products have acceptance, and 
certainly this is true of General 
Electric Fans, the first electrical 
appliance manufactured by the 
General Electric Company, and 
a product whose sales to date, 


to customers of all types, add The salesman of your local G-E Fan 


Distributor will be around soon to show 


up to millions of units! 
G-E Fan 


you his copy of the unique 


This background of experi- 
Portfolio, ‘“LET’S GET DOWN TO BRASS 


ence and prestige is a bonus 


TACKS Watch for him—lisien to him 


you get when you carry G-E —and profit by his sound advice 


APPLIANCE AND MERCHANDISE DEPARTMENT 


GENERAL ELECTRIC CO., BRIDGEPORT 


GENERAL (§{) ELECTRIC 


CONN 
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Reynolds Electric Co., 2629 W. Congress 
St., Chicago, II. 
Robbins & Myers, Inc., Springfield, O. 


‘R & M”", “Junior”, “Deluxe” 


Robeson-Rochester Corp., Rochester, 
N. ¥. “Royal-Rochester” 

Roffy Mfg. Co., 1121 Venice Blvd., Los 
Angeles, Cal. 

Russell Electric Co., 340 Huron St., 


Chicago, lll. “Nite-Cooling”’ 
Samson-United .Corp., Rochester, N. Y. 


“Safe-Flex”, “Samson” 
Savory, Inc., 591 Ferry, Newark, N. J. 
Mfg. Co., 


“Savory-Airator” 

Signal Electric 
Mich. “Cool-Spot” 

Signal Fan Co., Lynn, Mass. 

Simaco Products Co., 587 Washington 
St., Lynn, Mass. “Silent Air-Flo” 

Smith Mfg. Co., F. A., 400 Davis St., 
Rochester, N. Y. “Arctic-Aire” 

Smith, Wellington J., Cleveland, O. 
“Fan-O-Zone” 

Standard Transformer Corp., 852 Black- 
hawk St., Chicago, Ill. “Stancor’” 


Menominee, 


Super-Fan Mfg. Co., E. Album St., Free- 
port, Ill 

Victor Electric Products, Inc., 2950 
tobertson Ave., Cincinnati, O. 

Vidrio Products Corp., 3450 S. 52nd 
Ave., Chicago, Ill. “Air-Chief’’ 

Wagner Electric Corp., 6400 Plymouth 
Rd., St. Louis, Mo. 


Ward Co., Edgar T., 1134 N. Kimball 
Ave., Chicago, Ill. “Zephyr-Air Cicu- 
lator” 

Westinghouse Electric & Mfg. Co., 
Mansfield, O. “Master-Aire” 

West Wind Corp., Seattle, Wash. 

FANS (Ventilating and Exhaust) 

Aircraft Mfg. Co., 418 E. Ist St., Day- 
ton, O. 

Airmaster Corp., 4317 Ravenswood Ave., 


Chicago, Ill. “Airmaster’’ 


Allen Corp., 9752 Erwin Ave., Detroit, 
Mich. 

American Blower Corp., 6404 Russell 
St., De troit, Mich. “Aeropel”, “Si- 
roc co’ 

Autovent Fan & Blower Co., 1805 N. 
Kostner Ave., Chicago, III. 

Barnard & Leas Mfg. Co., Moline, Iill 

Barrett Engineers, 1322 Warrensville 


Center Rd., Cleveland 
“Breco” 

jerns Specialty Co., 
Chicago, Il. 


Heights, O. 


1015 W. Lake St., 


3uffalo Forge Co., Buffalo, N. Y. 
“Breezo” 
Chelsea Fan & Blower Co., 370 W. 15th 
St., New York City. 
Circulators & Devices Mfg. Co., 710 
Broadway, New York City. 


Dallas Engineering Co., Dallas, Texas 
Delco Appliance Corp., Rochester, N. Y. 
“Northeaster”’ 


DeVilbiss Co., Toledo, O. 

Diehl Mfg. Co., Elizabethport, N. J. 
“Wind-O-Vent”, “Ventilette”’ 
Economy Electric Mfg. Co., 4632 W. 
2ist Place, Chicago, Ill. 

Electrovent Corp., 5402 Warren St., 


Detroit, Mich. “Electrovent”’ 
Emerson Electric Mfg. Co., St. Louis, 
Mo “Sea-Breeze” 
Fitzgerald Mfg. Co., Torrington, Conn. 


“Star-Rite” 
Generas Electric Co., 
“General Electric” 
General Regulator C orp., 2608 Arlington 
St., Chicago, at) ‘Dual-Air”’ 


Bridgeport, Conn 


Gilbert Co., ; New Haven, Conn 

Gilbert & Co., Walter B., York, Pa. 
“Pullman” 

Hartford Blower Co., Hartford, Conn 

Hunter Fan & Motor Co., 92 Warren 


St., New York City “Hunter-Century” 
Hurley Machine Div., Electric House- 
hold Utilities Corp., 54th Ave. & Cer- 
nee Rd., Chicago, Ill. “Thor Venti- 
air” 
Iig Electric 
Crawford 
“Tigette” 
International Engineering, 1185 Bolander 
Ave., Dayton, O. “Kool-Waiv” 
Kirk & Blum Mfg. Co., Cincinnati, O 
Johnson Fan & Blower Co., 1315 W 
Lake St., Chicago, Ill. ‘“‘Health-Aire” 
Majestic Co., Huntington, Ind. 
Master Electric Company,’Dayton, O 
Mclaughlin Ventilator Co., Ferndale, 
Mic 
Meier Electric & Machine Co., 3525 E 
Washington St., Indianapolis, Ind. 
National Stamping & Electric Company, 
Chicago. Ill “White Cross Breeze” 
Peerless Electric Co., Warren, O 
Piqua Electric Mfg. Co., 118 South St., 
Piqua, O. 
Pitt Corp.. 


2850 N 
“Ilgair”, 


Ventilating Co., 
Ave., Chicago, IIl. 


209 W. 19th Terrace, Kansas 


City, Mo. “Anderson-Pitt” 
Pryne Co., 1245 E. 33d St., Los Angeles, 
Cal. “Pacific Breeze’, “Blo-Fan” 


Robbins & Myers, Springfield, O. “R & 


Russell Electric Co., 378 W. Huron St., 
Chicago, — “Ho 1d- Heet” 
Shepler. F. W. Stove Co., 1300 Sheffield 


St., Pitts ah Pa 
Shreveport Envineering 
Dalzell St., Shreveport, 
Signal Electric Mfg. Co., 
way, Menominee, Mich 
Sturtevant Cooling & Conditioning Co., 
Hyde Park, Boston, Mass. “Window- 
Vane”, “Wall-Vane” 
Tradewind Motorfans Inc., 1325 


Co., Ine., 1241 
Louisiana. 
1915 Broad- 


Maple 


Ave., Los Angeles, Cal. 
Universal Blower Co., ota ry 
Mich “Stov-Dome”, “Range-Ventor”’ 


“Kitch-N-Ventor” 
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Victor Electric Products, Inc., 
Robertson Ave., Cincinnati, O. 
Viking Air Conditioning Corp., Main 4 
Center Sts., N. W., Cleveland, © 
Wagner Electric Corp., 6800 Plymouty 
Ave., St. Louis, Mo. 
Ward Mfg. Co., 107 E. Milwaukee Ave 
Detroit, Mich. “Electro-Way” 
Westinghouse Electric & Mfg. (op. 
Mansfield, O. “Westinghouse” . 
West Wind Corp., 1800 Airportway, Se. 
attle, Wash. “— & « nee 
Wing Mfg. Co., L. J., 154 W. 14th s 
New York City “Wing Scruplex 


FIREPLACES (Electric) 


Bame, , , 101 Park Ave., New York 
N. 

Cononiai Fireplace Co., 4617 Roosevel: 
Rd., Chicago, Ill. “Glo-Hot”’ 

Copeland-Gibson Prods. Corp., 
8 Mile Road, Detroit, Mich. 

Display Stage Lighting Co., 617 Tent} 
Ave., New York, N. Y. Mae 7 

Globe Metal Mfg. Co., 1932 E. Lib 
St., Philadelphia, Pa. 

Hersh Electric Specialty Co., 
34th St., Milwaukee, Wis. 

Hot Glow Electric Mfg. Co., 
ara St., Buffalo, N. Y. 

Klieg! Bros. 321 W. 50th St., 
es. Be “Klieg!” 

Rustic Crafts Co., 389 E. 165th St., 
York, N. Y. 

Shepler Stove Co., F. W., 1300 Sheffield 
St., Pittsburgh, Pa. “Radia” 

Smith-Mathews Foundry Co., 6640 Char. 


7415 W 


3048 N 
“Hersh 
1513 Niag 
New York 


New 


leroix Ave., Detroit, Mich. 
Strait & Richards, Inc., Fabyan Place 
& Salvage St., Newark, N. J. “G 


log”’ 
Superior Mfg. Co., Carnegie, Pa. 
Universal Electric Log Co., 733 S. Ha 
sted St., Chicago, Ill. “Universa 


FREEZERS (ice Cream) 


Alaska Free zer Co., W ine hendon, Mass 
“Alaska” “Triple Vac’ 

Chicago Electric Mfg. Co., 
St., Chicago, IIL. 
“Silver Queen” 


6333 W. 651 
“Handyfreeze 


Conco Engineering C 0., Mendota, I 
“Dolly Madison”, “Nome” “Frig- 
idette” 


Hamilton Beach Mfg. Co., 
(refrigerator type) 

Louisville Electric Manufacturing C 
3007 Magazine St., Louisville, K) 
“Pioneer” 

New Standard Corp., 


Racine, Wis 


Mount Joy, Pa 


Taylor Bros. Churn & Mfg. Co., 446 
Finney Ave., St. Louis, Mo. “Taylor 
Co., Nashu 


White Mountain Freezer 
N. H. 


FRIERS (Deep Fat) 


Edison GE Appliance 
Point” 

Rutenber Electric 
“Marion French Fryer” 
West Bend Aluminum Co., 

Wis. “West Bend” 


Co., Marion, Ind 


HEATERS (Aquarium) 


Bobbett Elec. Mfg. Co., 
Grove Ave., Chicago, IIl. 

Fenton Mfg. Co., N., 1465 
New York, » A 


4543 


N. 
Hersh Elec. Specialty Co., 3048 N. 34th 


St., Milwaukee, Wis. “Hersh” 


HEATERS (Electric Space) 


Acme Elec. Heating Co., 1217 


Co., Chicago. “Hot 


West Bend 


Cottage 
“Bobbett” 
Broadway 


4 


Washing- 


ton, Boston, Mass. “Acme” 

Adams Co., 1500 W. North Ave., Pitt 
burgh, Pa. “Cheerful” 

Air Devices Corp., 70 Britannia 5t. 
Meriden, Conn. 


amas Mfg. Co., Alliance, Ohio. 
aumbane Electric Co. 


“Quik- 


Hazel Park, De- 


troit, Mich. ‘Jifty” 
Apex Mfg. Co., Oakland, Cal. “Apex 
“Amco” 
Huntingto! 


Armstrong Products Corp., 
W. Va 


Beardsley & Wolcott, 
St., Waterbury, Conn. “Torrid” 
Bersted Mfg. Co., Fostoria, Ohio. 
Betsy Ross Elec. Products Corp., J 
son City, N. 
Birtman Electric 
Chicago, Ill. 
Buffalo Forge 
“Breezo-Fin” 
Capitol Products, 
Carborundum Co., 
Niagara Falls, N. Y 
Central West Products Co., 
St., Dayton, Ohio. 


Co., 4140 Fuller 
“Beevac” 
Co., Buffalo, N. 


Winsted, Conn 


203 W. 
“Favorite” 


Century Stove & Mfg. Co., Johnstow! 


Pa. “Sunstream” 
Chicago Elec. Mfg. Co., 6333 W. 
Chicago, lll. “Handyhot” 


1359 Thomasto! 


Buffalo at 18th St 


65th St. 
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*hicago Flexible Shaft Co., Roosevelt 
nd. & Central Ave. “Sunbeam” 

‘onnecticut Appliance Co., Winsted, 
nnecticut Tel. & Elec. Co., Div. Air 


Devices Corp., Meriden, Conn. 


1 Electric Co., Jackson, Mich. 
Multi Glo” 
sley Corp., Cincinnati, O. 
»minion Electrical Mfg. Co., 22 Elm 
St Mansfield, Ohio. “Electrahot”, 
yominion”’ 
yuble Heat Elec. Heater Mfg. Co., 116 
~ Broad St., New York, N. Y. “Double 
Heat” 
Park 


Electric Heater Corp., 101 
Ave., New York, N. Y. 

Eagle Elec. Mfg. Co., 59 Hall St., Brook- 
yn, N. ¥. “Eagle” 

n General Electric Appliance Co., 


Edis 
5646 W. Taylor St., Chicago, Il. 
“Hotpoint” 
Electric Air Heater Co., Mishawaka, 
“Electromode”, ‘“Thermofan” 
rerald Mfg. Co., Torrington, Conn. 





Fitze 
Star-Rite” 
teneral Electric Co., Bridgeport, Conn. 
“General Electric” 
Ib Co., A. a 
bert” 
1 Elec. Specialty Co., 3048 N. 34th 
Milwaukee, Wis. “Hersh” 
Hexcel Radiator Co., Racine, 
“Hexcel” 
Hot-glow Elec. Mfg. Co., Buffalo, N. Y. 
Jackson Electro Corp., 625 Broadway, 
New York, N. Y. “Red Glo” 
jiffy Electric Co., Hazel Park Sta., 
Royal Oak, Mich. “Jiffy” 
Johnson & Son Co., W. H., 
.. Indianapolis, Ind. 
Kinsford Specialty Co., 3915 Powelton 
Ave., Philadelphia, Pa. “Aurora” 
Knapp Monarch Co., Bent and Potomac 
Sta., St. Louis, Mo. “K-M” 
Kwikway Products Co., Bent 


New Haven, Conn. 





Wis. 


330 E. St. 






and Poto- 


mac Sts., St. Louis, Mo. “Kwikway” 
landers, Frary & Clark, 47 Center St., 
New Britain, Conn. “Universal” 


Liberty Electric Co., 1915 Madison Ave., 
Indianapolis, Ind. 
Mameo Mfg. Co., 317 Wall St., 
Wash. “Apfelectric” 
Manning Bowman & Co., 
“Handy” 
Metal Ware 
“Empire” 
Miller Somes Corp., Tarrytown, -N. Y. 
National Stamping & Electric Works, 
3212 y. Lake S8St., Chicago, Il. 
“White Cross” 
Nelson Machine & Mfg. Co., 
Rd., Cleveland, Ohio. 
Noblitt-Sparks Industries, 
bus, Ind. “Arvin” 
Perfex Corp., 415 W. 
Milwaukee, Wis 
Pitt Corp., 209 W. 19th Terrace, 
sas City, Mo. “Anderson-Pitt” 
Prometheus Electric Corp., 401 W. 13th 
» A 


Seattle, 
Meriden, Conn. 


Corp., Two Rivers, Wis. 


7933 Ewald 


Inc., Colum- 
Oklahoma PL, 
“Perfex” 

Kan- 


St.. New York, N. “Prometheus” 
Revere Electric Co., 757 W. Jackson 
Bivd., Chicago, III. 

Rutenber Blectric Co., Marion, Ind. 
“Marion”, “Ev’ryday” 

Samson United Corp., 8 Jones St., 
Rochester, N. Y. “Samson” 

Shevler Stove Co., F. W., 1300 Sheffield 
St.. Pittsburgh, Pa. “Radia” 


Son-Chief Electrics, Inc., Winsted, Conn. 
_ “Son-Chief” 

Standard Electric Mfg. Corp., 1718 N. 
12th St., Toledo, Ohio. “Standard” 
Stoughton Mfg. Co.. Stoughton, Wis. 
Superior Electric Products Corp., St. 
Louis, Mo “Superlectric” 
Swartzbaugh Mfe. Co., 1336 W. Ban- 
croft St., Toledo, Ohio. “Everhot”’ 
Thermador Electrical Mfg. Co., 2821 E. 
Pieon St., Los Angeles, Cal. “Ther- 
mador” 
hermosafe Forced-Air Heating Corp., 
7755 Santa Monica Blvd., Los An- 
eles, Calif. “Thermosafe Forced- 


car | 


Tr - 


> 


Tuttle & Co.. H. W.. 261 Maumee Ave., 
Adrian. Mich. “Heataire’”’ 

Warren Electric Appliance Co., Warren 
Pa. “Heat-Circular’, “Du-bl Heater- 


ette 
Wesix Electric Heater Co., 390 First 
St. San Francisco, Cal. ‘“Wesix” 
Westinghouse Elec. Mfg. Co., Mans- 
field, Ohio. “Cozy Glo” 


HEATERS (immersion Type) 


Ambory Electric Co., 
Aut ator 


Hazel Park, Mich 
Laboratories, Inc., 33 N. La 





le St., Chicago, Ill. 
imbia Electric Corp., 3115-14th St., 
N.W., Washington, D. C. 
‘enwal Inc., Ashland, Mass. 
General Electric Co., Bridgeport, 
General Electric” 
son Electro Corp., 625 
New York, N. Y. 
Electric Co., Hazel Park Station, 
_ Royal Oak, Mich 
anders, Frary & 
New Britain, 


Conn. 


Broadway, 


Clark, 47 
Conn 


Center St., 
“Universal” 


Lux Co., Elkhart, Ind. “Lux” 
Mid-West Electric Products Co., 5403 

_Wabash Ave., Detroit, Mich. 
National Blec. Appliance Co., 11840 

Detroit Ave., Cleveland, Ohio. 
ile Mfg. Co., Emaus, Pa. “Rodale” 
futtle & Co., W., 261 W. Maumee 


e., Adrian, Mich. 

Waage Electric Co., 27 Warren St., New 
rk, N # 

West Bend Aluminum Co., West Bend, 


ELECTRICAL MERCHANDISING—FEBRUARY, 


HEATERS, SPACE (Oil Burning) 


Allen Manufacturing Co., Nashville, Ten- 
nessee. 

L. A. Althoff Corp., 166 N. Clinton St., 
Chicago, Ill. 

American Gas Machine Co., Inc., Albert 
Lea, Minnesota. 

American Range Corp., Shakopee, Minne- 
sota. 

American Stove Co., Lorain, Ohio. 

American Stove Co., 2001 South Kings 
Highway, St. Louis, Missouri. 

Anchor Stove & Range Co., New Albany, 
Indiana. 

Anderson Stove Co., 

Associated Oil 
ford, Conn. 

Auto Stove Works, New Athens, Illinois 


Indiana 
Inc., Hart- 


Anderson, 
3urner Co., 


Basque Heater Company, 6700 Grant 
Avenue, Cleveland, Ohio. 

Birmingham Stove & Range Co., Bir- 
mington, Alabama. 


Caloric Gas Stove Works, Topton, Pa. 


Cameron Stove Co., 2ist and Decatur 
Sts., Richmond, Va. 
Cavalier Corp., Chattanooga, Tenn. 


Charter Oak Stove & Range Co., Ante- 
lope & Conduit, St. Louis, Missouri. 


Coleman Lamp & Stove Co., Wichita, 
Kansas. 

Copper Clad Malleable Range Co., 
Wainwright Building, St. Louis, Mis- 
sourl. 

Dixie Foundry Company, Cleveland, 
Tennessee. 


Dortch Stove 
Tennessee. 
Eagle Foundry Company, Belleville, Illi- 

nois. 
The Estate Stove Co., Hamilton, Ohio. 
Evanoil Division, Evans Products Com- 
pany, Fullerton at Greenfield, Detroit, 
Mich. 
Eureka Products Corp., O’Fallon, Il. 
Florence Stove Co., 1475 Merchandise 
Mart Bidg., Chicago, Illinois. 
Florence Stove Co., Kankakee, 
Florence Stove Co., Gardner, 
chusetts. 
Globe American Corp., Kokomo, Indiana. 
Globe Machine & Stamping Co., 1200 W. 


Works, Inc., Franklin, 


Illinois. 
Massa- 


76th St., Cleveland, Ohio 

Gray & Dudley Company, Nashville, 
Tennessee. 

Great Western Stove Co., Leavenworth, 
Kansas. 


Hammer-Bray Company, Oakland, Cali- 
fornia. 

Independence Stove & Furnace Co., In- 
depencence, Missouri. 
Indianapolis Stove Co., 

Indiana. 
International Oil Burner Co.. 
Park Avenue, St. Louis, 


Indianapolis, 


Spring & 
Missouri 


Jungers Stove & Range Co., Grafton, 
Wisconsin. 
Kalamazoo Stove & Furnace Co., Kala- 


mazoo, Michigan. 
Keeley Stove Company, Columbia, Penn- 
sylvania. 


Knox Stove Works, Knoxville, Tennes- 
see. 

A. J. Lindemann & Hoverson Co., 601 
West Cleveland St., Milwaukee, Wis- 
consin. 

Lonergan Manufacturing Co., Albion, 
Michigan. 

Lynn Products Co., 17 Willow Street, 


Lynn, Massachusetts 

Malleable Iron Range Co., Beaver Dam, 
Wisconsin. 

Metal Door & Trim Co., 
LaPorte, Indiana. 

Midwest Mfg. Co., Galesburg, Illinois. 


Heater Division, 


The Moore Corp., Joliet, Illinois. 
The Moore Corp., 2232 Bryden Road, 
Columbia, Ohio. 


Motor Wheel Corp., Lansing, Michigan. 
Mt. Vernon Furnace & Mfg. Co., Mt. 


Vernon, Illinois. 

National Enameling & Stamping Co., 
Range Division, Milwaukee, Wiscon- 
sin. 

Oakland Foundry Co., Belleville, Illi- 


nois. 
Odin Stove Mfg. Co., Erie, Pennsylvania. 
Ohio Foundry & Mfg. Co., Steubenville, 
Ohio. 
Orbon Stove Thii- 
nois. 
Perfection Stove Co., 7609 Platt Avenue, 
Cleveland, Ohio. 


Company, Belleville, 


Prentiss-Wabers Products Co., 1430 
Second Street North, Wisconsin 
Rapids, Wisconsin. 

Quaker Mfg. Co., 223 W. Erie S&t., 
Chicago, Illinois. 

Queen Stove Works, Inc., Albert Lea, 


Minnesota. 
Quincy Stove Mfg. Co., Quincy, Illinois. 
Zenown Stove Co., Owosso, Michigan. 
Samuel Stamping & Enameling Co., 
Heater Division, Chattanooga, Tennes- 


see. 
Silent Sioux Oil Burner Corp., Orange 
City, Iowa. 


Smith System Heating Co., Minneapolis, 
Minnesota 

Southern Stove Works, Richmond, Vir- 
ginia. 

Tennessee Enamel 
Tennessee 

Tennessee Stove 
Tennessee 

Tower Mfg. Co., 563 Atlantic Ave., Bos- 


Mfg. Co., Nashville, 


Works, Chattanooga, 


ton, Mass. 

United Stove Company, Ypsilanti, Michi- 
gan. 

Viking Mfg. Co., 600 S. High St., Akron, 
Ohio. 

Washington Stove Works, Everett, 


Washington. 
Harry C. Weiskittel Co., Inc., 4601 Phila- 
delphia Road, Baltimore, Maryland. 
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€VERHOT 
thctue ROASTERS 


PRECISION-BUILT FOR ACCURACY AND Effi- 
CIENCY THAT HOLD CUSTOMER GOODWILL 









Hi-Reflector Hinged 
Cover 
Elevating Rack 


Large Capacity 
Ruby-Lite Signal 
Hydraulic Bulb 


Safety Lift Handle Thermostat 
Cool Body Handles Band-type Element 
Shallow Meat Pan Automatic Control 


mt ae 


ROASTS - BAKES - BROILS - STEWS - TOASTS - GRILLS - FRIES 


€VEe R H OT COMPLETE LINE 


MEETS THE REQUIREMENTS OF 
CUSTOMERS OF EVERY PRICE CLASS 


@ Everhot offers not only the Standard Series 755 priced 
$22.50 to $24.95 and DeLuxe Series 750, priced $24.95 to $26.95, 
but also lower priced round and oval models; numerous 
combinations with broiler attachment, frying griddle, timer 
clock and electrical-appliance table, and the popular, new 
electric grill with oven attachment. 


EVERHOT NATIONAL ADVERTISING... 


in “McCall’s”, “Woman’s Home Companion” 














EASIER 
COOKING 


and “Good Housekeeping” will tie in with the 
1939 industrial group program of the leading 
roaster manufacturers. Write for complete 
information on the Everhot line and make big 
roaster profits in 1939. 


THE SWARTZBAUGH MANUFACTURING CO., TOLEDO, OHIO 


ESTABLISHED 1884 
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DELCO LINE ¥oc 39 


Quiet 
Beautiful 
New Fans 

with a 

5-year 
guarantee 
that are 
real profit 

makers 


IT'S A PLEASURE TO SELL 
the new 1939 Delco Fans be- 
cause they are bound to give 
the lasting satisfaction your 


customers expect from a 


Product of General Motors 


You will find the fans, illus- 
trated, with their graceful lines 
and wide, quiet blades profit- 
building sales leaders because 
the entire line includes every 
type of fan for home, office, 
factory and business use — 
Delco Desk, Pedestal, Ceiling, 
Exhaust and Ventilating Fans, 
and the 
leaders of the low-price field, 


Desk and 


Delco Aircirculators 


Delco Northeaster 
Delco 
Deluxe 
Pedestal 
12” and 16” 


Ventilating Fans. 


1939 CATALOG READY 


Delco 
Wide-Blade 
10°—12”—16” 


Delco 
Deluxe 
Pedestal 
10” 


it will pay you to write for your copy of our new descriptive cata- 


log—and see for yourself how easy it is to solve every cooling and 


ventilating problem when you sell Delco Fans. 


Get all the details 


and learn about the displays, posters and folders Delco provides to 


help increase sales and profits. 
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MANUFACTURERS DIRECTORY 





HEATERS (Tank Type, Water) 


Arthur & Fowler Co., 
\utomatic 


Portland, Ore. 
Electric Heater Co., Cross & 
Keim Sts., Pottstown, Pa. “Sepco” 
Cleveland Heater Co., 1933 W. 114th St., 

Cleveland, Ohio. “Rex” 
Crane Co., 836 S. Michigan Ave., Chi- 
cago, Ll. “Selectric 
Duro Co., Monroe St., Dayton, 
th 
Edison General Elec 
Taylor St., 


Appliance Co., 5646 
Chicago, Ill. “Hot- 
po nt 
Electromaster, Inc., 1803 E. Atwater 
St roit. Mich. “Electromaster” 
Heater Co., 60 Cherry St 
rt, Conn 
Heater Co., 4312 S. Tacoma 
‘acoma, Wash “Red Spot” 
Div., General Motors Sales 


‘o., Ne Park, Cleve- 
neral E tric” 
Gas & Electric Heater Co., 
Dixie Highway, Louisville, Ky. 
ffman" 
tream Heater Co., 8007 Grand Ave., 
Cleveland, O *‘Hotstream” 

Hynes & Cox Electric Corp., Albany, 
N. ¥ “Red Crown”, “Little Wonder” 

Kelvinator Div., Nash-Kelvinator Corp., 

Detroit, Mich “Kelvinator” 

Lectrolite Corp., Defiance, Ohio. 

“Saturn” 

Lindemann & Hoverson Co., A. J., S. 
Sixth & W. Cleveland Ave., Mil- 
waukee, Wis “L, & H” 

McGraw Electric Company, Clark Water 
Heater Div., Elgin, Ill “Clark” 

National Steel Construction Co., 425 
‘rontenac St., Seattle, Wash. “Na- 
tional” 

Norge Div Borg Warner Corp., De- 
troit, Mich “Norge” 

North American Elec. Appliance 
Inc., 42 Pearl St., Buffalo, N. Y. 

Philadelphia Electrical & Mfg. Co., 

N. 3lst St., Philadelphia, Pa. ‘Pr 
ress”, “Moderne” 

Rutenber Electric Co., 
*‘Marion” 

Standard Elec. Mfg. Co., 1718 N. 12th 
St Toledo, Ohio “Standard” 

Strauss Electric Appliance Co., Wauke- 
sha, Wis. “Strauss” 

Stewart Warner Corp., 
way, Chicago, IIL 

Thermador Electrical Mfg. Co., 2821 E 
Pico St., Los Angeles, Cal “Ther- 
mador”’ 

Thermogray Co., Jefferson, lowa. 
Warren Electric Appliance Co., Warren 
Bank Bidg., Warren, Pa “Weaco 
Wesix Electric Heater Co., 390 First St., 

San Francisco, Cal. “Wesix” 

Westinghouse Elec. & Mfg. Co., Mans- 
field, Ohio. “Westinghouse” 

Wood Mfg. Co., John, Conshohocken, Pa. 
“Thermo-Watt”" 

Woolwine Metal Products Co., 5119 S. 
Riverside Drive, Los Angeles, Cal. 


Marion, Ind 


Dwersey Park- 


HOTPLATES, GRILLS and TABLE 
STOVES 


zy Co., 1217 Wash- 
! Mass. “Acme”, 
“Acrom’ 
Armstrong Products Corp., 
W. Va. 
Beardsley & Wolcott Mfg. Co., Water- 
b Conn. “Torrid” 
Co Fostoria, O. *“Ber- 


Huntington, 


Toaster & Grill Co., Cleveland, 

“Brownie-Baker” 

Brannon, Inc., 14307 Third Ave. Detroit, 

ich 

Capitol Products Corp., Winsted, Conn. 

Chase Brass & Copper Co., Waterbury, 
Conn. 

Chicago Electric Mfg. Co., 6333 W. 65th 
St., Chicago, Ill “Handyhot”’ 

Connecticut Appliance Co., Winsted, 
Conn. 

Dominion Electric Mfg. Co., 22 Elm S8St., 
Mansfield, O. “Dominion” 

Edison G. E. Appliance Co., 5600 W 
Taylor St., Chicago, Ill. “Hotpoint 
Electromaster, Inc., Detroit, Mich 

“Laundry-Utility Stove” 
Estate Stove Co., Hamilton, O. 
Ev'ryDay Electric Co., Marion, Ind 
Fitzgerald Mfg. Co., Torrington, Conn. 
“Star-Rite”’, “Magic Maid” 
Florsheim, Inc. Lee, 1494 Merchandise 
Mart, Chicago, Ill. “Grillette” 
General Electric Co., Bridgeport, Conn. 
“General Electric” 
Gilbert Co., A. C., New Haven, Conn. 
Glorette Electric C 725 Eighth St., 
Oakland, Cal. ”” 
Jackson Electro Corp., 625 Broadway, 
New York City 
Kinsford Specialty Co.. 3915 Powelton 
Ave., Philadelphia, Pa. 
Knapp Monarch Co., Bent & Potomac 
Sts., St. Louis, Mo. “K-M” 
Kwikway Products Co., Bent & Potomac 
Sts., St. Louis, Mo. “Kwikway” 
Landers, Frary & Clark, New Britain, 
Conn. “Universal” 
Liberty Electric Co., 
Mameco Mfg. Co., 317 
Wash. “Mamco” 
Manning jowman & Co., 
Conn “Manning Bowman” 


Indianapolis, Ind. 
Wall St., Seattle, 


Meriden, 


Metal Ware Corp., Two Rivers, w 
“Empire” 

National Electrical Appliance Co., 11y 
Detroit Ave., Cleveland, O. oy 
tional” 7 

National Stamping & Electric Worm, 
3212 W. sake St., Chicago, 
“White Cross” 

Naxon Utilities Corp., 2101 W. Waly, 
St., Chicago, Il. j 

Nelson Machine Co., 1208 Fifth Ay 
New York City. 

Ohio Art Co.; Bryan, O. “Delta 

Proctor Electric Co., Seventh St. & Tab 
Rd., Philadelphia, Pa. “Proct 

Prometheus Electric Corp., 401 W 
St., New York City. “Prometheus 

Renner & Co., 2403 N. Oakley 
Chicago, Ill. “Renner” 

Robeson Rochester Corp., 

~~ = “Royal Rochester” 

Rutenber Electric Co., Marior 
“Marion” 

Samson United Co., 
“Samson” 

Sheridan Electro Corp., 3241 S. ®& 
Chicago, Ill. “Vogue” 

Son-Chief Electrics, Inc., Winsted, Cop 

Standard Electric Mfg. Co., 1718 ¥ 
Twelfth St., Toledo, O. “Standar@’ 

Starr Bros. jell Co., East Hamptg 
Conn. 

Stern Brown, Inc., 40 Orchard St., Lop 
Island City, N. Y “SuperStar” 
Superior Electric Products Corp., Cos 

Girardeau, Mo. “Superlectic” 

Swartzbaugh Mfg Co., Toledo, 
“Everhot Rangette”, “Kitchenetj 
Grill” 

U. S. Mfg. Co., Decatur, Ill. “Ba 
master” (biscuit and muffin) 

Waage Electric Co., 27 Warren St., Ne 
York, N. ¥ 

Wesix Electric Heater Co., 390 Fig 
St., San Francisco, Cal. ‘“‘Wesix” 

Wesco Mfg. Co. 417 N. State & 
Chicago, II. 

Westinghouse Electric & Mfg. (&, 
Mansfield, O. “Westinghouse” 

Winsted Hardware Mfg. Co., Winsted 
Conn. ‘“Durabilt” 

Wright Accessories, Inc., 
New York City. 

Wiegand, Edwin L., 7500 Thomas Blvé 
Pittsburgh, Pa “Chromalox” 


tochester, 


4 


40 W. 25th & 


HOUSE NUMBERS (Illuminated) 


Arrow-Hart & Hegeman Electric Co., 10 
Hawthorne St., Hartford, Conn. “Hé 
H” 


Continental Mfg. Co., Inc., 64 W. 23m 
St.. New York, N. YY. “Numberlité 

Novelty Lighting Corp., 2480 E. 22d St, 
Cleveland, Ohio. “Tell-A-House” 

Pryne. & Co., 1245 E. 33d St., La 
Angeles, Calif. 

Reed Electrical Mfg. Co., 239 Fourt 
Ave., Pittsburgh, Pa. 

Scheffler, 293 Ridgewood Ave., Gla 
Ridge, N. J. 


American Air Purifier Corp., 208 E. 27% 
St., New York, N. Y. 

Apex Rotarex Corp., 1070 E. 152nd &, 
Cleveland, Ohio “Apex” 

Corozone Air Conditioning Corp., Hanna 
Bldg., Cleveland, O. “Aquazone” 

Continental Motors Corp., 12801 E. Jeé 
ferson Ave., Detroit, Mich. ‘“Kleet 
aire 

Gilbert Co., A. C., New Haven, Conn 

Harris Auto-Car Air Conditioner Corp 
500 Fifth Ave., New York, N. f 
“Harris” 

Home Comfort Co., 
Comfort” 

Ilg Electric Ventilating Co., 
Crawford Ave., Chicago, Ill. 

Lion Mfg. Co., 2640 Zelmont Ave 
Chicago, Ill. “Healthifier” 

Mayfiower-Lewis Corp., Duluth & E 
Seventh Sts., St. Paul, Minn. “Lews 

Murray & Nickel Mfg. Co., 2608 Arline 
ton St., Chicago, Ill. “Murnick'’ 

Reidecraft Co., 67 Fairview Ave., M 
ville, Pa “Airoma” 

Swartzbaugh Mfg. Co., 1336 W. B 
croft St., Toledo, Ohio. ‘“Klenzair 

Vigor-Aire Corp., 127 S. Fifth St., P 
delphia, Pa. “Vigor-Aire”’ 

Walton Laboratories, Inec., 1186 G 
St., Irvington, N “Walton” 
Workrite Specialty Co... 523 N. 18th 5 
Milwaukee, Wis “Workrite” 


Harvey, Ill. “Home 


2850 x 


INTERCOMMUNICATING SYSTEMS 
(Wireless) 


American Carrier Call Co., 119 W 
St., New York, N. Y. 

Bogen Co., David, Inc., 663 Broadwa 
New York, N. Y. “Bogen”, “Commu! 
phone” 

Central Communication Devices In 
140 W. 22nd St., New York, N. ) 
Consolidated Communications Cort 
1215 Fidelity Bldg., Baltimore, Md 
Electronic Devices, Inc., Warren, P# 

“Port-A-Phone” 

Miles Reproducer Co., 812 Broadway 
New York, N. Y. “Miles”, “Voce 
phone”, “Filmograph” bw 
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River v J J 
a8 i G-E MOTORS HELP SELL APPLIANCES 
Chicags 
1 Ww Va 
8 Fit \ 
“Delta 
mst 2 
, 401 W 
Oakley" 
» R 
Marion, } 
1es T N. ¥ 
241 S&S. 3 
Vinsted, Cong! 
Co., 1718 5 i wo 
st Hama 8 A WASHER 
ard St., Long y * 
perstar | Ey AY 
DP. Capl 
aw : “ 
wattin ) = Washer motor with: 
rren St., Ne e “Lifetime” lubrication 
3 Rubber mounting 
‘Wes . - ia taaemanael 
Mfg. Co z : EFORE this young housewife buys, she wants to make sure 
ro Winsted * that she will get her money’s worth. It isn’t like buying a dress 
) W. 25th & she can’t judge the quality by feeling of the tub, the wringer, or 
homas Biv the motor. She judges the unit and its parts by trade-marks——by 
the reputation of the manufacturers. 
sean The G-E monogram on the motor is one such symbol. It is evi- 
ctric Cow. 1 , dence to prospects that the electric equipment is of high quality 
parr a —an added indication that the whole unit is dependable. The 
“Numberlit excellent performance of G-E motors is well known, and impar- 
House” tial surveys indicate a decided preference for them. Let G-E 
as oe othe” motors help you— it’s easy to sell what people want. 
Ave., G 


Later. the young housewife goes out to buy 
an ironer for her home laundry. She will come 
back to your store if you sold her a washer 


, 208 E. 270 


= 15000 a Fi that always does the weekly washing without 
Corp., Hanmi i das. trouble. It’s human nature to buy where you 
801 E Je have been treated right. 
ich. “Kleen , 
— ' G-E motors have always been built to meet the performance 
York, No 4 : standards of the appliances of which they are a part and are 
Ti. “Home = eo constantly being improved to meet new requirements as these 
Co, 2850 IT | — requirements occur. You can feel confident that a G-E motor 
slmont Ai P will do its part to make satisfied users whose good will helps you 
puluth & & make sales and who return to buy other appliances. General 
Sane Electric Company, Schenectady, New York. 

Ave., Mort 
36 Ww. 
th St., P G-E MOTORS ARE BUILT TO LAST 

1186 
ig on” Service-free Rotor—has a one-piece cast-aluminum winding; has no riveted or soldered joints. Will operate 


indefinitely without servicing 

Protected Stator—treated with a rust-resisting compound. Windings are resistant to moisture, oil, and mild acids and 
SYSTEMS alkalis ; a 
Long-lived Bearings—positive oi! circulation keeps clean oil on bearing surfaces. Washer motors are “‘lifetime 
lubricated —have sufficient factory lubricant to last the life of the washer upon which they are originally mounted. 


119 W 


3 Broadw 
', “Commu! 


levices I! 
ork, N 
ions 
imore, Md 
Warren, P 
2 Broadw 
iles”, 
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Dependable Performance 


The Advanced Engineering of the 


KIRBY MopEL 2C | 


The Trouble-Free Power of its | 


Black & Decker 


Oa 


JAMES B. KIRBY knows vacuum cleaners. He ought 
to. He’s been making them for thirty-two years. Today, 
he holds more than 80 patents for his vacuum cleaner 
inventions. His newest KIRBY—the Model 2C —fea- 
tures one of his exclusive patented developments—the | 
“SANI EM-TOR’’—a quick, easy, convenient and sani- 

tary way to dispose of collected dust and dirt. 

Ever since 1925 (when the Scott & Fetzer Co. began 
large-scale production on his machines) Mr. Kirby has 

specified Black & Decker Motors as “must.” That he 

has found these motors “‘tops” in their field is proved 

by the fact that for the newest Kirby, Model 2C, he has 

again specified a trouble-free Black & Decker Motor. 























The Black & Decker Electric Company is America’s 
most experienced specialist in the design and manufac- 
ture of complete motors or series parts for vacuum 
cleaners. Cooperation of our engineers is at the disposal 
of manufacturers interested in the application of uni- 
versal motors to the improvement of their products. 




















BLACK & DECKER 





THE BLACK & DECKER ELECTRIC CO., KENT, OHIO 
Specialists in the Design and Application | 
of Universal Motors | 
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Pictur-Fone Co., 806 S. Main St., Lima, 
Ohio 

Radiofone Corp., 136 W. 22nd St., New 
York, N. Y. “Radiofone” 

RCA Mfg. Co., Inc., Front and Cooper 
~~ Camden, N. J. “RCA”, “RCA- 

ictor’ 

Regal Amplifier Mfg. Corp., 14-16 W. 
17th St., New York, N “Ultra- 
dyne” 

Transfone Corp., 14 W. 45th St., New 
York, N. Y. 

Webster Electric Co., Racine, Wis. 
“Webster Electric Teletalk” 

Zenith Radio Corp., 6001 W. Dickens 
Ave., Chicago, Il. “Zenith tadio 


Nurse” 


INTER-COMMUNICATING SYSTEMS 
(Cabled) 


Automatic Elec 
Buren St., 


Sales Cx 
Chic ago, Ill 


Ameri can 
1033 Van 


mB. Co. of America, 37 W. 20th 
St., New York, N. Y. 

Amplion Products Corp., 38 W. 21st St., 
New York, N Y 

Autocrat Radio Co., 3855 N. Hamilton 
Ave., Chicago, Ill. “Autocrat” 

Bell Sound Systems, Inc., 1183 Essex 
Ave., Columbus, Ohio “Bel”, “Bel- 
fone” 

Bogen Co., Inc., David, 663 Broadway. 
New York, N. Y. “Bogen”, “‘Com- 
muno-phone” 

Chicago Sound Systems Co., 160 E 


aa nois St., 
Cc 

mmun- A-Phone 
'B road St., 
Phone” 


Chicago, Ill. “Communi- 
1175 


Systems, Inc., 
m @ ““Magic- 


New: ark, 


Connecticut Tel. & Elec. Corp., Meri- 
den, Conn 
Conversaphone Co., 17 W. 60th St., New 
York, N. Y¥ “Gonversaphone” 
580 Fifth 


Dic tograph Products Co., Inc., 
Ave., New York, N. Y. 
Electronic Devices, Inc., 

“Port-A-Phone” 
Electronic Sound Labs., Inc., 
rose Ave., Hollywood, 
Espey Mfg. Co., Inc., 67 
York, N. ¥ 
Gates Radio & Supply Co., 
St., Quincy, TI 


Warren, Pa. 
5912 Mel- 
Calif 

Irving Pl., New 


115 N. 4th 


General Electric Co., Bridgeport, Conn. 
‘General Electric” 
Gibbs, Thomas B., 900 W. Lake St.. 


Chicago, Tl 


Holtzer-Cabot Elec. Co., 125 Amory St., 


Boston, Mass. 
Intercall Systems, Inc., Fifth and Nor- 
wood, Dayton, Ohio “Intercall” 
Insuline Corp 23 Park P1., 


of America, 

New York, N. ¥ 

La Salle Radio 

St., New York 

Reproducer Co., 812 Broadw 

New York. N. Y¥ “Miles”, Weas 
phone”, “Filmograph” 

Million Radio and Television. 
Ohio St., Chicago, Tl. 

Operadio Mfg Co., St 
“Operadio” 


Corp., 140 Washington 
_. oe 


685 
“Million” 
Charles, Il. 


Pierce Airo, Inc., 510 Sixth , z 
York, N. Y. 1 Ave., New 
Pacent Eng. Corp., 79 Madis 
New York, N. ¥ ae Ave, 


Philco Radi o & Tel. Corp., Philadelphia 
Pa. “Phileo-Philophone” seas 
Pictur-Fone Co., 


t 806 S. Main St., 
Ohio. 


Lima, 


Radio Amplifier Labs., 59 Walker Sst 
New Yor N. ¥. 2 
Radio Rece ptor Co., 251 W. 19 
Ne w York. N. ¥ - 19th St., 


RCA Mfg. Co., Inc., Front and Cooper 
Sts.. Camden, N. J. “RCA”, “RCA- 
Victor” 


Regal Amplifier Mfg Corp., 14-14 W. 
17th St.. New York, N. ¥. “Ultra: 
dyne” 

Remler Co., Ltd.. 2101 Bryant St San 
Francisco, Calif. “Remler” r 

Segelsound, Inc., Gardner, Ma: 

Signal Elec. Mfg. Co. Mens 
Mich 

Sound Products, 704 N. Curson Ave.. 


Hollywood, Calif 


Sound Systems, Inc., 6545 Carnegie Ave., 


Cleveland, Ohio 

Techna Corp. 926 Howard St., San 
Francisco, Calif. 

Tri ~ pe pd Cc a 30 Rocke feller Plaza 
New York, N. Y. “Bullet” : 


Transformer Corp. of America, 69 Woos- 
ter St.,. New York, N. Y “Clarion” 
Triumph Mfg. Cx 4017 W. Lake St., 
Chicago, Il “Triumph” 
United Reproducers, Springfield, 
“Electro-Call” 
United Scientific 


Ohio 


Labs., Inc., 440 Lafay- 
: ¥ 


ette St.,. New York, N “Magna” 
United Sound Eng. Co., 2229 University 
Ave., St. Paul, Minn. 
Universal _Mie re ehene Co., Inglewood, 
Calif. 





Webster Co., 
Chicago, Ill. 
Webster Elec. Co., 


Bloomingdale St., 


Racine, Wis. “Web- 


ster Electric Teletalk 

Western Elec. Co., 195 Broadway, New 
York, N. 

Wholesale Radio Service Co., Inc., 100 
Sixth Ave., New York, N. Y. “Lafay- 
ette” 
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IRONERS (Clothes) 


Altorfer Bros. Co., 


Peoria, Ill. “ap 
American 


Ironing Machine Co. Aj 


quin, Ill. “Simplex” 
Apex Rotarex Corp., 1070 | 
St., Cleveland, “Apex 


Armstrong Products Corp., Hunt 
W. 


Va. “Porta-Lectric” (por 
Automatic Washer Co., 300 Third 
Newton, Iowa. “Automatic” 

Day” 


tarlow & Seelig Mfg. Co., Ripo: 
“Speed Queen” 


wa Corp., West Bend, Wis 
Bl: uc - Mfg. Co., 56 Blackst 
Jamestown, N. Y. “Bil: ackstc 


Bese Washing Machine Co., ‘ 
Wheel & Mfg. Co., 110 
Chicago, Ill “Handed 


19th St. & 52nd Ave 
“Conlon” 
3401 Colerain Ave 


a 
Monroe St., 
(portable) 

Conlon Corp., 
cago, Il. 

Crosley Corp., 


cinnati, O. “Crosley” 

Dexter Co., 408 Ninth St., Fairfs 
Iowa “Dexter” 

Easy Washing Machine Corp., Solar 


Spencer Sts., 
Edison General 
5600 W. 

“Hotpoint” 
General Electric 


Syracuse, N. Y East 
Electric Appliance 
Taylor St., Chicago, | 


Co., Bostor Ay 
Bridgeport, Conn. “General Elect; 
Getz Power Machine Co., Mort: yn, I 
Haag Bros. Co., Peoria, Ill. — 
Holland-Reiger Corp., Sandusky, 0b 





“Holland”, “Faultless’ , 

Horton Mfg. Co., 731 Osage St 
Wayne, Ind. “Horton” 

Hurley Machine Div., Electric How 


hold Utilities Corp., 54th Ave., 


Cermak Rd., Chicago, Ill cher 
Ironrite Ironer Co., 38 Piquet Ava 
Detroit, Mich. ‘“Tronrite’ 


Kelvinator Div., Nash-Kelvinator ¢ 
4250 Plymouth Rd., Detroit, M 
“Kelvinator” 


Landers Frary & Clark, New Brit 
onn. “Universal” 

Maytag Co., Newton, Iowa “Mayta 

Meadows Mfg. Co., 1945 S. 54th Av 


Chicago, Ill. “Meadows” 
Nineteen Hundred Corp., St. Josep 


Mich., and Binghamton, N 
“Whirlpool”, “Niagara” 

Norge Div. Borg-Warner Corp., 67] 
Woodbridge Rd., Detroit, M 
“Nor ~ 

Prima Mfg Corp., Sidney, 0 
“Prima” 

Victor Electric Products Co. 2% 
Robertson ve., Cincinnati, {4 

“Victor” (portable) 

Voss Electric Mfg. Co., Davenport, low 
“Voss 


Westinghouse Electric & Mfg. Co., Man 
field, O. “Westinghouse” 


IRONS (Curling) 


Beardsley & Wolcott Mfg. Co., Wate 
bury, Conn. “Torrid”, 
“Pyramid” 

Bersted Mfg. Co., 

Connecticut 
Conn. 

Dominion Electrical Mfg. Co., 
St., Mansfield, O. “Electrahot’ 

Fitzgerald Mfg. Co., Torrington, C 
“Star-Rite” 

General Electric Co., 
“General Electric” 

Jiffy Electric Co., Hazel 
Royal Oak, Mich. 


Fostoria, O. 


229 E 


Bridgeport, Cor 


Knapp Monarch Co., Bent & Potor 
Sts., St. Louis, Mo. “K-M”" 

Kwikway Products Co., Bent & Potor 
Sts., St. Louis, Mo. “Kwikway’ 

Landers, Frary & Clark, New Brita 
Conn. “Universal” 

National Stamping & Electric Work 
3212 W. Lake St., Chicago, 
“White Cross” 

Ohio Art Co., Bryan, O. “Priscilla” 


Samson-United Rochester, N 
“Samson” 

Sun-Chief Electrics, Inc., 
“Son-Chief” 

Superior Electric 
Girardeau, Mo. 

Waage Mfg. Co., 5100 Ravenswood 4 
Chicago, Ill. “Waage” 

Westinghouse Electric & Mfg. Co Ma! 
field, O. “Westinghouse” 


orp., 


Winsted, Con 


“Superlectric”’ 


IRONS (Fiat) 





Acme Electric Heating Co., Ww 
ington St., Boston, Mass cme 
American Electrical Heater Ci ' 
Cass Ave., Detroit, Mich. “Amer 


Beauty” 
Beardsley & Wolcott 
bury, Conn. “Torrid 
Benton Harbor Malleable Ind 
Benton Harbor, Mich. “Royal | 
3ersted Mfg. Co., Fostoria, O 


Ross Electric Product 
Waterbury, Conn. 

Birtman Electric Co., 4140 F 
Ave., Chicago, Ill. “Birtman 
Brannon, Ine., 14307 Third A 
Detroit, Mich. “Zephyr Cordles* 
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Appliance Co., Winsted 


Park Statioq 


Products Corp., Ca 


Mfg. Co., Wat# 








Rutenb 
son 
“Ev'! 

Samsor 

toch 

Son-Ch 
“Son 

Steam 

York 

Steem- 








Ma 






EL 








‘orp., Solar 
N. ¥ Eas 
Applia 
Chicagi 
Bostor 
eral Elect 
Morton, | 
lL. “Haag 
ndusky, Oh 


lectr H 

ith Ave 

I Tt 

Piquette A 

Vinat 

yetro N 

New I 

a “Maytag 

S. 54th Av 
St. Josep 

ton, N 

Corp 

‘troit, M 

idney, 

S Co 


acinnati, 
venport, low 


fg. Co., M 


geport, Cor 
Park Stat 


t & Potor 
“mM” 

nt & Potor 
‘wikway” 


New Brita 


ectric Work 
Chicag 


Priscilla” 
hester, N. ! 


Vinsted, C 
| Corp 
lectrix 


snswood A 


fg. Co., M 


» Ind 
yal | 
.. @& 


roduct 
40 F 
irtman 


Third A 
F Cord = 
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Ave 
Ave 


nicago Electric Mfg. Co.,. 6333 W.. 65th 
7 icago, IL “Handyhot” 
Flexible Shaft Co., 5600 
elt Rd., Chicago, IIL. “Sun- 
hed lronmaster” 
jeman Lamp & Stove Co., Wichita, 
Kansas. “Superspeed” 

ut Appliance Co., Winsted, 


Cor 
xie Metal Products Co., Birmingham, 
Ala 


»minion Electrical Mfg. Co., 22 Elm 
st. Mansfield, O. “Dominion”, “Elec- 
trahot 

wer Appliance Co., Dover, O. ‘Dover’ 
ectrical Products Co., 6535 Russell 
S vetroit, Mich. “Chereton Cord- 


tage! ild Mfg. Co., Torrington, Conn 
Magic-Maid”, “Star-Rite” 
neral Electric Co., Bridgeport, Conn. 


cnapp Monarch Co., Bent & Potomac 
Sts St. Louis, Mo. “K-M”" 

‘wikway Products Co., Bent & Potomac 
Sts, St. Louis, Mo. “Kwikway” 
anders, Frary & Clark, New Britain, 
Conn “Universal” 
fanning Bowman, Meriden, Conn. 
Manning Bowman” 
fetal Ware Corp., 1715 Monroe St., Two 
Rivers, Wis 
firacle Products, Inc., 36 S. State St., 
Chicago, Ill 
stional Stamping & Electric Works, 
3212 W Lake St., Chicago, Ill 
“White Cross” 
elson Machine & Mfg. Co., 7933 Ewald 
Rd., Cleveland, O. 
hio Art Co., Bryan, O. “Delta” 

Proctor Electric Co., Seventh St. & 
Tabor Rd., Philadelphia, Pa 

mR & R Electric Corp., Mt. Joy, Pa. 
Greyhound” 

Robeson Rochester Corp., Rochester, 
N. Y “Royal Rochester” 

Rutenber Electric Co., Charles & Bran- 
son Sts., Marion, Ind. “Marion”, 
“Ev'ryday” 

Samson United Corp., 8 Jones St., 
Rochester, N. Y. “Samson” 

Son-Chief Electrics, Inc., Winsted, Conn. 
“Son-Chief” 

Steam-O-Matic, 1150 Broadway, New 
York City “Steampoint”’ 

Steem-Electric Corp.. 726 Lafayette St., 
St. Louis. Mo “Steem-Eiectric” 

Stern-Brown, Inc., 42 Orchard St., Long 


Island City, N. ) 3 “Superstar”, 
“lovee” 
Superior Electric Products, Cape Girar- 
deau, Mo “Superlectric’, “Super- 
matic” 
Therm-O-Lectric Corp., 3300 15th St., 


Detroit, Mich “Therm-o-lectric” 

Waage Electric Co., 27 Warren St., New 
York City 

Westinghouse Electric & Mfg. Co., Mans- 
field, O “Westinghouse” 

Winsted Hardware Mfg. Co., Winsted, 
‘onr “Durabilt” 


IRONS (Soldering) 


Acme Electric Heating Co., 1217 Wash- 
ngton St., Boston, Mass ‘Acrom’ 
Adrola Corp., Adrola Bldg., Port Jeffer- 

s N. ¥ “Adroit” 

ean Electrical Heater Co., 6110 
‘ass Ave., Detroit, Mich. “American 
Beauty” 

Brach Mfg. Corp., L. S., 80 Duryea St., 
Newark, N. J 

Cole Radio Works, 85 Westville Ave., 
Caldwell, N. J 

Chapman Machine Co., Terryville, Conn 
“Chapman” 

Dominion Electric Mfg. Co., 22 Elm S8t., 
Mansfield, O “Electrahot” 

Drake Electric Works, 3656 Lincoln 
Ave., Chicago, IIL “Solder King”, 









Eagle Electric Mfg. Co., 59 Hall St., 
srooklyn, N. Y. “Eagle” 
ric Pouring Appliance Co., Stark- 





Electric Soldering Iron Co., Deep River, 
Conn. “Esico” 

General Electric Co., Bridgeport, Conn 
General Electric” 

Hexacon Electric Appliance Corp., 161 
V. Clay Ave., Roselle Park, N. J. 
Hexacon", “Solder-Master” 

Insuline Corp., of America, 25 Park 
Place, New York City ‘“Insuline” 

Ka Co., J. H., 121 Second St., San 
Francisco, Cal 

Kinsford Specialty Co., 
\ve., Philadelphia, Pa 

Landers, Frary & Clark, New Britain, 
Conn “Universal” 

Lenk Mfg. Co., Newton Lower Falls, 
lass “Lenk De Luxe” 

Northern Electric Co., 2835 N. Western 
\ve., Chicago, Il. 


3915 Powelton 


Vhio Art Co., Bryan, O “Delta” 

Post Electric Co., Andover, N. J. “Meta- 
tric” 

Samson United Corp., Rochester, N. Y¥ 
Samson” 


Stanley Electric Toll Div., Elm St., New 
Britain, Conn 
Suttle Equipment Co., Lawrenceville, 
“Soderwand” 


Trent Co., Harold E., 640 N. 45th St., 


hiladelphia, Pa. 
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_{ WHAT DO YOU 


KNOW ABOUT 
THOSE NEW 
DIEHL 
“JUNIOR” FANS? 
















WHAT IS THE 


STORY ABOUT 
DIEHL AIR This new DIEHL Fan Catalog, illustrated with 


CIRCULATORS? large realistic fan pictures and pages of selling 
specifications, points the way to outstanding 
profit opportunities. In this complete DIEHL 

oe sg Fan Line there are available smart looking, effi- 
i WHAT IS NEW 








cient and reasonably priced DIEHL Fans for al- 
most all types of application ... fans that are 
built to create lasting good-will and satisfaction 
... fans that offer unprecedented opportunities 
for increased sales volume. 


IN DIEHL 
ATTIC 
VENTILATION? 


Added to this, is a series of colorful attention- 
CAN YOU GIVE getting dealer selling helps to attract buyers— 
wt ME THE FACTS to help make sales with profits for DIEHL Fan 
amnrainii Dealers. Return the coupon today for your 
FAN LINE? copy of the DIEHL Fan Catalog or ask your 
wholesaler for full information and prices on 


the DIEHL 1939 Fan Line. 








DIEHL MANUFACTURING COMPANY 
Electrical Division of 
THE SINGER MANUFACTURING COMPANY 
Elizabethport, N. J. 
Atlanta Boston Chicago Dallas New York Philadelphia 


FIFTY YEARS OF LEADERSHIP IN FAN DESIGN AND MANUFACTURE 
A Size and Type jor Euery Need ans Sitti. oa 





NG—FEBRUARY, 1939 PAGE 81 

















Seay OUT 
£75 THROW 
8 yp sell MORE JoasteR? 
AND $5 OO 


Aren't you about fed-up with “biggest”, “best”, “most 
sensational” and all those other campaign bromides? Wouldn't you simply 
like to have a good toaster to sell—the kind the Stuyvesant’s would be 
proud to own at a price the Cohen’s, Kelly’s and Joneses could afford 
to pay? You can! Proctor Toasters—you know their quality—are now 
manufactured by « new production methods in such quantities that prices 
have tumbled 25% to 43% lower than last year. With Proctor quality at the 
new low prices you cam increase your volume and make a really worth- 
while profit per unit of sale. Why not get the full details of Proctor’s 
volume-with-profit line for ’39 today ? 

















The Consolidated Edison Company of 
New York sold 230,000 Turn-O-Matic 
Toasters in their famous “Bargain 
Package” —the largest toaster order 
ever placed. 











PROCTOR 


golden bro 





TURN -O-MATIQ— Makes 





wn toast done to your liking 





A finger touch opens both doors to 





gether. Same excellent 





workmar 





ship as 










Proctor 


New 


Double and Single Automatics 


"$2.95 












PROCTOR SINGLE AUTOMATIC TOASTER 





Toasts two s one side at a time 






done Keeps 





Fully 


53.95 


ita toast 











PROCTOR DOUBLE AUTOMATIC TOASTER 






ry tim Silent 







vhen toast 


s done 


no clock to w 





nd Current shuts 






worm fill 





off automatically, toas ep 





d Makes 










FREE 


Extr 

& " Toasters On 4 Sensibie Deals 
yt. GE induc eat, Proctor 
Considered , — of ~ Our attractive — 
counts paccte ¥ usual liberal die 


DEAL 1 


Omatic 
et free one Turn cy, Ture. O.M. ° 
ful counter _— -O-Matic Plus a — 


DEAL 










© Automatics— 
ee, 








Order 
©ne Turn.cC. Maske toon 1 Tera- “O-Matics—Ger 
Display stand ~ 
literature 


Sree with Deal 1— 


Sell the pape 


PROCTOR- 


LINE FOR VOLUME IN ’39 


PROCTOR ELECTRIC COMPANY «+ 7th & TABOR ROAD + PHILADELPHIA « PA. 


every dea Come ier 
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Vasco Electrical Mfg. Co., 4116 Avalon 


3ivd., Los Angeles, Cal. “Vasco Hot- 
spot 
Vulean Electric Co., 600 Broad St., 
Lynn, Mass “Vulean”, “Mercury” 
Waage E ore Co., 27 Warren St., New 
York, 2} 
Ward Mfg. t. 1812 Winona St., Chi- 
ago, Ill “Ward” 
We limade Electric Mfg. Co., Torrington, 
Conn. “Wellmade” 


IRONS (Waffle) 


Acme Electric Heating Co., 1217 Wash- 
ington St., joston, Mass “Acme 
Beardsley & Wolcott Mfg. Co., Water- 


bury, Conn. 
Bersted Mfg. Co., Fostoria, O. 
Chicago Electric Mfg. Co., 
St., Chicago, Il. 
Chicago Flexible 
Roosevelt Rd., 
beam” 


“Bersted” 
6333 W. 65th 
“Handyhot” 

Shaft Co., 5600 W 
Chicago, Ill “Sun- 


Dominion Electrical Mfg. Co., 22 Elm 
St., Mansfield, O “Dominion” 

Fitzgerald Mfg. Co., Torrington, Conn 

Florsheim, Inc., Lee, Merchandise Mart, 
Chicago, Ill Grillette’ 

Forestek Plating & Mfg. Co., 9607 
Quincy Ave., Cleveland, O 

General Electric Co., Bridgeport, Conn. 
General Electric” 

General Mfg. Co., Dayton, O 

Gilbert Co., A. C., New Haven, Conn 

Second St., San 


Kay Co., J H., 121 
Francisco, Cal 
Knapp- Monarch Co.,° Bent & 
Sts., St. Louis, Mo. “K-M” 
Kwikway Products Co., Bent & Potomac 
Sts., St. Louis, Mo “Kwikway” 
Landers, Frary & Clark, New Britain, 
‘Universal” 
Lehman Bros Silverware 
Grand St., New 


Potomac 


Corp., 197 
York City “Kro- 


Made-Rite Co., 22 Elm St., Mansfield, O 
*“Made-Rite 

Manning Bowma Meriden, Conn 
“Manning Bowman", “Twin Reversa- 


ble 
McGraw Electric Co astmaster Div., 


Sgin, Ill. “Toastmaster Waffle Baker” 
Metal Ware Corp., Two Rivers, Wis 
National Electrical Appliance Co., 11840 

Detroit Ave., Cleveland. O 
National Stamping & Electric Works, 


3212 W Lake St.. Chicago, Il 


“White Cross’ 

Nelson Machine Co., 208 Fifth Ave., 
New York City 

Porcelier Mfg. Co Greenburg, Pa 
Porcelier”’ 

Proctor tlectric Co Seventh St. and 


‘Tabor Rd., Philadelphia, Pa.  “Proc- 


Robeson Rochester Corp., 193 Anderson 
Ave., Rocheste N 4 “Royal 
Rochester” 

Rutenber Electric Co.,_ ¢ “harles and 
Bran - Sts., Marion, Ind “Marion” 


Samson Tnited Corp., 
‘Samson” 


Rochester, N. Y. 


Stern-B rown, Inc., 42 Orchar« d St., Long 
Island City, N. Y ‘Supe smtar’ 

Superior Electric Products rp., Cape 
Girardeau, Mo “Supe rlectric® 

Utility Electric Co., 622 Tower Grove 
Ave., St. Louis, Mo 

Westinghouse Flectric & Mfg. Co., Mans- 
field, O “Westinghouse’ 

KETTLES (Tea and Water) 

Brannon Inc., 14307 Third Ave., Detroit, 
Mich 

Chase Brass & Copper Co., 236 Grand 
Ave., Waterbury, Conn. 

Electromaster Inc., Detroit, Mich. 

Forman Bros., Inc., 183 Broadway, 
Brooklyn, N. Y. “Tea Maid” (glass) 

General Electric Co tridgeport. Conn 


Landers Frary & 
Conn 

National Enameling & Stamninge Works, 
3212 W Lake St., Chicago, Ill. 
(Glass) 


Clark, New Britain, 


West Bend Aluminum Co., West Bend, 
Wis ‘Speedmaster’ 

KITCHENS—UNIT and CABINETS 

Colonial Stove Co., E. Somerset, Tren- 


ton Ave. & Reading Rd., 
Pa 

Cox & Co., 145 E. 
Plains, N. Y. 

Coppes, Inc., Nappanee, Ind 

Edison General Electric Co., 
Taylor St., Snenee,, Ill 

General Electric Co., Nela 
land, Ohio. 

General Porcelain 
Co., 4131 W. 


Philadelphia, 


Post toad, White 
5600 W. 
Park, Cleve- 


Enameling 
Parker Ave., 


& Mfg. 
Chicago, 


Ill. 
Hoosier Mfg. Co., New Castle, Ind 
I-XL. Furniture Co., Inc. .. Goshen, Ind 
“I-XL Serv-U-Well’ 
Kitchen Maid Corp., Andrews, Ind. 
Mutschler Bros. Co., Nappanee, Ind. 


“Porta-Built” 
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: = Fitze 
Parsons Co., The, Detroit, Mich Sst 
Peerless Built-in-Fixture Co., 2608 ¢ Gene 
Pablo Ave., Berkeley, Calif. : “G 
tobot Products Corp., Industrial Bp Halll 
_ Bidg., Detroit, Mich. ~ ¥e 
St. Charles Mfg. Co., St. Charles, ] Han 
Westinghouse Elec. & Mfg. Co., Ma Je 
field, Ohio a “A 
Whitehead Metal Products Co. of Healt! 
304 Hudson Ave., New York, N. y “He 
Youngstown Pressed Steel Co., Way John 
Ohio. Ave 
ligh 
sal 
LAMPS (Bed Spotlight Type) KEW 
Kinstf 
Ave 
Bri wn Elee tric Co., Rochester, N Kna))] 
“Personalite Sts 
Eagle Electric Mfg. Co., 59 H N Knott 
Brooklyn, N. Y “Nite Beam tr 
Luminator Inc., 851 Washington R Kwik 
Chicago, Il “Spotray” ma 
Smith Mfg. Co., A., Rochester, XN Maste 
‘‘Moonbeam” Chi 
Millet 
Cor 
McFa 
LAMPS (Fluorescent) Ne’ 
McIn 
for 
Architectural Lighting Co 2765 s Natié 
lary Court, Chicago, TI. 321 
Barkon-Fri nk Tube Lighting ¢ “orp., 2 “W 
Bridge Plaza South, L. I. City, N. y Nort 
Beardslee Chandelier Mfg Ger’ 16 § 11 
Jefferson St., Chicago, Ill % Nort! 
Belson Mfg. Co., 800 S. Ada St., Ch ert 
Tl. ; Pitt 
Colonial Premier Co., 450 W. Suns Cit 
St., Chicago, Tl Polo 
Curtis L ighti ng, Ine., 1123 W. Jacks st 
_Blvd., Chicago, Tl Prot 
Efcolite Corp., Trenton, N. J St 
Ender Mfg. Corp., 260 West St. x, Rod 
York, N , . Rods 
F Tata s-O-L Mfe. Co., 99 Li Roge 
‘ __N. J. E 
Globe Lighting Fixture Mfg. ¢ I, 
_ Seventh Ave., Brooklyn, N. Y Safe 
Greenway Reflector Mfg. (Co., 3129 st 
22nd st Philadelphia, Pa Sam 
Gruber tros 72 Sp y St lew y . 
a pring New Scie 
Holden, Dean H., 2341 Carnegie A Bt 
Cleveland, Ohi« 4 
Hub Electric Corp., 2219 W. Gran c 
Chicago, Ill ' ‘gupanie U. 
Illuminating Arts, 2110 Commonwé S' 
Ave., North Chieago, Tl] he, 
Kelley Inc., Frank, Elkins Park, Pa Ultr 
toe Products, Ine Highland. Par > 
Luminator, Inc., 120 N. Peoria St.. ¢C Wa 
cago, Ill B 
Novelty Lighting Corp., 2480 >I A, 
St., Cleveland, Ohio. ' ii We 
Overbagh & Avres Mfg. Co., 411 § 1 
Clinton St., Chicago, TT] We 
Pickwick Metaleraft Corp., 489 Br - 
St.. New York, N. ¥ We 
Radiant Lighting Fixture Co.. In J 
Morton St., New York, N. Y bad 
Vim Lite, Ine., 52 E. 19th St f’ 7 
NY 19th . New Y 
Virden Co hn C., 6009 Lonegfe 
w Ave., Cleve 1, Ohio 
akefield Bri Co., F. W., Verm 
Ohio LA 
Wilson Lighting, Inc., 411 S. Clinton § 
Chicago, Il Ab 
Wiremold Cx Hartford, Conn ‘ 
Ar 
Ar 
LAMPS (Health and Sun) 
Al 
Acturus Radio Tube Co., 720 Freling 
husen Ave., Newark, N. J. “Sy: J 
(bulb only) 
Adjustable Fixture Co., 104 E. Mas Br 
St., Milwaukee, Wis ‘Adjusco” 
Edmands, Walter S., 135 Columbus Av Bi 
Boston, Mass. 
Battle Creek Equipment Co 48 N Ci 
Washington St., Battle ¢ ‘reek, Mich . 
Beardsley & Wolcott Mfg. Co., Wat : 
bury, C onn Torrid” . 
Beck-Lee Corp., 628 W. Jackson Blv E 
Chicago, Il “Sun Rival” . 
setz Co., Frank S., 604 Hoffman &t E 
Hammond, Ind. “Hand Ark”, “St . 
ark”, ‘Heliotone” “Cold Quartz E 
Black, M., 309 Cherry St., Philadelp! . 
Pa. F 
Branston, Inc., Charles A., 33 E. F . 
St., suffalo, N Y “Bran § F 
“Luxette” F 
Britesun-Vogel-Peterson (Co., 1801 > ' 
Wolcott Ave., Chicago, Ill. “Brite F 
Burdick Corp., Milton, Wis 
Chicago Electric Scientific Co., F 
Warren Blvd., Chicago, Ill. “Ther: 
Chicago Flexible Shaft Co., 5600 Roose- F 


velt Rd., Chicago, Ill. ‘“Infra-Ré« 


Connecticut Appliance Co., Win I 
Conn 

Dominion Electric Mfg. Co., 22 Elm St . 
Mansfield, O “Dominion” 

Eagle Electric Mfg. Co., 59 Hall St ' 
Brooklyn, N. Y. “Eagle” ( 

Ender Mfg. Co., 264 Canal St., 
York City ‘Emco” 

Farber, Inc., S. W., 151 S Ane St 


Brooklyn, N. YY. “Adjusto-R:z 


Faries Mfg. Co., Decatur, Ill. “Paries | 
Fischer & Co., H 2323 Waba 
Ave., Chicago, TIL. “Ete alth Develo 
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mitggerald Mfg. Co., Torrington, Conn. 
s -Rite”’, “‘Vim-Ray” 
General Electric Co., Bridgeport, Conn. 


General Electric 

Hallberg, J. H., 303 Fourth Ave., New 
y City “Hallberg” 

Hanovia Chemical & Mfg. Co., 233 New 
Jersey Railroad Ave., Newark, N. J. 
A ne 

Health Ray Mfg. Co., Deep River, Conn 
Health-Ray” 
yhnson Mfgrs., Paul E., 6745 Langley 
Ave., Chicago, l ‘Universal Sun- 

light’, “Electric Sunshine”, “Univer- 

sal Glolite” 

Keene Chemical Co., 208 E. 23d St., 
New York, N. Y. 

Kinsford Specialty Co., 3915 Poweltan 

Philadelphia, Pa. “Aurora” 

Monarch Co., Bent & Potomac 

Sts., St. Louis, Mo. ‘“‘K-M”’ 

Knott & Garllus Co., 3945 A St., De- 

t, Mich. ‘“‘Vita-Ray”’ 

Kwikway Products Co., Bent and Poto- 
mac Sts., St. Louis, Mo. “Kwikway” 

Master Electric Co., 2309 Archer Ave., 
Chicago, Ill. “Master” 

Miller Co., 101 Center St., Meriden, 
Conn 

McFadden & Co., H. G., 40 Warren St., 
New York City “Thermolite’’ 

MeIntosh Electrical Corp., 12 N. Cali- 
fornia Ave., Chicago, Ill *“Biolite” 

National Stamping & Electric Works, 
3212 W. Lake St., Chicago, II 
“White Cross” 

Northern American Electric Lamp C« 
1151 S. Broadway, New York City 

Northern Electric Co., 2835 Northwest- 









€ 


Ave., Chicago, Ii “Northern” 
Pitt Corp., 209 W. 19th Terra 
City, Mo “Anderson-Pitt 
Poloron Electric Mfg. Co., 600 W. 45th 
St.. New York City Polorot 


ce, Kansas 





Safety Electric Co., 110 S Dearborr 
St., Chicago, Ill (bulb only) 
Samson United Corp., Rochest N y 


Science Laboratories, Inc., 424 E. 4th 


St., Cincinnati, O “Spert 

Son-Chief Electrics, Inc., Winsted, 
Conr “Sun-Chief” 

U. V. R. Laboratories, In« 206 E. 23d 


St. New York City “Atkinar 
Palm Beach”, “Supertan” 
Ultra-Violet Home Product Ine., 6158 
Santa Monica Blvd., Los Angeles, Cal 
| felite 
Wabash Appliance Co., 335 Carroll Ave.. 
Brooklyn, N, 2 “Glow-O-Sun” 





im 


Westinghouse Lamp Co * Bloomfield, N. 


Wohl Lamp C 55 E. 1lith St New 
Pr “Clinicz Sun”, “Mountain 


LAMPS (I. E. S.) 


Abbey Ortner Lamp Co., Inc., 30 West 
26th St.. New York, N 

Argo Lamp Co 418-22 Cherry S&t., 

adelphia, Pa. 

Art Lamp Mfg. Div. of The George W 
Borg Corp., 469 E. Ohio St., Chicago, 
11) 

Artistic Lamp Mfg. Co., 395 Fourth 

Ave., New York, N y 

Donald Biever, 2715 N. Howard St., 

Philadelphia, Pa 
wn Johnston Wholesale Co., Spokane, 

Wash. 

suckley Studios, Inc., 
Ave., Chicago, II 

Calpa Products Co., 1006 Vine St., 
Philadelphia, Pa 

‘olonial Premier Co., 450 W. Superior 
St., Chicago, Ill 

Electro Mfg. Co., 411-17 S. Jefferson 
St., Chicago, II 

Empire Novelty Co., 216 Institute Place, 
Chicago, Il 

Expert Lamps, Inc., 1714-20 W. Division 





2326 Indiana 


i? | 


iirmount Lamp Mfg. €o., 2021 Nau- 
lain St., Philadelphia, Pa. 
ries Mfg Co., Decatur, Ill 
hion Lamp Co., 729 Milwaukee Ave., 
Chicago, Ill 
eather Arts, Inc., 411 St. Clair Ave., 
N. W., Cleveland, Ohio 
ne Factories Inc., 1965 E. 66th 
New York, N. Y 

Foster Products, Inc., 1965 E. 66th St., 
‘leveland, Ohio 
mburg & Co., H 
Ave., Chicago, II 
Frankelite Co., The, 5016 Woodland 
Ave., Cleveland, Ohio. 
Greenly Lamp & Shade Co., Inc., 12-16 
W. 27th St., New York, N. Y. 
Greist Mfg. Co., New Haven, Conn 
Hereo Art Mfg. Co., Meriden, Conn 
K lan, Nellie J. Co., 1516 S. Wabash 
_Ave., Chicago, Ill 
Keystone Lamp Mfg. Corp. of New 
York, 1150 Broadway, New York, 
N. ¥. 


ry ory 


‘xj 


A., 3320-28 Carroll 
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Of course, tub capacity is important to the washing machine 
buyer, and the chances are she'll ask you about it. But what 
she won’t ask... what she assumes does not require asking. . . 





is your assurance that her washer will give smooth, trouble-free 
operation. She will have that assurance if you sell her a Sunlight- 
powered washer. Self-oiling Sunlight motors are providing dependable 
power for millions of washing machines. Today they are standard equip- 
ment on many of the country’s leading washers—a result of more than 
twenty years of specialized building for the washing machine industry. 
Sunlight Electrical Division, General Motors Corporation, Warren, Ohio. 


UNLIGHT MOTOR 
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THE ELECTRIC CLOCK NEWS OF THE YEAR! 


y,| nnouncing the new 


1G BEN 


S Luminous 
Dial 
=a <4 dollar more 
RETAILS AT 





LOOK AT THESE FEATURES! 


1. Self starting 


2. Chime Alarm on pleasing gong. 
For light or heavy sleepers. First 
there's a series of gentle chimes, 
then an extra loud alarm. 





3. New type signal shows when 
current interruption has lasted 
longer than 2 seconds. 





5 4. Streamline styling. Lustrous black 
* finish, nickel trim. 


5. Sturdy motor insures long life. 
6. Easy to read dial. Plain or lu- 


minous. Red sweep second hand. 
Heavy numerals. 

7. Legible alarm indicator on back, 
easy to set. Finger touch alarm 
shut-off. 


8. Carefully tested before leaving 


factory. 
9. Substantial die-cast base, felt 
cushioned underneath. 


VT 


Clock, cord and plug are listed by the 
Underwriters’ Laboratories. Height 
5:4 inches, weight 3 Ibs. 


WESTCLOX 
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clocks, wrist watches and pocket watches. 





Now—a brand new Westclox with 
an exciting sales potential! A beau- 
tiful new electric Big Ben, with all 
the virtues that have made the Big 
Ben name famous for years the 
world over! 

And what a beauty this new Big 
Ben is! Smartly modern in every line 
—attractively streamlined—hand- 
somely finished in lustrous black 
with gleaming nickel trim. 


Self-starting 


Note Big Ben’s sales-making fea- 
tures! This fine new electric is self- 
starting. He has the famous Big Ben 
2-voice alarm, for both light and 
heavy sleepers—his pleasing gong 
alarm starts with a series of gentle 
chime calls—then there’s an extra 
loud call that’s sure to wake the 
heaviest sleepers. He has a new-type 
current interruption signal that 
shows “‘red”’ only when an interru 
tion has lasted longer than 2 ~ oom 4 

And remember—the market is 
ready made. Millions to whom the 
Big Ben name has meant depend- 
ability, sturdiness, and long life will 
immediately realize that a modern 
electric alarm with this famous name 
is a quality buy! 


Nationally advertised 


This sensational new electric will 
be nationally advertised in The 
Saturday Evening Post, Collier’s, 
Good Housekeeping, Better Homes 
& Gardens, and in roto sections of 
28 metropolitan newspapers! Watch 
for the full page announcement in 
the Post April 22nd. And order 
your stock of Big Ben Electrics from 
your wholesaler now! Westclox, 
LaSalle-Peru, Illinois. Division of 
General Time Instruments Corp. 


Makers of Big Ben and his family of spring-wound clocks, electric 


.. priced from $1.25 to $6.95 









MANUFACTURERS DIRECTORY 











Lightotier Company, 11 E. 36th St., 
New York, N. Y. 
Lulis Corporation, 29 E. 22nd St., New 


York, 

Markel Elec. Products, Inc. 
St., Buffalo, N. Y. 

Metallic Arts Corp., 1523 S. Michigan 
Ave., Chicago, Lil. 

Miller Company, Meriden, Conn. 

Mitchell Mfg. Co., 1550 Dayton St., 
Chicago, IIL. 

Mutual Sunset Lamp Mfg. Co., ape. 
Allen Ave., New Brunswick, N. 


, 145 Seneca 


National Lighting Equipment Co., 13415 
Euclid Ave., Cleveland, Ohio. 

Noe & Sons, William R., Inc., 231-41 
Willoughby St., Brooklyn, N. Y¥ 


Northwestern Art Shade Co., Inc., 150- 
154 N. Wacker Drive, Chicago, IIL 

Parsons Lamp Mfg. Co., Belvidere, Ill 

Railley Corporation, 6611 Euclid Ave., 
Cleveland, Ohio. 

Rembrandt Lamp 
Bldg., Chicago, ‘ 

Rindsberger Mfg. Co., 
Chicago, IIL. 

Ross Co. Inc., George, 6 
St., New York, N. 

Safran & Glucksman, 8 W. 
New York, N. Y. 

Salem Brothers, 329 Fifth Ave., New 
York, N. Y. 

Sandel Mfg. Co., 
Place, Chicago, » 

Standard Novelty & Lamp Co., 729-35 
S. Wabash Ave., Chicago, III. 

Stiffel Co., T. 615 N. Aberdeen St., 
Chicago, Ill. 

Tolen & Sons, Inc., Wm., East Hagert & 
Emerald Sts., Philadelphia, Pa. 
Universal Lamp Bets. Co., 397 7th Ave., 

Brooklyn, N. 

Utility a ee Co., 
Ave., Oakland, Calif. 
Wakefield Brass Co. F W., Ver- 

milion, Ohio 


Corp., Rembrandt 
18 E. 24th St., 
West 18th 
30th St., 


3618-30 S. Loomis 


230 Madison 


LIGHTERS (Cigarette and Cigar) 


Casco Products Corp., 333 
Ave., Bridgeport, Conn. “Casco” 
Eagle Elec. Mfg. Co., 59 Hall St.. Brook- 

lyn, N. Y. “Eagle” 
Farber & Shievin Inc., 375 Kent Ave., 
Brooklyn. “Glo-Match” 
Parker Engineering | Co. 


Railroad 


20 Monroe S*.. 


Meriden, Conn. tedilite” 
U. S. Electrical Mfg. Co., 222 W. 14th 
St., New York, N. Y 


todale Mfg. Co., Emaus, Pa. 

Vidrio Products Corp., 3450 S. 52nd 
Ave., Chicago, IIl. 
Wood Electric Co., C. D 

we 


, 826 Broadway, 
New York, 


LIGHTS (Christmas Tree Sets) 


General Electric Co., Nela Park, Cleve- 
land, Ohio. 

Noma Electric Corp., 524 
New York, N. Y. 
Pass & Seymour, > 

Syracuse, N. Y. 
Pollock Corp., Leo, 644 | na New 
York, N. Y. “Po 
Royal Electric Co., 
tucket, R. I. 
Gem Electric 7 Co., 
New York, N. 


Broadway, 
Sevag Station, 
& 

. Grand Ave., Paw- 


453 Broome St., 


MIXERS (Beverage) 


Alli ance Mfg. Co., 
liance” 
Bersted Mfg. Co., Fostoria, Ohio. “Whiz- 
ae “Kitchen Mechanic”, “Handy 
ip’”’ 


Alliance, Ohio. “Al- 


Chicago Elec. Mfg. Co., 6333 W. 65th 
St., Chicago, II1. 
Dumore Co., Racine, Wis 
Gilbert Co., A. 
“Polar Cub” 
Hamilton Beach Co., 
“Hamilton Beach” 
Knapp-Monarch Co., Bent & Potomac 
Sts., St. Louis, Mo. “Knapp-Monarch” 
Kwikway Products Co., Bent & Potomac 
Sts., St. Louis, Mo. “Kwikway” 
Made-Rite Co., 22 Elm St., Mansfield, O 
Stevens Electric Co., 2100 Clark St., 
Racine, Wis. 
Waring Mixer 
New York, N. 


(Cocktail) 
New Haven, Conn 


tacine, Wis. 


Corp., 1697 Broadway, 
, A 


MIXERS (Food) 


American Mfg. Co., 1248 Ray St., Day- 
ton, Ohio. 

Bersted Mfg. Co., Fostoria, Ohio. “Es- 
kimo” 


Brown Inc., H. W., 1518 W. Carroll 
Ave., Chicago, Ill. “Aristocrat” 
Chicago Flexible Shaft Co., 5600 W. 
Roosevelt Rd., Chicago, Il. “Mix- 

master” 

Dawn Mfg. Co., 2811 N. 
Chicago, Ill. 

Dominion Electrical Mfg. Co., 22 Elm 

Mansfield, Ohio. ‘‘Dominion” 

Dormeyer Mfg. Co., A. F., 4316 North 
Kilpatrick Ave., Chicago, Ill. “Dor- 
meyer’ 


Ashland Ave., 


FEBRUARY, 


Fitzgerald Mfg. Co., 
“Magic Maid”, “Star Rite” 

Geier Co., P. A., 540 E. 105th St., Cleys. 
land. “Culinaire” 

General Electric Co., 
“General Electric” 

Gilbert Co., A. C., New Haven, Con 
“Kitchen Kit” ; 

Hamilton Beach Co., 
“Hamilton Beach” 

Hobart Mfg. Co., Kitchenaid Di 
Troy, Ohio. “KitchenAid” 

Knapp Monarch Co., Bent & Potom, 
Sts., St. Louis, Mo. “Kwikway’ 
Landers, Frary & Clark, 47 Center s; 
New Britain, Conn. “Universal 
Made-Rite Co., 22 Elm St., Mansfield, ; 
Master Electric Co., Dayton, Oh 

“Meco” 
wer “ts * a Co., 


Torrington, Con, 
Bridgeport, 


Racine, Wi, 


Cottage St., Poughke: 
N. “Merryway” 

Middlebury Elec. Clock Co., Ma 

Miracle Products Inc., 36 S. State s 
Chicago, Ill. “Miracle” 

Reynolds Electric C 0., 2627 W. Congres 
St., Chicago, Ill. “Reco” 

Samson-United Corp., Rochester, N 
“Red Seal” 

Smith Mfg. Co., F. A., 
“‘Mixette” 

Vidrio Products Corp., 3920 S. Calume 
Ave., Chicago, Ill. “Electro-Mix 
Waring Mixer Corp., 1697 Broadway 

New York, N. Y. “Waring” 
Westinghouse Elec. & Mfg. Co., Mans. 
field, O. ‘*‘Westinghouse”’ 


Rochester, N 


MOWERS (Lawn) 


( os as ae Lawn Mower Co., Newburg 
Y. ‘ColdWell’ 
Cooper Mfg. Co., Marshalltown, low 


“Cooper’ 
Dodge, Inc., H. C., 
Boston, Mass. 
Electric Lawn Mower Co., Mt. Vernor 
N. Y. “Elmco’ 
New Holland Machine Co. 
Pa. “Kut-N-Trim” 
Roberton Mfg. Co., Michigan City, In 


7 Damrell 8s 


» New Holland 


OVENS 


Acme Electric Heating Co., 1217 Was 
ington St., Boston, Mass. “Acme 
Brannon Inc., 14307 Third Ave., Detroit 
Mich. “Dutch Mandy” 

Srownie Toaster & Grill Co., 1461 
Clifton Blvd., Cleveland, Ohio. 

Chase Brass & Copper Co., Waterbury 
Conn. 

Dominion Elect. Mfg. Co., Mansfield, 0 

Griswold Mfg. Co., Erie, Pa. ““Grisw: 

Landers, Frary & Clark, New Brit 
Conn. ‘Universal” 

National stamens & 
3212 V Lak St., 
“White Cross” 

Samson United ¢ Sorp., x Jones St., Roch- 
ester, N. Y. Samson’ 

Standard Electric Mfg. Co., 1718 N. 12t! 
St., Toledo, Ohio. “Standard” 

Stanley-Savage Mfg. Co., 1906 N. Cicer 
Ave., Chicago, lll. “Stanley Ovenett: 


Electric Works 
Chicago, |! 


PADS (Heating) 


Battle Creek Equipment Co., Battle 
Creek, Mich. 
Bersted Mfg. Co., 
Boylen Mfg. Co., 113 W. 17th St., Kan- 

sas City, Mo. “Supreme” 

Chicago Flexible Shaft Co., 5600 W 
Roosevelt Rd., Chicago, Ill. “Sun- 
beam Wet-Proof” 

Connecticut Appliance Co., 
Conn. 

Dominion Electrical Mfg. Co., 22 im 
St., Mansfield, ¢ “Dominion”, “Elec- 
trahot” 

Eagle Electric Mfg. Co., 59 Hall St 
Brooklyn, N. Y. “Eagle” 

Electric Appliance Co., Inc., Box 2112 
West Bay Station, Jacksonville, Fla 
“Thermoist” 

Fitzgerald Mfg. Co., Torrington, Conn 
“Star-Rite” 

General Electric Co., 1285 Boston Ave 
Bridgeport, Conn. “General Electric’ 

Hewitt Electric & Mfg. Co., 8 Howard 
St., Sommerville, Mass. “Hewitt' 

Knapp Monarch Co., Bent and Potoma 
Sts., St. Louis, Mo. “K-M” 

Kwikway Products Co., St. Louis, M 
“Kwikway” 

Landers Frary & Clark, New Britair 
Conn. “Universal” 
Manning Bowman & Co. 
“Manning Bowman” 
Metal Ware C ‘orp., 1715 Monroe St., Tw 

Rivers, Wis. “Empire” 

National Stamping & Electric Works 
3212 Ww. Lake St., Chicago, Ill 
“White Cross” 

North American Electric Appliance 
Inc., 42 Pearl St., Buffalo, N. Y 
Northern Electric Co., 2835 N. Wester 
Ave., Chicago, Til. “Red - Li: 

“Northern” 

Nulife Health Service, 1101 E. First >t 

Santa Ana, Calif. 


Fostoria, O. 


Winsted 





, Meriden, Cont 


Poloron Electric Mfg. Corp., 600 W. 4 5th 
401 W. 1th 


St., New York, N. 
Prometheus Electric C orp., 


St., New York, N. “Prometheus 
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—— 
—E_ 
gton, 
x he Rochester Corp., 173 Anderson 
1 St., Cleys ” AY Rochester, N. Y. “Royal Roch- 
port, Con, Roge! Electric Laboratories Inc., 1890 
 &E. 40th St., Cleveland, O. 
iven, Con Sams United Cc orp., 8 Jones St., 
Rochester, N. Y. ‘Samso n” 
cine, Ws Se ss Rubber Co., 235 Hollock Ave., 
: Haven, Conn. “Blectro-Sheet” 
da Divisio, gon-Chief Electrics, Inc., Winsted, Conn. 
Son-Chief” 
& Poton Var Electric Mfg. Co., 10 Washington 
kway Place, New York, N. Y. ‘“Thermotex” 
Center s: vaage Mfg. Co., 5100 Ravenswood Ave., 
rersa! Cc ago, Ill. "Triple Heat” 
lansfield Westinghouse Electric & Mfg. Co., 200 
‘ton, Yh E Pitth,, St., Mansfield, O “West- 
x yuse 
Poughk: Vright P Tee Mfg. Co., 2101 Kennedy 
st. N. E., Minneapolis, Minn “Rite WO) 
Ma Hete” Keg De 
. State gs a. . 
M lll 
V. Congres: ft PERCOLATORS p> 
ster, N \luminum Goods Mfg. Co., Manitowoc, 
Wis “Mirro”, “Manitou”, “‘Viko 
ester, N. y {rmstrong Products Corp., Huntington, 
W Va. (Combination  percolator- 
S. Calum toaster) 
‘ro-Mix Beardsley & Wolcott Mfg. Co., Water- 
Broadway bury, Conn. “Torrid” 
iZ”” Rersted Mfg. Co., Fostoria, O 
Co., Mans Betsy Ross Electric Mfg. Co., Johnson 
Brass & Copper Co., Waterbury, 
n 
‘hicago Flexible Shaft Co., 5600 Roose- 
= ie Chicago, Ill. “Sunbeam” 
ion Electric Mfg. Co., Mansfield, 
0. 
Newburg Enterprise Aluminum Co., Massillon, O 
3 UBIC FOOT W 
own, low Farber Inc., 8S. W., 151 Fifth St., Brook- Cc | T ITH 
lyn, N. Y. “Farbe rware” 
amrell Sst riggeress Mfg. Co., Torrington, Conn C Cc S 
Star-Rite : HERMETIC MECHANISM 
Mt. Vernor Forman Bees. Inc., 183 Broadway, 


Brooklyn, N. Y. “Percolator Maid” 
yeneral Electric Co., Bridgeport, Conn 


. st “General Electric” q 
1 City, Ir Gilbert Co,, A. C., New Haven, Conn 
“Gilbert” * 







9) 








Retail List. 
Keystone Silver, ype. 460 W. 34th St., te eb ed 
y West of the 
New York, N. i Rockies. And a 
anders, Frary a “Clark, New Britain, N LY complete line of 1939 
Conn.’ “Universal” ad Freez't Shel! modets 
1217 Was Lehman Bros. Silverware Corp., 197 at $139.95 to $250 List 
li Grand St., New York, N. Y. “Kro- : 
re. atanaie master” 
ve., Dett Manning Bowman & Co., Meriden, Conn 
Co 1461 ‘Manning Bowman” . 
; ™ Metal Ware Corp., Two Rivers, Wis a ik Is . . 
Onis, tal Ware Corp.. 1 Here is the ONE line that’s geared 
. ‘ Nati onal Stamping & Electric Works, 
lansfield. | 3212 W. Lake St., ‘Chicago, Il. 


to this market—the ONE deal that’s 


“White Cross”, “Percovac’ , (glass) 


i an reelier Mfg. Go. Huff Ave., Greens- : e 

3 burg, Pa “Porcelier” ’ fa hl ‘ - . . 
rie Works Robeson. Rochester Corp., 173 Anderson RIGHT for ’39—and dealers the country 
1icago I Ave., Rochester, N. Y. “Royal Roch- snd a : 
‘sgl men United Corps 8 Jones St., Roch- over SEE THE POINT, and join up with 
s St., Rocl ester, Y. “Coffeelator”’ aA E k . 
- > 19% Superior ‘Electric Products Corp., Cape . a ‘ ‘ - as 
718,N. 12 ee ee See on. Gibson daily. If you want to make profit 
6N. Cicer Waage Mfg. Co., gees Ravenswood Ave., : “ i f ’ 
> Piramnte Chicago, Ill. “Waage” . rec re . ante > 
y Oven Wathen, Gisele & Mie. Ca. this year, get the Gibson facts now! 

Mansfield O “Westinghouse” 








POLISHER (Floor) 


So. Batt 1939 Freez’r Shelf models, complete 
a \meric an Vicor Rurtacing Co , 518 8 line, all competitively priced—theline 9 
eee Pe ee eee with the features WOMEN RECOG- 4 
5600 ¥ E 34th St., New York, N. Y. “Floor- NIZE and WANT INSTANTLY! / 
° o master 


_ Wollaston, Mass 
odge, Inc., H. C.. 27 Damrell St., 
_ Boston, Mass. “G-H-N” 
» men Eureka Vacuum Cleaner Co., Hamilton 
all St & Dewey Aves., Detroit, Mich. SC Ss 
Fay Co., 130 Madison Ave., New York, | > FA INATE 
N. Y & 


, Box 211! 











Ill. “Sur Boyle Co.. A. S., 257 Cornelison Ave ‘ig s “a 
Jersey City. NJ. “Old English” GET THE “3 is 4° STORY! * a W e 
Tinsted ‘ampbell Machine Co., 39 Hayward St. Frees’r Shelf Models, $139.95 to $250 
n ; ] . 9: 








ion”, 
































mville, Fla Finnell System, Inc., East St., Elkhart, HOUSEWIVES 
nd. ‘“Finnell”’ 

gton, Cont Floorola Products Inc., 560 Maryland 
Ave York, Pa “Floorola” + . ° rT) 

joston Ave, [i Geier Co., P.'A., 540 E. 105th St., Cleve- NOT ‘“‘just another electric range 

al Elect: land, Ohio. “Royal” T . * 

8 Howa Floorcraft Co. Inc., 333 Sixth —and NOT just another ordinary 

-y a ».. New York, N 3 wt ° Th . 

1 otoma r Floor Machine Co., 131 tan- 4 » ¢ . y 

. : doiph St. Chicago, iil. “Hild” range promotion. ere’s a story 

yuis, ) Johnso So Inc., XE Wis. ° : ~ a 

“ — — behind the great new Gibson that 

a ne sulls women in like flies to honey 
Ave., Buffalo, N. Y ~ Tome Ss Te 

‘iden, Cont! — Co., 103 Canal St., Rome, N. Y. ; “ ki lik —_ C h 
Aent”’ " 7 . - > > 

oe St., Tx Kintzing Loom Sales, 11 Carlisle St., t’s working like magic. Get the 
janover, Pa. “Woods” . - an] 

ric Works Landers, Frary & Clark, 47 Center St., story—and PROFIT . 

licago, |! _ New Britain, Conn. “Universal” 

; Lincoln-Schlueter Floor Machinery Co., 

pliance 21 W. Grand Ave., Chicago, Il. 

N.Y Lincoln Twin Disc”, “Speed-O-Lite”, 

N. Wester! Lineoln Single Disc” 

Red - Li: Ponsell Floor Machine Co., 220 W. 19th 

B , 5 New York, N. Y. “Ponsell” 

2. First 5t Porter Cable Machine Co., 1708 N. 

; . Salina St., Syracuse, N. ¥. 

100 W. 40th BB Regina Corp., Cherry St. Rahway, N. J. | GIBSON ELECTRIC REFRIGERATOR CORPORATION * GREENVILLE, MICHIGAN 
Regina” arti . % 

01 W. 15th United Vacuum Appliance Corp., 12th Chicago Office: Space 540-B, American Furniture Mart 

rometheus & Columbia St., Connersville, Ind. Export Office: 201 N. Wells St., Chicago, U.S.A. 
“Connersville” 


Cable Address: Gibselco, Bentley Code 
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Righttoa 


Before 
tion run 
STOP or GO 

The final 
thus viven by 
paratus “_5 

W hich assures th 
“NICHROM 
pendable design 

Which 


your 


produ 
pre 


whi h 


also adds 
business 


as dependable 


DRIVER-HARRIS 
Harrison, 


mere 


You Get REAL VOLUME 
with this Amazing 
PORTABLE IRONER! 


Six reasons why you should get the 


extra profit that Armstrong Porta-Lectric 
offers! It's 
at a 


the original portable ironer 


price within reach of 


Now 


every * 


family! thousands of 


women can 
P I ‘sti 
enjoy Porta-Lectric’s time-saving, work- 


saving advantages. 


Gormsthong PORTA-LECTAIC 
The Original Portable lroner 


Armstrong Products Corporation 
Huntington, W. Va 

Please send complete details and discou 
on the Armstrong Porta-Lectric Ironer. 


Send information on Armstrong Table Stove 


N ime 
Addre Ss 
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proceeding to 
the final test must say 


hailed by 


a produc » 


order is 
ap- 


ction 
cision test 
e dependability 
r adds to de- 


touc h to 
customers 


that 


handise. 


COMPANY 
N. J. 


The original portable ironer 


The lowest priced portable 
Tielal 44 

Guaranteed for one year 
National Underwriters ap- 
proval 

Backed by powerful national 
advertising and sales promo- 
tion 


Easy to sell and demonstrate 


Porta-Lectric will go at top speed in 
1939! Consistent national advertising in 
will tell 
this 


foremost women’s magazines 


millions the convineing story of 


sensational portable ironer’s time-and- 
effort saving advantages and low cost. 


Investigate Porta-Lectric NOW. 


nts 


ARMSTRONG TABLE STOVE 
Cooks three things at once Frying 
criddle; twa-side deep- pan 
broiler Write for new 


toaster; 
Attractive finish 
price and discounts 
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POPPERS (Corn) 


Bersted Mfg. Co., Fostoria, 


n > 
St Mansfi 


Ohio. “Pa- 
il 

Sy Ro rle« ( Products C 

srand Ave., . n City, N. Y. 

mit ! Mfg. Co., 22 Elm 


“Dominion”, “Elec- 


orp., 


t ld, 


tral 
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U-Neek 


PRESSERS 


St., Newark, 


‘ol 
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En 


Royal Oak, Mic 


Ww 


New 


PU 
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Bettendorf 


M 


My 


RADIATORS 


Bi 
El 


mont St., toston, Mass 


Metal Ware Cx 


Washington St., 


507 S. Walnut St., 
nomy”, “Excel” 


St. Louis, Mo. 


1545 Van 
Ind. “Butter 
S., 311 Myrtle 
E-Z” 
420 E. Pearl St 


Bent & Potoma 


St. Louis, Mo 
“lark, New Britain, 
1 I 

ty Elect 
ndianapolis, Ind. 
de-Rite Cor Mansfield O 
Two Rivers, Wis 
Products Corp., Cape 
“Superlectric”’ 
Utilities Corp., 4518 W. Lexing- 
Chicago, Ill 
Corp., Decatur, IIL. 


al’ 
1915 Madison Ave., 


erior E 
sirardeau, Mo 


n Ave 


Ss. Mfg *“U-8” 


(Trousers and Tie) 


ringer Sheet Metal Wks., 108 Jabez 

J “Ser-Val” 
e-Toomey Co l > 2nd St., 
mw. YF ektr ress 

e Electric > Main St., Cin- 
nnat Oh 

Electr  & 


New 


Park Station, 
“Jiffy 
st McClung C 
Philadelph 


Park St., 


MPS (Household Water) 


Chalmers Mfg. Co., Milwaukee, 


‘ump & Mfg. Co., 417 S. 18th 


36 Wolfram S8St., 
500 N 


“Dayton” 
atur, IIL. 


Web- 
“Burks 


Lyell Ave., 


Beatrice, Neb 

Co., Gas 

waukee Wis 

‘7 E. Monument Ave., 
re “Veritank” 

& Co., 903 S. Wabash 

eM" 
Kendallville 


Light C 


Day- 


eering & Mfg. Co., Ft 


Fall St., 
“New Pyramid”, 


seneca 


Montana St., Mil- 
Wis. “He 
Corp 7 


i7 Rive rdale Ave., Port 


Pr te Utilities Co., Kewanee, 


es & Co., 34 N. Isabella St., 

nefield, O. “Buckeye” 

ild Mfg co A Fs 
“McDonald” 

Flectr & Machine Co., 

Indianapolis, 


Dubuque, 
3525 E 
Ind. 

‘Meier 

cro-Westco Ir Bettendorf ldg., 

lowa “Westca” 

narch Engineering Co., Dayton, 

Monarch Autoflo” 

ers & Bre ; Ashland, O 

iling 
Gen-E-Motor ‘ory Ww 


or St 


Ohio 


“Myers 


J - , Second 
Dayton, “Roberts”, “Gem” 
Corp., orge D., Blackhawk 
Ave., Rockford, Ill. “Roper” 
Pump Corp., Seneca Falls, 
“Rumsey 
Mfg. Co., 
J 
Mfg. C 


ghou “lectric 


420 Linden Ave., Day- 
Erie, Pa. “Uniflow” 


& Mfg. Co., East 
“Westinghouse” 


(Portable Steam) 


! Irvington, N. J 
Heating Corp., 88 Tre- 


irnham Bo 
ektro Steen 


ler Corp 


p., 6188 


12th St., 


‘Electresteem 


RANGES 


Ar 


des Range & Furnace 
N. ¥ “Bungalow” (« 
t & coal) 

B Stove Co., Battle 


“A-B” 


Corp., Geneva, 
»ymbination Elec- 


Mich. 


Creek, 


FEBRUARY, 


sellevue Mfg. Co., 
“Bellectric” 
Cavalier Corp., 
Crosley Corp., 
Crown Stove 
Chicago, Ill 
Edison General 
5600 W 
“Hotpoint” 
Electromaster, Inc., 1803 E. Atwat 
Detroit, Mich. “Electromaster” 
Estate Stove Cea. Hamilton, 
“Estate” 

Florence Stove Co., Gardiner, Ma 
Frigidaire Div., General Motors Sa} 
Corp., Dayton, O. “Frigidaire” 

General Electric Co., Nela Park, 
land, O. “General Electric” 

Gibson Electric Refrigerator Co., Greep. 
ville, Mich. “Gibson” 

Stove Co., Kokomo, Ind 

Kelvinator Div. Nash-Kelvinator 
14250 Plymouth Road, Detroit, M 
“Kelvinator” 

Landers, Frary & Clark, Center St., N 
Britain., Conn “Universal 

Lindemann & Hoverson Co., A. J., M 
waukee, Wis. “L & H” 

Malleable Iron Range Co., 313 Lake &: 
Seaver Dam, Wis. “Monarch” 
Norge Div. Borg-Warner Corp., 676 
Woodbridge St., Detroit, M 

“Norge” 
Phillips & Buttorff Mfg. Co., 
Tenn “Enterprise” 
tenown Stove Co., 
St., Owosso, Mich. 
bination electric 
wood) 
Roberts & Mander Stove Co., 
Washington Ave., Philadel 
“Quality” 
tutenber 
“Marion” 
Standard Electric Mfg. Co., 
“Standard” 
Steiger & Kerr 
2201 Folsom 
“Occidental” 
Stewart-Warner Corp., 1828 
Parkway, Chicago, IIL 
Tinnerman Stove & Range Co., 2 
Fulton Rd., Cleveland, O. (combina 
tion gas and electric) 
Walker & Pratt Mfg. Co., 
“Crawford” 
Westinghouse Electric & Mfg. Co., Mans 
field, O “Westinghouse” 
Woolwine-Norris Corp., Atlantic Blvd. é 
S. Riverside Drive, Angeles, ¢ 


Bellevue, 
Chattanooga, Tenr 
Cincinnati, O. “Cr 
Works, 4627 W. 12 


Electric Applian 
Taylor St., Chicag 


Nas 
1000 W. Excl 
“Dualectric” 
and gas, ct 
lith § 
phi 
Elec Co., Marion, 
Toled 


Stove & 
St., San 


Foundry 
Francis« 


Diverse 


Watertown 


Mass 


RANGES (Portable Wall Outlet) 
Armstrong Products Huntingt 
W. Virginia 
Bellevue Mfg. Co., 
ectric Rangette” 
Commercial Mfg. Co., 1328 N. 
St.. Chicago, Ill “Utah” 
Eureka Range Div., Eureka 
Cleaner Corp., Detroit, Mich. “Eurek 
Malleable Iron Range Co., 310 Lake St 

Beaver Dam, Wis. “Monarch” 
Southern Metal Products Corp., Hunts- 
ville, Ala “Economaster” 
Swartzbaugh Mfg. Co., Toledo, ( 
“Rangette” 


Corp., 
sellevue, O De 
Halste 
Vacuur 


REFRIGERATORS 


Apex Rotarex Corp., 1070 E. 
Cleveland, Ohio. “Apex” 

Barlow Seelig Mfg. Co., 
“Speed Queen” 

‘ontinental Corp., 
“Continental” 

‘opeland tefrigeration 
Ohio. “Copeland” 

‘rosley Corp., Cincinnati, 
ley Shelvador” 

Sdison General Electric Appliance C 
5600 W. Taylor St., Chicago, Ill. “Hot 
point” 

Electric 
Salle, 


152nd 
tipon, 

Fond du Lac, W 
Corp., Sidr 


Ohio ~ 


‘ 99° T 
Co 2238 I 


1 


Kitchen ’ , 
Chicago, ! 


Bldg., 


Invisible 
Wacker 
tar-ette”’ 
Frigidaire Division, General M 
Corp., Dayton, Ohio. “Frigidaire 
General Electric Co., Nela Park, Cleve 
land, Ohio. “General Electric” : 
General Household Utilities Co., 2638 \ 
Crawford St., Chicago, Ill. “Grunow 
Gibson Electric Refrigerator C 
Greenville, Mich. “Gibson” 
Gilfillan Bros., Inc., 1815 Venice Blvd 
Los Angeles, Cal. “Gilfillan” : 
Heinz & Munschauer, 16 Superior > 
Buffalo, N r. “Dayton” 
Jewett Refrigerator Co., Buffalo, 
“Jewett” 
Gale Products Div., Outboard, Mar 
Mfg. Co., Galesburg, Ill. “Gale” 
Kelvinator Division, Nash-Kelvir 
3 14250 Plymouth Rd., Det 


> .¥ 


“Nash-Kelvinator”, Kel\ 


N. ¥ 


Landers, 
Conn. 

Leonard 
Corp., 

Malleable 
St 


Frary & Clark, New Br 

“Universal” 
Division, 

Detroit, Mich. 
Iron tange Co., 310 
St.. Beaver Dam, Wis. “Monar 

Mayflower-Lewis Corp., Duluth & I 
St., St. Paul, Minn. “Mayflower 

Mitycold Corp., 30x Cleve 
Ohio. 

Norge Division Borg-Warner Corp 
KE Woodbridge St., Detroit, 
“Norge” 
Phile Refrigerator Co 


Sts., Philadelphia, Pa. 


Nash-Kelvi: 
“Leonard” 


5695, 


Tioga a! 
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evue, frigerator Corp., 220 Delaware 
Tent AV suffalo, N. Y. “Potter” 
: core rk thington Co., Jackson, Mich 
. . = yn” 
W. 12 I ' , South First St., Richmond, 
: - Ind Starr-Freeze’ 
plan Ww Warner Corp., 1826 Diversey 
cag | ray iy, Chicago, Ill “Stewart- 
W it 
Atwat r§ ‘ Electric Manufacturing C« 
ster EN ville, Ind. “Coldspot 
‘ton, ) fl Manufacturing Co., Erie, Pa 
Lé k-Ice”’ 
_M \ il Cooler Corp., Green & Mel- 
Mors SS Sts., Detroit, Mich “Universal 
aire . ' 
ark, é Var Steel Products Co., Ottawa, 
Cc ¥ +} > 
0., Green. restinghouse Electric & Manufacturing 
Mansfield, © “Westinghouse’ 
nd s Oil-O-Matic Heating Corp., 
lator mington, Ill. ‘“Ice-O-Matic” 
troit, M rozone Refrigeration Corp., 1331 
: Hold Ave., Detroit, Mich 
ter St.. X 
al 
= 


13 Lake § OASTERS 





~~ Inc., 14307 Third Ave., Detroit 
ot. M M ‘Zephyr” 
lint] era Electr Cc . 1285 
Nas sridgeport, Conn "(se 
os | Enameling & 3S I 
ax ¢ . 2th St., Milwaukee, 
= , — lira Products Ire., 36 
is, coal or ‘hicago, Ill. ““Miracle 
: xon Utilities Corp., 2101 W. Walnut 
llth St St., Chicago, Ill. “Naxon” 
jelphia, Pa tor Electric Co., Seventh St. é 
F Tabor Rd., Philadelphia, Pa. “Proc- 
rior I : 
: , ed Seal Appliance Co., Div. Samson- 
Toled United Corp., Rochester, N. Y 
wartzbaugh Manufacturing Co., 1336 
oundry W. Bancroft St., Toledo, Ohio. “Ever- 
neis ) 
nghouse Electric & Mfg. Co., Mans- 
rg Div eld, Ohio ’ estinghouse 
Co., 2 
Ccombina BSEWING MACHINES 
Watertowr 
Sewing Machine Co., Main & 
‘ Ma = bee Cleveland, Ohio. “Domestie”, 
Majestic 
ntie Blvd. « IgpTee Sewing Machine Co., Rockford, II 
ngeles, ( Free-Westinghouse “Stratford”, 


1 Medal”, “Ever-Ready 

il Sewing Machine Co., Belvidere, 
] “National”, “Eldredgs ‘Pave- 
Dutlet) way Regal”, “Grand Electric”, 


Eldredge Reversew 


Huntinet ew Home Sewing Machine Co., Rock- 
ford Ill “New Home “Ruby”, 

oO Premier”, “Climax”, New Home 
Midget” 

N. Halst ndard Sewing Machine Co., Cedar 
Ave. & 65th, Cleveland, Ohio. “Para- 

ka Vacuu oe . 

h. “Eurek ite Sewing Machine C Main & 

10 Lake § Elm Sts., Cleveland, Ohio. “White” 

rch” villeox & Gibbs Sewing Machine Co., 

rp., Hunts- fi S Broadway, New York, N. ¥ ‘WwW 

& UG 

Toled 


SHARPENERS (Razor Blade) 


Manufacturing Co., 14th & 
St Racine, Wis “Dremel”, 


irk 


“Moto-Tool” 


Ripon, Wis BSHAVERS (Dry) 


can Safety Razor Corp., 303 Jay 


St Brooklyn, N. Y “Gem-Lectric 


rp Ss wig E : . 

I érg-Johnson Co., Erie, Pa 

h sco Products C rp., Bridgeport, Conn 
i “Casco 75” 

pliance ( ago Flexible Shaft Co., 5600 Roose- 

oO. Ill. “Hot velt Rd., Chicago, Ill “Sunbeam 
’ Shavemaster”’ 

= 9928 | pshave, Inc., 11 N Pearl St., Port 
hicago. 1 hester, N. Y. “Hanley Clipshave”’ 


Co., 511 Harrison, San Francisco 
ral Motors oe Motoshaver 


gidairé t Corp., 1501 Beard Ave., Detroit, 
Park, Cleve nite . . 
etric”’ ~~ Razor Corp., Mdse Mart, Chi 
Co., 2638 N _-ag0, Ill. ““Majestic” 
mt. lectric Tool, Inc., 1140 Monroe St 
. “Grunow ; . , on St. 
ae Con Z W., Grand Rapids, Mich. “New 
n”’ *, , 
‘enice | g Laboratories, Chicago, Ill. “El- 
an”’ B > at : 
uper Ss a il Shaver Corp.. 136 James St.. 
ridgeport, Conn. “Remington Rand” 
iffalo, N. Y c . ee Razor Co., Boston, Mass 
d, Mar & i 1l-Waterbury Co., Waterbury, 
“Gale * “Ingersoil” 
h-Kelv Ww itional Industries, Inc, 4th & 
td., De . — St. Ann Arbor, Mich 
. “Kel Ne ae 
ace Dry Shave ( $50 Tth Av 
jew Br B-Aven York, | N. Y¥ 
‘luge Mfg. o., Inc., 11 W. 6th St 
h-Kelvinator i. Wis 
onard” ey Monarch ‘| St. Lou Mi 
, 310 Fe 
*‘Monar 7 Z Bowman & Co., Meriden, Conn. 
uth & E.7 ne yr : 
ay flows 'e Man Shaver Co., Cranford, N. J 
” Clevelar > ite Man 
a, _Dry esnaver Corp., 26 S. State 
r Corp.. v7 Chicago, Ill “Miracle” 
troit, = h Mfg Co., 711 Ww Lake 
( hicag , Ill ‘Aristocrat”, 
‘joga a irchill”, “Majestic” “Marvel”, 
ircl “Pickwick 
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ustomer 
Dissatisfaction 


SMO Pacelein Examal! 


@ Regardless of whether the appliance is a refrigerator, a washing machine, electric 
range, ironer, roaster or what-not—sell the ones which are finished with porcelain enamel. 


For several reasons, but first of all: — customer satisfaction. 


Cheap finishes are comparatively soft and so scratch, flake, stain, mar, wear-off. And it 
is then that costly customer dissatisfaction sets in. 


You can actually capitalize on this needless dissatisfaction by selling the porcelain 
enameled appliance. Porcelain enamel is a mineral substance applied by a firing-furnace 
heat of from 1550° to 1600” F. and is actually fused on to its strong metal base. That is why 
porcelain enamel is flint-hard, non-absorbent, absolutely sanitary, yy 

never fades or loses its lustre. Porcelain enamel is the lifetime easy- i tinte 

to-clean finish which protects you against customer dissatisfaction. f | oft 


PORCELAIN / 


And LUSTERLITE porcelain enamels are recognized throughout the raasnec/ 
industry to be the uniformly superior porcelain enamels. Ask your 








To Clean: Merely wosh with soap 
ond woter Ne other cere required 


label—the silent salesman that helps you to higher profits. 


to retain this lifetime lustrous finish 


supplier if your appliances aren't entitled to wear the LUSTERLITE | 











CHICAGO VITREOUS ENAMEL PRODUCT CO. __ This LUSTERUTE lobel, with its in- 


structions for finish care, assures 


1409 South 55th Court oane,unmes "SSS 








EVERYBODY 
SATISFIED! 


when an old range 
unit is replaced 
with a 


CHROMALOX 
Super-Speed UNIT 


wf 
The Customer: 


“I wouldn’t have believed that 
there’s so much difference in range 
units! My new Chromalox unit 
is so fast that I use it in prefer- 
ence to the other units on my 
range. The “two-units-in-one” 
feature gives me two different 
sizes of cooking surface, and saves 
current. The electrical people 
gave me awfully good service, 
too — they installed 

it the same day I 

‘phoned them.” 


The dealer: 


NS 


“I certainly 
like these unit re- 
placement jobs with Chromalox 
units. I can give immediate serv- 
ice without putting a lot of money 
into idle stock, because these units 
fit all ranges and I need keep only 
a limited stock on hand. Chroma- 
lox units mean quick turn-over, 
one-trip service, and permanently 
satisfied customers. All that totals 
up to good profits, in my lan- 
gRuage. 

. 


The recipe for all-round satis- 
faction is sim ple— 


Sell Chromalox - Equipped Ranges 
Use Chromalox Units for Replacement 


Mail with your business letterhead 


EDWIN L. WIEGAND CO. 
7525 Thomas Bivd., Pittsburgh, Pa. 
Send me the “CHROMALOX PLAN” 


Name 


Position 
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Morrill & Morri ill 30 Church St., New 
N. Y 


York Pn yrrill’ 


National Silver ¢ , New 


York “Na- 
Shave Corp., Fifth 

N Y “Packard 
‘Packard Roto 


P ac okay nd Lekt 
Ave New York, 
Lecktro-Shaver” 
Shaver” 
nount Distributing Co., 236 W. 
St., New York, N. Y “Para- 
Motor Co., Racine, 
Aronson 
onson” 
45 Garden St., 


Square, 


: North Ave., 
“Eversharp” 
Shaver Co 790 Broad _ S&St., 
Newark uN. J ‘American Clipper” 
Sterling Shaver C rp 1250 W. Van 
Buren St., Chi ag Til. 
Underwood Razor ‘¢ Chicago, I 
Universal Ir dustries 6227 Broadway, 
Chicago, Til “Universal” 

Utility Instrument Co., Cranford, N. J 
“Utility” 
Windsor Quick 
Rd., Glendale, Calif 


1 


Shave, San Fe rné ando 
“Windsor” 


SHAVER ACCESSORIES 


Tobe, F 
(Radio 


Deutschmann Corp., 
‘anton, Mass 
Filter for Shaver) 
Battery Co Freeport, 11) 
Battery fo Y Shaver) 
. The, 13229 Shaw Ave., 
land, Ohio “Shav-Pak” (Shaver 
er Unit) 


ilterette 
Inter- 


SOFTENERS (Water) 


H.L.G. Co., 222 W. Ransom &t., 
mazoo, Mich “Velvet” 

Permutit Co., 330 W. 42nd St., 
York, N. Y¥ ‘Permutit 

Trupar Inc., 420 Linden Ave., 
4) 


Kala- 
New 


Dayton, 


SPRAYERS (Paint and Insecticide) 
Slectric Sprayit Co., 220 N 
Milwaukee, Wis. “Sprayit”’ 
Specialties Manufacturing Co., 
Carroll Ave., Chicago, Til. 
“Presto” 
K Machi ne Co., Ft. 
“O.K. Spra” 

Paasche Airbrush Co 
Parkway, Chicago, Ill “Paasche” 
Sharpe Mfg. Co., 224 Wall St., Los 

Angeles, Calif “Bandee” 


Broadway, 


Wayne, Ind. 


1909 Diversey 


STOKERS (Coal) 


Advance 
Anchor Stove & Range Co., 
Ind “Kolstoker”, “Fire 
Athens Plow Co., Athens, 
Auburn Burner Co., 
“Auburn” 
Auburn Stoker Co., Auburn, Ind. 
Automatic Stoker orp., Indianapolis 
Ind 
Bardes Range & Fi 
, Cincinnati, Ohio 
ckley Perforating Co., Garwood, N.J 
b luffton Mfg. Co., Findlay, Ohio. “Find- 
lay’ 
Bros Boiler & Mfg. C 
apolis, Minn 
Brownell Co., Dayton, Ohio. “Brownell” 
Burnham Stoker Co., Vancouver, Wash. 
Burnwell Corp., 1113 N. 20th St., Al- 
lentown, Pa. “Burnwell” 
Butler Manufacturing Co., 
r Ave., Kansas City, Mo 
sutler”’ 
Street Foundry 
Ill 
Carrier Corp., 
Chicago Automatic 
Til 
Chr peonees 
City tah 
Combate meer Div. of The Steel Prod- 
ucts Engineering, Springfield, Ohio. 
‘Corn Dustioncer, 
Comet Electri 
Ind 


Appliance Co., Peoria 

New 
Chief 
Tenn. 
Auburn, Ind. 


Tl 
Albany, 


yuundry Co., E. H 


Wm., Minne- 


13th & 
“Auto- 


& Iron Co., Chi 


Syracuse, N. Y 
Stoker Co., Chicago, 


Machine Co., Salt Lake 


ympany, Indianapolis, 


-Sampsel Stoker Corp., Mendota, 


t Cooper, Inc., Pittsfield, Mass. 
. Chicago, Ill 
Crouch Corporation, Birmingham, 
Delco-Frigidaire Conditioning Div., 
eral Motors Sales Corp., Dayton, 
*‘Delco” 
Dickson & Rad 17 
York C 
Econocol 


Mich 
Gen- 
Ohio 
Battery Place, New 
, —-— Div of Cotta 
mission Corp., 2340-lith St., 
ford, Ill “Bon col” 
Eddy Stoker Corp.. 4717 W 
Chicago, Ill. “Eddy” 
Electric Furnace-Man, Inc., 
St., New York City 
Excelsior Steel Furnace Co., 
Til 
Fairbanks-Morse & Co., 600 S. Michigan 
, Chicago, tll. “F-M” 
Rotary Stokers, Inc., 


Trans- 
Rock- 


North Ave., 
780 E. 138th 


Chicago 


Elkhart; 


Flynn and Emrich Co., Baltimore, Md 
Frederick Iron & Steel Co., Frederick, 
Md “Frederick” 





the New CURTIS 


Store ana Office Cooler 
a new Money-Maker for you! 


S new Store and Office Cooler 
is the latest addition to the Curtis 
line of air conditioning and refriger- 
ation equipment. It is a complete 
packaged air conditioning unit; 
factory designed and engineered it 
cools, dehumidifies, circulates and 
filters the air and is also adaptable 
for heating. 

The new Curtis Store and Office 
Cooler is semi-portable, requiring 
only water and electrical connec- 
tions. It makes economical, depend- 
able cooling available for all types 
of business; particularly well adapt- 
ed to restaurants, women’s apparel 
shops, drug stores, shoe stores, 
men’s furnishings, beauty and bar- 
ber shops, offices and banks. 

Available in 3 and 5 ton sizes, 
this handsome store and office 
cooler gives you a new opportunity 
for greater sales and profits. Eighty- 
five years of Curtis experience and 
Curtis engineering assure user sat- 


isfaction and freedom from service 
expense. 

It will pay you to get full details 
from Curtis today. 


Curtis Refrigerating Machine Co. 


“Builders of Condensing 
Units Since 1922” 





CASC 


The 
HI-SPEED 
ELECTRIC 
SAFETY 


Division of Curtis Manufacturing Co. 


1975 Kienlen Ave. 


St. Louis, Mo. 


The CASCO "75" Electric Sai 
Razor is the simplest form of el 
tric shaver. A powerful, brush-typ? 
motor drives the shearing blad 
at tremendous speed against a cit 
cular, slotted head. All around 
head is a comb-like safety gquat 
that protects the skin and picks » 
long hair as well as stubble. 


individual hair a whisker is sheared off close and quickly. 


SPEED is the secret! The outer edge of the CASCO “75” shearing 
blades travel 10 THOUSAND inches per minute! This is 80 times @ 
fast as the ordinary back-and-forth type of shearing head. 


Try the CASCO “75” Electric Safety Razor. You don’t need any prac 


tice. 
only $10. 


You'll get a good shave the first time you use it. 


It sells for 


It's guaranteed and made by the CASCO PRODUCTS 


CORPORATION — precision manufacturers for 20 years. 


Free displays, window streamers and folders help you make steady profits. 


ORDER THRU YOUR JOBBER 


FEBRUARY, 


Bridgeport, Cons 


1939—ELECTRICAL MERCHANDISING 














Gilmer BELTS 
Free-Man Stoker Div., Illinois Iron & 


Bolt Co., Carpentersville, Ill. “Free- } 
Man” GUARANTEE YOU A FIT 
Fuel Saver, Inc., Harrisburg, Pa. , 


Furnslave, Inc., 1080 E. 52 


Indianapolis, Ind 
Gehl Bros. Mfg. Co., West Bend, Wis. WITHOUT A FIGHT 
General Machine Co., Inc., 780 E. 138th | 
St., New York, N : 
General Machinery Co., Spokane, Wash. 
General Stokers, Inc., Broad St. Station 
Bldg., Philadelphia, Pa 
Germer Stove Co., Erie, Pa 
Gray Murdock Mfg. Co., Salt Lake City, 
Utah “G-M”" 
Green Foundry & Furnace Works, Des 
| Moines, Iowa. 
Hall-Neal Furnace Co., Indianapolis, 
Ind 
Hamilton Automatic Stoker Corp., Ham- 
ilton, Ohio. “Comfortaire”’, ‘‘Hamil- 
ton”’ 
Heating Assurance, Inc., Spokane, Wash. 
Hemp Engineering & Stoker Corp 


. . « doorway to new research for you? | | 2i%22%d8s- sates ine, cijoaso, mm 








hicago, 

Hershey Machine & Foundry Co., Man 
T; heim, Pa. _““Motorstoker” 

HROUGH this door- provide authoritative selling at gg a ee. 
way, new research and testing points. E. T. L. Reports are Holcomb & Hoke Manufacturing C 
facilities open _to manufac- completely confidential; and os, 
turer or store. For this is the are often very inexpensive, con Sicamen take Gar Cleveland, Ohio 
doorway of the new building since you pay only for the “Iron Fireman” 
of Electrical Testing Labora- service you use. Jacobson Machine Works, Inc., A. E., 
tories Minneapolis, Minn | 

. e ¢ @ Kelvinator Div., Nash-Kelvinator Corp., | 
. * : Detroit, Mich 

With more space, better ar- Private laboratories, of Kirley Mfg. Co. 238 S. Union St., 
rangements and _ additional course, limited in number, _ Decatur, Ill. : ae 
equipment, E. T. L. can now may be rented for long or — Cem, © Kol- 
serve you better and more short terms by those who | Leach Co., Oshkosh, Wis 
swiftly in providing accurate, wish to make their research Liberty Coal Burner Co., St. Louis, Mo. 

° c-Be ) 2 ) < “*hi- 
unbiased data on new prod- completely secret. There you | ie ee 
ucts or old. These facts may may conduct your own tests, “Loyal Knight” Mfg. Corp., Belleville, 


be the basis for sound business with E. T. L.’s unsurpassed z=. 


: ° : siti | Meier Electric & Machine Co., In- 
judgment; sometimes they facilities to help you. ‘dianapolis, Ind fore » 


Meyer Furnace Co., Peoria, Ill. 


Electrical Testing Laboratories | Model Mfg. Co., Richmond, Va. NO MAKESHIFT 


Moloch Foundry & Machine Co., Kau- | 


| kauna, Wis 
| Morse Chain Co., Ithaca, N. Y. | 8 S 
East End Ave. at 79th Street | Teterstelar Div. of Wercnen Machine F T WITH GILMER 
| & Foundry Co., Manheim, Pz 
New York, N. » Muncie Gear Wate. orgy, Fe ie, Ind 
**‘Master”’ Ye et, ° 
National foam Pump Co., Upper San- Gilmer Belts, tailor-made in 
dusky, Ohio. 
Nelson Corp., He an, Moline, Ill. ” 9 
Norge Heating & Conditioning Div. | thegroove” onthe world’s larg- 
Borg-Warner Corp., 670 E. Wood- 5 
Nee ts OB lig Hope St, Green. | @St assortment of V-moulds, 
field, Mass. “Anthramatic” | 4 Y 
Ormsby-Osterman Co., St. Louis, Mo. | F IT --.-4450 models of 


Peerless Mfg. Co., Louisville, Ky. ‘“Sen- 


TH & IM Pp Oo R TA N T Th Way _ yf Md. refrigerators, 247 makes of 


Plymouth Industries, Inc., Plymouth, 
Ind. “Plymouth” ° — - ° 
E L EM 3 N T is T HE Pulvokol. Inc., Minneapolis, Minn air-conditioners, oil burn- 
| Racine Stoker Mfg. Co.. Racine, Wis. 
Reliance Electric & Engineering Co., 


dag Bg A | ers, washing machines, etc. 
HEATING ELEMENT Risdon Stoker Corp., Seattle, Wash. | 
Rudy Furnace Co., Dowagiac, Mich. | 
Schwab Furnace & Mfg. Co., Milwaukee, | 
wie * * * 
Schwab Safe Co., Lafayette, Ind. 
“Schwab” = » 
Schwitzer-Cummins Co., 1125 Massachu- | Gilmer Belts mean faster fits. 
setts Ave., Indianapolis. Ind. “Stokol’’ 
Scott-Newcomb. Inc., St. Louis, Mo. 7a > ; > TL > 
Sinker-Davis Co. $83 &. Missouri St. Gilmer builds the right belt for 
Indianapolis, Ind. “Fire King” s s 
, Steel Products Engineering Co. Spring- | every belt job you ever will have. 
. field, Ohio. 
ry inte element of risk if Stok-A-Fire, Inc., University City. Mo. 
. , Stokerette Mfg. Co., Chicago, III. 
Stokermatic Co., Salt Lake City, Utah. 
€a . Stoker Products, Inc., Decatur, Ill. 
tric Safety the heating element Tropic-Air Stoker Co., Canton, Ohio. | St 1 . . ke I . " 
of elec 1 vU - Machine Corporation, Lebanon, Start dome quic er, better ser- 
rm | Ine | ° ° Ys 
brush-type Pe T e@) p + - és uM th Vodoz Coke Stoker Corp., 3325 Michigan | Viee work, using Gilmer Belts. 
: bl >. 1S @ Ave., Chicago, Ill. “Vodoz” es : 
ing blades Westinghouse Elect. & Mfg. Co, Mans- | Full stocks of standard and hard- 
ainst a ct | L wae Oo te |? wn 
: p os : 3 | niting Corp.. arvey “Whiting fi ive . o ie , 
coreeeS original long-li e nic el Stamiard’“Whitine’ Deluxe” to-fit sizes always carried by 
AA Will-Burt Co., Orrville, Ohio. ‘“Will- vs . 
fety guard | Burt” Gilmer job- 


fg chrome. | SWITCHES (Coin Operated) bers. Get help 

















Gilmers end the risk and trouble 





of f. h. p. belts that “almost” fit. 


ely. | Jos. C. Call, Bancroft, Idaho in a hurry. Get 


International Register Co., 15 S. Throop 
” nad St., Chicago, Ill Gilmer Belts. 
~ TIMERS (Appliance) 
0 times a PP 
L. = | American Timer Corp., Geneva, 
| “Sentinel” 

Edison General Electric Appliance 

any prac peoe W. Taylor St., Chicago, 
otpol 

It sells for Mn og ie. it 

Measured Time Inc., La Porte, Ind 
RODUCTS Mercoid Corp., 4201 Belmont Ave., Chi- 


cago, Il 


New Haven Clock Co., 133 Hamilton St., 
WILBUR B.DRIVER CO. [aaames 
- e . | Northwestern Clock Co., Brown sidg., | = 
y profits. Omaha, Nebr DANY 
ie, M | Remind-O-Clock Corp., 111 Sutter St., : ¥ ‘ 
NEWARK, NEW JERSEY (e2) ioien Weendiess, ont, dese | L. H. GILMER COMPA! 
A | Rhodes Inc., M. H., 41 Warren St., New | 


Tacony, Philadelphia 
York, N. Y. “Marktime Tacony | 


t Conn ¥ Roberts, P. B. 1111 Pratt Blvd, C! 


GILMER BUILDS ONLY BELTS 


cago 1] Kitchen Ka 
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Are You Getting Your 
Share of Attic Fan Sales 





The New!\ 
1939 


coo LV ENT 
ATTIC FANS 


produce real profits for you! 

Now, you can install a low cost com- 
fort-cooling system that everyone can af- 
ford! (Certified Ratings of course) 

NEW FREE BULLETIN—Write today! 


AUTOVENT FAN &BLOWER CO. 


1815 N. Kostner Ave., Chicago, Ill. 





Mc GRAW MIL 


DIRECT MAIL 


S publishers of Electrical Mer- 
A chandising for over 20 years, 
McGraw-Hill is uniquely equipped to 
offer complete, authoritative Direct 
Mail coverage of the Electrical Appli- 
ance Trade. Extreme accuracy (guar- 
anteed 98%) is maintained on a daily 
corrected basis and the widest possible 
selections are available. Send for 
folder entitled “Hundreds of Thou- 
sands of Reasons Why” which de- 
scribes how McGraw-Hill Lists are 
buile and maintained. 


W hat Selection Do You Want to 
Reach? 


ELECTRICAL WHOLESALERS 
APPLIANCE DEALERS 
Major Appliances 
Minor Appliances 
Larger Dealers 


OCCUPATIONAL GROUPS 
Central Stations 
Department Stores 
Hardware Stores 
Etc. 

GEOGRAPHICAL SELECTIONS 

POPULATION GROUPS 


2 
Write for list “Electrical Appliance 
Trade” giving details on selections, 


counts, prices, etc., or ask amy repre- 
sentative. 


MAIL DIVISION 


McGRAW Witt PUBLISHING CO 


we wiwrorme mF 
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Sangamo Electric Co., S 


Manning Bowman & Co., } 


Nationgl Stamping & Elec. wrerien 
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Robeson- Roc che ster oe 


Ww arren Telechron Co., 
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oO 
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Suspe nied. ftailwa ay 


Xi bes son Roe hes ste r Co., Rochester, N. Y. 


VAPORIZERS (Medicated Solution) 


1 Electro Units ie: " 


Son-Chief Electric, 





2.» 4, postal Pa. 
Kwikway Products Co., 
Supe er Electric Products 





5100 Ravenswood Ave., 


VIBRATORS (Foot) 


Westinghouse Electric 


461 S. Fair Oaks 

TOASTERS (Sandwich) 

& Wolcott Mfg. 
7 VIBRATORS (Massage) 


Brownie Toaster & Grill Co., 


Winsted, Conn. re. 
: y Bersted Nite. Co., 


Chicago Electric § 
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Kwikway Products Co., Bent & Potomac 
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ee) 
Kwikway Products Co., Bent & Potomac Getz Power Washer Co., 1025 Walnut WwW, H E Q - I O 8 U y 
“id : Sts St. Louis, Mo. “Kwikway” St., Morton, Ill. “American Beauty” 
rien, n Lindstrom & Co., 7354 N. Ashland Ave., Haag Bros. Co., Peoria, Ill. “Haag 
ivers, Wis Ch go, Ill. ““Bleo” Vortex” 
Nork Mast ease Co., Dayton, Ohio. Holland Rieger Corp., Sandusky, Ohio. ° 4 
VOrKS, 32]? yoore Electric Corp., 538 S. Dearborn “Faultless”, “Sandusky” t 
Ll. : St., Chicago, Ill. “Moore” Horton Mfg. Co. Ft. Wayne, Ind. ar Ss, ervices ccessories 
Fifth Ave National Stamping & Elec. Works, 3212 “Horton” 
isbur | W. Lake St., Chicago, Il. “White Hurley Machine Div., Electric House- UNDISPLAYED RATE: DISPLAYED RATE: 
S ‘Z , Cr . hold Utilities Corp., 54th Ave. & : " 
3 A oster Mfg. Co., John, 16th & Ann Sts., Cermak Rd., Chicago, Ill. “Thor” M charge $4.00. (First line in small black | $11.00 per inch per insertion. Contract 
3 4 p “TSOr zacine, Wis. “¢ yster”’, Massagett’ Hydro Corp., Davenport, Iowa. “Hydro” face type.) Fractions of a line count rate on request. (An advertising inch is 
woya toch. Rollaway _Inc., 507 Fifth Ave, New Kelvinator Div., Nash-Kelvinator Corp., as a line. Discount of 10% if full pay- measured vertically %” on one column 
aie or me we Rollaway (reducing 4250 Flymouth Rd., Detroit, Mich. ment is made in advance for 4 con- There are 4 columns—48 inches to a 
st., Roect roller) : : Kelvinator” secutive insertions of undisplayed ads. page.) 
: -U ees Corp., 8 Jones St., Landers, Frary & Clark, New Britain, 
sted, ester, N. Y. ‘‘Samson” Conn “Universal” 
son-Chief Electric Co., Inc., Winsted, Little Giant, Inc., 4222 Hollis St., Oak- 
rehar St Cc land, Cal. “Little Giant” 
iperst Widr Products ae 3920 S. Calumet Maytag Co., Newton, Iowa. “Maytag” 
orp., C Ave., Chicago, Ill. Meadows Mfg. Corp., 1945 S. 54th St., 
ctric Wahl AS ‘lipper Corp., Sterling, Ill. Chicago, lll. “Meadows”, “Gainaday” GUARD 
rwer Gr “Wah National Metal Products Co., 710 Lin- 
astswe yeston-Schramm Ine., 30 Roc ke feller den Ave. Waterloo, Iowa. “National PROFITS 
Ravensw 7 New York, N. Y. “Rolex” (re- Watermatic 
A lucing roller) National Motor’ Co., Isabella St., Spring- j 
Co., 200 } field, Ohio. “National” with 
National Sewing Mz achine Co., Belvidere, 
Ill, “Happy Day” SAFE 
WARMERS (Biscuit and Food) Naxon Utilities Corp., 2101 W. Walnut | 
: : St., Chicago, Il. “Naxon” (port- | HANDLING 
‘hase Brass & Copper Co., Waterbury, able) | 
_ ma « Cc ; , Nineteen Hundred Corp., St. Joseph, | 
ts i Manning Bowman & Co., Meriden, Conn. Mich and Binghamton, N. 7. Handle your refrigerators, ranges. patented quick change ratchet mn 
a elit Elect. Co., 622 Tower Grove, St. “Whirlpool”, “Niagara” radios. kitchen cabinets with Completely rubber ae ge throug! 
wrth A Louis, Mo. Norge Div. ‘Borg-Warner Corp. 670 | | ORANGEVILLE fully rubber up- out. Made in convenient sizes. Wri 
E. Woodbridge Ave., Detroit, "Mich. | ee a 
‘Norge” ORANGEVILLE i 
One Minute Washer Co., Newton, Iowa. ORANG Vi MFG C0 (Columbia Co.) PENNA ORANGE MILLE 
WARMERS (Bottle) “One Minute” EVILLE Pe 2eng 
Prima Mfg. Corp., Sidney, Ohio. Manufacturers complete line of Floor Trucks 
t., New Acme Electric Heating Co., 1217 Wash- “Prima” 
' ington St., 9 Mass vm Quick Service Elec. Co 3000 Liberty | 
d. “Ex Beardsley & Wolcott Mfg. Co., Water- Ave., Pittsburgh, Pa. ‘Whirldry PADS, COVERS AND BAGS 
iven, | ry, Conn. “Torrid” ,, (portable) — 3 - J 
Fox Co., 4720 N. 18th St., Philadelphia, Richmond Cedar Works, Richmond, CK FOR Safe maectst : x Ret a nr - 
h St.. Ne a. IR ectric mangle pads and covers. ashing machine 
. , ft Co = on , Savage is Cor . s Itics Covers, electric heating pads, vacuum cleaner bags— 
oe att ; craft Co., Madison, Wis. Hanks- aN "Fy. ee Ss D., Turner St., Utica, and OE CLe ne = tepee, Gate Textile Specialty Co., W. 54 Street, 
‘alls, y a an a 7 » Ohio 
647 W Ine., 844 W. Jackson St.. Chi- Switt Sab. Carl E., Holland, Mich. HANDLING P ie las evelan ~ — = 
; (Electric Hot Cup) Dey. rift ¢ 2 - < ebu yfacuum Cleaners 
ind, I Kinsf Specialties Co., 2915 Powelton Vidrio Products Corp., 3920 S.’ Calumet 4 @) Rebuilt like new, with new bag, cord, 
unon, N. } Ave. Philadelphia, Pa. “Aurora” dive. Chicago, Ill. —Sterro I REFRIGERATORS wheels, brushes, complete motor overhaul, 
—. < 2-7 "Babe. AY” Corp., Greenwich, veg. a es Ss SNCNEONS, Sa, RANGE No. 102 BALANCE TRUCK coher ameter Oe ey 
Ohio. “Baby-A SS eaner Supply a 3 roadway, ook- 
‘ivers, VW Landers, Frary & Clark, 47 Center St., Westinghouse Elec. & Mfg. Co., Mans- snag “Corianthaioes” — ‘298 MS 
New Britain, Conn. “Universal” field, Ohio. “Westinghouse” CASTER X-75 ot X-77 “pe ERED : “ 
Walnut s Manning, Bowman & Co., Meriden, Conn Woodrow Washer Co., Oskaloosa, Iowa. Air Conditioning and Refrigeration 
‘ ,are Corp., Twi tivers, Wis. oodrow i j 
akley A ire” » . ; Zenith Machine Co., Duluth, Minn. Ty and Equipment 
a R Electric ; Appliance Co., 318 “Zenith 5 Complete Stocks Lowest Prices — Speedy Service 
Hathaw _lith St., West New York, N. J ; | for Refrigerators Ranges 18% Send for Big Free Catalog 
s St., R Winsted Hardware Mfg. Co., Winsted, : No. 5 PADDED COVERS THE HARRY ALTER CO 
> — "Durabilt” ve. 108 for Refrigerators : 1728 South Michigan Avenue Chica ° 
gprtente WASHERS, CLOTHES (Gasoline ~ one ag Nn ot cvunche, tthe dad, Ha ce 
+4 ranches. ew or etro: velon ovis 
W. Fra Engine Driven) — — 
WARMERS (Plate) ‘ 
Altorfer Bros., Peoria, Till. “ABC” 
seme Elec. Heating Co., 1217 Wash- Apex Rotarex Corp., 1050 E. 152nd 
me Elec. Heating Co.. 1217 Was Sc, Cleveland, OMG. “Apex” NEW ADVERTISEMENTS 
Landers, Frary & Clark, 47 Center St., Automatic Washer Co., Newton, Iowa. 
o nw New Britain, Conn , Automatic : ‘ ” , ; . 
An #1 ibe Manning Bowman & Co., Meriden, Conn. _- —~s Mfg. Co., Ripon, Wis and changes of copy must be received by 
= Sheridan Electro Units Corp., 3241 S. speed wueen ‘ i p 
er ~ 3 : “Shines th — Bi Rirtaan Ele tric Co., 4140 Fullertor the 2nd of the month to appear in the 
rp., 126 L Utility Electric Co.. 622 Tower Grove Ave., Chicago, Ill “Bee-Vac issue out the same month. 
Y. Ave., St. Louis. Mo. Blackston Mfg. Co., Jamestown, N. Y 
New Y F “Blackstone” , 
i Bluffton Mfe Co.. Findlay, Ohio. Address copy to The Departmenta 
aon r oo ae Friend” Advertising Staff 
i Boss Washing Mi uchine Co., Harris Ave. ae atees ot _ nm ) ‘ 
; WASHERS (Clothes) & Pine St., Cincinnati, Ohio. “Boss”, SELF-LI ; PIANO TRUCK CO i 
o., Ra —_ — “Boss Thermo’ LECTRICAL MERCHANDISING 
A netal Mtg. Co., Maplewood, Mo. Brammer Mfg. Corp., Davenport, lowa. E ¢ ; 
a : : bliss “Brammer” Write today for special literature data and 330 W. 42nd St., New York City 
Altorfer Bros. Co., Peoria, Tl. ABC Conlon Corp., 19th & 52nd Ave., Chicago ' Ai ae 
: , American Wringer Co., Woonsocket, Tl ‘Conlon” besiams prices. Tell us your individual needs. 
olution R. I ‘rosie 325 x $t., Cin- 
Apex Rotarex Corp., 1050 E. 152nd St., ‘ rosiey arp" 1829 _Arlington —_ 
s, Mo Cleveland, Ohio. “Apex” Delite Mfg. Co.. Bryan, 0. “Delite” 
nh St., Madi- Bef epee Washe r Co., Newton, Iowa. Dexter Co., Fairfield, Iowa. “Dexter” | 
: », Automatic”. “Laundry Queen = Easy Washing Machine Corp., Syracuse, } 
nosha, Wis Barlow ‘ Seelig Mfg. Co., Ripon, Wis. N. Y. ‘Rasvy” | 
“Speed Queen” -—e > a . Xo ” P “SFa ae | 
d St., New Barton Corp., West Bend, Wis. ‘“Bar- — - s. Co. Peoria, Til. Hasg : - 
tan’? F ' 
Rs Bean Mfg. C Webster City, lowa Holland a Corp., Sandusky, Ohio. OPPORTUNITIES 
5 Poweltor ocam Mtg. Co., DSL ny, s0wa. “Faultless” ( 
L\urora” . En ot me Appliance i 330 W Hurley Machine Div., Electric House- S E | SALES EMPLOYMENT 
, oma Bene ) d ances, c., 30 ° oO 4 es ‘or ‘ea < > oye _ 
ewan? Sample St., South 3end, Ind. re y ggg Be 4 aie 5 — - BUSINESS—MERCHANDISE 
¢ > 40 _ “Bendix Home Laundry” Maytag Co.. Newton, lows “Maytae” / | FOR DETAILS 
Binghamton Washing Machine Corp., wees me ae, ee RATE: 15 CENTS A WORD, UNDISPLAYED. SEE LAST ISSUE FO 
_,pinghamton, N. Y. ‘20th Century Mich. & Binghamton, N. Y., “Whirl- 





Sirtman Electric Co., 4140 Fullerton 





pool” 





Ave., Chicago, Ill. “Bee-Vac’ 





OPPORTUNITY OFFERED 








































| 
| 
r _ Norg Div Borg-Warner Corp., 670 | ee : 
Blac kstone Mfg. Co., Jamestown, N. Y. E “6 Woodbridge as Ave 5 a, Mich FACTORY REPRESENTAT IVES WANTED 
e “Blackstone” “Norge” ‘ i _ : L in various parts of the middle west, Co 
629 W. 9 Bluffton Mfg. Co., Findlay, Ohio. . > ashe ‘o Tour - west and Canada to sell our guaranteed dust 
Oo “Woman's Friend” ’ ~~, Cag Bd her Co., Newton, Iowa. OPPORTUNITIES proof bags to peanare - ves uum cle mnees 
Oaks Ave Boss Washing Machine Co., Cincinnati, Sent Cor — _ : ss RW 520. Electrical Merchandising, 3 
Ohio. “Boss”, “Boss Thermo” : witt_Co rp. Carl E., Holland, Mich. OFFERED WANTED 42 nd St, New York, N. Y. 
Brammer Mfg. Co., Davenport, Iowa. Vos Bri Mfg. Co.. Davenport, Iows Selling A i l E ti = 
“ge ’ , Ss os. Mfg lc ave ” Wa. ge Agencies—Sales Executives ITY 
“ Gibson, Jr.” (portable) “Voss’ ¥ si side Salesmen—Additional Lines BUSINESS OproRTTN oa ; 
hicago Elec. Mfg. Co., 6333 W. 65th ~ yhous Sec. & y oN Going Electric Supply ppliance Business 
St Chicago, Ill “Handy hot” Westinghouse Ele a «& Mfg. Co., Mans Having been in the Wholesale and Retail 
ipertakin’ £ . andy 1 field, Ohio Westinghouse Electric Supply and aaelaiens business for 
‘ OTtTabdle . ™ a - elec ‘ t rly € ‘ 4 é € us ss ) 
ving Place Conlon C ‘ . se e eae Woodrow Washer Co., Oskaloosa, Iowa. more than 25 years I have decided to retire 
- n Corp. 19th & 52nd St., Chicago, “Woodrow” OPPORTUNITY WANTED das Ctetier ty nolan. “outne business for 
- Carlis a e _ oe — ” ‘ _placeme st of sto anc 
lage oper Tray Washers Inc., 538 Howard ESTABLISHED SELLING AENCY with cmmuuupat L ae a one ine, Wevareiie’ 
hio Sees +. —“——— ~*~. , large following among Jobbers, Retailers, . 3. mostly employees. Rent reasonable 
3 OW. «65th foe 4nc., Nappanee, ind. | Department Stores, Chains, and Premium $25,000. Cash required $10,000. 
By rosley Corp., Cincinnati, Ohio. “Cros- WASHERS (Dish) Firms throughout Pennsylvania, New Jersey, , Electrical Merchandising, 330 W. 
».. 23 War- r ley , Delaware, Maryland and the District of 42 md St., New York, N. Y. 
—— welite Mfg. Co., Bryan, Ohio. “Delite” Conover Co., 122 §S Michigan Ave., Columbia. Desires another reputable factory 
rte Conr Dexter Co., Fairfield, Iowa. ‘Dexter’ Chicago, Ill. “Conover” connection on a_ strictly commission basis. 
eee Easy Washing Machine Corp., Solar and Edison General Elec. Appliance Co., Send replies to RA-527, Electrical Merchan- 
— Spencer Sts., Syracuse, N. Y. “Easy” 5646 W. Taylor St., Chicago, Ill. dising, 330 W. 42nd St., New York, N. Y. send a Sketch or Model 
10. : Ed Service Co., Springfield, Ohio. “Hotpoint” — of your invention for FH. 
Cleve _Edenette”, “Eden” General Electric Co., Nela ms e, Cleve- OPPORTUNITY OFFERED __ CONFIDENTIAL 
sen Edison General Elec. Appliance Com land, Ohio. “General Elec emia ADVICE 
wen. C 2600 W. Taylor St., Chicago Ill. Standard Sanitary Mfg. Co., I etchant WANTED ities 2 re pendable pee by TANoM 
‘Vital ator E] H tpoint § . _ Pa. - 7 successful well-rated neon sup ply and elec- FREE LITERATURE 
cine. Wis ectro-Mite Corp., West Los Angeles, Vidrio Products Corp., 3920 S, Calumet trical distributor with complete coverage on 
we Calif. (portable) Ave., Chicago, Ill. (portable) the Pacific Coast. RW-529, Electrical Mer- ° 
& Pot General Electric Co., Bridgeport, Conn. Westinghouse Elec. & Mfg. Co., Mans- chandising, 883 Mission St., San Francisco, for “ANY Invention or Trade Mark 
, - General Electric” field, Ohio “Westinghouse” Calif 
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New York’s 


January ELECTRICAL 


A Reply to the 


Campaign 


MERCHANDISING Editorial by E. F. Jeffe, 


Vice President, Consolidated Edison Company 


rial “Of National Con 
January issue of Ele 
indising contains certain 
curacies which in the in- 
fair play should certainly be 
Specifically, I have in mind 

g statement, and the re- 
which is based on the 


that the statement is 


r to the program said to be 

nsideration by the Consoli- 

lated Edison Company of New York 

to obtain for the Metropolitan New 

York a1 refrigerators of five and 

possibly six foot sizes to be sold 

under $ “a 

It would be difficult indeed to con 

struct a statement which would be 

irther from the truth. My refutation 

t largely of a series of quo 

[ ask that you give the cor 

us of the refrigerator situation 

York as much prominence 

ave to the editorial based on 
tatement. 

1 October representatives of 

rs cooperating with our Sys- 

mpanies submitted a petition 

covering the refrigeration situation. A 

copy of this petition is attached and 

I that it will do much to 

natter in your mind. On 

[ sent a copy of this peti- 

i to the electric refrigerator manu 

facturers and distributors. The sec 

id paragraph of this letter contained 

the following statement: 

tion 1 in no 


nanufacturers’ prices, 


‘This peti- 
way intended to stipulate 
distributors’ 
prices or list prices.” This surely was 
well in advance of the preparation of 
editorial, and you could, if you 
nave easily taken the 

confirm or deny 


urther proof that the source of 
your information was unreliable, | 
the following—On January 9 
wrote to J. E. Hardee, Electrical Ap- 
pliance Merchant’s Association of 
Queens, Inc., 144-35 Jamaica Avenue, 
i, New York, indicating that 
id been meetings with various 


ofter T 


igerator manufacturers 
but that nothing defi- 
of a plan had come 
ibutor or manufacturer 
paragraphs are quoted 
to Mr. Hardee: 
onvinced that these 
rought the assurance 
cturers and distributors 
he utilities nor the co 
seeking anything 


ould stimulate 


through 
ners hich- 


ligt 


retrigerat- 


customer, with the forceful selling 
efforts of which the dealers are cap- 
able, will produce record automatic 
refrigerator sales in 1939.” 

On January 17 at a meeting of the 
electric automatic refrigerator distrib- 
utors I made a brief statement, ex- 
cerpts from which follow: 

“I believe that you gentlemen, by 
this time, know that the proposed 
plans in no way attempt to set your 
price schedules nor did the proposed 
plan in any way attempt to guide, 
alter, reduce or control the list prices 
which you desire established. The en- 
tire plan is based on the development 
of greater sales effort through greater 
participation on the part of the dealer. 

“It is a plan initiated and sponsored 
by the dealers. 

“I feel it necessary to again repeat 
this statement with reference to the 
list prices. It has been clearly indi- 
cated to you both verbally at meet- 
ings, and through correspondence, but 
today there has come to my attention 
an article by the editor of a magazine 
who states that the purpose of the 
plan is to have an electric refrigerator 
of 5 cu.ft. capacity sold for less than 
$100.00. If this were the purpose of 
the plan, it would not be necessary to 
go further for many manufacturers are 
already advertising their 1939 5 cu.ft. 
box at less than $100. 

“T feel certain that the minds of the 
dealers and your minds are not abused 
on this matter and I prefer to believe 
that those who present the plan from 
the price angle are honestly mistaken. 
The correct information is available to 
them if they really desire it.” 

As further concrete proof of the in- 
accuracy of your statement, this Com- 
pany sets the price of the Electrolux 
Refrigerators for resale in this terri- 
tory. The price on the 5 cu.ft. apart- 
ment house model is $114.00. The 
price on the 5 cu.ft. Deluxe model is 
$170.00. The price on the 6 cu.ft. 
apartment house model is $174.00. The 
price on the 6 cu.ft. Deluxe model is 
$195.00. These prices are all sub- 
stantially above $100.00 per unit and 
if we were promoting price reductions 
irrespective of the factors which be- 
long in the proper price structure, 
merely for the purpose of getting a 
list price below $100.00 we would not 
have set prices ourselves substantially 
above $100.00. 

You are at liberty to call upon me 
additional information, if 
needed, which will convince you that 
your editorial is inaccurate, both in 
fact and in tone 

FE. F. Jerre, 


Vice-president. 
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The Merchandising Month 8y L. E. Moffatt 


The Modern Kitchen Bureau 8y George Whitwell 


"An Idea that has grown into a real selling force" is the subhead on 
this article which clarifies the aims of this cooperative endeavor. 


Salesmen Must Be Paid 8y Gerald E. Stedman 


After a series of illuminating contacts at the appliance shows in Chi- 
cago during January, Jerry Stedman says salesmen's compensation 
ranks as number one problem in the industry. Read this article. 


Chicago 
Six pages of pictures of outstanding personalities at the appliance 


shows in Chicago plus pictorial reports of Westinghouse and S-W 
meetings. 


A Little Journey to the Home of the Swartzbaughs 


Pictures of the domestic life and times of Charley Swartzbaugh. 


These Gals Learn Electrical Housekeeping 


A unique experiment of the Staten Island Edison in teaching the 
young to keep house the electrical way. A must for home service 
directors. 


Selling REA Prospects by Trailer ... 


The story of a trailer trip in Illinois which sold newly electrified farms. 


How | Sell Electric Water Heaters 8y W. K. Powers 


The prize-winning letter in the water heater salesmen's contest writ- 
ten by a Northern States Power salesman 69 years young. 


Ideas From the Firing Line.. 


CLASSIFIED DIRECTORY OF ELECTRICAL APPLI- 
ANCE MANUFACTURERS .. 


News—People, Products, Plans .. 


The Product Parade 
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